Eclitor  &  Publisher 


Chicago  Tribune  Paper  B  Paper  C  Poper  D 

30,949,071  14,506,038  14,389,182  9,648,717 


Need  to  move  merchandise  quickly  and  in  volume?  In 
Chicago,  retailers  make  clear  which  newspaper  produces 
best  results.  As  shown  by  the  chart  above,  they  place 
more  advertising  in  the  Tribune  than  in  any  two  other 
Chicago  newspapers  combined. 

Leadership  in  this  keenly  competitive  classification  is 
based  on  day-to-day  results  at  sales  counters.  For  one¬ 
time  promotions  or  for  continuing  campaigns,  you  can 
depend  on  the  Tribune.  No  other  Chicago  newspaper  can 
match  it  for  immediate  volume  response. 


More  readers... more  advertising... more  results 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGOI 


Modern,  High-speed,  Color-equipped 

PRESS  UNITS  by  SCOTT 


Precision  Engineered  to  meet  the  requirements  of  any  Newspaper 


WALTER  SCOTT  &  CO 


EXECUTIVE  &  SALES  OFFICE 


501  FIFTH  AVE.,  NEW  YORK  17 
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To  build  solid  distribution  and  sales 


in  Central  Indiana's  $3.8  billion,  45-county 
.market,  use  the  saturation  coverage  of  this  morning 
and  evening  newspaper 
combination.  Here’s  the  practical  way 
to  get  IN— in  this 
rich  market’s  stores  and  homes! 


The  Indianapolis  Star 
The  Indianapolis  News 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


EDITOR  &  PUBLISHER  CALENDAR 


It's  true  that  people  make  markets,  BUT 
they  do  not  become  custorners  , 

untU  they  are  REACHED  and  SOLD 


<»  AKRON 
only  the  BEACON 
JOURNAL 

can  do  the  job! 


Here  are  the  facts  about 
the  Akron  Beacon  Journal 
Area  of  Influence. 


400iiiillioii 


DOLLAR  MARKET 

POPULATION  . . .  740,660 
FAMILIES . 220,734 

TOTAL  BEACON  JOURNAL  CIRCULATION: 

DAILY  SUNDAY 

165,373  175,773 

Plan  your  sales  promotions  in  Akron’s  ONLY 
daily  and  Sunday  newspaper  and  be  sure  your 
messages  go  home.  It  costs  but  40c  per  line. 

ROP  Color  availabla  Daily  and  Sunday 

*Souree  1969  Sale*  Management  Survey  of  Buying  Power. 

AKRON 

BEACON  JOURNAL 

"Ohio's  Most  Comploto  Nowspapor" 

JOHN  S.  KNIGHT,  Publisher  •  Represented  by  Story,  Brooks  &  Finley 
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MARCH 

14— Midwest  Circulation  Managers  Association,  Muehlebach  Hotel,  Kam« 
City,  Mo. 

14-IS— New  England  Newspaper  Advertising  Executives  Association,  Parte 
House,  Boston. 

I7'I9 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellev  ie  Stratford, 
Philadelphia,  Pa. 

18 -  U.S.  Basketball  Writers  Association,  Sheraton-Palace,  San  Francisco. 

19- 20 — North  Carolina  Press  Association,  Mechanical  Conference,  Stata 
College,  Raleigh,  N.  C. 

20- 21 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Fart 
Hayes  Hotel,  Columbus. 

20- 22— Central  States  Circulation  Managers  Association,  Conrad  Hiltoa, 
Chicago. 

21- 26— Short  course,  crime  reporting.  Northwestern  University,  Evanston,  l| 
21-April  I— American  Press  Institute  seminar  for  city  editors,  Columbia 

University,  New  York. 

24-26— International  Press  Institute  assembly,  Tokyo. 

24- 26 — Kansas  Press  Association,  Hotel  Jayhawk,  Topeka. 

25- 26— Michigan  Press  Photographers  Short  Course,  Kellogg  Center,  East 
Lansing. 

26- 27 — Kansas  AP  newspaper  wire  editors,  Hutchinson. 

j  28-30 — Science  Writers  Institute,  University  of  North  Carolina,  Chapel  Hil, 
3 1 -April  2— Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittaay 
Lion  Inn,  Univenity  Park,  Pa. 

APRIL 

2- 3 — Missouri  AP  newspaper  wire  editors.  Arrowhead  Lodge,  Lake  Ozatli, 

Mo. 

3- 5— I  nterstate  Circulation  Managers  Association,  Penn-Harris  Hahl, 

Harrisburg,  Pa. 

3-6— New  York  State  Circulation  Managers  Association,  Hotel  Niagsrt 
Niagara  Falls. 

j  4-IS— American  Press  Institute  seminar  for  reporters  and  editorial  writsn 
I  on  Urban  and  Suburban  problems,  Columbia  University. 

7- 9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  Springfitid. 

III. 

j  7-9 — Association  of  American  Editorial  Cartoonists.  Dinkier  Plaza,  Atlanti. 
Ga. 

8- 9 — Hoosler  State  Press  Association.  Marott  Hotel.  Indianapolis. 

!  20— Associated  Press  Managing  Editors  Continuing  Study  Committm 
Chairmen  and  APME  Directors,  Statler  Hotel,  Washington,  D.C. 
20 — Wisconsin  Associated  Press  Sports  Writers  Association,  Loraine  HeW 
Madison. 

■  21-23 — North  Dakota  Press  Association.  Bismarck. 

1  21-23 — Anfserlcan  Association  of  Advertising  Agencies,  Boca  Raton  Hotii 
I  Boca  Raton,  Fla. 

i  21-23 — American  Society  of  Newspaper  Editors,  Statler  Hilton,  Washington 
!  D.  C. 

I  21-23— Nebraska  Press  Association.  Sheraton-Fontenelle  Hotel,  Omehe. 

I  2 1 -23— Southern  Short  Course  in  Press  Photography,  Holiday  Inn,  DurtiM. 
I  N.  C. 

I  22 — Editor  and  Publisher  Highway  Traffic  Safety  Seminar,  Hotel  Marott 

'  Indianapolis,  Ind. 

22- 23 — National  Headliners'  Frolic  and  26th  Awards  Program,  Atlantic 
City,  N.  J. 

24-28— Journalism  Week,  University  of  Florida,  Gainesville,  Fla. 

1  24-26— Ohio  Circulation  Managers  Association,  Statler-Hilton,  ClevoW. 
!  25— Associated  Press  meeting  and  luncheon,  Waldorf-Astoria,  New  Yoil 
;  25-28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria,  Nm 
York. 

I  27 — Mid-Atlantic  Circulation  Managers  Association,  Colonial  Court  MoW. 
Florence.  S.  C. 

j  27-30— Photojournalism  Conference,  University  of  Miami,  Coral  Gables,  Fb. 
I  30 — UPl  Indiana  Nowspapor  Editors,  Shoraton-Lincoln,  Indianapolis. 

I  30-May  I — New  England  Daily  Nowspapor  Composing  Room  becutn* 
I  Association,  Taunton  Inn,  Taunton.  Mass. 

j  MAY 

I  1-4— National  Newspaper  Promotion  Association,  Phoenix,  Ariz. 

I  1-7— Journalism  Week,  Missouri  School  of  Journalism,  Columbia,  Mo. 
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Leading  Newspapers  in  Food  Advertising 

(Retail  Grocers,  Groceries  of  Department  Stores,  General  Groceries) 

1959  Linage  1959  Uiiag* 

1  Miami  Heraiii-M  &  S . 6,314,451  13.  Washingtofl  Star— E  &  S . 3,950,936 

2.  Chicago  Daily  News-E . 5,014,441  14.  Ft  Worth  Star  Teiegram-E  &  S  3,936,746 

3.  Norfolk  Virgnan  POot  15.  Seattle  runes— E  &  S . 3,984,622 

and  Portsmouth  Star . 4,764,447  1 6.  Minneapolis  Star  &  Tribune— E&S  3,882,345 

4.  Milwaukee  Jouinal-E  &  S  . . .  .4,286,219  17.  DaUas  Times  HeraM-E  &  S  . .  .3,86€,744 

*5.  The  Kansas  City  Star-M  &  S.  .4,240,679  !?•  ^  ^  ; . 

- - - ^ ^ —  19.  San  Diego  Tnbune— E . 3,805,324 

6.  Tampa  Tribune-M  &  S . 4,231,986  20.  Washington  Post-M  &  S  . . .  .3,726,107 

7.  Sait  Lake  City  TribuniMK&S.. 4,148,154  21.  Portland  Oregooian-M  &  S  ...3,711,166 

8.  Toledo  Blade— E  &  S . 4,130,626  22.  Grand  Rapids  Press— E  &  S  . .  .3,696,295 

9.  Chicago  Tribune— M  &  S . 4,103,300  23.  Houston  Post— M  &  S . 3,621,977 

10.  San  Diego  Unioo— M  &  S . 4,101,227  24.  St  Paul  Piooeer 

11.  N.  Orleans  Trnies-Picayune—M&S  4,024,643  Press  &  Dispatch— E  &  S  .  .3,621,421 

12.  Houston  Chronicle— E  &  S  . .  .3,986,909  25.  St  Petersburg  Times— M  S  . .  .3,594,131 


For  the  year  1959  The  Kansas 
City  Star  ranked  5th  in  Amer¬ 
ica  in  Food  advertising.  This  is 
no  new  distinction.  In  each  of 
the  past  seven  years  it  has  been 
in  fifth  position  or  better. 

The  Star’s  high  rank  in  food  ad¬ 
vertising  stamps  Kansas  City  as 
one  of  the  HOTTEST  GRO¬ 
CERY  MARKETS  in  the  nation. 
It  means  Kansas  City  grocers  are 
wide-awake,  intensely  competitive 
— the  kind  who  latch  onto  news¬ 
paper-advertised  promotions  and 
march  them  down  the  road  to 
success. 

For  big  sales  action  in  America’s 
18th  largest  market,  schedule  The 
Star! 


Attinfc 


'This  listing  credits  The  Kansas  City  Star  with  tha  food  llnago  carried  In  its  morning  and  Sunday  Issues  only.  The 
Star's  total  linage  for  morning,  evening  and  Sunday  is  5,000,553  lines. 

Compiled  by  Medio  Records 


NEWSROOM  IN  SRRtNGFIELD  —  Drawing  by  Franklin  McMahon,  noted  Illinois  artist 
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ILLINOIS  STATE  REGISTER 


CAPITAL  COVERAGE 
SPRINGFIELD 


Since  the  time  of  Lincoln,  the  people  of  Springfield  have  looked  to 
the  Illinois  State  Journal  and  Illinois  State  Register  for  news . . . 
and  for  responsible  leadership. 

These  historic  newspapers  today  are  the  strongest  voices  in  the  vast  Springfield 
market  —  11  prosperous  counties  in  the  heart  of  Illinois.  Agriculture, 
diversified  industry,  tourism,  and  government  payrolls  (state,  federal,  county, 
city,  public  education)  contribute  to  a  stable  and  balanced  economy. 

The  Illinois  State  Journal  and  Illinois  State  Register  offer  you  100%  coverage 
of  Sangamon  County  (Springfield)  and  60%  coverage  of  the  entire  11-county 
trading  area.  Top  quality  R.O.P.  color,  too.  (Write  for  color  samples.) 


“The  Ring 
of  Truth" 


^  Cojiluj  Neufspa|2£ns 


15  Hometown  Daily  Newspapers  covering  Springfield,  Illinois- 

Northern  Illinois  —  San  Diego.  California  —  and  Greater  Los  Angeles.  Served  by  the 

COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST- HOLLIDAY  CO..  INC. 


The  Measure  of  a  Market: 
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Metropolitan 
L  Market  a 


The  Syracuse  Newspapers'  Circulation 
Delirers  the  Total  Metropolitan  Statistical 
Area  and  the  15  Counties  Which  Comprise 
the  Syracuse  Market 


Check  whatever  market  data  source  you  prefer— the  total  Syracuse  Market  is  loaded 
with  buying  power. 

And  when  you  think  of  the  Syracuse  Market  .  .  .  THINK  OF  ALL  OF  IT!  Fifteen 
counties— one-third  the  total  area  of  New  York  State.  There's  only  one  effective 
way  to  sell  ALL  of  the  Syracuse  Market:  The  Syracuse  Newspapers.  They  deliver 
100%  of  Syracuse  and  Onondaga  County;  up  to  90%  coverage  of  the  newly 
established  three-county  Syracuse  Metropolitan  Areaf .  .  .  PLUS  ...  up  to 
76%  in  the  12-surrounding  counties  which  comprise  the  TOTAL 

SYRACUSE  MARKET.  _  i 

No  other  combination  of  media  delivers  comparable  coverage 
at  comparable  cost! 


FULL  COLOR  AVAILABLE  —  DAILY  AND  SUNDAY 


'SRDS  Consumer 
Markol  Dale 


t  Onondaga,  Oswego,  and  Madison  Counties 
U.  S.  DEPT.  BUDGET  STANDARD  DEFINITION 


Represented  Nationally  by 

MOLONEY,  REGAN  &  SCHMIH 


the  SYRACUSE 


ERICAK  \  THE  POSI  STAKDARD 

Mwning  &  Sunday 

Sunday  Herald-American  202,737  Sunday  Post-Standard  103,496 


CIRCULATION:  Combined  Daily  229,181 


editorial 

Paar,  the  Critic 

JACK  Paar  should  stick  to  his  knitting  as  an  entertainer  instead  of 
pontificating  like  a  self-ap|K)intetl  censor  and  critic  of  the  press.  He 
doesn’t  even  get  his  facts  right. 

It  was  nice  of  him  to  admit  that  his  walking-out  act  of  a  few 
weeks  ago  was  “childish,”  which  was  what  most  everyone  but  he 
thought  at  the  time.  .\nd  he  is  entitled  to  let  his  self-adulation  slop 
over  in  his  own  show.  If  there  wasn’t  a  certain  amount  of  that  he 
wouldn’t  be  in  the  entertainment  business.  He  also  has  the  right 
to  correct  or  reply  to  things  that  have  been  written  about  him. 

But  when  he  starts  to  smear  the  press  in  general  (oh,  yes,  he  did 
modify  that  the  second  night)  and  to  make  derogatory  remarks  about 
the  morals  and  the  appearance  of  newspaper  personalities  who  have 
written  about  him  he  is  in  danger  of  losing  more  viewers  than  he 
will  gain.  He  forgets  that  these  newspaper  columnists,  whether  he 
approves  of  them  or  not,  have  develojsed  sizeable  and  faithful  audiences 
of  their  own.  Otherwise  they  wouldn’t  be  in  the  business. 

The  one  thing  about  the  whole  episode  that  pleases  us,  however, 
is  that  his  glorious  and  triumphant  return  was  greeted  by  the  press 
with  a  certain  amount  of  sanity.  Instead  of  the  eight-column  stream¬ 
ers,  there  were  brief,  straight  and  factual  news  stories  on  the  inside 
pages.  That’s  where  the  story  Ijelonged  from  the  start. 

Prior  Censorship 

A  BILL  has  been  introduced  in  the  New  York  State  Legislature 
which  would  give  the  .\ttorney  General  the  right  to  bring  an 
injunction  proceeding  against  anyone  engaging  in  or  about  to  en¬ 
gage  in  false  advertising.  The  New  York  State  Publishers  Association 
has  objected,  and  rightly  so,  to  including  injunctive  powers  against 
an  all^edly  false  advertisement. 

The  projxised  legislation  is  well-intended.  False  advertising  should 
be  eliminated. 

But  this  proposal  is  dangerous  liecause  it  involves  censorship  of 
material  which  therefore  requires  advanced  approval  before  publica¬ 
tion.  Sucli  a  precedent  should  not  be  permitted  to  pass.  The  next 
logical  step  would  be  to  require  prior  approval  of  other  material 
on  the  theory  that  some  of  it  might  be  libelous  or  obscene. 

Let’s  have  each  medium  tighten  its  own  regulations  against  such 
material,  both  advertising  and  text,  but  let’s  not  give  a  state  govern¬ 
ment  authority  to  decide  in  advance  what  may  or  may  not  be  printed. 

Job  Switch-A round 

WE  don’t  expect  many  large  newspapers  to  try  it  (some  small  ones 
might),  but  we  strongly  endorse  the  exj>eriment  of  Newsday  in 
switching  news  department  staffers  to  different  jobs  for  a  two-month 
stint.  (E&P,  March  5,  p>age  73.) 

It  is  a  fact  diat  the  age  of  specialization  has  hit  newspapering  as 
it  has  other  businesses.  Although  modern  publishing  techniques  re¬ 
quire  the  development  of  experts  in  key  places,  it  is  possible  that 
staff  men  (even  some  of  the  experts)  may  not  do  their  best  work  if 
their  view  of  the  operation  is  too  narrow. 

We  believe,  along  with  the  editors  of  Newsday,  that  a  desk  man 
who  can  handle  a  news  assignment  adequately  will  be  a  better  desk 
man  because  of  it,  and  that  a  reporter  who  knows  what  happens  to 
his  copy  after  it  has  been  written  will  be  a  better  rep>orter,  etc.  A 
newsman  who  knows  how  to  handle  more  than  one  job  well  should 
be  a  greater  asset  to  his  newspaper. 
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He  that  endureth  to  the  end  ihall  bt 
saved. ^Matthew,  X:22. 


Editor  &  Publisher 

9  the  fourth  ESTAB 


Th«  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Joumalisl, 
established  March  22,  1884;  News  pa  pardon, 
established  March,  1892;  The  Fourth  Eststi. 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  I9I2-I9S9 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
James  W.  Brown,  Jr. 


Eiacutive  Editor,  Jerome  H.  Walker;  Foatum 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler.  Robert  M.  Warner;  Advortiiiif 
News,  Robert  B.  McIntyre,  Marketing  iid 
Research  Manager,  Albert  E.  Weis;  Marketiof 
Consultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manegai 
Henry  C.  Thiele;  Advertising  Production  Mae 
ager,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Director 
George  S.  McBride;  Circulation  Manager. 
George  H.  Strate;  Classified  Advertiiiat 
Manager,  J.  C.  H.  Bollinger 

General  Offices — Suite  1700,  Times  Tower. 
1475  Broadway,  Now  York  36,  N.  Y.  — 
BRyant  9-3052. 


BUREAUS 


Washington:  Pat  Munroe,  1201  National  Prte 
Building.  ST  3  6756-7. 

Chicago:  George  A.  Brandenburg.  Mid-Wait 
Editor;  Horry  B.  Mullinix,  Western  Advertn- 
ing  Manager;  Grant  Biddle,  Represantativa: 
360  North  Michigan  Ave.  State  2-9898. 
Boston:  Guy  Livingston,  344  Little  Bldg„  K 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  bae 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pacifc 
Coast  Editor;  Duncan  A.  Scott,  Advertiiiat 
Representative;  85  Post  St.  Garfield  1-7981 
Los  Angeles:  Frederic  C.  Coonradt,  Coo* 
spondent.  School  of  Journalism,  Univerwi 
of  Southern  California,  3518  University  Ava. 
Duncan  A.  Scott,  Advertising  Reprasaale 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

I  London,  England:  Alan  Delafons,  Manager,  23 

Ethelbert  Road,  Birchington,  Kent,  Enqiaad 
Peter  Bostock,  correspondent,  14,  Alb#r*i" 
Street,  London,  Wl, 

Paris,  France:  G.  Langelaan,  Correspoadid 
I  48  Avenue  de  Paris,  Vincennes  (Seine) 

i  Charter  Member  Audit  Bureau  of  CirculatiMS 

Member  Aaaociated  Buaineas  PublicatioU  ' 
mo.  average  net  paud  December  31,  1969— 
Renewals  to  April  30,  1959 — 74.7Sg6. 
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cartoon  idea  of  the  week 


letters 


LIKES  COLUMN 

Congratulations  on  your  new  feature 
“AD-lines”.  It  is  an  excellent  job  as  usual. 

C.  James  Proud 

President, 

Advertising  Federation  of  America, 

New  York. 


WORTHY  OF  A  BOOK 

With  his  extraordinary  news-gathering 
background — from  Shanghai’s  French  Con¬ 
cession  to  Maxim’s  in  Paris — how  come 
that  Pat  Morin  spells  it  “merd?”  How¬ 
ever,  one  thing  is  certain:  Pat’s  recollec¬ 
tions  aren’t  merde.  In  fact,  if  I  were  a 
l)ook  publisher.  I’d  glom  on  quickly  to 
the  entire  series.  Thanks  for  running  the 
series. 

Victor  Lasky 

New  York,  N.Y. 


MANY  LETTERS 

The  article  (Feb.  13)  on  the  new  plant 
and  history  of  the  Woc^bury  Daily  Times 
brought  us  a  large  number  of  letters  from 
all  over  the  country,  which  shows  how 
well  E&P  is  read. 

Harry  E.  Wilson 

Manager, 

Woodbury  (N.J.)  Daily  Times. 

*  *  * 

VOX  POP 

In  his  address  at  the  Inland  75th  an¬ 
niversary  banquet.  John  S.  Knight  be¬ 
labored  editors  for  not  expressing  their 
editorial  views  more  pungently. 

I  agree  with  Mr.  Knight’s  premise  that 
stimulation  of  thought  is  a  major  part  of 
the  editorial  page’s  function.  1  do  not 
agree  with  his  intimation  that  the  only 
way  to  stimulate  thought  is  to  dazzle  the 
reader — and  maybe  also  set  his  temper 
ablaze — with  a  lot  of  verbal  fireworks. 

Certainly  an  editorial  is  the  better  for 
being  written  in  bold,  striking  language — 
even  the  language  of  passionate  conviction 
or  outrage,  when  that  is  appropriate.  It 
does  not  follow  that  “the  grave  questions 
of  our  time”  must  always  be  ,  served  up 
smothered  in  hot  sauce.  Readers  grow 
tired  of  hot  sauce.  A  good  many  of  them 
may  come  to  resent  a  phrenetic,  impas¬ 
sioned  approach  to  complex  matters;  they 
may  prefer  sound — which  does  not  mean 
dull! — analysis  and  closely  reasoned  argu¬ 
ment  leading  to  a  rational  conclusion. 

Leo  Sondereccer 

Director, 

The  Alburn  Bureau, 

Minneapolis,  Minn. 


RIDICULOUS  SURVEY 

Your  story  (Jan.  30)  might  be  fact  as 
far  as  what  was  learned  from  Bell  and  Pea¬ 
body — but  I  will  join  others  in  saying  that 
Bell  and  Peabody  found  out  little  about 
Publisher’s  Representatives. 

We  have  a  firm  representing  us  that 
showed  us  a  few  things  about  how  to  ap¬ 
proach  agencies.  One  thing  that  I  have 
noticed  that  has  hardly  been  mentioned, 
is,  that  there  are  a  lot  of  agencies  who 
won’t  listen  to  a  creative  sales  story.  That 
is  particularly  true  in  our  case  where  we 
must  get  a  share  of  the  advertising  dollar 
that  goes  so  easily  into  the  metropolitan 
newspapers.  Let’s  be  honest  about  it.  The 
agency  wants  an  easy  way  out  and  they 
will  do  little  for  their  clients  if  it  means 
too  much  work  for  them,  even  though  the 
facts  are  plainly  before  them. 

I  thought  the  whole  survey  made  by  Bell 
and  Peabody  was  ridiculous.  Someone 
ought  to  survey  the  advertising  agencies 
to  see  how  wide  their  eyes  are  open — 
and  their  ears — when  others  besides  the 
metropolitans  come  trotting  into  their  of¬ 
fices. 

Joseph  R.  Burt 

Advertising  Director, 

Suburban  Newspapers,  Inc., 

•Ardmore,  Pa. 


TM  SURE  I  HEARD  SOMEBODY  CALL 
BATTER  UP!' 

Warren,  Cincinnati  Enquirer 


Woman’s  Page: 

“But  we  try  to  avoid  the  fraction  that 
might  come  from  being  together  too 
much.” — Neu'ton  (Kas.)  Kansan. 


The  “is  it  serious?”  talk  began  when 
Armstrong- Jones  took  an  official  picture 
of  the  princess  on  her  29th  birthday  in 
August — even  though  some  critics  said 
it  was  madly  composed — Coatesville 
(Pa.)  Record. 
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The  bride  were  a  brocade  gown  and 
a  white  mantilla. — Chicago  (Ill.)  Sunday 
Tribune. 


Herds  give  meat  pie  delicate  flavor. — 
Kansas  City  (Mo.)  Times. 

• 

What  with  the  piano,  embroidery,  rec¬ 
ords,  books  and  cooking  time  never  hangs 
pounds,  have  a  deep  chest  and  blonde 
heavy  on  her  hands. — Miami  (Fla.) 
Herald. 
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Foreign  correspondents  of 
The  New  York  Times 

Africa . Homer  Bigart 

Algiers . Henry  Tanner 

Antarctica  ....  Philip  Benjamin 

Athens . A.  C.  Sedgwick 

Beirut . Richard  P.  Hunt 

Belgrade . Paul  Underwood 

Bonn . Sydney  Gruson 

Arthur  J.  Olsen 

Brussels . Harry  Gilroy 


Buenos  Aires  .  . 

.  Juan  de  Onis 

Cairo . 

.  Jay  Walz 

Geneva  . 

.  A.  M.  Rosenthal 

Havana  . 

.  R.  Hart  Phillips 

Hong  Kong  .  .  . 

.  Tillman  Ourdin 

Jacques  Nevard 

Jakarta . 

.  Bernard  Kalb 

Jerusalem  .  .  . 

.  Lawrence  Fellows 

London  . 

.  Drew  Middleton 

Thomas  P.  Ronan 
Seth  King 

Walter  Waggoner 

Madrid . 

.  Benjamin  Welles 

Mexico  City  .  .  . 

.  Paul  P.  Kennedy 

Moscow  .... 

.  Osgood  Caruthers 
Max  Frankel 

Nairobi . 

.  Leonard  Ingalls 

New  Delhi  .  .  .  . 

.  Paul  Grimes 

Ottawa . 

.  Raymond  Daniell 
Tania  Long 

Paris . 

.  C.  L.  Sulzberger 
Robert  C.  Doty 
Henry  Giniger 

W.  Granger  Blair 

Rabat  . 

.  Thomas  F.  Brady 

Rio  de  Janeiro  . 

.  Tad  Szulc 

Rome . 

.  Arnaldo  Cortesi 

Paul  Hofmann 

Stockholm  .  .  . 

.  Werner  Wiskari 

Tokyo  . 

.  Robert  Trumbull 

Vienna . 

.  M.  S.  Handler 

40  REASONS  WHY 
LEADING  NEWSPAPERS 
USE  THE  NEW  YORK  TIMES 
NEWS  SERVICE 

Every  night  the  daily  tile  of  The  New  York  Times 
News  Service  is  transmitted  to  leading  newspapers 
in  the  United  States  and  around  the  world. 

The  tile  includes  exclusive,  first-hand  dispatches  of 
these  40  foreign  correspondents  of  The  Times.  No 
other  newspaper  employs  so  many  skilled  observers 
to  rei)ort  the  flow  of  events  all  over  the  world. 

It’s  easy  to  see  why  The  New  York  Times 

News  Service  is  a  valuable  editorial  arm  of  a  growing 

number  of  newspapers.  They  find  it  an 

outstanding  addition  to  their  coverage  of  all 

the  news  at  home  and  abroad.  Your  newspaper  can, 

too.  Ask  today  about  this  world-wide  news 

service  and  its  availability  in  your  territory. 

Dork  news  service 

Bruce  Rae,  editor-manager  Times  Square,  New  York  36,  N.  Y. 


Every  Saturday  Since  Idd4 
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News-Page  Content  Analysis 
Points  to  Editing  Dimensions 


,  ^  IT*  1  1  Journalism,  indicated  a  sub- 

Scnpps-oponsored  Kesearch  rinds  stantial  a^rreement  on  the  rank¬ 
ing  of  basic  news  values  over 

Greatest  Agreement  on  Local  Copy 

be  shown  in  the  emphasis  ranks 
East  Lansing,  Mich,  etc.)  and  the  amount  of  space  given  to  main  categories  of 
What’s  going  on  in  the  world?  given  to  each  determined.  This  news.  For  example,  economics 
The  newspaper  reader’s  answer  provided  an  overall  “pattern”  and  business  news,  not  counting 
to  that  might  depend  upon  which  of  news  play  for  each  paper,  financial  pages,  was  given  first 
newspaper  he  reads — but  not  as  The  results  showed  that  it  was  or  second  most  space  in  nine 
much  as  we  may  have  thought,  almost  impossible  to  tell  the  pa-  of  the  dozen  papers.  Crime  news 
Despite  individual  differences  pers  apart  on  the  basis  of  the  was  ranked  from  sixth  to  eighth 
among  editors  and  their  papers,  data  alone.  Only  the  New  York  by  nine  papers.  Science  news 
they  appear  to  agree  far  more  tabloids  departed  from  the  gen-  was  rank^  last  or  next  to  last 
often  than  they  disagree  on  eral  pattern,  mainly  because  of  by  all  12. 

"what  is  news.”  greater  play  given  to  crime  and  r  . 


"what  is  news.”  greater  play  given  to  ci ......  „..v.  »  ■  i.  r 

There  is  greatest  agreement  accidents  and  pictures.  IndividuaUly  Exposed 

on  what  makes  local  news,  and  For  example,  knowing  only  “While  the  study  indicates  a 
somewhat  less  consensus  on  the  amount  of  space  given  to  generally  stable  news  pattern 
what  is  usable  Washington,  each  of  the  categories  by  any  across  papers,  cities,  and  time, 
domestic,  or  foreign  news.  one  newspaper  in  the  group  there  were  many  indications  of 

The  greatest  departures  come  studied,  one  could  predict  with  individuality,”  Dr.  Deutschmann 
in  the  play  editors  give  to  a  high  degree  of  accuracy  the  .said,  “.some  of  which  help  gfive 
“hart”  news  —  about  foreign  local  news  emphasis  pattern  of  us  a  rather  precise  index  of 
affairs,  economic  problems  and  the  other  eight  standard  dailies  what  is  ‘heavy’  or  ‘light’  play 
ffovemment,  versus  the  play  and  could  do  a  fair  job  for  the  of  a  given  category, 
tky  give  to  “sofV’  news  —  three  tabloids  as  well.  For  example,  the  study  pro- 

about  crime,  accidents,  and  xhe  overall  similarity  of  pat-  vided  some  indication  of  what 

terns  reflects  another  fact.  Dr.  is  “heavy”  crime  play.  Not  un- 
These  are  some  of  the  con-  Deutschmann  believes.  “On  basic  expectedly,  the  New  York  tab- 
^lons  drawn  by  Dr.  Paul  J.  news  values,  city  editors  of  loids,  the  News  and  Mirror, 
wuwhmann,  dirMtor  of  the  these  papers  tend  to  think  alike,  topp^  the  twelve  on  crime  em- 
.  1C  igan  State  Univeraity  Com-  Fven  though  there  are  many  phasis,  with  slightly  more  than 
munications  Research  Center,  different  ‘events’  available  to  one-fourth  of  their  news-page 
Mter  a  comprehensive  study  of  them  in  their  different  cities,  space  containing  crime  news, 
the  weekday  content  of  a  dozen  they  focus  on  about  the  same  Crime  news  content  varied  from 
metro^htan  dailira  in  New  kind  of  events  to  about  the  same  14%  —  7%  in  the  Ohio  papers 
JJrk,  Cleveland,  and  Cincinnati,  extent.”  studied,  and  from  22%  —  7% 

e  s  udy  was  sponsored  by  Comparison  of  the  results  of  in  the  New  York  papers. 
Scnpps-Howard  Newspapers.  *his  .stuHv  with  an  extensiva  An  almost  identical  nattem 


fjovernment,  versus  the  play  and  could  do  a  fair  jol 
they  give  to  “soft”  news  —  three  tabloids  as  well, 
about  crime,  accidents,  and  The  overall  similarit 

terns  reflects  another 

These  are  some  of  the  con-  Deutschmann  believes  ‘ 


^.eve.anu,  ana  uincinnaii.  extent.”  studied,  and  from  22%  —  7% 

e  s  udy  was  sponsored  by  Comparison  of  the  results  of  in  the  New  York  papers, 
npps-  oward  Newspapers.  j^is  study  with  an  extensive  An  almost  identical  pattern 
More  than  a  million  inches  of  analysis  of  a  national  sample  of  individual  differences  showed 
content  m  144  issues  of  the  12  of  papers  made  in  1955  by  the  up  for  Accident  &  Disaster 
^pere  were  examined.  The  cen-  University  of  Minnesota  School  news.  The  New  York  city  tab- 

tnl  focus  was  upon  the  200,000  - 

inches  of  news-page  and  editor-  PERCENT  OF  NEWSHOLE  SPACE  ALLOHED 

i*l  material  which  antienrivl  1*0  SPECIAL  SECTIONS.  EDITORIAL 

durinT  March,  1%9.  SSS  '^^MS  AND  NEWS-MARCH  1959 

training  of  assistants  in  accu-  Comics  Sports  Society  Rnancial  Editoriel  Nows 


and  MSU’s  MYSTIC  computer  Timos 

enabled  Dr.  Deutschmann  to  di-  Horald-Tribuno 

fie*t  this  great  mass  of  data.  World-Telegram 

Post 

Content  Similaritiet>  Journal-American 

News 

Even  though  the  study  cov-  Mirror 

ered  three  different  cities,  the 
similarity  in  local  news  content 
■vas  remarkable.  Items  were 
into  basic  categories, 
as  Economics  &  Business,  Ciiicinnati  Enguirer 

wvemment  &  Politics,  Crime,  Post  i  Times-Star 

EDITOR  at  PUBLISHER  for  March  12,  1960 


Comics 

Sports 

Society 

Rnancial 

Editorial 

News 

NEW  YORK  CITY 

Tim** 

.1 

12.1 

6.7 

25.8 

7.5 

47.9 

Herald-Tribune 

2.3 

13.9 

11.5 

26.7 

9.6 

36.0 

World-Telegram 

6.0 

15.0 

11.0 

20.0 

13.0 

35.0 

Post 

7.6 

16.6 

8.7 

2.4 

18.7 

46.0 

Journal-American 

13.0 

13.7 

10.0 

15.0 

16.4 

31.0 

News 

9.3 

20.5 

12.5 

1.4 

11.5 

44.8 

Mirror 

.  14.3 

20.7 

7.3 

1.4 

15.4 

40.9 

OHIO 

Cleveland  Press 

10.3 

14.6 

10.3 

5.7 

9.6 

49.5 

9.9 

16.8 

10.5 

7.4 

13.3 

42.1 

Plain  Dealer 

8.5 

15.7 

9.4 

9.1 

lO.I 

47.2 

Cincinnati  Enguirer 

9.8 

15.0 

16.0 

9.8 

12.0 

37.4 

Post  &  Times-Star 

13.6 

12.2 

14.7 

7.2 

11.9 

40.4 

^Ratings*  Dictate 
Diet  of  Features 

If  newspapers  based  their 
content  as  much  on  reader  sur¬ 
veys  as  the  television  industry 
does  on  ratings,  newspapers 
would  lie  dominated  by  comic 
strips,  says  Erwin  D.  Canham, 
editor  of  the  Christian  Science 
Monitor. 

“If  newspapers  or  magazines, 
which  often  take  reader  sur¬ 
veys,  built  their  content  inordi¬ 
nately  upon  the  most  widely 
read  features,  the  results  would 
be  impossibly  lopsided,”  he  says 
in  a  TV  Guide  magazine  article. 

“Comic  strips  are  quite  possi¬ 
bly  the  most  widely  read  feature 
of  a  newspaper.  ’The  sport  pages 
may  come  next.  Pictures  rate 
very  high. 

“Yet  to  include  too  many 
comics,  too  much  sport,  too  large 
a  volume  of  pictures,  would  pro¬ 
duce  a  completely  unbalanced 
and  unacceptoble  newspaper.” 

loids  had  this  element  of  news 
in  about  15%  of  their  space, 
the  Times  in  only  3%.  ’The  New 
York  average  was  7%  and  the 
Ohio  5%,  with  all  five  Ohio  pa¬ 
pers  covered  by  a  range  of  4% 
to  6%. 

‘Il’s  A  Man’s  World’ 

Several  aspects  of  newspaper 
content  which  have  not  been 
.studied  previously  were  ex¬ 
amined  by  Dr.  Deutschmann  and 
his  staff.  One  of  these  was  the 
sex  of  the  central  person  of  each 
news-page  item.  ’This  showed 
the  degree  to  which  news  of  or 
from  males  dominated  the  pages 
of  the  12  papers. 

More  than  half  of  the  items 
were  solely  about  men.  About 
one-third  involved  both  men  and 
women.  A  reader  could  find  a 
story  solely  about  or  from  a 
woman  only  one  time  in  ten. 

The  most  “male”  paper  in  the 
study  was  the  New  York  Times. 
Only  one  time  in  20  would  a 
reader  find  a  story  solely  about 
a  woman.  'The  Joumal-Ameri- 
can,  on  the  other  hand,  had 
about  1  out  of  6  stories  in  this 
category. 

Another  indication  of  the  re¬ 
lationship  between  content  and 
readership  was  provided  when 
the  amount  of  news-page  pic¬ 
torial  content  was  examined. 
Every  item  was  coded  as  print 
or  pictorial.  In  this  respect,  the 
average  New  York  situation 
(Continued  on  page  13) 
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TURKISH  PRESS  CENTENNIAL 


Yalman  Goes  to  Jail; 
‘Belittled’  Premier 


“I  am  71  .  .  .  and  quite  fit 
from  the  viewpoint  of  vitality 
to  continue  to  fight  for  the  prin¬ 
ciples  for  which  I  have  stood  in 
my  journalistic  life  for  52  years 
and  to  accept  the  sufferings  of 
a  prison  life.” 

With  that  remark,  Ahmed 
Emin  Yalman  packed  his  bags 
in  Karachi,  Pakistan,  and  re¬ 
turned  to  Turkey. 

That  was  last  December  29, 
after  the  government  of  Premier 
Adnan  Menderes  had  decreed 
that  Mr.  Yalman,  editor  of  the 
daily  Vatan  of  Istanbul,  must 
go  to  prison  for  “belittling”  the 
regime,  and  the  Turkish  Court 
of  Cassation  had  confirmed  the 
sentence. 


across  the  Bosphorus  to  Uskudar 
Prison  where  he  was  put  into 
a  large  cell  called  the  “Royal 
suite”  by  newspapermen  prison¬ 
ers  already  in  jail.  The  suite  is 
distinguished  from  other  prison 
cells  because,  as  a  special  con¬ 
cession  to  the  newspapermen, 
it  contains  a  stove. 


Sacrifice  for  Coiintrv 


15  Monllitt.  16  Davs 


This  week,  as  Turkey  was 
observing,  by  official  proclama¬ 
tion,  the  100th  anniversary  of 
journalism  in  the  country,  Mr. 
Yalman  went  into  Uskudar 
Prison  on  the  Asiatic  side  of 
the  Bosphorus.  At  noon,  March 
7,  the  dean  of  the  Turkish  press 
began  serving  a  sentence  of  15 
months  and  16  days. 

Mr.  Yalman’s  crime  was  re¬ 
printing  two  articles  written  by 
the  American  publisher,  Eugene 
Pulliam  and  published  in  his 
newspapers,  the  Indianapolis 
Star  and  others,  after  a  fact¬ 
finding  trip  to  Turkey.  In  one 
article,  he  said  Premier  Men¬ 
deres  was  a  poor  administrator 
and  he  called  him  “a  conceited 
man.”  Another  article  painted 
a  dark  picture  of  Turkey’s  eco¬ 
nomic  condition. 


Reprinted  Articles 
Mr.  Yalman  reprinted  the 


articles  in  his  morning  news¬ 
paper  and  was  found  gruilty  of 
violating  Turkey’s  press  laws 
which  the  Menderes  Government 
enacted  in  1954.  Scores  of  other 
Turkish  newsmen  have  been  con¬ 
victed  of  the  same  offense.  Pre¬ 
mier  Menderes  withdrew 
charges  against  Falih  Firki 
Atay,  co-publisher  of  Istanbul’s 
Dunya  after  Dunya  advised 
other  publishers  to  accept  the 
premier’s  bargain  of  a  press 
amnesty  in  return  for  “going 
easy”  on  the  administration.  The 
press  amnesty  never  material¬ 
ized. 

After  saying  goodbye  to 
friends  who  crowded  Vatan’s 
offices,  Mr.  Yalman  presented 
himself  to  the  public  prosecu¬ 
tor’s  office  and  was  ferried 


Before  entering  prison,  Mr. 
Yalman  made  a  statement  to  the 
press.  He  said  in  part:  “If  some¬ 
one  had  made  a  prophecy  that 
a  selfless  struggle  which  I  con¬ 
tinued  to  carry  out  as  a  journal¬ 
ist  in  the  sendee  of  liberty 
would  lead  me  to  jail  at  the  age 
of  72  after  53  years  of  journal¬ 
istic  activity,  I  would  have 
found  it  ridiculous  and  con¬ 
sidered  my  career  as  a  bad  job. 
It’s  more  \mpleasant  for  the 
country  and  the  Democrat  party 
than  for  myself  that  this  very 
thing  is  happening  in  the  100th 
anniversary  year  of  the  Turkish 
Press  and  the  10th  anniversary 
of  the  coming  to  power  of  the 
Democrat  party.  “I  am  grateful 
to  the  Almighty  to  have  given 
me  the  opportunity  to  join  the 
ranks  of  those  ready  to  endure 
a  sacrifice  for  the  sake  of  coun¬ 
try  and  profession.  “I  recently 
had  a  physical  checkup  and  the 
conclusion  was  that  as  a  result 
of  age,  overwork  and  neglect  to 
take  a  rest  and  medical  treat¬ 
ment,  I  have  major  deficiencies 
like  high  blood  pressure.  In  spite 
of  the  strength  of  my  will,  these 
troubles  may  not  allow  me  to 
resist  the  longtime  hardships  of 
prison  life.  If  I  should  die  dur¬ 
ing  my  detention,  I  shall  con¬ 
sider  it  a  fit  end  to  a  life  of 
idealistic  struggle. 

“While  I  am  entering  prison 
I  have  not  lost  a  particle  of 
hope  regarding  the  ultimate 
future  of  Turkey.” 

Mr.  Yalman  was  accompanied 
to  the  prison  gates  by  his  family 
and  a  group  of  about  50  friends. 
He  took  with  him  books  and 
papers  and  said  he  hopes  to 
write  his  memoirs. 

There  are  11  other  newspaper¬ 
men  in  prison  in  major  Turkish 
cities  and  perhaps  more  in  the 
provinces.  Since  the  first  of  the 
year  there  have  been  at  least 
21  newspapermen  sentenced  to 
prison  terms  or  fines. 


Reader  Poll 
2  to  1  For 
Death  Chair 


San  J(..se,  Calif, 
After  Gov,  Edmund  G.  (Pat) 
Brown  suddenly  reprieved  Caryl 
Chessman  on  the  eve  of  the 
latter’s  execution  for  rape  and 
kidnaping,  to  allow  the  state 
legislature  to  determine  whether 
the  death  penalty  should  be  «. 
tained  the  San  Jose  Mereurf 
News  polled  its  readers  on  the 
issue. 


Ahmed  Emin  Yalman 


of  eight  months  in  jail  on  an¬ 
other  violation  of  the  press 
laws. 

His  conviction  and  sentence 
of  10  months  in  prison  and  three 
months  banishment  to  the  Black 
Sea  town  of  Samsun  for  pub¬ 
lishing  an  article  critical  to  the 
Education  minister  written  by 
his  son.  Tunc  Yalman,  who  got 
a  similar  sentence,  was  this 
week  rejected  by  the  court  of 
appeals.  The  case  must  be  re¬ 
tried. 

Mr.  Yalman  studied  at  Colum¬ 
bia  University  in  New  York  on 
a  state  scholarship  in  1910.  He 
returned  to  Turkey  to  be  a  jour¬ 
nalist.  In  the  1920s  he  was  a 
close  friend  of  Mustafa  Kemal 
Ataturk,  founder  of  the  repub¬ 
lic. 

Under  Turkey’s  press  laws,  it 
is  an  offense  to  criticize  public 
officials  in  performance  of  their 
duties  or  to  undermine  the  pres¬ 
tige  of  the  state.  Three  other 
journalists  have  been  jailed  for 
reprinting  the  articles  written 
by  Pulliam. 


persons 


Po!«t  .Skrimishes 


It  is  not  Mr.  Yalman’s  first 
arrest  in  his  long  career.  He 
was  jailed  and  then  exiled  by 
the  Sultan  in  the  dying  days  of 
the  Ottoman  Empire  and  later 
exiled  to  Malta  by  British  oc¬ 
cupation  authorities  at  the  end 
of  World  War  I. 

In  1952,  he  was  felled  fly  a 
half  dozen  bullets  fired  at  him 
by  a  religious  fanatic. 

Mr.  Yalman  was  one  of  the 
prime  backers  of  Menderes  when 
he  campaigned  on  a  platform 


In  a  story  written  by  Daniel 
K.  Stem,  public  relations  direc¬ 
tor,  readers  were  asked  to  vote 
for  or  against  retaining  the 
death  penalty.  But  more  thaa 
that  they  were  also  asked  to 
give  their  age,  sex,  political 
party  and  address.  They  were 
also  urged  not  to  let  the  Cheaa- 
man  case  overbalance  their 
judgment  on  the  larger  issue. 

“We  thought,”  said  Publisher 
Joseph  B.  Bidder,  “that  this 
probably  would  cut  down  the 
response  but  public  relations 
wanted  the  extra  information 
to  point  up  any  deviations  from 
the  main  trend  and  also  allow 
legislators  to  see  how  folks  m 
their  own  districts  were  react¬ 
ing.” 

In  five  days  5,000 
mailed  in  their  votes. 

The  result:  2  to  1  to  retain 
capital  punishment.  Men  ran 
ahead  of  women  in  wanting  the 
death  sentence  retained  with 
Republicans  3-1  for  it  and  Dem¬ 
ocrats,  the  governor’s  party,  in 
accord,  but  only  by  a  9-7  mar¬ 
gin. 

Persons  over  60  balloted  more 
than  3  to  1  to  keep  capital  pun 
ishment.  Those  under  29  were 
the  least  in  favor,  a  meager  7 
to  5 

All  towns  in  the  Mercury  and 
News  four-county  circulatioa 
area  supported  retention  of  cap¬ 
ital  punishment. 

“One  of  the  deviations  men¬ 
tioned  by  Mr.  Bidder  which  w* 
felt  sure  we  would  encounter 
was  an  overweighting  by  cer 
tain  age  groups,  which  ones,  d 
course,  we  did  not  know,”  ex¬ 
plained  Mr.  Stem.  “Previous  re¬ 
search  work,  how’ever,  had  giv« 
us  a  fairly  accurate  picture  (rf 
the  numerical  size  of  the  variom 
age  groups,  and  by  using  thia 
we  w’ere  able  to  put  the  varioai 
segments  in  line  w-ith  their  co^ 


.Son’s  Case  lo  Be  Retried 


Last  November  Mr.  Yalman 
received  a  suspended  sentence 


of  increased  individual  freedoms  -  ,  ^  , 

in  the  late  1940s.  He  broke  with  relationship  to  the  whole 
the  Premier  only  after  the  pas-  The  result  was  still  for  cape 
sage  of  the  strict  press  measures  tal  punishment,  but  by  only 
in  1954. 


slightly  lesser  margin  of  18  to  7. 
EDITOR  ac  PUBLISHER  for  March  12, 
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ATTEMr  I  TO  END  STRIKE 


Mayor  of  Portland 
alls  on  Newhouse 


Portland,  Ore. 
Newest  development  in  Port¬ 
land’s  four-months-old  news¬ 
paper  strike  was  the  disclosure 
this  week  by  Mayor  Terry  D. 
Schrunk  that  he  had  paid  a  visit 
to  New  York  recently  for  a  con¬ 
ference  with  Samuel  I.  New- 
house,  owner  of  the  Oregonian. 

Mr.  Schrunk  said  his  inten¬ 
tions  were  to  make  a  move  to 
end  the  strike,  but  he  announced 
details  of  his  meeting  with 
the  publisher. 

“I  have  no  way  of  knowing 
hether  the  meeting  will  ever 
bear  fruit,”  Mr.  Schrunk  said, 
“but  you  may  rest  assured  that 
I  personally  will  do  all  I  can 
hrough  this  office  to  assist  in 
any  way  iiossible  in  bringing 
about  the  termination  of  this 
strike.” 

Mr.  Newhouse’s  office  said 
there  had  lieen  such  a  meeting 
at  which  a  great  many  ques¬ 
tions  relating  to  the  Portland 
itnation  were  discussed.  The 
Mayor  was  advised  to  consult 
witii  the  local  publishers,  M.  J. 
Frey  and  W.  W.  Knight. 

It  is  commonly  known  that  the 
Sasic  problem  of  reaching  an 
md  of  the  strike  now  rests  in 
the  job  security  given  to  the 
new  employees  by  federal  law 
and  in  the  unions’  insistence  that 
the  strikers  be  returned  to  their 
jobs.  This  impasse  transcends  a 
settlement  of  the  original  issues. 

Mr.  Schrunk,  a  sheriff  prior 
to  his  election  as  mayor  in  1956, 
has  filed  for  re-election  to  the 
mayor’s  office. 

Possibility  of  another  Port¬ 
land  daily  newspaper  was  seen 
with  the  filing  of  articles  of  in¬ 
corporation  for  the  Portland 
Examiner.  Incorporators  are 
i.  J.  Walcott,  consulting  geolo- 
?iat;  John  W.  Dandy  and  Mrs. 
B.  J.  Weber,  all  of  Portland  and 
—as  they  admitted  —  none  of 
them  with  any  newspaper  back- 
pound.  Their  attorney,  William 
B.  Murray  (who  is  one  of  the 
attorneys  for  Levi  S.  McDonald, 
stereot3rper  union  negotiator 
held  as  “key  man”  in 
ne^aper  truck  bombings), 
*^d  that  backers  of  the  pro¬ 
pped  paper  have  agreed  to 
raderwrite  a  $3,000,000  stock 
a  beginning  subscrip¬ 
tion  list  of  100,000  can  be  shown. 

least  two  of  the  unnamed 
^ers  are  San  Franciscans, 
“r.  Murray  said. 

Examiner  has  no  con- 
EDITOR  bc  publisher 


Guild  Loses 
Reno  Group 
After  Strike 


nection  with  the  Portland  Daily 
News,  which  is  being  planned  by 
members  of  the  striking  unions 
together  with  other  leaders  of 
the  Portland  labor  movement. 
The  News  is  reported  working 
out  financing  plans  prior  to 
launching  a  stock  sale. 

The  weekly  Portland  Re¬ 
porter,  tabloid  news  effort  of 
the  idled  unions,  has  made  its 
fourth  appearance  with  Robert 
A.  Lee,  pre-strike  Oregonian 
staffer,  as  publisher. 

Efforts  of  the  union  men, 
barred  by  Mayor  Schrunk’s 
order  from  further  mass  picket¬ 
ing  at  the  Oregonian  building 
where  the  joint  editions  of  the 
Oregonian  and  Oregon  Journal 
are  being  produced,  have  been 
directed  to  a  house-to-house  can- 
v'ass  seeking  to  have  subscrip¬ 
tions  to  the  two  papers  can¬ 
celled. 

The  unions  have  claimed  as 
many  as  160,000  cancellations 
of  the  combined  papers  since 
.start  of  the  strike.  Officials  of 
the  two  papers  admit  to  a  72,- 
000-subscription  drop.  Much  of 
this  figure  can  be  explained  by 
cancellation  of  a  single  paper 
where  a  subscriber  in  pre-strike 
days  was  getting  both  of  the 
daily  papers. 

(Jianges  in  Jobs 

What  happens  to  175  or  so 
editorial  workers  after  four 
months  of  a  newspaper  strike 
that  has  kept  many  of  them 
from  their  regular  desks  and 
beats? 

In  the  case  of  most  of  those 
idled  by  the  stereotypers’  strike, 
less  than  half  of  them  are  pur¬ 
suing  their  usual  duties  and  the 
rest  are  beginning  to  melt  away 
to  join  the  staffs  of  other  pub¬ 
lications  or  to  other  fields  of 
endeavor. 

Of  the  Journal’s  84  editorial 
staffers,  17  were  super\’isors  and 
were  on  the  job  from  the  start 
of  the  strike,  16  observed  the 
first  weeks  of  the  Portland 
Newspaper  Guild’s  decree  to  ob¬ 
serve  picket  lines  and  then  re¬ 
turned  to  work  on  their  own 
decision.  Of  the  Oregonian’s  91, 
a  total  of  19  were  unaffected 
supervisory  personnel,  while 
seven  of  the  paper’s  Guild  mem¬ 
bers  later  returned  to  work. 

Other  blank  spots  left  in  the 
editorial  staffs  of  the  two  papers 
are  being  filled  out  through 
hiring  of  new  personnel  in 

for  March  12.  1960 


George 


Funk 


Publication  (Continued 


Rkno,  Nev. 
The  National  Labor  Relations 
Board  has  issued  an  order  certi- 
RETIREMENT  of  J.  Clare  George  fyjnjf  that  Reno  Newspaper 
fo  the  statu*  of  editor  ementu*  .n  bargain- 

April  will  bring  changes  in  the  a.  .e  \  7  xu.. 

staff  of  the  Elyria  (O.)  Chronicle-  agent  for  employ^  of  the 

Telegram.  He  has  been  editor  editorial  departments  of  the 
since  1927.  Robert  W.  Funk,  new*  Reno  Evening  Gazette  and 
and  wire  ^itor,  will  become  edi-  Nevada  State  Journal  and  the 
tor  of  the  editorial  page,  and  advertising  department  of  Reno 
Edward  A.  Wilson,  until  recently  Newspapers,  Inc.  publishers  of 
with  the  Cleveland  New*,  will  be  ^he  two  daily  papers. 

wire  e  itor.  employees  eligible  for 

_ _  membership  in  the  Guild  voted 

32  to  1  against  the  union  as  their 
preparation  for  resumption  of  bargaining  agent  in  a  Ballot 
individual  editions  by  the  separ-  last  December, 
ately-owned  dailies  in  April.  The  NLRB  decertification 
Portland  television  has  taken  ends  10  years  of  association  be- 
Wallace  Turner,  Pulitzer  prize-  tween  the  guild  and  Reno  News¬ 
winning  Oregonian  reporter,  papers,  Inc.  ’The  climax  came 
and  Carl  Vermilya,  Oregonian  last  June  29  when  the  union 
photographer,  on  the  KP'TV  went  on  a  strike  against  the 
staff  and  Doug  Baker,  Journal  newspapers.  The  strike  followed 
reporter,  on  the  KGW-TV  staff,  failure  to  negotiate  a  contract 
Dewey  Ray,  Oregonian  maga-  which  had  expired  the  month 
zine  and  feature  desk  man,  and  before.  The  crucial  point  in  the 
Herb  Penny,  Oregonian  re-  dispute  was  the  union’s  demand 
porter,  have  joined  the  staff  of  for  an  “agency  shop,”  calling 
the  Honolulu  Advertiser.  for  all  employees  to  pay  union 

Bob  Sever,  Oregonian  re-  dues,  even  though  they  were  not 
porter,  is  now  news  editor  of  the  members  of  the  union, 
weekly  Forest  Grove  (Ore.) 

News-Times.  John  Armstrong, 

Oregonian  Sunday  editor,  has  After  the  strike  went  into 
joined  the  Portland  public  re-  effect,  the  papers  continued  un- 
lations  firm  of  Goodrich  &  interrupted  publication  with  ex- 
Snyder.  ecutives,  supervisors  and  em- 

Bob  Fassett,  Journal  editorial  ployees  who  were  not  members 
artist,  has  been  named  art  direc-  of  the  union  filling  positions  in 
tor  of  the  San  Diego  (Calif.)  various  departments.  Members 
Union.  George  Hoemer,  long-  of  the  Typographical  Union  re¬ 
time  Journal  artist  and  tabloid  fused  to  cross  the  picket  line, 
cover  specialist,  has  joined  a  but  the  pressmen  continued  to 
Portland  advertising  art  firm,  work,  observing  the  terms  of 
Stan  Weber,  Journal  labor  their  contract, 
editor,  has  been  named  Oregon  Picketing  by  the  Guild  con- 
publicist  for  U.  S.  Senator  John  tinned  until  Oct.  10,  when  the 
Kennedy,  Democratic  presiden-  organization  reportedly  ran  out 
tial  hopeful.  Stanley  Durland,  of  funds  for  that  purpose.  ’The 
Journal  medical  writer,  has  decertification  election  was  the 
joined  the  engineering  staff  of  result  of  employee  petition.  The 
Lockheed  Aircraft’s  Sunnyvale,  election  was  held  Dec.  21  with 
Calif.,  plant  as  a  technical  33  present  employees  and  10 
writer.  guild  members  casting  ballots. 

NLRB  ruled  the  strikers  were 
ineligible  to  vote  and  as  a  re- 
Many  additions  are  scheduled  suit  their  ballots  were  discount- 
for  both  staffs  in  the  next  few  ed. 

weeks,  but  some  newcomers  have  ’The  Reno  Newspaper  Guild 
been  working  for  several  months  was  organized  in  1949  as  an 
on  the  combined  edition  opera-  affiliate  of  the  American  News- 
tion.  paper  Guild.  In  1950  it  was 

New  Journal  staffers  include  certified  as  the  bargaining  agent 
William  J.  Cary  Jr.,  former  edi-  for  the  editorial  department  em- 
tor-manager  of  the  Fallon  ployees.  In  1956  it  extended  its 
(Nevada)  Eagle-Standard,  who  representation  and  became  the 
was  hired  prior  to  the  strike  as  bargaining  agent  for  the  em- 
a  copy  editor  replacement  for  a  ployees  of  the  advertising  de- 
(Continued  on  page  78)  partment. 
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Paar  Making 
Friends  for 
Hearst  Paper 

Jack  Paar’s  TV  tirades 
a^inst  the  Hearst  press  this 
week  brougrht  more  mash  notes 
than  epistles  of  hate  to  the  New 
York  Journal- American. 

“The  tide  has  turned  in  our 
favor,”  said  Manainng  Editor 
Sam  Day.  “After  his  going- 
away  blast  at  us  a  few  weeks 
ago  we  received  a  lot  of  deroga¬ 
tory  comment ;  now  we’re  on  the 
receiving  end  of  complimentarj’ 
messages  more  than  ever.” 

NB(ys  midnight  mad-hatter 
voiced  his  displeasure  with  the 
press  in  general  and  with  the 
Hearst  press,  Walter  Winchell 
and  Dorothy  Kilgallen  in  par¬ 
ticular  when  he  resumed  .  .  . 
where  he  left  off,  with  a  water 
closet  joke  .  .  .  his  broadcasts 
March  7,  also  with  the  benefit 
of  censorship.  Some  sections  of 
his  taped  salvos  at  Winchell 
were  deleted  from  the  aired 
version. 

He  accused  the  Journal- 
American  of  dropping  a  Jim 
Bishop  column  which  was  favor¬ 
able  to  his  side  of  the  story 
relating  to  his  acquisition  of 
Florida  real  estate.  The  latter 
is  a  subject  of  official  inquiry’. 

Executives  of  the  Hearst 
paper  said  only  that  it  was  cus¬ 
tomary  to  omit  quite  a  few  col¬ 
umns  from  day  to  day.  It  was 
not  unusual  to  leave  out  Pegler 
or  Bishop  or  Considine,  etc., 
because  the  paper  buys  many 
more  columns  than  it  can  use. 

Denim  Rigging  and  Plot 

Both  the  Journal-American 
and  the  World-Teleqram  said 
Mr.  Paar  had  stated  incorrectly 
that  they  had  reported  him 
being  welcomed  by  Castro  in 
Cuba  when  he  actually  was  ar¬ 
riving  in  Honolulu  on  a  “vaca¬ 
tion”  run  after  the  famous  walk¬ 
out  from  his  show. 

The  Journal-American  also 
denied  his  assertion  that  it 
“rigged  or  suppressed”  stories 
favorable  to  him  and  had  “some 
sort  of  a  plot  to  kill  any  story 
that  deals  favorably  with  Ed¬ 
ward  R.  Murrow.” 

Mr.  Paar’s  dig  at  Dorothy 
Kilgallen  was  a  reference  to 
getting  her  coverage  of  the 
Finch  trial  off  the  front  page 
for  three  days  and  a  remark 
that  she  probably  uses  “novo¬ 
cain  lipstick” — “she  never  moves 
her  lips  when  she  talks.” 

The  Journal-American’s  pro¬ 
motion  department  proudly 
called  attention  to  the  fact  that 


Popular  Poll 
Brings  Back 
Sat.  Edition 

Redondo  Beuch,  Calif. 
The  Smith  Bay  Daily  Brttu 
became  a  sevenday  newspaper 
with  the  restoration  of  the  ^ 

I  urday  edition  March  The  Sat¬ 
urday  paper  had  been  diseon- 
'  tinued  when  Sunday  publication 
%  began  just  a  year  ago. 

'  The  move  followed  a  poll 
PENMANSHIP  using  a  fast-skotch  method  produced  a  good  display  of  showing  a  heavy  demand  for  i 
pictures  from  a  court  trial  for  the  Minneapolis  Star.  Looking  over  one  Saturday  edition,  reported 
collection  are  Paul  Swensson,  left,  managing  editor,  and  Ralph  Carroll,  Robert  Curry,  publisher  The 
promotion  department  art  director  who  did  the  work.  Rreere  is  now  the  seventh  'sevm. 


T 


Miss  Kilgallen  had  put  her  jour¬ 
nalistic  duties  ahead  of  her  TV 
career.  She  assigned  herself  to 
remain  close  to  the  courtroom 
as  the  case  went  to  the  jury  and 
passed  up  her  weekly  appear¬ 
ance  on  “What’s  My  Line?” 


dinnaapolis  Star.  Looking  over  one  Saturday  edition,  reported 
anaging  Ralph  Carroll,  Robert  Curry,  publisher.  The 

lir«:tor  who  did  th.  work. 

Rapid  Sketching  Jountr"^*^^" 

Ih/ff  J  *  Week-End  Living,  a  new  tib- 

JrleillOCl  in  ^OUrl  loid  section,  is  included  in  the 

Saturday  paper.  The  monthly 
Minneapolis  subscription  rate  of  $1.26  wis 
A  Minneapolis  Star  and  Trib-  ^ot  changed. 
le  artist  recently  employed  a  The  Copley  Newspaper’i 


ance  on  wnais  My  Line.  artist  recently  employed  a  The  Copley  Newspaper’i 

Attacked  W’inchell  fast-sketch  method  to  give  moves  to  meet  the  fast  growth 

readers  more  extensive  coverage  of  a  142-square  mile  area  of  Lm 
Mr.  Paar  got  personal  in  his  of  a  white  slave  trial.  Angeles  County  also  include  i 

attack  on  Walter  Winchell,  say-  The  artist  sketched  scenes  in  building  program,  Mr.  Curry 

ing  the  New  York  Mirror  col-  Federal  court  during  the  trial  of  announced, 
umnist  was  “a  silly  and  senile  Isadore  (Kid  Cann)  Blumenfeld,  A  five-acre  tract  has  been  pur- 
old  man”  who  often  doesn’t  former  bootlegger,  and  Monte  chased  in  Torrence.  A  prodne- 
write  his  own  columns.  In  Holly-  Perkins,  Minneapolis  cafe  opera-  unR  ■will  be  construcW 

wood,  Mr.  Winchell  retorted  tor,  for  violating  the  Mann  act.  second  building  for  all 

that  the  “reverend”  Paar  was  Star  Managing  Editor  Paul  other  departments  is  planned 

mad  at  him  for  reporting  the  Swensson  sent  Ralph  Carroll,  there  later. 

Florida  real  estate  deals.  Actu-  promotion  department  art  super-  a  recent  poll  1,042  wrote 

ally,  he  said,  it  was  the  Miami  visor,  to  make  sketches  which  their  views  on  coupons  clipped 
Herald  that  exposed  the  TV  could  be  sent  directly  to  the  en-  from  the  Breeze.  Of  these,  961 
st^’s  transactions  there.  graver  without  retouching  or  asked  return  of  the  Saturday 

On  the  air  and  in  print  there  finishing.  paper, 

was  a  runniiig  debate  between  Mr.  Carroll  used  a  cartoonist’s  Merchant  endorsement  of  tlw 
Paar  and  Winchell  on  matters  pencil  on  Nelson-Bristol  board.  Daily  Breeze  is  refiected  in  i 
of  virility  and  morals.  Durine  one  of  his  three  sessions  oaoc,  in  ndvortisinw  volnnw 


of  virility  and  morals.  During  one  of  his  three  sessions  28%  boost  in  advertising  volumr 

\ewsinen  Gue*is  for  1959,  Herbert  G.  Gulick,  ad- 

spectators’  row,  the  other  two  vertising  director,  said.  'This  n- 
The  second  night  Mr.  Paar  times  at  the  press  table  inside  guRed  in  a  gross  linage  of  IJ,- 
had  Irv  Kupcinet  of  the  Chicago  the  rail.  Distances  were  from  16  280,778  and  the  publication  of 
Sun-Times  and  Hy  Gardner  of  to  60  feet.  10,084  total  pages  in  1959. 

the  New  York  Herald  Tribune  Mr.  Carroll  tried  unsuccess-  The  Breeze,  established  in 

as  guests  on  his  show.  Their  re-  fully  to  get  a  full-face  sketch  of  1392^  has  been  a  daily  .nntt 
marks  in  defense  of  the  press  Blumenfeld,  but  the  defendant  1923. 


marks  in  defense  of  the  press  Blumenfeld,  but  the  defendant 
piqued  him  but  he  admitted  kept  turning  his  profile.  The 
finally  he  wasn’t  “anti-press” —  artist  made  sketches  of  the  de- 
“most  of  the  press  is  good  and  fendants,  attorneys,  judge,  jury. 


and  the  admitted  prostitute  who  Kalpll  Kivet  INailieil 


Fred  Sherman,  the  Miami  Principal  government 

Herald’s  real  estate  editor,  witness. 

brought  the  Paar  land  deals  out  defendants  were  found 

into  the  open  two  months  ago 
and  Paar  blamed  the  bad  pub¬ 
licity  and  the  congressional  in-  • 

quiries  on  G.  David  Schine,  one¬ 
time  investigator  for  the  late  Reporter  Ouste.' 


Fiiuuicial  Editor 

Los  Anghjs 
Ralph  Rivet,  assistant  to  tk 
(editor  of  the  Los  Angeles  Et- 
aminer,  has  been  named  finane 
ial  editor  of  the  paper. 

Mr.  Rivet  replaces  Willi* 
Heim  who  has  retired  to  entef 
financial  public  relations  woit 
Mr.  Rivet  was  previously 


.w.  .  iui.v>ariny  oi  dictatorship  of  the  Do-  financial  public  relations  won. 

isconsin.  minican  Republic  compelled  Ed-  Mr.  Rivet  was  previously  a 

According  to  Mr.  Sherman’s  ward  C.  Burks,  New  York  Times  sistant  business  manager  of  » 
stories,  a  deal  for  Paar’s  pur-  reporter,  to  leave  the  country  Examiner,  publisher  of  a  gn)*f 
chase  of  a  $70,000  home  near  this  week.  He  had  been  there  of  weeklies  in  Marin  cous^ 
Miami  from  Schine  fell  through,  about  a  month,  the  only  U.  S.  (Calif.),  city  editor  of  the  Vi*- 
Mr.  Paar  admitted  this  week  newsman  in  the  country  for  two  lejo  (Calif.)  Times-Herald, 
he  had  bought  some  property  in  weeks.  Last  summer,  the  govern-  porter  for  the  SocrasM** 
Florida  but  was  paying  for  it  ment  forced  Tad  Szulc  of  the  (Calif.)  Bee  and  city  editor « 
on  the  installment  plan.  Times  to  leave.  the  Chico  (Calif.)  Record. 


Tad  Szulc  of  the  (Calif.)  Bee  and  city  editor  d 
I.  the  Chico  (Calif.)  Record. 
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*-as  exactly  the  same  as  the 
averaire  Ohio,  with  18%  of  items 
in  some  pictorial  form  for  both 
(jroups. 

Most  pictorial  New  York  pa¬ 
per  was  the  SetvH  with  26%  of 
items  “non-print.”  The  Cleve¬ 
land  Press  topped  Ohio  with 
23%.  Low  extremes  were  the 
Times  with  only  11%,  and  the 
Enquirer  with  14%. 

When  percent  of  pictures  by 
New’  Yoidc  papers  was  plotted 
against  percent  of  audience  col¬ 
lege  educated,  the  relationship 
was  almost  iserfect  —  the  more 
pictorial  content,  the  fewer 
readers  with  college  education. 

Special  Seefiomt  DilTer 

The  main  emphasis  of  the 
study  was  upon  the  news-page 
rontent,  but  special  sections 
were  also  examined.  Here  the 
differences  from  one  New  York 
paper  to  another  were  substan¬ 
tial,  but  the  Ohio  papers  again 
were  more  alike. 

Greatest  variation  was  in  the 
amount  of  total  non-advertising 
space  given  to  financial  pages, 
which  ran  from  2%  to  27%  in 
New  York,  but  only  from  6% 
to  10%  in  Ohio.  Comics  went 
from  9%  to  14%  in  Ohio,  from 
l)to  14%  in  New  York.  Editorial 
sections  got  from  8%  to  19%  of 
the  non-ad  space  in  New  York; 
from  10%  to  13%  in  Ohio. 

The  two  Ohio  cities  were  more 
nearly  similar  in  the  space  given 
to  Sports  (overall  rang;e  from 
12%  to  20%),  and  Society 
(from  7%  to  16%.).  (Newshole 
space  usage  by  the  various  pa- 
|)ers  are  illustrated  on  page  9). 

“Work-Ups”  Clierked  Out 


Date  lines  do  not  always  indi¬ 
cate  whether  a  story  is  local 
or  non-local.  Following  a  sug¬ 
gestion  made  by  a  Stanford  Uni¬ 
versity  researcher.  Dr.  Deutsch- 
mann  used  a  coding  system 
which  sorted  items  on  the  basis 
of  what  he  called  the  “psycho¬ 
geographic”  appeal  to  the 
reader.  Local  items  dealing  with 
what  the  reader  would  call  “our 
city”  were  sorted  out  from  those 
which  might  deal  with  “our 
•state”  or  “our  nation.”  Wash¬ 
ington  news  was  similarly 
broken  down,  as  was  foreign 
news. 

This  approach  suggested  that 
the  basic  appeal  to  the  reader 
is  not  quite  as  local  as  the 
straight  date  line  approach  in¬ 
dicates.  Only  42%  of  New  York 
items  and  52%  of  Ohio  items 
were  in  “reader  appeal”  sense 
strictly  local.  On  a  date  line 
basis,  the  figures  were  53%  and 
65%. 

This  showed  also  that  the 
amount  of  “foreign  news”  was 
actually  greater  than  the  date 
line  analysis  suggested.  In  New 
York,  20%  of  the  items  reflected 
some  “world”  concern,  and  in 
Ohio,  about  14%. 

One  of  the  side  lights  of  this 
analysis  was  the  indication  that 
news  of  “our  state”  gets  rela¬ 
tively  little  attention.  Only  5% 
to  6%  of  items  reflect  this  ap¬ 
peal.  Part  of  this  result  un¬ 
doubtedly  comes  from  the  fact 
that  “final  editions”  were  used 
for  the  analysis. 

-Similarities  Reemphasized 

The  psycho-geographic  analy¬ 
sis  again  emphasized  the  simi¬ 
larities  of  papers.  A  total  of 
eight  classes  were  used,  includ¬ 
ing  the  ones  mentioned,  plus 
“our  allies,”  “our  enemies,” 
“rest  of  U.  S.,”  “all  other  for¬ 
eign,”  and  “global.” 


Another  innovation  was  the 
attempt  to  code  news-page  items 
in  terms  of  news  room  produc¬ 
tion  schedules.  Regular  features, 
‘work-ups,”  “follow  s”  and 
“news  stories”  were  identified. 
This  classification  suggested 
that  New  York  papers  were 
more  active  in  following  up  the 
news.  One  in  five  of  their  items 
fell  in  this  class,  while  only  1 
•n  10  of  Ohio  items  was  so 
designated. 

The  Michigan  State  coders 
elso  sorted  out  the  news  on  the 
hnsis  of  where  it  came  from. 
A  straightforward  date  -  line 
analysis,  for  example,  revealed 
slightly  more  than  half 
of  New  York  items  were  local, 
about  one-third  U.  S.,  and  one- 
seventh  foreign.  Ohio  papers 
rove  a  considerably  heavier  play 
fo  local  with  two-thirds  of  items 
m  this  group,  one-fourth  U.  S., 
I  and  on^tenth  foreign. 


Every  paper  gave  heaviest 
emphasis  to  news  of  “our  city.” 
.All  but  one  gave  second  em¬ 
phasis  to  “rest  of  U.  S.”  “Our 
state”  news  ranked  fifth  in  the 
set  for  all  but  one  paper,  the 
Cleveland  Plain-Dealer,  which 
gave  somewhat  more  items  than 
the  others  to  this  classification. 

“Again,  we  have  an  indica¬ 
tion  that  telegraph  editors,  city 
editors,  and  news  editors  are 
pretty  well  agreed  upon  how 
much  of  what  kind  of  news 
should  be  in  the  paper,”  Dr. 
Deutschmann  said.  “Differences 
certainly  do  exist,  but  in  the 
main,  the  pattern  of  emphasis 
is  the  same.” 

New  Method  Developed 

In  the  course  of  this  study. 
Dr.  Deutschmann  developed  a 
new  method  he  calls  “content 
similarity  analysis.”  Utilizing 
(Continued  on  page  78) 


editor  8C  publisher  for  March  12.  1960 


12  Southern 
Papers  Hit 
By  Boycotts 


HEY,  YOU.  UP  THERE!— Think- 
inq  up  a  new  way  to  pictura  the 
traffic  jam  creat^  by  raitinq  a 
street  bridqe,  Miami  (Fla.)  Herald 
photoqraphar  John  Pineda  talked 
officials  into  lettinq  him  ride  the 
lift.  There  he  is  perched  'way  up 
there  .  .  . 


THE  SCENE  BELOW— The  City 
of  Miami  built  Johnny  a  small 
platform  at  the  end  of  a  draw- 
bridqe  section,  on  which  he  lay 
down  so  he'd  be  upriqht  when 
the  span  want  upward  to  allow 
a  boat  to  pau.  And  down  below 
was  Johnny's  picture  of  an  assort¬ 
ment  of  impatient  motorists. 


Richmond,  Va. 

Negro  readers  of  two  small 
southside  Virginia  dailies  have 
taken  economic  reprisals  —  sub¬ 
scription  cancellations  —  in  pro¬ 
test  to  the  papers’  editorial 
stands  on  lunch  counter  demon¬ 
strations. 

The  Hopewell  \ew8  (circ  4,- 
500)  said  approximately  half  of 
300  Negro  subscribers  cancelled 
subscriptions.  Phil  Robbins,  city 
editor,  said  subscribers  were 
“drifting  back,”  but  the  News 
still  had  not  recovered  about  100 
of  those  lost. 

The  subscription  boycott,  he 
said,  was  almost  100  percent  in 
a  Negro  public  housing  unit. 

He  said  the  News,  published 
by  his  father,  Augfustus  Robbins 
Jr.,  was  not  “overly  concemed" 
at  the  cancellations  and  had  not 
yet  taken  any  positive  steps  to¬ 
ward  restoration  of  losses. 

The  Suffolk  Newa  -  Herald 
(circ.  about  7,000)  lost  a  “sub¬ 
stantial”  number  of  Negro  sub¬ 
scribers,  Publisher  William  J. 
Missett  said.  Negro  circulation 
was  approximately  2,000. 

The  cancellation  movement  be¬ 
gan  apparently  as  a  “spontane¬ 
ous  affair”  and  then  was  taken 
over  by  Negro  leaders.  Two 
meetings  advocating  cancella¬ 
tions  have  been  held. 

Mr.  Missett  said  his  paper 
was  trying  to  counteract  the 
loss  through  circulation  con¬ 
tests. 

• 

Torrence  Defeated  ' 
In  Presemen’s  Poll 

Members  of  the  pressmen’s 
union  have  voted  Jack  Torrence, 
of  Chicago,  out  of  office  as  their 
vicepresident  in  the  newspaper 
division. 

The  winner  in  a  three-way 
contest  for  the  office  in  the  Feb. 
17  election  was  J.  Frazier  Moore 
of  Detroit.  Also  defeated  with 
Mr.  Torrence  was  a  fellow  Chi¬ 
cagoan,  Ross  Bonham.  The  vote 
was:  Moore,  907;  Torrence,  393; 
Bonham,  139. 

Anthony  J.  DeAndrade  of 
Boston  was  elected  president  of 
the  International  Printing 
Pressmen  and  Assistants’  Union 
of  North  America  without  op¬ 
position.  He  moved  up  to  the 
post  last  May  after  the  death 
of  Thomas  W.  Dunwody. 

Patrick  O’Sullivan,  of  New 
York,  was  re-elected  vicepresi- 
dent  for  the  paper  handlers,  de¬ 
feating  Fred  Atkins  of  St. 
Louis. 
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FEATURE 


Last  in  a.  Series  of  6 


Top— Pat  Morin  makes  notes  on  a  speech  made  by  General  Eisenhower 
at  a  prop-stop  during  1956  presidential  campaign. 


Bottom — Pat  Morin  gets  set  to  write  a  story  on  Adlai  Stevenson's  cam¬ 
paign  speech  at  Enfield,  Conn. 
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Scenes  and  Stories 
Along 

THE  LONG  CORRIDOR 


By  Reiman  (Pat)  Morin 

.Sper-ial  ra>rre«>pondenl.  Associated  Press 
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Last  November,  Alan  J.  Gould,  executive  editor  of  the 
Associated  Press,  presented  me  with  the  emblem  that 
symbolizes  25  years  in  the  service. 

It  doesn’t  seem  so  long,  but  there  it  is — four  years  in 
bureaus  in  the  United  States  and  six  in  offices  overseas. 
In  between,  there  was  one  yeai\as  a  war  prisoner  and 
four  years  as  a  war  correspondent.  The  decade  since 
1950  has  been  a  combination  of  all  the  earlier  roles, 
minus,  of  course,  the  one  an  unwilling  guest  of  an  enemy 
government. 

Inevitably,  images  surface  and  your  mind  goes  back 
to  the  superlative  scenes  and  stories. 

SHARPEST  VIGNETTES — The  icy  contempt  in  the 
eyes  of  Henri  Philippe  Benoni  Omer  Joseph  Petain,  Mar¬ 
shal  of  France,  when  he  stood  in  a  Paris  courtroom  at 
4  A.M.  and  heard  the  judges  condemn  him  to  military 
degradation  and  death  ...  a  vast,  close-packed  host  of  ad¬ 
herents  watching  in  utter  silence  while  the  Mahatma 
Gandhi  prayed  at  sunset  on  a  beach  near  Bombay. 


d  of  t 
evaded  c 
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UNFLAGGING  INTEREST  STORY— Any  political 
battle,  but  especially  the  national  conventions  and  presi¬ 
dential  campaigns  .  .  .  Harry  Truman  slamming  his  pre¬ 
pared  speech  on  the  dais  at  Philadelphia  in  1948  and 
angrily  vowing  he  would  win  that  election  . . .  Dwight  D. 
Eisenhower  whistle-stopping  across  the  plains  in  1952. 
Let’s  hope  that  airplanes  and  television  do  not  totally 
supersede  the  candidate’s  train;  there  is  no  better  way 
I  for  a  reporter  to  get  the  “feel”  of  a  campaign  than  to 
mingle  with  the  crowds  in  the  few  minutes  while  the  train 
is  stopped. 


12,  W 


MOST  BAFFLING  MYSTERY— I  was  in  the  garage, 
that  Monday  afternoon,  when  they  removed  the  body  of 
Acti^  Thelma  Todd  from  behind  the  wheel  of  her  auto¬ 
mobile.  She  was  still  wearing  the  evening  dress,  fur  stole, 
mid  jewels  she  had  put  on  for  the  party  the  previous 
S^urday.  Who  telephoned  her  during  the  dinner?  Why 
did  she  leave  in  such  haste?  Where  did  she  go?  Why  did 
death  come  to  her  in  the  garage,  high  on  hillside  above 
■lerhome? 

(Continued  on  page  38) 
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Newspapers  Oppose 
False  Ad  Injunction 


New  York  State’s  newspaper  of  the  publishers’  association, 
publishers  were  striving  ttis  stated  the  group  was  in  corn- 
week  to  ward  off  enactment  of  plete  accord  with  the  objective 
a  law  which  would  bring  the  of  abating  false  advertising  but 
court  injunction  into  play  to  pointed  out  that  present  laws 
stop  false  advertising.  are  adequate  to  effect  this  end. 

Terming  the  injunction  “the  The  proposed  law  would  de- 
most  oppressive  legal  remedy  fine  “false  advertising’’  as  ad- 
known  to  our  system  of  juris-  vertising,  including  labeling, 
prudence,’’  the  publishers  at-  which  is  misleading,  in  a  ma- 
tacked  the  proposed  use  of  in-  terial  respect;  and  in  determin- 
junctions  to  prohibit  the  pub-  ing  whether  any  advertising  is 
lication  of  a  statement  or  opin-  misleading  “there  shall  be  taken 
ion  of  any  kind  (short  of  trea-  into  account  (among  other 
son  or  lewdness)  as  “abhorrent  things)  not  only  representations 
to  free  newspapers.”  made  or  suggested  by  statement. 

The  Alber^Marano  bill  which  word,  design,  device,  sound,  or 
came  before  the  State  Legisla-  any  combination  thereof,  but 
ture  at  the  request  of  Attorney  also  the  extent  to  which  the  ad- 
General  Louis  Lefkowitz  was  vertising  fails  to  reveal  facts 
laid  over  by  its  sponsors  this  material  in  the  light  of  such 
week,  until  Monday,  pending  a  representations  or  material  with 
conference  Thursday  of  the  respect  to  consequences  which 
state’s  chief  law  officer  and  a  may  result  from  the  use  of  the 
committee  from  the  New  York  commodity  to  which  the  adver- 
State  Publishers  Association.  tising  relates  under  the  condi- 

tions  prescribed  in  said  adver- 
Sugge*ted  at  Federal  I.evel  tisement  or  under  .such  condi- 

If  the  measure  should  be  tions  as  are  customary  or 
passed  and  signed  by  (Jov.  Nel-  usual.” 

•son  A.  Rockefeller  it  would  set  Whenever  the  Attorney  Gen- 
a  precedent  for  the  states  to  eral  believed  from  evidence  sat- 
take  up  a  suggestion  which  U.  S.  isfactory  to  him  that  any  per- 
Attomey  General  William  Rog-  son,  firm,  corporation  or  asso- 
ers  made  recently  to  the  Presi-  ciation  or  agent  thereof  has  en- 
dent  in  a  report  on  “Deceptive  ^ged  in  or  is  about  to  engage 
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MANAGERIAL  TRIO  for  All  Florida  Magaiino  includes  Yvonne  FuHog' 
left,  and  Betty  Tway,  right,  as  co-publishers,  and  Fred  Perkins,  center,^ 
as  general  manager. 


“Only  a  showing  of  immedi¬ 
ate,  violent  and  serious  injury 
to  large  numbers  of  people  — 
not  even  suggested  in  this  bill 
—  could  justify  the  employment 
of  such  a  drastic  remedy.  West  Palm  Beach,  Fla. 

“To  grant  authority  to  use  in-  Miss  Yvonne  Fulton  and  Miat 
junctions  to  prevent  publication  Betty  Tway  have  been  named 
of  advertising  which  inadvert-  as  co-publishers  of  the  All 
ently  offers  a  linen  blouse  in-  Florida  Magazine,  a  Sunday 
stead  of  a  Vmen-type  blouse  is  supplement  appearing  in  18 
the  equivalent  of  giving  author-  Florida  newspapers,  John  H. 
ity  to  use  injunctions  to  keep  Perry,  Jr.,  president  of  the 
people  from  walking  across  the  Perry  Newspapers,  has  an- 
street  agrainst  a  red  traffic  light,  nounced. 

They  succeed  Stuart  L.  Pat¬ 
ton,  who  has  resigned. 

Miss  Fulton  and  Miss  Tway 
will  continue  as  co-editors  of 
TV  Week,  which  supplement  is 
circulated  with  All  Florida 
Magazine. 

Both  have  had  extensive  ex¬ 
perience  in  the  magazine  field. 
Before  becoming  co-editors  of 
TV  Week,  they  were  publishen 
of  a  32-page  entertainment  guide 
in  the  Jacksonville  area  (E&P, 
Oct.  24,  1969,  page  50). 

Fred  Perkins,  former  pub¬ 
lisher  of  the  Sanford  Herald  and 
for  the  last  three  years 

manager  of  the  PaMj 
Post-Times,  has  b«fl 
named  general  manager  of  bo® 
All  Florida  Magazine  and  lE 
Week.  1 

Mr.  Perry  .said  all  Flori^ 
offices  will  be  moved  from  OeiB 
to  Jacksonville.  ■ 


Co-Publishers 
For  All  Florida 


’inaderquate  Standards' 

The  hill  contains  inadequate 

Practices  in*lBroadcastinir**Me-  in  any  of  the  practices  stat^  standards  for  determining  what 

dia.”  to  be  unlawful,  he  would  bring  constitutes  a  ‘deceptive’  adver- 

Mr.  Rogers  proposed  that  an  action  to  enjoin  such  prac-  tisement. 

Congress  extend  the  power  of  tices.  Sponsors  have  indicated  “This  bill  attempts  to  import, 
the  Federal  Trade  Commission  they  may  delete  the  “about  to  without  saying  so,  the  definitions 
to  obtain  injunctions  restrain-  engage  in”  phrase.  and  standards  used  by  the  Fed- 

ing  false  advertising  “where  the  .  ,  p  li-  fi  •  ^^’al  Trade  Commission.  Since 

damage  to  the  consuming  public  ‘  taring  when  have  such  definitions  been 

may  be  harmful.”  The  injunc-  The  publishers’  memorandum  acceptable  in  New  York  State? 
tion  would  be  aimed  at  the  ad-  stated  their  case  as  follows:  Any  statute  which  attempted  to 

vertiser.  Under  present  law,  the  “Just  as  labor  organizations  do  directly,  what  this  bill  at- 
FTC  may  proceed  in  the  man-  oppose  injunctions  that  compel  tempts  by  indirection,  would  be 
ner  only  in  respect  of  false  ad-  men  to  work,  so  do  newspapers  declared  unconstitutional, 
vertisements  of  food,  drugs,  de-  oppose  injunctions  that  restrain  “Even  if  they  were  accepted  ,^nnei 

vices,  or  cosmetics.  any  person  from  saying  or  print-  uniformly  in  New  York  State  Beach 

The  object  of  the  injunctive  ing  what  he  so  chooses.  courts,  should  these  same  stand- 

procedure,  Mr.  Rogers  ex-  “At  the  same  time,  newspa-  ards  and  definitions  be  used  for 
plained,  was  to  stop  an  un-  pers  recognize  that  printed  or  commercial,  for  non-commercial, 
scrupulous  advertiser  from  en-  spoken  utterances  may  be  pro-  for  political  and  for  all  the 
joying  the  benefits  of  deceiving  ceeded  against,  both  civilly  or  other  varied  types  of  adverti.s- 
the  public  while  long  adminis-  criminally,  under  appropriate  Jng  embraced  by  this  bill? 

trative  proceedings  and  judicial  laws  if  they  are  libelous  or  vlo-  “is  the  attorney  general  to 
review  are  under  way  for  a  lative  of  statutory  requirements,  be  empowered  to  go  to  court 
cea.se-and-desist  order.  “The  injunction  is  the  most  for  an  injunction  to  prevent  a 

II  ,  .  ..  I  .  oppressive  legal  remedy  known  political  candidate  from  publish- 

egarued  as  t^Mirsiiip  system  of  jurisprudence  ing  a  political  advertisement 

Although  the  Albert-Marano  ^  Ihe  last  that  should  be  which  the  attorney  general  be- 

bill  specifically  exempts  publish-  employed  in  any  situation  where  Heves  to  be  deceptive?  This  bill 

ers  and  broadcasters  from  being  freedom  of  expression  is  in-  gives  him  that  power, 

named  as  parties  in  injunction  volved.  “Under  the  provisions  of  this 

applications,  they  contend  such  “For  the  attorney  general  to  bill  the  attorney  general  can 

legal  power  in  the  hands  of  the  go  to  the  Supreme  Court  of  this  obtain  an  injunction  prohibiting  .  - , - 

Attorney  General  would  amount,  state  for  an  injunction  to  stop  any  newspaper,  magazine,  radio  applications  is  April  16.  U]^ 

to  prepublication  censorship.  a  misleading  advertisement  is  or  television  advertiser  from  10  fellowships  covering  tuill 

A  memorandum  filed  by  W.  like  sending  out  a  Goliath  with  printing  or  broadcasting  any  and  up  to  $4,400  for  travd^« 
Melvin  Street,  general  manager  a  sledge  hammer  to  drive  a  tack.  (Continued  on  page  77)  living  expenses  are  availaHI 
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Texas  Dailies 
Travel  Drive 
Near  Sell-Out 

Waco,  Texas 

A  Royal  Carpet  will  reach 
from  the  heart  of  Texas  to  nine 
European  countries  in  May  and 
carry  abroad  more  than  350 
Texans  on  a  17-day  luxury  tour 
in  what  is  believed  to  be  the 
most  successful  newspaper 
travel  promotion  ever  staged  in 
the  Southwest. 

The  Royal  Carpet  Tours  were 
kerganized  by  the  Waco  Tribune- 
Herald,  Austin  American- 
StaUsman  and  Port  Arthur 
iNews  for  their  readers.  The 
liilrice,  $1060  per  person  from 
[>;  Waco,  $1,070  from  Port  Arthur 
!  and  $1,075  from  Austin,  has 
I  keen  called  by  travel  agents  the 
ilifgest  bargain  ever  offered  in 
f group  travel.  It  includes  all 
meals,  transportation,  lodging 
in  first  class  hotels,  tips,  taxes 
and  admission  fees  to  a  half- 
dozen  special  attractions  besides 
the  many  sight-seeing  events. 

Newspapers,  Inc.,  operating 
I  the  three  dailies,  had  the  co¬ 
operation  of  Trans  World  Air¬ 
lines,  the  Robert  B.  Lee  Travel 
Agency  of  Waco  and  Braniff 
i  Aiiways  in  setting  up  the  Royal 
Carpet  Tours.  So  successful  has 
been  the  response  that  the  news¬ 
paper  group  is  copyrighting  the 
^yal  Carpet  Tours  name  and 
intends  to  make  an  annual 
travel  event  part  of  its  opera¬ 
tions  henceforth. 

The  tours  will  run  in  seg- 
■ments  with  identical  itineraries, 
|Waco’s  group  leaving  May  13, 
Port  Arthur’s  May  20  and  Aus- 
n’s  May  27.  For  an  additional 
the  tour  members  can  stay 
extra  week  in  Italy  and  a 
jority  of  them  have  elected 
[to  do  so. 

Ads  Plugged  Tours 

TWA  placed  a  substantial  dis- 
sy  advertising  schedule  in  the 
dailies  to  help  promote  the 
oyal  Carpet  Tours  and  now  is 
•idering  a  regular  schedule 
as  not  to  lose  momentum 
om  the  impact  of  the  promo¬ 
tion,  it  was  announced.  Braniff 
lich  serves  Austin  and  Waco 
long  been  a  regular  space 
r. 

(Continued  on  age  24) 
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to  eat  CROW^AI  Dou9lat  (laft),  director  of  sales  develop¬ 
ment  for  Trans  World  Airlines.  Los  Angeles,  happily  carves  Brazos 
River  Valley  crow  in  public  admission  that  he  was  wrong  when  he  told 
the  Waco,  Austin  and  Port  Arthur  dailies  that  their  plans  for  a  Royal 
Carpet  Tour  of  Europe  this  spring  were  too  ambitious  and  wouldn't 
sell.  Holding  the  platter  is  Harry  Provence,  editor-in-chief  of  the  three 
Texas  dailies  which  met  Douglas'  challenge  by  securing  more  than  350 
travelers  for  the  deluxe  17-day  trip  through  nine  European  countries. 


Shop  Center  Media 
Plan  May  Hit  Agency 


A  media  buying  arrangement 
that  may  have  far-reaching  ef¬ 
fects  on  advertising  agencies 
was  described  at  the  Redbook 
magazine  National  Shopping 
Center  Forum  in  New  York  last 
week. 

James  B.  Douglas,  president 
of  Northgate  Shopping  Center 
in  Seattle,  Wash.,  said  the  cen¬ 
ter  acts  as  a  space  and  time 
broker,  with  the  ad  agency  and 
media  dealing  with  one  entity 
— the  center — rather  than  with 
the  individual  stores. 

Lowest  Rates 

Mr.  Douglas  said  Northgate 
buys  such  a  volume  of  space  in 
newspapers  and  radio- TV  time 
that  it  earns  the  lowest  possible 
rates.  The  center  then  uses  the 
space  and  time  this  way: 

On  a  given  day,  it  will  buy 
two  hours  of  radio  time  on  a 
single  station.  The  center  sells 
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that  time  by  the  minute  to  its 
retailers,  at  exactly  the  same 
price  that  it  paid. 

In  this  way,  many  of  the 
center’s  stores,  which  could  not 
afford  to  purchase  time  on  a  big 
station,  take  advantage  of  the 
Center’s  discount  and  “cannot 
afford  not  to  buy  the  time.’’  The 
center  is  thus  heavily  and  con¬ 
tinually  promoted  and  each 
store — large  and  small — benefits. 

Pointing  out  that  “shopping 
centers  live  on  advertising,” 
Mr.  Douglas  said  it  is  not  un¬ 
usual  for  Northgate  to  buy  in 
newspapers  20,  40,  or  even  60 
pages  at  a  clip.  It  then  sells 
this  space  to  its  stores  for  ex¬ 
actly  what  it  cost  the  center. 

G.  Douglas  Morris,  vicepresi¬ 
dent  of  Warwick  &  Legler,  who 
moderated  the  forum,  predicted 
this  will  become  common. 

“The  ad  agencies,”  he  said, 
“will  be  dealing  with  central 


organizations  as  broker,  rather 
than  with  individual  accounts. 
As  it  spreads  to  all  classifica¬ 
tions,  it  may  radically  change 
the  selling  techniques  of  media. 
The  implications  make  the  head 
spin.” 

The  agency  executive  also 
noted  that  the  increase  in  Sun¬ 
day  shopping  across  America 
may  cause  major  changes  in 
media  selection  and  budget  allo¬ 
cation  for  agencies. 

One  result  of  widespread 
shopping  on  Sunday  may  be  a 
radical  change  in  the  appear¬ 
ance  of  Saturday  newspapers. 
“The  Saturday  paper  of  the  fu¬ 
ture  may  be  a  considerably  fat¬ 
ter  paper  than  it  now  is  because 
of  a  great  increase  in  ads  to 
attract  Sunday  shopping.” 

Gunnar  Mykland,  vicepresi¬ 
dent  of  Buell  Development  Co. 
of  Colorado,  a  major  builder  of 
shopping  centers,  said  he  would 
“hate  to  see  Sunday  openings 
increase.  I  feel  it  is  a  serious 
threat  to  the  small  independent 
retailer.” 

• 

BoA  Issues  Home 
Improvement  Book 

Americans  will  spend  $68  mil¬ 
lion  for  home  improvements  on 
an  average  day  in  1960,  accord¬ 
ing  to  the  Bureau  of  Adver¬ 
tising,  ANPA.  This  figure  is 
based  on  a  $25  billion  market 
estimate  for  1960  forecast  by  the 
Home  Improvement  Council,  and 
highlighted  in  a  new  folder- 
presentation  just  published  by 
the  Bureau. 

“Unlock  the  House  of  Profits,” 
the  title  of  the  new  presentation, 
is  being  shown  to  retailers  in 
the  U.  S.  and  Canada  by  the 
more  than  1,000  member  daily 
newspapers  of  the  Bureau. 

“All  signs  point  to  a  banner 
sales  potential  in  the  home  im¬ 
provement  linage,”  said  Edward 
H.  Burgeson,  retail  vicepresident 
of  the  Bureau.  “Home  improve¬ 
ment  is  a  wide  promotional  um¬ 
brella  covering  many  different 
kinds  of  goods  and  services.  This 
new  folder-presentation  points 
out  to  home  improvement  re¬ 
tailers  that  they  can  set  new 
sales  records  in  1960  if  they  bid 
strongly  for  the  business.  News¬ 
papers  should  sell  stepped-up  ad 
schedules  to  match  the  bigger 
sales  potential.  Merchants  that 
stand  pat  with  last  year’s  ad¬ 
vertising  program  may  find 
themselves  losing  ground.” 
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AD-lines 

By  Robert  B.  Mclntyre_ 


That  old  chestnut  about  talk 
being  cheap  isn’t  always  true.  In 
the  14  years  we’ve  covered  ad¬ 
vertising’s  babble  beat  we’ve 


RETAIL  SURVEY 


Dodge  Dealers  Tailor  i 
Ads  To  Local  Markets 

Detroit  campaigns  to  push  sales  of 
Dodge  dealers  throughout  the  Dodge  Dart  cars,  which  in  sey- 


now” 

~~  Old  Foremr 

L^^a*86l'^^*)C|Do! 


,  ,  a  JI  U  UCAlCXa  til  1  U tllC  ... - - - - 

heard  many  a  poor  talk  by  a  ^re  using  varied  media,  eral  key  markets  now  are  in 

business  executive  that  turned  out  ^  third  place, 

to  be  mighty  expensive.  ^heir  1960  ad  campaigns.  In  Pittsburgh,  the  RSA  group 

Howwer,  a  poor  talk  isn  t  al-  according  to  W.  D.  Moore,  has  launched  a  campaign  stress- 
ways  the  fault  of  the  speaker.  advertising  ing  the  Dodge  Dart’s  place  in 


Time  magazine,  in  a  recent 
business  essay,  pointed  out  that 
while  thousands  of  business  execs 


and  sales  promotion. 


the  low-price  field,  using  news- 


On  the  West  Coast,  San  Fran-  paper,  radio  and  TV. 

SCO  Bav  area  dealers  are  co-  The  Buffalo  RSA  group  spon- 


..u,  uu.  g  dealers  are  co-  The  Buffalo  KSA  group  spon- 

while  thousands  of  business  execs  sponsoring  the  weekly  CBS-TV  sored  a  used  car  show  using 

are  giving  more  speeches  than  show,  “Be  Our  Guest,”  newspapers  and  spot  radio  to 

ever  before,  they  dont  say  j  support  the  promotion,  and  ap- 

much,  or  dont  say  what  they  ^hg  San  Francisco,  proximately  1,200  announce- 

want  to  say.  n  -j  .  Oakland  and  San  Jose  news-  ments  are  scheduled  by  Wash- 

The  essay  quotas  President  pgpgj.g_  ington  dealers  for  a  three-week 

George  S.  Dively  of  Hams-Inter-  jJos  Angeles,  dealers  have  -saturation  radio  campaign, 

type  Corp  as  complaining:  My  ^he  publishing  busi-  For  eight  weeks,  Philadelphia 


publishing  busi-  For  eight  weeks,  Bmiadeipnia 
lawyers  teU  me  I  tnust  not  say  ness,  inaugurating  a  bi-monthly  dealers  are  using  the  three 
this  or  that— It  might  get  us  in  tabloid  truck  publication.  South-  major  local  and  New  Jersey 
trouble  with  Anti-trust  or  the  California  Truck  Users  newspapers,  plus  a  selected 

union,  with  the  customers  or  the  ^euis.  Three-quarters  of  the  group  of  11  weekly  papers;  ap- 


stwkholders.  page  carries  each  Dodge  proximately  250  announcements  tion;  greater  St.  Louis  Rambler 

Thus,  the  essay  points  out,  (jgnigj.>g  advertising  and  fea-  per  week  over  three  radio  sta-  Dealers  Association;  Harris 
most  speech^  are  prepared  in  jjjg  truck  offeri  In  tions,  and  on  TV,  30-second  an-  County  Rambler  Dealers  Assod- 

comraitt^,  with  admen,  PR  men  Log  Angeles  dealers  nouncements  totaling  40  a  week,  ation  (Houston  area,  Texas), 

at  hand  to  ax  anything  that  conducting  a  three-month  plus  cut-ins  during  the  Lawr-  and  the  Rambler  Dealers  of 


'DOUBLE-TAKE'  ADS— Upon  firtl 
glance  it  might  seem  the  tnedHt- 
tive,  bespectacled  gentleman  in 
the  KLM  ad  (left)  is  holding  iW 
Old  Forester  bottle.  It's  an  opti¬ 
cal  illusion  created  by  two  ads  in 
the  Los  Angeles  times,  beNi 
handled  by  Erwin  Wasey,  RuthradI 
&  Ryan,  Inc. 


could  possibly  offend  anyone.” 
Their  rule  of  thumb:  “If  in  doubt, 
be  vague.” 

-»  «  « 

Happily  there  are  exceptions 
and  we  were  glad  to  see  BBDO’s 


are  conducting  a  three-month  plus  cut-ins  during  the  Lawr-  and  the  Rambler  Dealers  of 
“Size  ’Em  Up”  campaign  via  ence  Welk  “Dodge  Dancing  Philadelphia  Advertising  Pool 
newspapers  and  radio.  Party”  program. 

n  ..  •  *  ♦  Auto  Dealers  Offereti 

*****’  Volume  Discount  Plan 

Large-space  newspaper  ads  has  been  named  advertising 

and  radio  are  backing  up  a  joint  agency  for  the  Dallas  Region  Los  .4ngm 

neiv  and  used  car  sale  beiner  Valiant  Advertising  Associa-  The  Los  Angeles  Evenisi 


President  Charles  Brower  sineled  and  radio  are  backing  up  a  joint  agency  for  the  Dallas  Region  .4ngm 

out  bv  Time  as  being  one  of  “sev-  being  Valiant  Advertising  Associa-  The  Los  Angeles  Evenmi 

AmSican  busfnSUn  who  the  Portland  Dodge  tion.  The  VAA  is  an  association  .Vtrror  News  is  now  offenig 

Ire  Retail  Selling  Association  and  of  Valiant  dealers  organized  to  automotive  dealers  a  speeul 

A«  ^rne  nninted  m.t  «nd  we  ^or  three  months,  San  Diego  increase  Valiant  advertising  in  volume  discount  plan, 
knnw  it’d  a  faet  “Mr  Brnwer  dealers  are  comparing  the  the  Southwest  through  indivi-  This  plan,  which  the  Mirror 
e«.?id  ealilt  mile  a  a  ^odge  Dart  with  Competition  dual  dealer  contributions.  News  is  introducing  for  the  fii« 

wi  but  he  prefers  L  brnil  price,  luxury  and  economy  time  in  the  Ixis  Angeles  met^ 

himself  to  one  a  month-and  he  '’'a.  extensive  newspaper,  Baltimore  Rambler  S  Jl”“ATv’’*^^he’ AilS 

“t’e  3,  X"  De.rrd'e?::  Oealer*  Name  Agency 

Yoiile  nresident  of  the  Chicago  using  full-pagre  ads  in  The  Baltimore  Rambler  Deal-  Plan.  The  plan  is  commissionahfe 

sXs  ExSves  Club  as  say-  ^he  weekly  TV  magazine  sec-  ers  have  appointed  Geyer,  to  recognized  agencies, 
ing  ^ToITanl  businimen  cIL  ^ion  of  the  Detroit  News.  They  Morey,  Madden  &  Ballard,  Inc.,  Mirror  News  Adyertisinf 
not' give  a  sneech  Thev  sneak  on  ^  two-week  saturation  to  serve  the  group’s  expanding  Manager  Marv  R^mer  slid, 

lubS  Lnno^^^  TV  campaign  on  the  three  advertising  activities  in  the  “We  are  happy  to  offer  auto» 

nnvthmir  that  has  nnt  said  uiajor  Stations  and  are  using  10  metropolitan  Baltimore  area,  tive  dealers  this  discount  nk 

Immlln  ?mL  leW’’  outdoor  painted  bulletin  boards  All  Rambler  dealers  in  the  met-  It’s  just  what  they’ve  b« 

*  *  *  '  for  a  four-month  period  and  ropolitan  Baltimore  area  are  in  looking  for  and  it’s  a  plan  tint 

Writing  “sanitized”  speeches  ‘win  24-sheet  illuminated  post-  the  group.  will  increase^  their  advertim* 

•  ,  _ _ c.„i,.i^  ers  for  one  month.  The  new  account  will  be  the  effectiveness. 

in*it^lf™^In  Manhattan  alone  The  Chicago  dealer  group  is  responsibility  of  the  agency’s  Rate  cards  for  the  Muw 

Time  reoorted  a  dozen  ghost-  co-sponsoring  the  TV  program.  Dealer  Service  Department,  or-  News  “A-D-V”  Plan  are  avail 
IrSg  grind“„„,''l:S,.  “Tombstone  Territory.”  Large  ganired  a  year  ago  to  provide  able  on  request, 

dreds  of  orations  a  vear;  collect  '^‘"^ow  posters  are  used  an-  complete  advertising  seijice  to 

up  to  $1,000  per  copy.  nouncing  each  week’s  show.  Rambler  automobile  dealer  Dealers  OK 

Seems  to  us  that  there’s  some-  And  Columbus,  Ohio,  dealers  groups  and  associations.  The  -i  »  Ethics  Cmle 

thing  mora//y  dishonest  about  let-  have  scheduled  a  full-page  ad  agency  also  serves  all  divisions  Uaiiy  S  wmcs  lAMie 
ing  someone  else  write  your  m  a  local  magazine,  comparing  American  Motors  Corp.  London,  Out 

speech.  In  effect,  the  ghostwriter  cars  in  the  low  and  medium  Other  Rambler  dealer  organi-  The  London  Free  Press,  e» 
is  “planting”  his  thoughts  and  price  fields.  They  also  are  run-  zations  whose  advertising  is  cemed  over  increasing  us#  • 

ideas  to  be  mouthed  by  the  ning  a  three-week  campaign,  being  handled  as  individual  ac-  gimmicks  and  co^using  pn« 

speaker.  consisting  of  three  1,000-line  counts  by  GMMPB,  include  the  deals,  won  immediate  appr#*!* 

*  *  *  newspaper  ads  in  the  Columbus  Dallas-Tarrant  County  Rambler  from  local  car  dealers  wh«f 

Let’s  have  more  speakers  like  Dispatch,  plus  radio  spots  on  Dealers  Association,  Texas;  proposed  a  “code  of  ®thi<^ 

BBDO’s  Brower  who  is  brief  and  three  stations.  Greater  Detroit  Rambler  Deal-  ’The  9-point  code,  prepawd  W 

only  speaks  when  he  has  some-  Eastern  dealers  also  are  con-  ers  Association;  Greater  Kansas  the  Free  Press,  was  pres^ 
thing  original  to  say.  ducting  extensive  advertising  City  Rambler  Dealers  Associa-  {Continued  on  page  24) 
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’in  24-sheet  illuminated  post-  the  group.  will  increase  their  advertisoc 

s  for  one  month.  The  new  account  will  be  the  effectiveness.” 

The  Chicago  dealer  group  is  responsibility  of  the  agency’s  Rate  cards  for  the  Muw 


COMMODITY 


Repretented  by  Cretmer  <&  Woodward.  Inc  ,  New  York.  Chicago,  Detroit,  Atlanta,  San  Francitco,  Lot  Angeles. 
Member  of  Metro  Sunday  Comtes  and  Magazine  Network. 


Tkke  a  half  million  Greater  Cleveland  families  with  a  resp)ectable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
of  nearly  4  billion  dollars— and  that’s  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  sales  of  goods  or  services  in  the  Cleveland  market  do  not  exceed  those 
of  35  states- WRITE -WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


RKTAIL  SALKS  IN  CLKVHLAND  AND  ADJACKNT  COUNTIKS 


ClIVELAND 
CUYAMOOA  COUNTY 
(000) 


26  ADJACENT 
COUNTIES 
(000) 


Total  Retoil  Soles _ $2,183,389  $1,816,558  $3,999,947 

Retail  Food  Soles  580,592  479,486  1,060,078 

Retail  Drug  Soles  85,464  51,380  136,844 

Automotive _ 353,778 _ 337,921  691,699 

Gas  Stations _ 145,825 _ 165,980  311,805 

Fumiture,  Household  Appliances  113,896  91,658  205,554 

{Source.  Sales  Management  Survey  of  Buying  Power.  May  10.  19S9) 

4iAlurMi,  C««teM  sued  Teeeytewi  Coeisllet  ore  wt  leeteded  In  wiseve 


$3,999,947 

1,060,078 

136,844 

691,699 

311,805 

205,554 


Whatewer 
you  soil  In  Orootor 
Clovelond  you'll 
soil  moro  of  It 
In  Ttio  Plain  Ooalor 


MEDIAFFAIRS; 


;  "l  . 


Ad  Seminars  Proposed 
For  Buyers  &  Sellers 

By  Philip  N.  Schuyler 


Periodic  separate  seminars  of  the  chapter,  carried  the  idea 
for  newspaper  representatives  forward  to  include  the  agency 
and  advertising  agency  buyers  media  buyers, 
were  proposed  this  week  to  help  Mr.  Pitzer’s  original  sugges- 
keep  the  two  sides  up-to-date  tion  was  for  AANR  to  conduct 
on  the  changing  advertising  “periodic  up-to-date  sales  semi¬ 
media.  nars  to  further  improve  national 

Sessions  for  the  representa-  newspaper  media  sales  work  by 
tives  would  be  concerned  pri-  representatives.” 
marily  with  new  developments  “Such  programs,  organized  by 
in  competing  media.  Buyers,  now  a  professional  practical  adver-  “Such  sessions  for  agency  per-  Chapter  of  AANR,  is  also  behind 
so  completely  oriented  in  the  tising  planner,  conducted  by  sonnel  might  well  run  eight  to  the  Pitzer  proposal, 
electronics  media,  would  be  given  specialists  in  our  industry,  13  weeks  with  weekly  two-hour  “One  of  the  real  necessities 

basic  information  on  news-  covering  past  and  present  inter-  sessions,”  Mr.  Lochridge  said,  of  our  business  is  to  keep  onr 
papers.  media  sales  techniques,  would  They  would  cover  newspaper  own  people  aware  of  what  is 

Preliminary  discussion  took  help  all  national  newspaper  mechanical  operations,  ROP  happening  in  all  sections  of  the 
place  at  the  March  1  meeting  salesmen  in  behalf  of  the  news-  color  reproduction,  local  cover-  advertising  industry,”  Mr.  Kent 
of  the  board  of  directors  of  the  paper  medium,”  Mr.  Pitzer  said,  age,  readership,  and  newspaper  said.  “They  don’t  always  h»w 
New  York  Chapter  of  the  Amer-  research.  today  complete  up-to-date  facts 

ican  Association  of  Newspaper  Young  Agency  Men  C  oincidentally  with  these  and  figures  on  competing  raedis, 

Representatives.  The  next  meet-  Declaring  himself  100%  for  AANR  proposals,  Harold  Miller,  and  therefore  cannot  property 
ing  is  April  5.  this  suggestion,  Mr.  Lochridge  media  research  manager,  and  compare  the  merits  of  their  own 

Fred  W.  Pitzer,  chapter  presi-  expressed  the  opinion  that  young  David  Wedeck  and  Don  Harris,  medium.” 
dent  and  vicepresident  of  Jann  men  in  agencies  today  were  associate  media  directors  of  Discussing  the  300-man  new^ 

&  Kelley,  Inc.  made  the  pro-  being  trained  almost  exclusively  Benton  &  Bowles,  had  been  in  paper  representatives  sales  font 
posal  of  seminars  for  represen-  on  the  electronics  media  and  touch  with  the  Bureau  of  Ad-  in  the  New  York  area,  Mr.  Pit- 
tatives.  Fiske  Lochridge,  of  The  needed  background  information  vertising  ANPA,  through  Frank  zer  declared: 

Katz  Agency,  and  vicepresident  on  newspapers.  Stapleton,  vicepresident  of  the  “This  is  a  veritable  army  of 

Branham  Company  seeking  tigers,  but  we  must  keep  our 
background  information  on  claws  sharp  and  our  minds  akit 
Tnfinrr  In  nnuor  fnn  monu  hococ  newspapers  for  their  media  de-  by  keeping  abreast  of  curreal 

llflllf^  III  uUWwl  lUU  IllClIlt  UuwUv  I  partment’s  personnel.  media  problems  and  media  op- 

^  ®  ^  [  Jack  Kauffman,  vicepresident  portunities.” 

Ufith  tnn  f AIU  Bureau,  working  with  Problems  he  mentioned,  in- 

Wmi  IIJU  IKW  IIISfKrSf  Allen  Sikes  and  Bob  McLauch-  eluded  “magazine  regional  dr 


'OPERATION  LOLA'  WINNER— George  Kay  (left),  auto  editor,  M«a». 
phis  (Tenn.)  Commercial  Appeal,  presents  C.  C.  Daley  Jr.,  (center), 
Memphis  zone  manager  of  American  Motors,  the  winning  salesmae'i 
ticket  for  "Operation  Lola",  recently  concluded  Rambler  sales  contest. 
Looking  on  is  R.  M.  Eddins,  assistant  zone  manager.  Winning  salesnu* 
was  Harold  Voelkel  of  Colonial  Rambler,  Inc.,  New  Orleans,  La.,  wke 
won  a  '60  Rambler  American  custom  sedan. 


both  programs  for  buyers  and  ments,  advertiser  interest  hi 
sellers,  suggested  that  the  ma-  broadcasting  showmanship,  and 
terial  being  prepared  for  B&B  pass-along  readers.” 
might  become  the  nucleus  for  a  “There  also  exist  newspaper 
series  of  seminars  on  newspapers  opportunities,”  he  continued 
actively  promoted  for  other  “We  have  a  wonderful  story  to 
agencies.  tell  on  readership  of  newspape 

“It  is  obvious  that  the  more  advertising,  as  opposed  to  pubbe 
we  know  the  better  salesman  and  dislike  of  loud  and  too  frequeut 
buyers  we  can  be,”  Mr.  Kauff-  TV  commercials, 
man  said.  “Newspaper  ROP  color  ad 

“There  should  be  some  sys-  vertising  presents  opportunities 
tematic  method  worked  out  for  almost  every  day.  Sales  seminin 
keeping  representatives  familiar  would  reveal  that  newspaper 
with  all  the  new  and  different  color  advertising  must  estib- 
things  competing  media  are  lish  superior  values  to  color  ad 
doing,”  Mr.  Stapleton  said.  vertising  in  other  media.  Cofr 


Everywhere, 

at  agencies  and  clients,  men  who 
can  help  you  build  linage  records 
read  The  Wall  Sfa*eet  Journal 


THE  WALL  STREET  JOdNAL 


publUM  at: 

NEW  YORK 
WASMNOTON,  D.  C 
CHICAOO 
DAUAS 
SAN  FRANCISCO 


a  completely  wrong  conception  ficiency  does  not  aim  at  the  hi 
of  newspaper  advertising.  They  potential  and  does  not  anticipalr 


consider  it  as  local,  whereas  future  TV  color  competitka’ 
what  newspapers  offer  is  na-  • 

tional  advertising  with  deep  _  ..  n*7'r 

local  penetration.”  oailey  to  J  W  1 

1?  _  n  Raymond  Bailey,  formerij 

Facts  on  Competing  Media  ^  i  j.-  j-  nf 

grocery  marketing  director  o 

Jack  Kent,  president  of  Ward-  This  Week,  has  joined  J.  WaJW 
Griffith,  and  immediate  past  Thompson  Co.  as  a  marketiif- 
president  of  the  New  York  merchandising  associate. 
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In  Philailelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Repres«nl«d  by  Million  Market  Newspaper*,  Inc. 


Washington  Wizard 
for  Federal  Employes 


What  would  be  the  labor 
column  in  another  news¬ 
paper  is  The  Federal 
Diary  in  The  Washing¬ 
ton  Post.  It  is  devoted 
to  the  news  and  welfare 
of  Washington’s  major 
labor  force,  the  Govern¬ 
ment  workers.  Keeper 
of  The  Federal  Diary, 
prime  source  and  last 
authority  for  350,000  of 
Uncle  Sam’s  employes  in 
the  Washington  area  is 
Jerry  Kluttz. 

He  is  first  to  know, 
first  to  report  legislation 
affecting  Federal  work¬ 
ers’  pay,  retirement,  in¬ 
surance  ;  reorganization 
of  an  executive  agency; 
shifts  in  Government 
people,  duties  and  jobs. 
What  he  reports  is  most 
read,  most  trusted. 

Kluttz  is  responsible 
for  the  creation  of  the 
Government  employe 
suggestion  system  which 
saved  U.  S.  taxpayers 
$69  million  in  1958  alone. 
Winner  of  awards  from 
both  newspaper  and  civil 
service  organizations,  he 
is  to  the  Federal  worker 
what  the  Delphic  Oracle 
was  to  Greece. 

He  is  another  reason 
why  The  Washington 
Post  has  50%  more 
readers  than  any  other 
Washington  newspaper 
and  why  its  editorials 
are  quoted  more  in  the 
Congressional  Record 
than  those  of  any  other 
newspaper  in  the  world. 

tOoslimgton  t)odt 

446,000  Sunday  Circulation 
393,000  Daily  Circulation 
Notional  Representatives: 

Sawyer,  Ferguson,  Walker  Co. 
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Auto  Dealers 

(Continued  from  page  20) 


to  London  Automobile  Dealers’ 
Association  March  3  and  was 
unanimously  adopted  by  the  or¬ 
ganization,  representing  all 
franchised  dealers. 

The  newspaper’s  Display  Ad¬ 
vertising  Manager,  C.  G.  ‘Chuck’ 
Fenn.  and  Classified  Manager, 
W.  B.  ‘Bill’  White,  had  been 
prepared  to  face  some  resist¬ 
ance,  even  some  initial  loss  of 
advertising,  over  the  proposal. 

Instead,  the  code  was  wel¬ 
comed.  Said  Norman  H.  Stacey; 
dealers’  association  president: 

“I  believe  this  is  exceptionally 
good  news  for  the  people  and 
hope  that  all  the  dealers  in 
Western  Ontario  will  pick  up 
this  code  as  well  as  the  London 
association  and  the  Free  Press. 
If  it  is  given  support  I  can’t 
see  how  it  can  fail  to  benefit  the 
whole  community  in  many  ways. 

I  feel  that  it  will  spill  over  into 
other  fields.” 

The  Code 

The  code: 

1)  All  advertising  statements 
are  accurate  and  not  designed  to 
mislead  the  reader. 

2)  Any  car  advertised  for 
sale  will  be  at  the  location  spe¬ 
cified  on  the  day  of  publication, 
or  a  bona  fide  bill  of  sale  will 
be  in  the  possession  of  the 
dealer  to  account  for  the  ab¬ 
sence  of  any  car. 

3)  Advertisements  which  fea¬ 
ture  prices  that  are  inconsistent 
with  the  recognized  book  value 
of  a  particular  model  must  also 
describe  the  condition  of  the  ve¬ 
hicle  to  justify  such  a  listing. 

4)  Any  car  adverti.sed  will 
be  in  a  condition  to  demonstrate 
unless  otherwise  stated  in  the 
advertisement. 

5)  When  full  selling  price  or 
terms  are  mentioned,  it  must  be 
the  amount  the  car  will  be  de¬ 
livered  for. 

6)  When  down  payment  is 
mentioned,  either  in  dollars  or 
percentage  expressed  and  a 
price  mentioned,  it  must  be  the 
full  price  and  so  stated. 

7)  When  weekly  or  monthly 
payments  are  given,  either  the 
number  of  weeks  or  months 
must  be  stated,  as  well  as  the 
amount  of  the  down  payment, 
or  the  full  price  must  be  stated. 

8)  Advertisements  which  fea¬ 
ture  no  down  payment  offers 
and  extreme  financing  induce¬ 
ments  should  be  accompanied 
by  the  words  “if  your  credit 
justifies,”  if  financial  arrange¬ 
ments  require  more  security 
than  a  simple  lien  on  the  vehicle 
itself. 

9)  It  will  be  considered  unfair 


Texas  Dailies 

(Continued  from  page  19) 


practice  to  use  such  terminology 
as  “wholesale  price”  (unless 
proven),  “repossessions”  (im- 
less  proven),  “auction  sale” 

(unless  legitimate),  “less  than 
wholesale”  (unless  proven), 

“beat  any  deal”  (unless  quali-  TWA  has  had  long  experiene* 
fied),  or  “brand  new”  (refers  to  in  newspaper-sponsored  travd 
current  model  year),  or  any  promotions  and  one  of  its  ofB- 
other  unfounded  statements  cials,  A1  F.  Douglas  of  Los  Aa- 
that  reflect  on  the  good  judg-  geles,  director  of  sales  develop¬ 
ment  of  responsible  people  in  ment,  was  skeptical  that  a  price 
the  automotive  industry.  tag  of  slightly  more  than  $1,000 

Mr.  Fenn  said  the  code  is  the  per  person  would  attract  much 
first  step  in  an  endeavour  to  response  in  the  three  median, 
justify  and  reaffirm  public  be-  siz^  Texas  cities, 
lief  in  advertising  in  this  area.  The  Waco  and  Austin  toon 
He  also  said  that  the  paper  were  booked  to  capacity  eariy 
will  approach  non-member  deal-  in  February  and  the  available 
ers  in  the  area  in  an  attempt  space  at  Port  Arthur  is  shrink- 
to  have  them  also  adopt  the  ing  daily.  Mr.  Douglas  came 
code  so  that  all  automobile  sales  back  to  Texas  to  observe  the 
advertising  will  be  conducted  on  progress  of  the  promotion  juit 
the  same  basis.  in  time  to  read  of  the  sold-oat 

•  signs  in  Waco  and  Austin.  He 

Censorship  Charge  ^ 

¥»  1  A  j  me  crow  provided  for  the  occaawi 

Puzzles  Ad  Manager  by  Harry  Provence  of  Waco, 

Ernest  Levy,  advertising  man-  editor-in-chief  for  the  newv 
ager  of  Newsday,  said  he  is  paper  group,  and  said,  “Forthu 
puzzled  by  an  advertiser’s  kind  of  business  I  would  eit 
charge  that  the  Long  Island  crow  every  day”  (see  cut), 
newspaper  is  high-handedly  Success  of  the  travel  prooKF 
censoring  ad  copy  without  ex-  tion  indicates  to  the  Texas  dafl' 
planation.  ies’  management  that  the  group 

Variety,  newspaper  of  the  en-  can  expect  to  share  in  trstel 
tertainment  field,  quoted  Adolph  agency  and  overseas  airline 
Herman,  president  of  the  Argyle  schedules  as  the  competition  for 
theater  circuit,  as  saying  that  the  travel  dollar  reaches  its 
some  of  his  advertising  copy  for  peak  because  of  jet  airliner  a- 
programs  at  the  Long  Island  pacity  and  the  growing  popu- 
Fine  Arts  theater  had  been  cen-  Parity  of  long  distance  touring, 
sored  without  explanation  by  • 

the  Newsday  advertising  depart-  McCann  Tops 

Mr.  Herman  said  the  line,  U.S.  Billings 
“Story  of  a  Strange  Girl,”  run-  McCann-Erickson,  Inc.,  moved 
ning  in  an  insertion  for  the  into  first  place  in  U.  S.  adver- 
Swedish  film  “Monika,”  was  tising  billings  for  the  first  time 
scissored.  He  added  that  copy  last  year  with  a  total  of  $231,- 
for  the  Canadian-made  “A  000,000,  according  to  Advtr- 
Dangerous  Age,”  also  was  tising  Age.  J.  Walter  Thompw; 
altered.  The  text  originally  Co.,  Inc.,  which  topped  the  list 
read:  “No  longer  Adolescents,  in  ’58,  was  second  with  $221, 

.  .  .  Not  Yet  Adults.  ...  A  Dan-  000,000.  BBDO  was  third  will 
gerous  Age.”  According  to  Mr.  $214,500,000. 

Herman  everything  but  the  Thompson  continued  to  lek 
actual  title  was  taken  out.  all  agencies  with  combiw 
The  theater  owner  said  the  domestic  and  international  bill- 
cut  copy  was  hurting  business  ings  with  a  total  of  $328,' 
because  he  must  rely  on  News-  as  compared  with  McCam'! 
day  to  reach  potential  customers.  $304,000,000, 

Mr.  Levy  admitted  that  News-  Other  agencies  which  pla«c 
day  cut  the  ads  but,  he  added,  among  the  Top  10  for  dom«tx 
the  newspaper  was  doing  no  billings  (in  millions  of  dollaB' 
more  than  exercising  its  right  are:  Young  &  Rubicam,  $19711: 
to  keep  objectionable  material  Ted  Bates  &  Co.,  $120.0; 
out  of  its  columns.  Burnett  &  Co.,  $110.6;  Bentos 

“This  is  not  censorship,”  Mr.  &  Bowles,  $109.0;  N.  W.  Ayi 
Levy  commented.  “We’re  talking  &  Son,  $107.0;  Dancer-Fit 
about  bad  advertising  copy,  a  gerald-Sample,  $92.0;  and  K«: 
purely  commercial  piece  of  ad  yon  &  Eckhardt,  $91.2. 
copy.”  • 

Mr.  Levy  also  pointed  out  pregion  Joins  W-G 
that  not  a  single  movie  ad  has 
been  left  out  of  Newsday  and 

that  the  theater  owner’s  copy  George  E.  Preston  has  joi^ 
has  been  running  every  day,  the  sales  staff  here  of 
before,  during  and  since  Mr.  Griffith  Co.,  newspaper 
Herman’s  charges.  sentatives. 
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GEN.  DAVID  SARNOFF 


beneficial 


citizenship 


opportunity 


WALT  DISNEY 


LOWELL  THOMAS 


U.  OF  MINN.  PRES.  J.  L.  MORRILL 

.  responsibility ...” 


self-discipline 


training 


What  makes  a  newspaper  great 


education  scholarships  —  a  record 
even  for  the  Minneapolis  Star  and 
Tribune,  whose  International  Schol¬ 
arship  Program  is  the  largest  news¬ 
paper  sponsored  plan  in  the  country. 
A  record  total  of  98  scholarships, 
worth  more  than  $80,000,  was  award¬ 
ed  through  the  program  and  the  co¬ 
operating  schools. 

Like  most  other  newspapers 
throughout  the  nation,  the  Minne¬ 
apolis  Star  and  Tribime  are  proud  of 
their  newspaper  carrier  boys  and  are 
honestly  concerned  with  these  boys’ 
welfare  and  future.  This  pride  and 
interest  is  one  more  reason  why  these 
newspapers  have  earned  the  regular 
readership  and  responsive  regard  of 
the  prople  of  a  3^  state  region — 
America’s  great  Upper  Midwest. 


As  foster-father  to  12,000  Minne¬ 
apolis  Star  and  Tribune  carrier  sales¬ 
men  (world’s  largest  daily  newspaper 
carrier  force)  Fisher’s  objective  was 
simple:  “To  attach  maximum  pres¬ 
tige  to  newspaper  route  experience 
and  to  heighten  public  appreciation 
of  the  benefits  of  newspaper  route 
work.’’  Any  ex-newspaper  carrier  for 
any  newspaper  was  eligible  to  join. 
Any  other  newspaper  in  the  country 
was  welcome  to  use  the  idea.  For 
Fisher’s  faith  is  strong  and  simple: 
newspaper  route  training  and  a  good 
education  make  the  b^t  possible 
stepping-stones  to  adult  success. 

Fisher  works  hard  at  providing 
both  stepping  stones.  Last  year 
4,000  of  his  carrier  boys  deluged  his 
desk  with  applications  for  higher- 


Each  of  these 
distinguished 
Americans  car¬ 
ries  a  PRESS 
Club  card  issued 
by  the  Minne¬ 
apolis  Star  and  Tribune.  (P-R-E-S-S 
signifying:  Paper  Route  Experience 
Spells  Success.) 

Further,  each  man  had  to  request 
his  own  club  membership  and  each 
wrote  freely  and  feelingly  of  the 
character-molding  training  and 
building-for-the-future  experience  he 
had  acquired  in  his  own  newspaper 
carrier  boy  days. 

Such  high-level  pride  in  first-job 
accomplishments  startled  everyone 
but  Minneapolis  Star  and  Tribune 
circulation  director  M.  E.  Fisher — 
the  man  who  dreamed  up  the  unique 
honorary  club  idea  five  years  ago 
and  has  since  seen  it  mushroom  to 
a  5,000-plus  membership  that  in¬ 
cludes  leaders  in  virtually  every 
phase  of  human  endeavor  (among 
them  a  former  President  of  the 
United  States). 


f)PResS€fi^_ 


Minneapolis  Star  and  Tribune 

EVENING  MORNING  &  SUNDAY 


515,000  DAILY 


650,000  SUNDAY 


JOHN  COWLES.  Prnident 


Ir 


Baltimore 


Everything 

revolves  around 


being  distributed  through  th* 
daily  newspapers,  the  company 
said,  with  the  remainde  r  mailed 
f  to  Sears  customers  and  dis- 

f  ^  tributed  by  hand. 

V  The  circulars  required  605 

tons  of  paper  and  67  ’  -  tons  of 
ink.  Store  addresses  and  news- 
I  paper  mastheads  are  imprinted 

I  on  all  circulars  distributed 

J  through  newspapers. 

j|  Borden’s  Lenten  Ads 

Set  for  125  Papers 

A  Lenten  advertising  drive 
Borden’s  Chateau  and 
Grated  Parmesan  and  Romano 
•-  cheeses  will  appear  in  three 

national  magazines  and  more 
,  than  125  newspapers,  the  Bordai 

Foods  Company  has  announced. 
@  campaign  theme  is  “For 

.r*,.  ,. . . .  m-m-marvelous  meatless  meals 

— Borden’s  Fine  Cheeses.” 

DUAL  PURPOSE  AD  —  Bakery  Full-page,  full-color  ads  fea- 
Machinery  Division  of  American  pasteurized 

Machine  &  Foundry  vrill  run  this 

ad  in  dailies  in  New  York.  Chi-  Chateau, 

cago,  and  the  national  edition  of  the  grated  combination  of 

Wall  Street  Journal  to:  I )  salute  Parmesan  and  Romano  cheesea 
the  baking  industry  for  its  con-  appear  in  the  March  issues  of 


Zenith  Sets  Strong 
Drive  in  230  Pape 


Zenith  Sales  Corp.  this  week  The  campaign,  which  will  be 
announced  the  most  powerful  concentrated  on  newspapers, 
and  intensive  advertising  cam-  uses  the  themes,  “He’s  Vital” 
paign  ever  scheduled  by  the  and  “She’s  Vital”  to  illustrate 
company  in  local  and  national  the  use  of  RealFig  to  promote 
printed  media  during  the  spring  regularity  and  to  act  as  a  vita- 
and  summer  months.  min  and  mineral  dietary  supple- 

The  campaign  will  introduce  Pictures  of  energetic  sen- 

some  all-new  Zenith  TV  re-  lor  citizens  further  encourage 
ceivers  specially  designed  for  ^he  use  of  RealFig  in  the  over 
spring  and  summer  selling, 

which  were  previewed  here  to-  .  Also,  Iteal^g  will  be  adyer- 
day  to  a  meeting  of  the  com-  tised  on  the  “Trafficopter  show 
pany’s  distributor  executives  at  WGN,  Chicago, 
the  Drake  hotel.  Announcement  Newspapers  in  which  RealFig 
was  made  by  L.  C.  Truesdell,  advertising  will  appear  are: 

Zenith  Sales  president.  Chicago  Daily  News,  Chicago 

»»  i.u  nnn  Sun-Tivies,  Chicago  Tribune, 

More  than  ^0  newspapers  in  pj.Hadelphia  Inquirer,  PhiXadel- 

major  markets  from  coast-to-  j  ^ 

coast,  plus  dealer-participation  Globe  Demo- 

cooperative  advertising,  will  be  Washington  Star,  IVash- 

used  throughout  the  campaign,  .  p  5^ 

Mr.  Truesdell  said.  In  addition,  Moun- 

Zenith  has  increased  its  six-  (Denver),  Florida 

months’ expenditure  for  nati^-  (Jacksonville,  Fla.),  the 

al  marine  advertising  by  20%  ^ 

over  that  of  a  year  ago  and  ^  ^  p  (pj^  ^ 

^^ull  continue  its  heavy  schedule 

°  ^  paper  a  s.  (Fla.)  Sentinal  Star,  Lakeland  The  second  New  York  break 

The  newspaper  ads  will  pro-  Ledger,  the  New  York  World  on  “Operation  Petticoat”  started 

vide  high  impact  Zenith  prod-  Telegram  and  Sun,  New  York  March  2  with  120  theaters  par- 

uct  presentations,  he  stated,  Pogt  and  New  York  Daily  News,  ticipating  and  this  will  be  backed 

that  are  dealer-designed  to  ,  .  by  large  blocks  of  advertising 

blanket  the  nation  with  millions  Universal  Offering  in  the  New  York  newspapers 

and  millions  of  l^al  reader  im-  Snpport  listing  the  theaters  involved  as 

nressions.  Kick-off  time  for  the  _  „  ,  , _ _ 


Real  Fig  Campaign 
Heavy  on  Papers 


Chicago  jg  ^he  aim  to  dramatictlly 

Sears,  Roebuck  and  Co.  on  expand  our  bedding  volume  it 
March  3  began  distribution  of  the  home  market  to  make  it 
a  record  high  number  of  sale  possible  for  more  Chicagolar 
circulars  advertising  a  nation-  people  to  enjoy  Burton-Diii. 
wide  furniture  sales  event.  sj^gp  Products,”  said  Job 
During  March  more  than  22,-  Seveik,  president.  The  four-colo’ 
250,000  copies  of  an  eight-page  spreads  will  carry  th 

two-color  rotogravure  circular  Burton-Dixie  quality  story  alor; 
advertising  the  firm  s  annual  ^th  50  billboard  postings  in  th- 
Spring  Furniture  Sale  will  be  Chicago  area, 
distributed  by  mail,  by  hand, 

and  through  67  daily  newspapers  yj  ^  SSC&B 

throughout  the  U.  S. 

Timed  to  coincide  with  a  10-  Vick  Products  Division 
day  furniture  sale  to  be  held  in  Vick  Chemical  Co.  has  nanir. 
approximately  500  stores,  the  Sullivan,  Stauffer,  Colwell  s 
distribution  represents  the  Bayles,  Inc.,  to  handle  adw 


•  Sunday 


l^ornina  •  Evening 

ivWM.imMl  iConqueredGivenTui^ 


^^You  bring  in  the  traffic,  and  let  me  worry  about 
sales.  That’s  why  I  want  the  New  York  News  on  this 
promotion.  It’s  got  2,200,000  exclusive  readers— 
who  can’t  be  reached  through  other  papers.  And  65% 
of  them  are  better  than  $5,000  a  year  families, 


STORMY  WEATHER  .  . .  schedule  advertising  programs,  Rpnllirna 

-  many  of  which  are  planned  far  vjciivd.  i- 

•I  "Tk  -  A  J  advance  of  weather  reports,  .  c  ¥t 

Daily  rostpones  Ads;  Agency  Set-uj. 

schedule  their  ads.  Benton  &  Bowles,  Inc., 

OIWIC  “Our  policy  of  postponing  an  been  awarded  the  $5,500,000  ( 

X  ad  exemplifies  to  the  advertiser  vert  advertising  account, 
jL  the  desire  of  our  newspapers  Lord  Calvert,  Calvert  Uese 


schedule  advertising  programs, 
many  of  which  are  planned  far 


schedule  their  ads. 


Benton  &  Bowles,  Inc.,  hag 


,  IJ  I  01*  rX  “Our  policy  of  postponing  an  been  awarded  the  $5,500,000  Cal- 

)  X  ad  exemplifies  to  the  advertiser  vert  advertising  account, 

X  the  desire  of  our  newspapers  Lord  Calvert,  Calvert  lieserve 

Raleigh,  N.  C.  between  the  newspapers  and  the  to  cooperate  and  to  show  how  American  whiskies  and  Calvert 


A  sudden  sleet  or  snowstorm  advertiser.” 


flexible  newspaper  advertising  London  Dry  Gin  are  included 


here  keeps  people  indoors,  slows  Raleigh  enjoys  retail  trade  tie,”  said  Mr.  Carson.  with  the  latter  two  tirands  mov- 

or  halts  traffic  and  puts  busi-  from  a  150-mile  radius,  but  “It  would  be  unfair  to  an  ad-  ipg  from  Grey  Advertising 

vertiser  because  he  has  his  feet  Agency  to  B&B  on  May  LO.  The 


ness  at  a  standstill 


sleet-covered  roads  keep  shop 


When  this  situation  prevails,  pers  away  from  the  city.  Sleet  to  the  fire  when  a  snowstorm  Lord  Calv’ert  amount,  which  had 
advertisers  in  the  News  and  and  snow  emergencies  prevail  hits  to  tell  him  that  he  has  al-  f  Aleshire, 

Observer  and  the  Raleigh  Times,  longer  than  in  northern  cities  ready  scheduled  an  ad  and  noth-  yf®r, 

have  no  worries  about  losing  because  of  the  lack  of  standby  ing  can  be  done  about  it,”  Mr.  '^‘1  shift  to  B&B  on  April  1. 

money  from  advertising  they  al-  equipment  to  remove  snow,  sleet  Carson  emphasized.  “Indeed,  Billings  on  the  Calvert  Re¬ 
ready  have  scheduled.  or  slush  from  highways  and  such  action  could  destroy  good-  ser\'e  and  gin  brands  are  esti- 


The  News  and  Observer  Pub-  streets  of  the  city.  will.”  mated  at  about  $4,400,000. 

lishing  Co.  takes  the  initiative  Mr.  Carson  explained  that  ads  Postponing  advertising  for  Carstairs  and  Myers’  Rum 
in  extending  its  policy  of  trying  can  be  postponed  and  worked  the  afternoon  paper  creates  went  to  Doherty,  Clifford  Steen 

to  help  advertisers  get  the  most  into  later  issues  with  only  slight  more  composing  room  problems  &  Shenfield,  which  handles  sev- 


from  their  advertising  dollar  by  changes. 


than  on  the  morning  paper,  Mr.  eral  other  Seagram-affiliated 


postponing  any  advertising  if  When  winter  emergencies  Carson  observed,  but  thus  far  lines.  The  Kessler  account  wai 
the  retailer  desires  such  action,  arise,  advertising  representa-  the  advertising  department  has  returned  to  Warwick  &  Legler, 
.1  tives  often  find  themselves  managed  to  solve  these  prob-  Inc.,  from  Young  &  Rubicam, 


Contact  Retailer 


working  beyond  their  normal  lems. 


Instead  of  waiting  for  the  quitting  time  to  prepare  new  Advertisers,  realizing  the 


Inc.,  on  Dec.  30,  but  Y&R  con¬ 
tinued  to  handle  all  advertising 


retailer  to  get  in  touch  with  the  durnmy  sheets  and^  reorgfanize  newspapers  have  had  to  go  out  I^our  Roses  brands.  W4L 
morning  or  evening  newspaper,  their  entire  advertising  sched-  qJ  their  way  in  many  instances  ulso  handles  all  Seagram  namt 


however,  R.  H.  Carson,  director  ®  particular  issue 

of  advertising  for  both  news- 
papers,  has  his  representatives 

get  in  touch  with  its  major  ad-  Not  only  does  it  help  thi 


and  create  a  series  of  internal  brands. 


Earlier  Press  Start  problems  of  newspaper  produc-  Seagram  also  appointed  Y4R 

tion,  regard  the  newspapers  of  to  handle  the  Chivas  Regal  and 
Not  only  does  it  help  the  ad-  Raleigh  as  an  ally  in  making  Royal  Salute  Scotch  whiskey  ad- 
rtiser,  Mr.  Carson  noted,  but  advertising  reach  the  most  vertising.  Billings  are  estimated 


vertisers  and  offer  to  postpone  vertiser,  Mr.  Carson  noted,  but  advertising  reach  the  most  vertising.  Billings  are  estimated 

any  ads  they  have  sdheduled.  likewise  helps  to  solve  a  trans-  people  and  bring  more  returns  at  some  $600,000.  Change  will 

This  policy,  which  Mr.  Carson  portation  problem.  Fewer  ads  for  each  dollar  invested  in  ad-  take  place  in  May. 

has  been  practicing  for  20  years,  can  mean  an  earlier  press  start  vertising  programs.  *  *  * 


applies  whether  it  be  daily  ad-  and  getting  the  trucks  on  the 
vertising  or  Sunday  advertising  road  earlier,  usually  to  their  -j-v  • 

in  the  News  and  Observer.  destination  before  a  sleet  or  DRiIiCS  IjHIH 
When  a  recent  unexpected  ice  snowstorm  is  at  its  peak  and 
storm  put  some  18,000  families  has  had  time  to  freeze  and  make  Jn  SnPflt^ 

of  the  city  without  electricity,  driving  conditions  more  hazard-  *  line  opeill 

some  for  as  much  as  36  hours,  ous. 

Mr.  Carson  automatically  pulled  Trucks  transporting  the  News 


•  Cincinnati 

k  *1*  C*  *  Procter  &  Gamble  has  ap- 

'RlllCS  XtRIII  pointed  Grey  Advertising  Agen¬ 

cy,  Inc.,  to  handle  advertising 
1  ‘Time  Spent  ’  for  Ivory  Shampoo,  a  new 

*  product  being  introduced  in 

Newspapers  represented  the  ii*u*ted  markets.  Grey  also  han- 


Mr.  Carson  automatically  pulled  Trucks  transporting  the  News  ^  medium  that  eained  dies  Lilt  Permanent  Wave, 

a  large  amount  of  advertising  and  Observer  cover  5,000  miles  dailv  ner  canitl  time  Shasta  Shampoo,  Ivory  Flakes 

for  two  real  estate  firms  with-  nightly  on  the  average  and  afeordine^to  sFndlineer  and  Big  Top  Peanut  Butter, 

out  asking  them  and  they  were  working  ahead  of  a  winter  according  to  Smdlinger  . 

happy.  storm  is  vital  to  the  circulation  *  ^o.,  which  reported  that 

“Postponing  advertising  in  department.  the  final  quarter  of^  59,  Basford  Billings 

such  emergencies  has  never  The  policy  of  postponing  ads  niore  P®oP  ®  were  expo." 

caused  us  to  lose  a  single  dol-  causes  advertisers  served  by  the  ®  communic 

lar,”  said  Mr.  Carson,  “and  has  News  and  Observer  and  the 

done  much  to  enhance  goodwill  Raleigh  Times  to  go  ahead  and 


Lite  V.lAeUlALtt.Alt  j  .  .1  ^  1  ^  » P  ft 

apartment.  the  final  quarter  of  ’59,  Basford  Billings 

Th.  poUcy  of  po..,K,njnr  ads  A.  S14.6  Millil 


done  much  to  enhance  goodwill 


Election  Year  Legislation 


Election  Politics 


Editorial  writers  and  political  reporters  can  untangle 
the  two  if  they  have  the  full,  updated  and  indexed  facts 
on  both  as  reported  in — 


CONGRESSIONAL  QUARTERLY  SERVICE 

1156  19th  St.,  N.  W.,  Woshiawtoa  6,  D.  C.  StMtiaw  3-8060 


media  than  during  the  same  g.  M.  Basford  Company  bill- 
period  of  ’58.  inprs  reached,  in  1959,  the  hi^wst 

Magazines,  radio-TV  expert-  point  in  the  agency’s  43-ye»r 
enced  a  loss,  with  TV  suffering  history,  Fred  Adams,  presidot 
the  greatest  decline  in  per-capita  of  the  agency,  reported  to  stock- 
time  spent.  holders  and  employees.  Billings 

Broadcasting  and  print  media  in  1959,  in  New  York  and  Clevt 
both  gained  in  average  daily  land,  totalled  $14,600,000. 
audience.  Average  daily  number  Mr.  Adams  ascribed  the  ste«dj 
of  people  exposed  to  newspapers,  growth  of  the  employe-owned 
figured  in  millions,  was  106.6,  up  agency  to  “balance” :  balance 
3.8%  over  the  final  quarter  of  in  range  of  creative  services  ind 
’58.  For  TV,  the  exposure  was  balance  in  range  of  client  bmi- 
93.2,  up  2.8% ;  radio,  72.2,  up  ness.  The  agency  has  put  steady 
0.3% ;  and  magazines,  47.1,  up  emphasis  since  1953  on  the  de 
10%.  velopment  of  collateral  services 

In  average  daily  total  time,  such  as  public  relations  and 
in  millions  of  hours,  spent  with  licity,  market  research,  technkt 
each  medium,  TV  had  217.9,  literature,  and  sales  promotes 
down  20.8  as  compared  with  the  While  specific  dollar  figw** 
final  quarter  of  ’58.  Radio  was  were  not  given  out,  it  was  ststec 
135.3,  off  7.9%;  newspapers,  that  collateral  services  accounted 
71.1,  up  17.3%;  and  magazines,  for  almost  27%  of  the  agency's 
29.6,  up  0.3%.  gross  billings  in  1959. 

EDITOR  8C  PUBLISHER  for  March  12,  H* 


28 


JANUARY  1960 
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adveriisers  fa  ^mrket 


..^CITY  ON 
^1-^HE  MOVE 


"High  S^xit”' 
for  retail  sales^ 
sixth  consek 


Sales  Management  has  listed  Tdledo 
as  one  of  its  “High  Spot  Cities”  every 
month  since  last  October.  For  six  con¬ 
secutive  months  Toledo  has  been  given 
a  level  of  sales  which  equals  or  exceeds 
the  national  change  in  sales  activity. 

With  a  trading  area  population  of 
over  one  million  and  net  effective  buy¬ 
ing  income  of  over  $2  billion,  Toledo 
offers  and  will  continue  increasingly  to 


^lace  of /unusyal'dfpertujity.  Fortu- 
natelyTlie"Bla4e^^ides  /^tmensive 
family  coverage  orTt»'-«i4rl^  /that  is 
matched  by  few  newspapers^  in  the 
nation. 

THE  BLADE 

One  of  America's  Great  Newspapers 
REPRESENTED  NATIONALLY  BY  MOLONEY, 
REGAN  &  SCHMITT,  INC. 


Newspaper  Linage  —  52  (lilies  '’*®  iw 

(CUimplIed  by  l-rDITOR  A  PIJBI^ISHI'R  from  Media  Record  Mcafturemenu)  CINCINNATI  OHIO 

rt  Enquir«r^n  .  I, WO, 580  Ititlu 

n  T?oi»  t*E"quir»r-S  .  1,411,47':  |  lM'f|| 

Linage  Linage  Previous  E&P  Pott  a  Timat-stM--*  ...  i,642.07s  I'tKiJ 

This  Year  Last  Year  Year  Index  _  .  r— —  - — ^ 

Total  Advertising  . 

„  Januarj'  1960  ...212,027,241(1959)  193,524,738  109.6  105.0 

2,972,735  2, 52*.4»3  December  1959  .  .250,948,046(1958)  230,978,055  108.6  110.1 

. .  N.  Y.  Display 

■Knick.rbock.r-N,w,.e  1.^,^  January  1960  ...151,980,135(1959)  141,786,518  107.2  102.1 

Un?o"n™  ;;;;;;;  He.ioi  43!;^  December  1959  ..199,531,653(1958)  185,181,587  107.7  105.2 

CridBsifipcl 

Total . .  2,651,214  2  3M  204  Januaiy  1960  ...  60,047,106(1959)  51,738,220  116.1  113.5 

I75W  (I927l2b  December  1959  ..  51,416,393(1958)  45,796,468  112.3  108.3 

Retail 

f  M.  January  1960  ...113,131,985(1959)  105,154,877  107.6  107.3 

5m',i«2  323,»7  December  1959  ..158,703,428(1958)  148,008,842  107.2  105.9 

1,281,840  1,148,545  Department  Store 

7^1  January  1960  ...  39,808,477(1959  )  37,479,517  106.2  101.9 

■  '  December  1959  ..  58,210,345(1958)  55,233,288  105.4  102.8 

General 

January  1960  ...  21,838,243(1959)  22,058,087  99.0  88.3 

December  1959  ..  26,532,932(1958)  24,451,086  108.5  100.7  Grand  Total 

aiMMc  Automotive 

4,184,835  3,?SI,»25  January  1960  ...  10,590,016(1959)  8,853,041  119.6  91.5 

nr.  N.  J.  December  1959  . .  9,310,155(1958)  8,457,972  110.1  96.0 

617,930  674,073  Fin&ncifll 

January  1960  ...  6,419,891(1959)  5,720,513  112.2  118.8 

804,304  819,194  December  1959  ..  4,985,138(1958)  4,264,108  116.9  130.5  Grand  Total  ..  ..  5  297  138  4431^ 

c  un  NOTE:  Part  run  adv.  includad  TIm 

'  W9  780  535  417  1940  1959  Harald-a  1940—1,839,154  (25,417).  IW- 

1^134  1  037  7  3  IMPORTANT  NOTICE  1,701,034. 

M32I979  r.04b409  Tha  following  linaga  tabulationt  hava  BIRMINGHAM,  ALA.  nAvroai  rtuin 

1,554,728  1,541,410  baan  compilad  by  Madia  Racordi,  Inc.  for  Post-Harald-m  .  795,949  748.191  HATTON,  OHIO 

1,441,273  1,141,220  axclutiva  publication  by  Editor  &  Pub-  Nawt-a  .  1,415,775  1,444,720  Jonmal-Harald-m  .  1,500,048  I.3SIIS 

-  -  lishar.  Thay  may  not  ba  raprintad  or  fNawt-S  .  942,311  494,342  Nawi-a  .  .. 

5,744,894  5,312,043  publithad  in  any  form  without  axplicit  -  -  SNawt-S  . 

parmiuion  from  Madia  Racordt,  Inc.  Grand  Total  .  3,174,055  2,908,773 

“L  Nota:  Part  run  ady.  includad  Nawt-a  T®**'  . 

449,303  cally  thpwn  tha  following  footnotat  apply  1940  _  1,415,775  (23,293).  1959-1,444,220  .-auwaa 

to  Madia  Racordt,  Eabruary  1940  Linaqat:  170  7071  *DENVER, 

N.  N.  Y.  ‘Includat  24,926  linat  AMERICAN  WEEKLY.  Rock,  Mt  Nawt-m 

1,094,234  1,019,125  ••Includat  25,092  linat  FAMILY  WEEKLY.  SMlSkT  Mt  Nawt-S" 

320,113  238:443  flncludat  54,904  linat  THIS  WEEK.  »0'Se.  'BAHO  Nawt-5. 

310.704  297,429  kincludat  49.790  linat  PARADE.  Stafatman-m  .  488,476  709,451  tSo/tlc . 

-  -  (Includat  52,489  linat  WEEKEND  MAGA-  “Statatman-S  .  172,431  155,777  ^  ’  . 

1,725,053  1,555,217  ZINE.  -  -  Grand  Total 

Grand  Total  .  841, »7  845,428  *  “  *'  . 

-  - - - - 1  NOTE:  Statatman  Morn,  and  Eva.  told 

I  only  in  combination.  Linaga  of  ona  adi 
lion  (Morn.)  only  it  shown. 


*AKRON.  OHIO 

Baacon  Jonrnal-a  .  1,844,927 

§Baacon  Journal-S  _  1,107,808 

Grand  Total 


CLEVELAND, 

Plain  Daalar-m  . 

('Plain  Daalar-S  . 

Pratt  and  Nawt-a  . 

Nawt-a  . 


1.994,229  |.S2|ut 
1.743.431  1423X1 
2.274,423  2,I45'3 
548.422  738, W 

Grand  Total  .  4,780.505  4  134^ 

NOTE:  (•)  Tha  Pratt  and  Nawt  marM 
affactiva  January  25,  1940. 

Part  run  adv.  includad  Prats  and  Naau 
1940—2,274,423  (44,050).  ^ 

COLUMBUS.  OHIO 

Dispatch-a  .  1,724,827  I  410  IB 

Ditpatch-S  .  1,282.245  '8Sl'39i 

cjtiM"-?  .  554:101 

CiHian-s  .  219  m 

Citiian-Joumal-m .  824.732 

Ohio  Stata  Joumal-m..  581103 

Sfar-w  .  55,537  a'laj 


Grand  Total 


ATLANTA,  GA. 

Constitution-m  .  1,379,971  1,364,761 

Journal-a  .  1,751,284  1,794,251 

Journal  B  Constitution  s  1.053,578  790,913 

Grand  Total 


Nawt-m  . 

(Nawt-S  _ 

TImat-Harald-a  . 
*Timat  Harald-S 


Grand  Total 


*Amarican-S 

Nawt-Potf-a 

Sun-m  . 

Sun-a  . 

(Sun-S  . 


Grand  Total 


COLO. 
1,545,482 
.  404,884 

.  1,898,533 
.  844,490 


Grand  Total 


Raqittar-m 

Tribuna-a 

(Ragittar-S 


'BOSTON,  MASS. 

504,285 
597,493 
288,244 
1,307,139 
1,151,727 
1,421,487 
1.141,049 
1,303,592 


Grand  Total 


Amaiican-a 
Racord-m  . . . 
'Advartisar-S 
Globa-a  . . . . 

Globa-m  _ 

5Globa-S  .. 
Harald-m  .. 
(Harald-S  .. 
Travalar-a  . . 


DETROIT,  MICH. 

Fraa  Pratt-m  .  1,044,405  1,045,91 

§Fraa  Pratt-S  .  514,945  344.» 

Nawt-a  .  1,851,028  l,795,« 

(Nawt-S  .  1,091,809  176,39 

nmat-a  .  842.054  812,114 

•Tlmaa-S  .  312.859  289,117 

Grand  Total  .  5,459,320  5.137041 

NOTE:  Part  run  adv.  includad  Frtt 
Pratt-S  1980—514,945  (103,430). 

DULUTH.  MINN. 

443,804  870.811 

505,807  513.799 

500,400  399.39 


Grand  Total  .  8,994,510  8,544.844 

NOTE:  Part  run  adv.  includad  Travalar-a 
1940—1.279.054  (14,080). 


BUFFALO.  N.  Y. 

Couriar  Exprett-m .  923, 

§*Couriar  Expraat-S  ...  894, 

(Evaning  Nawt-a  .  1,799, 

Grand  Total  .  3,618,358  3,504,455  Total  .  1,470,211 

CAMDEN,  N.  J.  ELMIRA.  t. 

Couriar-Pott-a  .  1,034,087  974,917  Gaiatta-a .  639.28 

yy  "Talagram-S  .  238,44i 

757,784  740,450  Grand  Total  .  1,148,00: 

743,114  729.449 

341,512  271,443  *EL  PASO.  TEXAS 

11^2  1,741.742  '•ia:!? 

Harald-Pott-a  .  1,172,09 

CHARLOTTE,  N.  C.  - 

•Nawt-a  .  782,827  954,433  Grand  Total  . 2.741,49 

Obtarvar-m  .  1,194,283  1,181,444 

(Obtarvar-S  .  532,784  -401,402  ERIE.  PA. 

2.538.499  ’hS 

$Tlmat-Nawt-S  .  442,32 

2.572.134  2,407,244  Grand  Total  .  2.340.43 

1,747,028  1,244,315 

'  Ul  llS  EUGENE,  ORE. 

375:790  310:020  Raglstar  Guard-a  .....  894.81 

I  149  190  1  074  812  ••Ragiftar  Guard-S  ...  291,3! 

653:538  '496:854 


Harald-a  . 

Nawt-Tribuna-m 

Nawt-Tribuna-S 


Mail-a  . 

Gaiatta-m  _ 

§Gazatta-Ma)l-S 

Grand  Total 


is  for  "tacking"  a  cap  "T"  on 
Teletype.  Our  blessings 
to  you  for  remembering 
'  it  is  a  registered 

trademark  of . . . 


Grand  Total 


TELETYPE 


Tribuna-m  .... 

Tribuna-S  _ 

tDaily  Nawt-a 
Amarican-a 
•Amarican-S  . 
Sun-Timat-m 
^Sun-TImat-S  . 


CORPORATION 

auaaiotARv  or  Eltctiic  Company  >mc. 


Grand  Total  .  1,188,190 

Grand  Total  .  9,024,587  7,948,231 

NOTE:  Part  run  adv.  includad  1940 —  FALL  RIVER,  MASS.  _ 

2,572,134  (572,543):  1,747,028  (927.747);  ••Harald  Nawt-a  .  777.510 

375.790  (244,U7).  1959— 2.407.2M  (483.310):  _ .v-  rwcr.  R2) 

1,244,315  (455,840);  310,020  (193,559).  (Continued  on  page 
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WE  LEARNED  LONG  AGO  THAT 
WHILE  THE  “HARD  SELL”  MAY 
NOT  INCREASE  YOUR  POPULARITY. 
IT  DEFINITELY  INCREASES  YOUR 
SALES. 


We  contact  everybody  who  has  any  influence 
on  either  market  or  media  selection,  and  this 
definitely  includes  the  advertiser. 


To  cover  both  advertiser  and  agency,  a  large  force  is  essential.  Moloney, 
Regan  &  Schmitt  has  a  large  sales  staff  —  by  far  the  largest  in  the  business 
of  newspaper  representation. 


We  are  a  very  cooperative  organization.  Advertisers  and  agencies  know  when 
they  ask  Moloney,  Regan  &  Schmitt  for  help  or  market  information,  they 
get  it  quickly  and  completely. 


We  pride  ourselves  on  being  a  very  constructive  force  in  the  business  of  news¬ 
paper  general  advertising.  We  would  be  happy  to  discuss  the  organization 
called  “too  aggressive”  with  any  publisher  interested  in  securing  a  little  or  a 
lot  more  “aggressiveness”  in  the  selling  of  his  general  advertising. 


All  advertising  media  are  good 


newspapers  are  the  best. 


representing  newspapers  exclusively 

HERBERT  W.  MOLONEY,  President 

HERBERT  W.  MOLONEY,  Jr. 

Vice  President  &  General  Manager 


WILLIAM  J.  SCHMITT 
Executive  Vice  President 


INGRAHAM  READ 

Senior  Vice  President 


New  York  •  Chicago  •  Detroit  •  Philadelphia  •  Boston  •  St.  Louis  •  San  Francisco  •  New  Jersey  •  Los  Angeles  •  Dallas  •  Miami 


always  FIRST  with  the 
MOST  of  the  BEST  in  adver¬ 
tising  art,  copy  and  ideas. 


80  MADISON  AVE 
NEW  YORK  16,  N  Y 


Jan.  Linage 

(Continued  from  page  30) 


I.7M,2I7  l,eS4,237  NtW  HAVEN,  CONN 

-  -  Journal  Couriar-m  ...  411,434  IttUI 

3.32i.S03  3,521.142  Roflisrar-*  .  1,140,051  I,2l7'4a 

**R*9is4*f-S  .  4S2.4IS  SIt.tn 

.400.434  Grand  Total  .  2,224,100  2,13$  uy 

843.033 

.074,^  NEW  LONDON.  CONN. 

Day.  .  775.3SS  734,311 


§Star  Oullatin-S 
Grand  Total 


201,147  Nawiday  Naiiau-a 

2,554,344  2,184,177  Grand  Total  ... 

TEXAS  *LOS  ANGELES. 

2,004,848  1,440,044  Examinar-m  .  I 

1,144,177  847,AS2  ‘Examlnar-S  .  I 

1.471.348  1,445,702  TImai-m  .  3 

707,344  514,700  fTimax-S  .  3 

418,802  454,8^  Harald-Exprats-a  .  I 

-  -  MIrror-Nawi-a  .  I 


Chronicla-a 

*Chronicla-S 

Poit-m  . 

tPoit-S  ..'... 
Prau-a  . 


NEW  ORLEANS.  LA 


Grand  Total  .  4,154,541  5,424,404 

NOTE;  Part  run  adv.  inciudad  Chron- 
Icla-a  1440—2,004,840  (40.472).  1454—1,440,- 
044  (81,471).  Post-a  1440—1,471.340.  1454— 
1,445,782. 

INDIANAPOLIS.  IND. 

Naws-a  .  1,521,454  1,441,235 

Star-m  .  1,444,142  1,331,481 

tStar-S  .  1,104,221  785,103 

Tlma$.a  .  744,420  753,753 

§Tima«.S  .  274,148  241,048 


Timat-Picayuna-m 
t*Tlmas-Picayuna-S 
Statas  A  Itam-a  . . . 


Grand  Total  . 11,453,204  4,804.283 

NOTE:  Part  run  adv.  inciudad  Timaa-S 
1440-3,020,732  (403,404).  1454—2,244,580 

(502,481).  Timaa-m  1440—3,402,114  (187,444). 
1454—3,074,524. 

LOUISVILLE.  KY. 

Couriar  Journal-m  ....  1,201,882  1,124,444 

Couriar  Journal-S  .  805,784  540,402 

Timaa-a  .  1,245,011  1,205,051 

Grand  Total  .  3,302,474  2,428,344 


Grand  Total  .  2,455,434  2,440,541 

NOTE:  Nawa-Santinal  firat  Amarican 
Waakly  (15,743)  publication  data  Jan. 
14.  1440. 


Grand  Total 


NEW  YORK, 

rimaa-m  . 

Timaa-S  . 

Harald  Tribuna-m  . 

tHarald  Tribuna-S  .... 

Mirror-m  . 

Mirror-S  . 

Nawa.«n  . 

Nawi-S  . 

Journal  Amarican-a  ... 
‘Journal  Amarican-S  .. 

Poat-a  . 

Poat-S  . 

World  Talaqram 
A  Sun-a  . 


*FORT  WORTH.  TEXAS 

Star-Tolaqram-m  .  800,402  744,144 

Star-Talagram-a  .  1,540,443  1,543,444 

(Star-Talaqram-S  .  804,874  443,404 

Praaa-a  .  480,005  441,484 

Pratt-S  .  220,722  113,053 

Grand  Total  .  3,874,444  3,508,041 

FRESNO,  CALIF. 

Baa-a  .  1,170,583  1,150,014 

SBaa-S  .  442,035  457,434 

Grand  Total  .  1,812,418  1,407.448 


Grand  Total  .  5,145,805  4,403,140 

JACKSON,  MISS. 

Clarion  Ladgar-m  .  470,002  715,438 

ICIarion  Ladgar 

A  Nawa-S  .  474,320  254,458 

Daily  Nawa-a  .  543,700  507,132 

Stata  Timaa-a  .  452,455  474.481 

Stata  Timaa-S  .  170,017  128,153 


LOWELL.  MASS. 


Grand  Total  .  724,510 

LYNN,  MASS. 

Itam-a  .  425,582 

MEMPHIS.  TENN. 

Commarcial  Appaal-m  1,444,434 
fCommarcial  Appaal-S  842,270 
Praas-Scimitar-a  .  1,054,737 

Grand  Total  .  3,384,441 


Grand  Total  .  2,345,702  2,145,842 

JACKSONVILLE.  FLA. 

Timai-Union-m  .  1,805,324  1,573,354 

tTimaa-Unlon-S  .  748,381  535,454 

Joumal-a  .  444,878  737,114 

Journal-S  .  140.534 

Grand  Total  .  3,523,585  . 3,004,445 

NOTE:  (*)  Journal  Sunday — last  publica¬ 
tion  Juna  20,  1454. 

JERSEY  CITY.  N.  J. 

Jaraay  Journal-e  .  803,004  414,108 

NOTE:  Part  run  adv.  inciudad  Jaraay 
Journal-a  1440—883,004  (128,803).  1454— 
414,108  (184,454). 

‘KANSAS  CITY.  MO. 

Star-a  .  1,277,740  1,240,144 

tStar-S  .  1,052,258  747,578 

timaa-m  .  1,514,515  1,440,825 


Poat-Tribuna-a  .. 
••Poat-Trlbuna-S 


Grand  Total  .  1.502.407  1,480,852 

GLENS  FALLS.  N.  Y. 

Poat-Star  (^  Nota)  ..  477,445  447,283 

NOTE:  Poat-Star  Morning  sold  in  com¬ 
bination  with  Tlmaa  Evaning.  Linaga  of 
ona  aditton,  Poat-Star  Morning,  only  is 
ghran. 

GRAND  RAPIDS.  MICH. 

1440  *1454 

Praaa-a  .  1,847,440  1,433,521 

tPraaa-S  .  542,455 

Grand  Total  .  2,430,245  1,433,521 

NOTE:  All  nawapapars  on  strika  Janu¬ 
ary  I  to  5,  1454. 

HAMMOND.  IND. 

Timaa-a  .  450,043  1,015,373 

Timaa-S  .  524,744  371,284  Grand  Total  .  3,844,543  3,443,402 

Grand  Total  .  1,474,842  1,384,457  KNOXVILLE.  TENN. 

Journal-m  .  422,434  451,474 

i  PA  Naws-Santinal-a  .  824,404  882,740 

r.l42,2W  1,244,744  SNaws-Santinal-S  .  3«,0W  270,WI 

412,401  275,825  Grand  Total  .  1,411,411  1,405,217 

,  LAWRENCE.  MASS. 

1,574,445  1,522,541  gagla-Tribuna-a  .  735,753  744,443 

CONN.  LITTLE  ROCK.  ARK. 

835,713  724,543  Arkansas  GaiaHa-m  . .  835,444  743,408 

788,444  545,054  §Arkansas  Gaiatta-S...  447,440  334,444 

1,713,543  1,445,480  -  - 

Grand  Total  .  1,283,404  1,133,407 

LONG  BEACH.  CALIF. 

Indapendant-m  .  1,507,871  1,522,440 

§lndapandant  Prass- 

Talagram-S  .  484,753  400.724 

Piass-lalagram-a  .  1,446,332  1,541,510 


NEW  YORK  (QUEENS),  N.  Y. 
Long  Island  Prass-a  ...  1,245,043  l,345,iS 
§Long  Island  Prass-S  ..  544,504  523.tM 

Grand  Total  .  1,834,544  l.•84.33l 


Patriot-m  . 

IPatriot  Naws-S 

Grand  Total  . 


Grand  Total 


NIAGARA  FALLS,  N.  Y. 

GaiaHa-a  .  401,305  874,131 

**Gaxatta-S  .  150.032  I4I.M 


Grand  Total  .  743,448 

NOTE:  Part  run  adv,  inciudad  Daily 
Racord-m  1440—404,824  (42,784). 

MILWAUKEE,  WIS. 

Sentinal-m  .  480.841  1,043.855 

•5antinal-S  .  304,434  287,137 

Journal-a  .  2,584,134  2,345,404 

t  Journal-S  .  1,574,404  1,140,043 

Grand  Total  .  5,457,035  4,404,434 


Courant-m 

S<^rant.S 


Grand  Total 


NORFOLK,  VA. 

Ladgar-Dispatch  A 

PortsmouM  Star-a  ...  1,544,474  1,471,141 

Virginian-Pilot-m  .  1,745,474  l,44S,M 

tVirginian-Pllot  A 

Portsmouth  Star-S  ...  840,370  45I.W 

Grand  Total  .  4,222.820  3,111.117 

NOTE:  Part  run  adv.  inciudad  Lad4«- 
Dispatch  A  Portsmouth-Star-a  1448  - 
1,544.474  (  374,548).  1454—1,471,043  (3^- 
253).  Virginian-Pilot-m  1440  — 
(2U.i44).  1454-1,445,445  (254,105). 

oinian-Pilot  A  Portsmouth  Star-S  1448- 
040,370  (  204,324).  1454-451.424  (145,3441. 


Grand  Total 


HAVERHILL,  MASS. 
Joumal-a  .  332,177 

HONOLULU,  HAWAII 

Advartisar-m  .  585,540 

“Advartiiar-S  .  448,474 

Star  Bullatin-a  .  1,223,483 


Grand  Total  .  3,414,454  3,485,174 

NOTE:  Part  run  adv.  Included  Inda- 
pandant-m  1440—1,587,871  (211,404).  1454— 
1,522,440  (171,045).  Indapandant  Press- 

Talagram-S  1440—484,753.  1454-400,724. 

Prass-Talegram-a  1440—1,445,332  (211,404). 

LONG  ISLAND.  N.  Y. 

Nawsday  Suffolk-a  ....  1.540.284  1,443,405 


Tribuna-m 
Star-a  ■  . 
(Tribuna-S 


Grand  Total  .  4,548,254  4,120,884 

NOTE:  Part  run  adv.  inciudad  1440 — 
2,024,500  (122,340).  1454—1,425,448  (110,- 
438). 

MODESTO,  CALIF. 

Baa-e  .  405.284  417,870 

§Baa.S  .  240.217  148,550 


‘OAKLAND,  CALIF. 

Tribuna-a  . 

|Tribuna-S  . 

Grand  Total  . 

NOTE;  Part  run  adv. 
1440—1,452,435  (  43.424) 


^f^COLORMATIC 


The  press  unit 
that  gives  neivspapers 
an  entirely  new  standard 
of  printing  quality! 


2,501,344  2,854,«7 
inciudad  Tribaata 
,  |«y-|, 484,141 


Grand  Total 


t‘Star-a  . 

Gaiatta-m  . 

La  Prass-a  . 

La  Patria-S  . 

La  Patit  Journal-S 


844.514  8r,W 
442,440  413,841 

480,244  l,004,« 

5,480,444  5,727,018  Grand  Total  .  2,337.753  2,2B,«I 

Veakand  Magaiina  NOTE:  Part  run  adv.  inciudad  1];^ 
1440—480,244  (118,571).  1454-1, OOt.* 

IND. 

^  ,,,  ‘OMAHA,  NEBR. 

^TirVo’lar .  454,214  l.0&» 

1,443,288  1,524,180  fWorld-Harald-S  .  _ 

TENN.  Total  .  1,733,450  1,441, » 

454,015  1,000,073  NOTE:  World-Harald  sold  in  cootbiK 

455,411  1,004,442  tion  Morning  and  Evaning.  linaga  ol  om 

577,474  452,472  ona  adition,  Evaning,  is  shown. 

(Continued  on  page  34) 


Oklahoman-m 
Oklahoman-S 
Timas-a  . 


♦TPAPrMAKI 


Banner-a  . . . . 
Tannassaan-m 
Tannassaan-S 


Grand  Total 


.  2.-487,400  2,458,037 
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Money  flies 
faster  than  the  birds . . . 
in  New  England 


You  can  spot  the  speediest  bird  in  flight,  but 
the  sheer  velocity  of  money  here  in  the  six 
New  England  states  is  something  else  again. 
In  fact,  if  you  want  a  real  clue  to  the  pace 
of  this  expanding  economy,  consider  just  the 
staggering  number  of  checks  written,  han¬ 
dled  and  cashed  every  day. 

Last  year  the  Federal  Reserve  Bank  of 
Boston  (which  takes  care  of  about  half  of 
all  checks  drawn  on  banks  in  the  region) 
processed  297,050,163  checks,  worth  more 
than  $75-billion.  If  it  takes  you  20  seconds 


to  read  this  page  ...  in  that  time  the  Federal 
Reserve  would  have  handled  1,000  checks. 

Money  is  the  meat  and  bones  of  any  economy, 
and  New  England  has  been  conspicuously 
strong  in  capital  and  reser\'es.  But  money- 
in-motion  is  what  makes  prosperity  .  .  . 
accelerated  spending  that  means  better  busi¬ 
ness  for  local  retailers  and  dealers  handling 
your  products  .  .  .  Bridgeport  up  to  Bangor, 
Brockton  clear  across  to  Burlington,  Vt.  And 
greater  dividends  per  dollar  for  your  stepped- 
up  advertising  schedules  in  these  New  Eng¬ 
land  newspapers  .  .  . 


Sell 

New  England 
with 

NEWSPAPERS 


This  eaiapsign  sponsorsd  by  thsss  ntwspapsr  Itadarsi 

MAINE — Bangor  Daily  News  (M). 

VSaMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

M>ISSilCHUSirTS — Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  Sc  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  .^dams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 

NEW  HAMfSHiaf— Concord  Monitor-Patriot  (E),  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

EHODE  ISLAND — Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water- 
bury  Republican  &  American  (M&E),  Waterbury  Republican 
(M&S). 


fJournal-S 


Jan,  Linage 
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1960  IfS? 
ORLANDO,  FLA. 

, .  I.7»I.0II  I.MS,3if 

.  I.7»I.0II  I.MS.UV 

.  850, 3a  5SI.408 

Total  . 4,432,350  3,fS2,l4i 

NOife:  Part  run  adv.  includad 
*41,872.  I95»-5S3,337. 

OWINSBORO,  KY. 

Mattangar  A  Inquirar^d  572,680  *33  28* 

**Matsanqar  A  Inquirar-S  ai,834  l*4'.5*l 

Grand  Total  .  784,514  787,847 

PASADENA,  CALIF. 

Star-Nawt-a  .  1,158,085  872,718 

flndapandant- 

Star  Nawt-S  .  457,*37  358,421 

Indapandant^n . I.I»,4II  883,27 

Grand  Total  .  2,737,143  2,32,3** 

PAWTUCKET,  R.  I. 

TIiAM-a  .  ***,3a  703,152 

PEORIA,  lU. 

Journal  Star 

|Saa  Nota)  .  1,02,388  883,084 

{Journal  Star-S  .  480,*87  3S4,*7I 

G^nd  Total  .  1,52,08*  1,347,7*5 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evaning  told  in  combination.  Linaga 
of  only  ona  adition— Journal  Star  Evaning 
— it  shown. 

PHILADELPHIA,  PA. 

.  1,72,452  l,754,*44 

t»Bullatln-S  .  *01,5*1  533,484 

nquirar-m  .  1,411,880  1,385,344 

Inquirar-S  .  1,554,015  I,I2,*2 

N«wt-a  .  *58,120  580,412 

gfjnd  Total  .  5,848,12  5,45*,5I* 

Ixcludad  lnquiraf>m 
(2*1*7)’^"'^  (14.828).  1858—1,385,344 

.  PHOENIX,  ARIZ. 

Rapublic-m  .  2,21,505  2,12,24 

JRapublic-S  .  848,554  713,882 

Gaxatta-a  .  2,34*,83*  2,182,374 

Grand  Total  .  5,*S7,88S  5.074,540 

PITTSBURGH.  PA. 

Pott-Gaiatta.m  .  1.002,785  1,015,180 

.  1,482,82  1,32.504 

.  1,0*2,802  842.460 

Sun-Talagraph-a  .  *2,140  *45,4*8 

*Sun-Talagraph-S  .  418.580  35*,504 

Grand  Total  . 4.*0I.388  4,23,11* 

^PORTLAND,  ORE. 

O^gonian-m  .  883,112  1,332,844 

|*Oragonian-S  .  27,52  *2,7*8 

Oragon  Journal-a  .  8*8,480  82,72 

tOragon  Journal-S  ...  *2,883  22,187 

Total  . .  3,25.183  3,188,554 

L?  L  ■  0[*9onian  and  Oragon  Journal 
publithad  jointly  during  strlka  pariod 
which  itartad  Nov.  8th.  1858. 

POUGHKEEPSIE,  N.  Y. 

Naw  Yorkar-a .  72,21  758,77* 

**Naw  Yorkar-S  .  22,187  212.487 

Grand  Total  .  888,448  871,2*3 

PROVIDENCE.  R.  I. 

•«ll«tin-a  .  1,311,32  1.321,23 

Journal-m  .  848,373  825,23 


182  1858 

28,747  52,138 


182  1858 

*Tribuna-a  .  2,IN.2I  2,033,581 


Grand  Total  .  3,018,474  2,817,245  Grand  Total  .  4,588,85*  4,283,08* 


Uni 

Inte 


I 


READING,  PA. 

Eagla  (Saa  Nota)  ....  8*3,82  832,071 

{Eagla-S  .  2*8,22  1*1,848 

Grand  Total  .  1,133,117  883,818 

NOTE:  Eagla  Evaning  and  Timat  Morn¬ 
ing  told  In  combination.  Linaga  of  ona 
action  (Eagla  Evaning)  it  shown. 

Eagla  firtt  Parada  publication  data  Jan. 
10.  182,  43.*2  lints. 

RICHMOND,  VA. 

Nawt  Laadar-a  .  1,32,735  1,383,725 

Timat  Dispatch-m  .  1,21,2*2  1,138,248 

fTimat  Dispatch-S  .  885,012  *38,872 

Grand  Total  .  3,445,008  3,173,845 

RIVERSIDE.  CALIF. 
Pratt-Entarprisa 

(taa  nota)  .  1,154,22  1,081,43* 

§Pratt-Enta«prisa-S  ...  382,058  252,440 

Grand  Total  .  1,52,451  1,343,87* 

NOTE:  Prait-Entarprisa  Morning  A  Wa¬ 
ning  told  only  in  combination.  Tha  Full- 
Run  Linaga  shown  abova  is  that  of  only 
ona  adition  (Prats-Entarprisa-Morninq). 

Part  run  adv.  includad  Press-Entarprisa 
182—1.154,382  (37,87*).  1858—1,081.43* 
(25.880). 

ROANOKE.  VA. 

Timat-m  .  72.377  813,414 

{Timat-S  .  27,M3  280,118 

World-Naws-a  .  782,887  823,43* 

Grand  Total  .  1,848,217  1,827.3*8 

ROCHESTER,  N.  Y. 

Damocrat  A 

Chronlcla-m  .  1,271,4*2  1,27.757 

tDamocrat  A 

Chronicla-S  .  8**,38*  *14.082 

Timat-Union-a  .  1,52,02  1,32,204 

Grand  Total  .  3.472,08*  3,254,053 

ROCKFORD,  ILL. 

Star  (Saa  Nota)  .  818,157  82,28 

Star-S  .  42,28  21,110 

Grand  Total  .  1,405,41*  1,338,878 

NOTE:  Star  Morning  and  Raqistar-Ra- 
publlc  Evaning  sold  In  combination.  Lin- 
agt  of  only  ona  adition — Star  Morning — 
it  shown.  Star  Morning  publishad  fiva 
waak  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Baa-a  .  1,824,82  1,82,183 

IBaa-S  .  22,458 

Unlon-m  .  *20,114  553.485 

••Union-S  .  348,858  21,7*2 

Grand  Total  .  3,32,470  2,*2.*50 

NOTE:  Baa  Sunday  first  publication  data 
February  I,  1858. 

*ST.  LOUIS,  MO. 

Globe  Damocrat-m  ..  1,078,75*  1,081,124 

t*Globa  Oamocrat-S  ..  42.28  540.48* 

Pott  Ditpatch-a  .  I, *43,5*3  1,407,712 

{Post  Dispatch-S  .  1,12,7*8  844,174 

Grand  Total  .  4.421.337  4,185.48* 

NOTE:  Part  run  adv.  includad  Globa 
Damocrat-m  18*0  —  1,02,75*  (125,550). 
1858—1,21,12  (12,727). 

ST.  PAUL.  MINN. 

Pioneer  Prast-m  .  1,004.472  810  *52 

•Pioneer  Prass-S  884.885  23.215 

Dispatch-a  .  1,417,380  1,383,4*3 

Grand  Total  3,418.747  2,847  32 

NOTE:  Part  run  adv.  included  18*0— 
1.417,32  (88.32).  1858-1,383,4*3  (88,27). 

ST.  PETERSBURG,  FLA. 
Indepandant-a  588,42  775.875 

••Indapandant-S  2*8,421  15*817 

Timas-m  .  2,27,743  2,174,571 

|Tlmas-S  .  871,857  *73,8*0 

Grand  Total  .  3.827,4*8  3,781,123 


SALEM.  ORE. 

I  Capital  Journal-a  738,875 

<  Oregon  Statatman-m.  *08,324 


*SAN  FRANCISCO,  CALIF. 

Chronicla-m  .  1,228,075  1,24,42 

tChronicla-S  .  *2,22  52,22 

uaminar-m  .  1,72,480  1,52.058 

*Examlnar-S  .  875,831  72,403 

Call-BullatIn-a  .  *2.82 

can  871 

Nawt-Cali-BiilVatinla"."  82.25 

Grand  Total  . 5,415  M3  5,153,517 

NOTE:  Part  run  adv.  included  Chron¬ 
icla-m  I8U  —  1,228,075  (2,27).  1858  — 
1,24,42  (2,3*4).  Chronicla-S  18*0  — 

*M,302.  1858—52,22  (8,23). 

•SAN  JOSE,  CALIF. 

Marcury-m  .  1,585,450  I,570,8a0 

Naws-a  .  1.407.820  1,538,287 

§Marcury-Nawt-S  .  22,25*  *32,022 

Grand  Total  .  3,25,82*  3,741,22 

NOTE:  Part  run  adv.  includad  Marcury-m 
18*0— l.5«,*S0  (54,123).  128—1,570.8*0 
(2,180).  Naws-a  18*0-1, *07 .820  (54,123). 

128—1,538,287  (2,180). 

SAN  RAFAEL.  CALIF. 
Indapandant-Journal-a..  824,42  847,475 

SCHENECTADY.  N.  Y. 

Gaiatta-m  .  82.28  874,0*8 

Union  Star-a .  *32.431  *52,57* 

Grand  Total  .  1,531,080  l,*2*.*2 

SCRANTON.  PA. 

Times-a  .  804,03*  818,307 

•SEATTLE,  WASH. 

Post-Intalligancar-m  880,0*8  1,001,83* 
•Post-Intalligencar-S  ..  480,887  372,34* 

Timat-a  .  1,532,325  I. *34.27 

Timas-S  .  7*8.**8  571,72 

Grand  Total  .  3,7*2,02  3,582,5*8 

SHREVEPORT,  LA. 

.'ournal-a  .  82,27  82,013 

Timas-m  .  1,02,22  1,018,12 

nmat-S  .  23,711  338.47* 

Grand  Total  .  2,408,500  2,221,25 

SOUTH  BEND.  IND. 

Tribuna-a  .  1,214,107  1,100,71* 

Tribuna-S  .  588,7*7  434,172 

Grand  Total  .  1,82,874  I.534.8M 

•SPOKANE.  WASH. 

Spokatman-Raview-m  ..  *2,27  27,873 

iSpokasman-Raviaw-S  ..  517,47*  424,501 

Chronicla-a  .  805,573  8*8,850 

Grand  Total  .  1,8*8,52  2,023,324 

STOCKTON.  CALIF. 

Racord-a  .  1,187,42  1,174,835 

•SYRACUSE.  N.  Y. 

Harald-Journal-a  .  1,285,42  1,304,423 

{•Harald-Afnerkan-S  . .  *45,018  548,23 

Post-Standard-m  .  21,23  *84,152 

tPost-Standard-S  .  347.22  284,42* 

Grand  Total  .  2,838,180  2,834,854 

•TACOMA.  WASH. 

News-Tribuna-a  .  1,1*7,514  1,02,422 

Naws-Tribuna-S  .  23,885  32,32 

Grand  Total  .  1,451,408  1,25,770 

TAMPA,  FLA. 

Tribuna-m  .  1,72,20  1,808,738 

tTribuna-S  .  8*5.484  21,484 

‘•Timas-a  .  28,525  583,405 


<  Oregon  Statasman-m.  *08,324  *23.014 

“Oragon  Statasman-S..  224,82  175,572 

nal  Grand  Total  .  1,52,0*3  1,580.730 

•SAN  ANTONIO.  TEXAS 

Express-m  I.0I4.4M  1,02,210 

tExprass-Naws-S  27,108  555,40* 

I  borass-News-Sat  341,27  22.405 

I  Naws-a  .  1,241,175  1,280,27* 

Light-a  .  I,3K*83  1. 424,880 

I  ‘Light-S  .  *2.82  552,432 

.  ,  Grand  Total  .  5,4*8.862  5.204.808 

AROUND  THE  WORLD 

wwisw  I  DIEGO.  CALIF. 

ADOUMn  TUB  i  Union-m  .  1,488,185  1,524,02 

AKUUND  TUB  CLOCK  |  §Union-S  .  22,380  725,41* 


18*0  1858 
TROY.  N.  Y. 

Record  (Saa  Nota)  ...  7*0,083  788  880 

NOTE:  Record  Morning  and  Thnat. 
Record  Evaning  soid  in  combination.  Lin¬ 
age  of  one  adition  (Record  Morning)  k 
shown. 

•TULSA.  OKLA. 

Tribuna-a  .  1,280,0*7  1,324  5*1 

World-m  .  i,2M,085  I  33ri7| 

World-S  .  4M,2I  38o!l*4 

Grand  Total  .  3,02,723  3.035,817 

UNION  CITY,  N.  J. 

Hudson  Oispatch-m  ..  724.337  *87,478 

UTICA.  N.  Y. 

Obsarvar  Dispatch-a  ..  757,412  788*68 

••Observer  Dispatch-S..  321,21  2*4,841 

Prau-m  .  885,517  l.007]837 

Grand  Total  . 2.0*4,42  2,071,337 

WASHINGTON,  D.  C. 

Naws-a  .  82,47*  842.1*1 

Post-m  .  2,431,488  2.171,587 

{•Post-S  .  1,057,483  842,821 

Star-a  .  2.2M.340  2.12.325 

tStar-S  .  1,041,730  82.4N 

Grand  Total  .  7,758,72  7.056.41* 

WATERBURY,  CONN. 

Amarican-a  .  834,52*  825,822 

Rapublican-S  .  325,171  251,187 

Grand  Total  .  1,2*1.487  1,177.638 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck  Timas-a. .  *40,448  *34,231 

Mount  Vernon  Argus-a..  72,23  72,38 

Naw  Rochelle 

Standard-Star-a  .  820.481  805.885 

Ouining  Citiian- 

Raglstar-a  .  *14.487  iO*,*a 

Paaksklll  Star-e  .  5*8.348  52*.23 

Port  Chaster  Itam-a  ..  7*3.248  770.832 

Tarrytown  Naws-a  .  *14,4*8  *05,178 

Yonkers  Herald 

Statasman-a  .  840.87*  856,372 

White  Plains  Reporter 

Dispatch-a  .  82,80*  833,482 

Nyack  Journal  News-a. .  447,722 

Grand  Total  .  4.887,821  *.518,317 

NOTE:  Nyack  Journal  Nows  included  is 
18*0  figures — not  availabla  for  1858. 


WICHITA.  KANS. 

Baacon-a  .  72,757  731,833 

•Baacon-S  .  288,104  222,48t 

Eagla-m  .  1,233,440  1,2*1,802 

tEagle-S  .  4*4,413  344,54* 

Eagla-a  .  1,0*3.458  1,02,888 


TOLEDO.  OHIO 

TImas-m  .  478,443  503,250 

Blada-a  .  1,414,38*  1,42,284 

Blade-S  .  812,26  *38,802 

Grand  Total  .  2,705,425  2.422.32 

TORONTO.  CANADA 

Globa  t  Mail-m  .  1,285,220  1,245,453 

(•Telegram-a  . 1,880,548  2,053,132 

Stare  .  2,202,28*  2,24.844 

Star-w  .  57,0M  54,154 

Grand  Total  .  5,535,142  5.458.583 

NOTE:  (•)  Includes  Waakand  Magazine 
linaga. 

Part  run  adv.  includad  Talagram-a  18*0 
-1,880,548  (41,4*5).  1858—2,053,132  (45,483). 

TRENTON.  N.  J. 

Evening  Timas-a  .  821,227  825,218 

••Timas  Advartisar-S  ..  42,2*8  318,42* 

Trentonian-m  .  704,21*  *44,408 

Grand  Total  .  1,847,712  1,880,252 

EDITOR  ac  PU 


Grand  Total  .  3,788,773  3,*00,*7I 

WINSTON  SALEM.  N.  C. 

Journal  (See  Note)  ... 

Journal  E  Santinal-S  ..  381,12  274,411 

Grand  Total  .  1,242,372  I,I3*,M 

NOTE:  Tha  Journal  Morning  and  5^ 
nal  Waning  are  sold  in  comblnato. 
Linaga  of  one  adition  (Journal  Momiag) 
is  shown. 

•WORCESTER.  MASS 

Talagram-S  .  5M,388  U».\n 

Talagram-m  . 

Gaxatta-a  .  8*i,308  -883,121 

Grand  Total  .  2.22.175  l.872,5« 

YOUNGSTOWN.  OHIO 

Vindicator  Talagram-a. .  1,083,15*  l.m.J} 
{Vindicator  Talagram-S  873.4*7  Ufi.i” 

Grand  Total  .  I.854.423  1. 753,881 

ADVERTISING 
LINAGE  SERVKT 

BLUEFIELD,  W.  VA. 

Talagraph-m  .  368,141 

•Taligraph-S  .  148,8*8  123.531 

Grand  Total  .  S'*®'® 

•Includes  FAMILY  WEEKLY  M^74  Im* 
(18*0):  2,8*8  lines  (1858).  NOTC:  W 
gram-S  sold  in  combination  with  Siwm 
Naws-a 

COLUMBIA.  S.  C.  ^ 

Stata-m  .  7*0,840  78l.« 

•Stata-S  .  402,304  3I*.||| 

Racord-m  . 

Grand  Total  .  v'  ^lS 

•Includes  AMERICAN  WEEKLY  24,W 
lines  (18*0):  33.843  lines  (1858). 

JBLISHER  for  March  12,  19<* 


no  man 
no  machine 
can 


unerring  speed 
of  Hydraquadder! 


You  can  actually  set  quadded  and  centered  material 
faster  than  straight  matter!  A  Linotype  Hydraquadder 
installed  on  your  new  Linotypes,  or  on  the  machines 
now  in  your  composing  room  can  bring  time  savings 
of  up  to  50% .  All  this  plus  superb  accuracy  from  the 
unique,  true  hydraulic  action  of  Hydraquadder. 

There’s  almost  no  wear  in  a  Hydraquadder  because  there  are  no  levers, 
rollers,  springs,  or  other  mechanical  linkages.  And  the  accuracy  is  con¬ 
stant— mthout  readjustment  or  maintenance.  Any  type  of  control  you 
prefer,  too— manual,  electrical,  or  by  automatic  tape. 

Your  Linotype  Production  Engineer  can  explain  more  fully  why  the 
men  who  know,  rate  Hydraquadder  “Tops!”  Call  him  soon— or  write 
us  today  for  your  free  copy  of  the  illustrated  Hydraquadder  booklet. 
Mergenthaler  Linotype  Company,  ^ ^ 

29  Ryerson Street, Brooklyn 5, N.Y.  LINOTYPE  •  J 

Text  in  12  pt.  Linotype  Times  Roman,  headline  in  24  pt.  Times  Roman. 


Jan.  Linage 

{Continued  from  page  34) 


BURLINGTON.  VT. 
Frt*  Prtti-m  .  M)3,4S3 


JAMBSTOWN,  N.  Y. 

Pott-Journal-«  .  773,818  680,557 

IncludM  FAMILY  WEEKLV  24,774  lintt 
(I960). 

LAS  VEGAS,  NEV. 

Nevada  Sun-m  .  833,838  731,901 

Nevada  Sun-S  .  187,806  117,343 

Grand  Total  .  1,021,644  849,244 

MONROE,  LA. 

Worid^n  .  673,250  603,354 

Wofld-S  .  273,265  178,653 

Nawt-Star-a  .  637,256  583,422 

Grand  Total  .  1,583,771  l,U5,429 

NEW  YORK,  N.  Y. 

El  DIarlo  Da  Nueva 

..York-m  .  213,541  217,156 

El  DIarlo  Da  Nuava 

Tork-S  .  60,876  54,979 

Grand  Total  .  274,417  272,135 

NORWALK,  CONN. 

Norwalk  Hour-a  .  734,780  714,754 

PATERSON,  N.  J. 

Call-m  .  713,801  819,579 

Naw$.e  .  837,550  944,460 

Grand  Total  .  1,551,351  1,764,039 

QUINCY.  MASS. 

Patriot  Ladgar-a  .  614,122  606,545 

SCRANTON,  PA. 

^Ibune-m  .  396,057  404,700 

*Scrantonlan-S  .  360,208  270,161 

Grand  Total  .  756,265  674,861 

*lncludai  PARADE  49,730  linci  (I960): 
44,473  Unas  (1959). 

WILKES-BARRE.  PA. 

RjKord-m  .  459,441  481,420 

nmos-Laadar-a  .  854,332  809  213 

*lndapandant.S  .  504,138  371,339 

Grand  Total  .  1.817,911  1.641,972 

•Includes  FAMILY  WEEKLY  24,974  lines 
(I960);  30,868  Unas  (1959). 


FIGURES  SUPPUED 
BY  PUBUSHERS 


CANTON,  OHIO 

Raposltory-a  .  1,367,434  1,359,444 

Rapository-S  .  708,554  480,536 

Grand  Total  .  2,075,990  1,840,202 

CARBONDAUI-HRMN-MURPHYSBORO, 

ILL. 

Southern  llllnolsan-a  ..  370,454  376,558 

Southern  Illinolsan-S  ..  105,896  55,328 

Grand  Total  .  476,350  431,886 

CHAMPAIGN-URBANA,  ILL. 


OGDEN,  UTAH 

412,005  Standard-Examiner-e  . .  722,254 

Standard-Examinar-S  ..  204,074 


Grand  Total  .  926,330 


•Includes  FAMILY  WEEKLY  24,978  lines  lines  (I960)... 


VANCOUVER.  B.  C. 

600,332  Sun-e  .  2,089,143  2.222,578 

161  747  Provinca-m  .  987,820  1.203,428 

_ : —  Includes  WEEKEND  MAGAZINE  53,185 

742,099  lines  (1940);  77,840  lines  (1959);  PR  U,5I5 


Courler-e  .  494,244 

Couriar-S  .  207,802 

Grand  Total  .  704,046 

CHILLICOTHE,  OHIO 
Gaiette-e  .  553,007 

DAVENPORT,  IOWA 

Times-e  .  893,480 

Democrat-S  .  343,790 

Da«nocrat-d  .  639,030 


-  (I960);  31,647  lines  (1959).  WINNIPEG  MAN 

OIL  CITY-FRANKLIN,  PA.  Tribune-e  .  .  1,217,204  1,1,5,043 

BORO,  Derrlck-m  .  485,489  459,085  * 

374  558  *  .  Linage  in  Midwest 

Dailies  Shows  Dip 

Sun-Damocrat-**!^.*!^.”’  579’,844  574,170  CHICAGO 

Sun-Democrat-S  .  240,800  145,242  Midwest  “10,000”  and  “26,- 

153  538  Grand  Total  .  820,444  741,412  000”  circulation  newspapew 

— I —  Includes  FAMILY  WEEKLY  25,900  lines  showed  January  gains  in  na- 
574,658  (ITM):  31,150  lines  (1959).  automotive,  but  large 

PASSAIC-CLIFTON,  N.  J.  losses  in  other  national  adver- 

555,498  Herald-News-e  .  883,490  939.249  ^OC^,^  classified  and  toUl 

PENSACOLA,  linage  were  up  in  both  groups, 

272',0M  hUwI-Journai-s' 335,«6  ma'tm  compared  with  January  1969. 
436!3I4  News-e  .  572,810  545,278  January  figures  appeared  in 


American-Nawi-a  . . . 

..  245.IS4 

279.090 

Am«rican-Nawt-S  _ 

147,084 

115,976 

Grand  Total  . 

. .  392,238 

395.066 

ALTOONA.  PA. 

MIrror-e  . 

..  772,030 

783,146 

Grand  Total  .  1,874,308  1,792,210  Total  .  1,824,186 

DAYTONA  BEACH,  FLA.  _  .  FINE  BLUFF. 

ej  I0C  W ->01  Commercial-#  .  509,082 

News-e  ....  .  722,MI  .Commercial-S  .  154,884 

News-Journal-S  .  241.899  145,057 

Journal-m  .  712,244  703,112  445,944 

Grand  Total  .  1,499,348  1,590,450  WEEKLY.""* 

DECATUR.  ILL.  POTTSTOWN,  PA. 

Herald  &  Review-me  ..  802,410  799,512  Marcury-m  .  709,002 


DECATUR.  ILL. 

Herald  t  Review-me  ..  802,410 

Herald  t  Review-S  ...  381,010 


EAST  ST.  LOUIS.  ILL. 

Journal-a  .  405,853  399,548  Total  .  632,954 

Journal-S  .  187,875  134,779  _ 

_  RAPID  CITY,  S.  D. 

Grand  Total  .  593,728  534,327  Journaj-d  .  57®  ?“ 

Journal-S  .  195,622 

GRAND  FORKS.  N.  D.  ^ 

Herald-eS  .  530,911  547,324  . 

GREEN  BAY  WIS  SALISBURY.  N.  C. 

GREEN  BAT.  WIS.  Salisbury  Post-e  .  474,208 

Prass-GaieHe-e  .  78,148  86,618  Salisbury  Post-S  .  167,768 

GREENWICH,  CONN.  Grand  Total  .  641,976 

.  SIOUX  FALLS,  s.  O. 

HAVEPHILL,  MASS.  Argus-Leader-e  .  585.382 

Saiette-e  .  3211440  374,744  Argus-Leader-S  .  ^“^70 

HUNTINGTON,  W.  VA.  .  852,152 

Advertiser-e  .  732,007  793,131  SUPERIOR,  WIS. 

Harald-Dispatch-m  . .  734,984  799,449  Telegram-a  .  490  754 

•Herald-Advertiser-S  .  293,843  237,593 

- -  TOPEKA,  KANS. 

Grand  Total  .  1,760.854  1,830,373  Capital-m  .  725  004 

•Includes  AMERICAN  WEEKLY  24,532  state  Journal-e  443  230 

lines  (1940):  32,008  lines  (1959)  Capital-Journal-S  .  302,245 


APPLITOM  IIUUI  MIASHA,  WIS. 

Post-Crescent-e  .  1,140,370  1,182,104 

BATTLE  CREEK,  MICH. 

Enquirer  »  News-e  ....  241,297  148,645 

Enquirer  E  News-S  ...  729,043  774,721 

Grand  Total  .  970,340  923,344 


HYANNIS,  MASS. 

Capa  Cod 

Standard-TTmes-e  . . .  392,770 

JOHNSTOWN.  PA. 

Tribune-Democrat-d  ...  807,842 

KINGSTON.  N.  Y. 

Freeman-e  .  582,022 

LINCOLN,  NEBR. 

Star-m  .  775,740 

Joumal-a  .  764.764 

•Journal  &  Star-S  ....  300,244 


X...XU  Mnes  automotive,  but  large 

PASSAIC-CLIFTON,  N.  J.  losses  in  other  national  adver- 

Herald-News-e  .  883,490  939.249  ^OC^,^  classified  and  toUl 

Journal-m  952,168 

News-Journal-S  .  335,496  234,754  compared  With  January  1969. 

Nows-e  .  572,810  545,278  January  figures  appeared  in 

Grand  Total  .  1,824,184  1,754,200  the  “Advertising  Index”  com- 

PINE  BLUFF.  ARK.  Inland  Daily  Press 

Commarciai-e  . '  509,082  444,418  Association  showed  the  “10,000" 

•Commerciai-5  .  ’  54,884  125,434  circulation  papers  up  7.2%  in 

Grand  Total  .  645,964  572,054  national  automotive,  down  16.6% 

weekly""*  family  jj^  other  national.  Their  total 

national  advertising  dropped 

Marcury-m  ’‘°^*^°'*!'‘'709'()b2  730  058  6-2%,  but  their  local  was  up 

3.2% ;  classified,  4.6%  and  total 

1,183,420  1,117,970  Herald-Whiq.e^**.'.*!f.T'.  *  448,952  429,030  ,  .. 

Heraid-Whig-5  .  184,002  134,514  The  “25,000”  Circulation  group 

Grand  Total  .  gained  5.4%  i"  national  autiv 

motive,  but  lost  21.1%  in  other 
Journal-d  470  240  498,944  national  and  13.7%  in  total  na- 

journai-5  .  195,422  124,782  tlonal.  Their  local  was  up  7.5%; 

Grand  Total  .  645,882  423,728  classified,  8.6%  and  total  ad¬ 

vertising,  6.3%. 

SaiUbury  ^Tbs  497,117  The  Inland  Advertising  Index 

5aiisbury  Post-5  .  167,768  123,018  compares  gains  and  losses 

Grand  Total  .  among  33  newspapers  with  dr- 

culations  between  8,000  and  12,- 
Argu.-L.ad\'r°“*..^.*.‘:';*’M5.3M  544,454  <>00  (averaging  about  11,200), 

Argus-Leadar-5  .  264,770  193,130  and  20  newspapers  with  circula- 

Grand  Total  .  852,152  759,584  tions  of  18,000  to  27,0()0  (aver¬ 

aging  about  25,100),  with  gains 
T.iagram-a  '^TO,‘754  523,012  and  losses  reported  by  Media 

Records  for  its  “52  Cities. 
TOPEKA,  KANS.  . 

Capital-m  .  725,004  721,973  * 

State  journel-e  .  643,230  605,976  Q  lV^nTlflflr4*l*a 

Capital-Journel-S  .  302,265  221, 7M  ^aies  ITiaillt^ers^ 

Grand  Total  .  1,470,499  1,549,640  WcSt-Holliday 

TUCSON,  ARiz.  San  F^Nasco 

.  '  tts  aS  Appointment  of  three  regional 

ciVian-a  "!!!!..!!!!!!  I,4i9iii4  1, 5041944  sales  managers  is  announced  by 

r-  J  T  *  .  nUTZ;  ,  West-Holliday  Co.,  Inc.,  news- 

Grand  Total  .  3,404,440  3,049,059  i.  x-  rpi,  „ 


Capital-Journal-S  .  302,265  221,711 

Grand  Total  .  1,670,499  1,549,660 


Grand  Total  .  1.840,748  1,819.062 

•Includas  PARADE  49,656  lines  (I960); 
46,222  lints  (1959). 

LOCKPORT,  N.  Y. 

Union-Sun  &  Journal-e  408,352  377,454 

MADISON.  WIS. 

Capital  Times-t  .  943,446  1,005.900 

State  Journal-m  .  961,723  1,007,944 


,  WOONSOCKET.  R.  I. 

Woonsocket  Call-e  ...  574,444 


CANADA 
CALGARY,  ALTA. 

.  1,448,879 

EDMONTON.  ALTA. 


HAMILTON.  ONT. 


•State  Journal-S  .  452,774 

Grand  Total  .  2,357,943 


Grand  Total  .  2,357,943  2,356,914  MEDICINE  HAT,  ALTA 

•Includes  PARADE  49,651  lines  (I960);  m.w.  .  ana  Tin 

44,228  lines  (1959).  *  ’•  .  " 


MOLINE-ROCK  ISLAND.  ILL. 

Argus-e  .  730,968  738,738 

Dispatch-e  .  828,366  809,452 

NEW  BEDFORD.  MASS. 

Standard-Times-e  .  728,322  753,942 

Standard-Times-S  .  329,670  238,246 

Grand  Total  .  1.057,992  992,188 

Includes  PARADE  49,656  lines  (I960); 
46,222  lines  (1959). 


. paper  representatives.  They  are 

N^vs-Sun-e''''**'"'®**'’ 9^  466  1  018  444  J^^n  W.  Fitting  Jr.,  westem; 

Malcolm  C.  Smith,  eastern,  and 

779'W4  M  I  i  le'seiB  John  Howlc,  midwestem. 

779;”‘  News-Journal-m.  .  1,240,938  1,192,918  Delhousaye,  Mr. 

Woonsockl?‘c?ll?""^57?,-4i  581.508  Fitting’s  successor  in  Portland, 

was  named  Oregon  sales  raan- 
CALGAR'^’^ALTA  with  Stan  White  assistant 

Heraid-e  . '.  1,448,879  1,529,868  James  E.  Thomson  continues  as 

EDMONTON  ALTA.  Northwest  manager,  with  Robert 

Journal-e  . '  1,482,573  1,537,008  M.  Smith  his  Seattle  assistant 

HAMILTON  ONT  Morris  is  Rocky  Mountain 

Spectator-e  . '  1,734,875  1,831,283  manager,  with  Albert  D.  Ross 

uev  A.VA  named  assistant  at  Denver. 

N.w..e  447,606  A  Lessersohn  was  named 

New  York  sales  manager. 

NORTH  BAY,  ONT.  Regional  appointments  and  as- 

Daiiy  Nuggat-e  .  565,299  524,719  gjgtants  announced  also  include 

OSHAWA,  ONT.  Tom  Foley  and  Clifford  Pierson, 

Timei  Gazetta-e  .  1,425,428  1,453,031  gt  Lqs  AngeleS,  and  Paul  A. 

SASKATOON,  SASK.  West  Jr.  and  Kenneth  J,  Beaver 

star-phoenix-e  .  791,764  753,128  at  San  Francisco.  Ray  E.  Tum- 

TROIS  RIVIERES,  QUE.  cjuist  was  named  Chicago  assist- 

LeNouvelliste-e  .  527,691  573,228  ant. 
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343,070  Spectator-e  .  1,736,875 

356,914  MEDICINE  HAT,  ALTA. 


NORTH  BAY.  ONT. 
Daily  Nuggat-e  .  565,299 

OSHAWA,  ONT. 


SASKATOON,  SASK. 
Star-Phoenix-e  .  791,764 

TROIS  RIVIERES.  QUE. 
LeNouvelliste-e  .  527,691 
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A  pre-publication  report  from  LOOK  on 


Our  New 
Hospital 
Crisis 

Foreign  medical-school  graduates  comprise  more  than  one-fourth 
the  intern  and  resident-physician  staffs  of  America’s  hospitals.  Many 
of  them  are  unqualified  and  endanger  patients’  lives.  ( Over  half  of 
the  foreign  graduates  who  come  to  this  country  are  unable  to  pass  an 
examination  on  medicine  and  simple  English.)  Yet  hundreds  of  our 
hospitals  depend  on  them  as  a  cheap  supply  of  medical  labor. 

For  a  detailed  report  on  what  the  American  Medical  Association  and 
the  American  Hospital  Association  say  must  be  done  by  July  1  to  im¬ 
prove  health  standards  in  our  hospitals,  read  the  March  29  issue  of 
Look,  on  sale  March  15. 


LOOK 


People  are  the  purpose — People  are  the  power 


Long  Corridor 

(Continued  from  page  15) 


MOVING  SPEECHES  — 
Winston  Churchill,  with  his  ex¬ 
quisite  sense  of  timing,  wringing 
cheers  and  gales  of  laughter 
from  the  House  of  Commons  as 
he  reported  the  British  victory 
at  El  Alamein  .  .  .  tears  flowing 
in  the  gallery  when  Gen.  Doug¬ 
las  MacArthur  delivered  his 
“old-soldiers-never-die”  speech 
before  a  joint  session  of  the 
House  and  Senate  .  .  .  the  crisp, 
take-it-or-leave-it  manner  of 
Gen.  Charles  DeGaulle  in  laying 
down  to  the  Chamber  of  Depu¬ 
ties  the  terms  under  which  he 
would  return  to  power  in 
France. 

»  *  * 

DEEP-ETCHED  PICTURE 
— The  executions  of  Julius  and 
Ethel  Rosenberg.  I  learned 
during  the  war  that  any  physi¬ 
cal  action  helps  to  relieve  great 
tension.  So  I  began  scribbling 
notes,  as  hard  and  fast  as  pos¬ 
sible,  from  the  moment  w’e  sat 
down  in  the  death  chamber.  No 
detail  of  the  scene  was  too  small 
to  go  in  the  book.  The  furious 
scribbling  went  on,  without  look¬ 
ing  at  the  notebook,  until  the 
tragic  drama  was  finished.  In 
its  climactic  moments,  I  felt  no 
emotion  whatever.  The  curious 
sensation  of  being  merely  an 
instrument,  a  recording  machine 
operated  by  some  consciousness 
other  than  mine,  came  with  this 
story  as  it  did  on  the  morning 
of  the  Little  Rock  riots.  Later, 
after  the  night  lead  had  been 
dictated  from  an  office  next  to 
the  warden’s,  and  the  overnight 
written  in  the  AP  office,  a 
powerful  reaction  set  in.  I  have 
a  drawer  full  of  notebooks  filled 
with  data  on  stories  going  all 
the  way  back  to  the  Korean 
War.  T^e  one  written  in  the 
death  chamber  is  not  among 
them. 

*  *  * 

HARDSHIP  ASSIGNMENT 
— For  plain  physical  discomfort, 
the  coronation  of  Queen  Eliza¬ 
beth  II  rates  near  the  top  as  a 
story  to  cover.  I  am  a  congenital 
worry  wart  on  an  assigrnment. 
The  night  before,  I  gave  my 
rented  white-tie-and-tails  a  “dry 
run”  to  make  sure  all  buttons 
and  bows  were  accounted  for. 
The  costume  was  a  little  tight 
in  spots  but  it  would  do.  Cor¬ 
respondents  were  warned  to  be 
in  the  assigned  seats  in  the 
Abbey  by  8  AM.  Fearing  crowds 
and  traffic,  I  instructed  the 
chauffeur  to  pick  me  up  at  6 
AM.  The  London  “bobbies,” 
however,  had  matters  so  well 
in  hand  that  the  trip  took  barely 
a  half-hour.  The  seat  was  on  a 
narrow  wooden  bench  so 


cramped  that  only  a  midget 
could  have  crossed  his  legs.  The 
ceremony  did  not  end  until  mid¬ 
afternoon — eight  hours  without 
a  cigarette,  a  cup  of  coffee,  or 
the  conveniences.  The  late 
Robert  Sherwood,  doing  a  spe¬ 
cial  story  for  a  London  paper, 
wisely  put  a  chocolate  bar  in 
the  tails  of  his  coat.  Unwisely, 
he  forgot  to  flip  them  over  the 
back  of  the  seat  when  he  sat 
down.  In  the  taxi  afterward, 
we  agreed  that  it  had  been  a 
magnificent  scene  and  therefor 
well  worth  the  discomforts  and 
privations. 

*  «  * 

THE  PASSING  PARADE— 
Two  leaders  in  opposite  parts  of 
the  globe,  Konrad  Adenauer  and 
Syngman  Rhee,  greatly  resemble 
each  other.  In  a  conversation, 
Adenauer  is  cool  and  precise, 
Rhee  fiery  and  passionate  .  .  . 
The  late  Sen.  Joseph  McCarthy 
used  a  flattering  little  trick.  I 
was  talking  with  him  one  time 
when  another  reporter  inter¬ 
rupted.  “Just  a  moment,”  said 
McCarthy,  “until  I  answer  this 
young  man’s  question.”  .  .  . 
During  the  stormiest  moments 
of  his  trial  for  treason — which 
resulted  in  his  death  —  the 
French  statesman,  Pierre  Laval, 
would  lean  on  the  rail  of  the 
press  box  in  the  courtroom  and 
tell  jokes.  Good  ones,  too  .  .  . 
The  bravest  woman  I  ever  knew. 


and  one  of  the  most  beautiful, 
is  the  former  Baroness  Shidzue 
Ishimoto,  known  as  the  “Mar¬ 
garet  Sanger  of  Japan.”  Twice, 
in  the  militarist  days  before 
the  war,  she  went  to  prison  for 
establishing  birth  control  centers 
in  Japan.  Now  she  is  a  member 
of  the  upper  house  in  Parlia¬ 
ment  .  .  .  And  the  most  fascin¬ 
ating  man  was  a  Communist 
spy.  Dr.  Richard  Sorge.  He  was 
a  German  working  for  the 
Kremlin.  He  posed  as  a  corre- 
■spondent  and  did,  in  fact,  write 
for  a  German  newspaper.  But 
his  real  work  was  operating  the 
espionage  ring  he  had  estab¬ 
lished  in  the  Far  East.  Not 
until  the  Pacific  War  was  well 
along  did  even  the  efficient  secret 
police  in  Japan  uncover  his  true 
occupation.  Thev  executed  him. 
*  *  * 

PLUMS  ON  THE  CAKE— 
Writing  about  the  “solar  boat” 
and  the  mystery  of  the  sealed 
room  in  the  unfinished  pyramid 
in  Eg>*pt.  (Why  is  it  that  news¬ 
paper  editors  devote  so  little 
space  to  archaeology  when  the 
success  of  books  on  the  subject 
clearly  shows  the  popular  inter¬ 
est?)  .  .  .  peering  at  Red  China 
from  a  hilltop  on  Quemoy,  so 
close  that,  with  binoculars,  you 
can  read  the  street  signs  .  .  . 
describing  the  convicts,  grovel¬ 
ling  in  irons  before  the  throne 
when  an  Oriental  king  was 


crowned  .  .  .  riding  a 
convoy  from  New  York  to  Livo^ 
pool  during  the  war  .  .  , 
little  stories  even  if  tliey  didn't 
make  anybody’s  front  page. 

*  *  * 

LIBERAL  EDUCATION  - 
From  time  to  time,  I  am  at- 
signed  to  do  a  series  on  sont 
technical  subject,  atomic  energy, 
“tight”  money,  foreign  aid, 
labor  -  management  problemi, 
.segregation-integration,  ett 
Each  reveals  new  depths  of  my 
ignorance.  For  example,  in 
19.53,  X  was  assigned  to  a  study 
of  the  controversy  over  electric 
power  production,  public-veraut- 
private.  When  I  started  I  didn't 
know  the  difference  l)etween  an 
ohm  and  a  base  bar.  How  do  yon 
go  about  it?  First,  by  saturating 
yourself  in  A-B-C  information, 
reading  yourself  blind.  Thai, 
having  acquired  a  small  bam, 
you  begin  interviewing,  talking 
to  as  many  technicians  with  ai 
many  different  points  of  view  at 
possible.  But  the  Moment  of 
Truth  is  still  to  come.  This  ii 
when  you  feel  ready  to  start 
w’riting.  For  now  you  c  onfront  a 
wholly  different  problem,  “Ho* 
do  I  make  this  clear  and  inter¬ 
esting  for  the  reader  who  ha> 
little  or  no  background  knowl¬ 
edge?”  To  avoid  writing  over 
the  head  of  the  reader  is  eves 
more  difficult  than  getting  and 
absorbing  the  information.  The 
whole  always  adds  up  to  a  very 
humbling  experience. 

So  there  it  is,  25  years,  un¬ 
counted  miles  of  travelling,  as 
signments  in  virtually  every 
capital  in  the  world,  watching  i 
the  high  drama,  meeting  the 
people  who  make  news. 

How  lucky  can  you  be? 

• 

Committee  Plans 
For  FIEJ  Congress 

Representatives  of  the  Ameri¬ 
can  Newspaper  Publishers  As 
sociation  and  the  American  So 
ciety  of  Newspaper  Editors  will 
meet  in  New  York  City  on  Mon¬ 
day,  March  14,  to  complete  the 
plans  for  the  FIEJ  Congress  in 
New  York  City  May  23-26. 

The  AN  PA  representatives 
are  Charles  F.  McCahill,  Cltvt 
land  (Ohio)  Plain  Dtakt. 
Chairman;  William  Dwi^t 
Holyoke  (Mass.)  Transrrifl- 
Telegram;  J.  Hale  Steinmsi 
Lancaster  (Pa.)  Intelligew*! 
Journal  and  New  Era;  Robert 
M.  White  II,  New  York  HertU 
Tribune;  and  Mark  Ferree. 
Scripps  -  Howard  Newspapers 
The  representative  of  ASNE  is 
Lester  Markel,  New  Yorl 
Times. 

FIEJ  is  a  federation  of  (Ws 
newspaper  associations  in  W 
countries  outside  the  Iron  (Jb!" 
tain.  The  U.S.A.  members  srr 


EMOTIONAL  STRAIN — Pat  Morin  leaves  Sing  Sing  Prison  after  witness¬ 
ing  the  execution  of  Julius  and  Ethel  Rosenberg,  convicted  spies.  AN  PA  and  ASNE. 
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THE  WORLD’S  ONLY  «IET  TO  «IET  SERVICE 

Between  the  U.S,A,  and  Europe,  Africa  and  the  Middle  East! 


Never  before  has  any  single  airline  come  so  close  to 
fulfilling  the  ultimate  promise  of  the  “Jet  Age.”  Now 
a  traveler  can  speed  overseas  to  Europe  by  Air  France 
707  Intercontinental  Jet  and,  without  changing  air¬ 
lines,  continue  throughout  Europe,  Africa  and  the 
Middle  East  by  swift  Caravelle  Jet.  This  is  truly  the 
finest,  fastest,  most  convenient  service  of  its  kind  — 
Jet  to  Jet  service  on  Air  France. 

Exclusive  “firsts”  like  Air  France  Jet  to  Jet  service 


don’t  just  happen;  they  have  to  he  planned.  Early  in 
1957,  Air  France  laid  the  groundwork  for  this  unique 
service  by  becoming  the  first  airline  to  test  and  oper¬ 
ate  Caravelles  in  Europe.  Then,  when  the  first  Air 
France  Boeing  707  Intercontinental  Jet  touched  down 
at  Orly  Field,  a  fleet  of  pure  jet  Caravelles  was  ready 
to  inaugurate  Jet  to  Jet  service! 

It  is  just  this  quality  of  leadership  in  planning  that  has 
helped  Air  France  become  the  world’s  largest  airline. 


AIR«FRANCE  cD[l? 

WORLD’S  FASTEST  JETLINER  /  WORLD’S  LARGEST  AIRLINE 


PROMOnON 


As  the  Turnstiles  Go, 
So  Go  Your  Readers 


another  3,000,000  to  a  total  of  Wisconsin  Plans 
39,000,000.  Fishing  claimed  32,-  ^  | 

000.000  (a.  2.000.000  niusi  and  Colw  Supplement 


000,000  (a  2,000,000  plus)  and 
hunting  went  up  a  million  to 
16,000,000,  while  golf  partici- 


Fascinating  figures  on  the  fun 
habits  of  the  American  public 
jump  out  of  the  pages  of  the 
13th  annual  Surv’ey  on  Sports 
Attendance  by  the  publishers  of 
the  Morning  Telegraph  and 
Daily  Racing  Form. 

While  these  Triangle  (Phila¬ 
delphia  Inquirer,  etc.)  papers 
offer  the  latest  ratings  of  the 
sports  turnstiles  for  the  par¬ 
ticular  consideration  of  adver¬ 
tisers  in  the  $40  billion-a-year 
leisure  market,  the  statistics 
have  a  special  interest  for  people 
who  promote  not  only  news¬ 
paper  advertising  sales  but  ar¬ 
range  circulation-getting  pro¬ 
grams.  An  alert  promotion  man¬ 
ager  might  even  call  some  of  the 
figures  to  the  attention  of  the 
editor. 

Horses  Out  in  Front 

Thoroughbred  and  harness 
racing,  for  the  eighth  successive 
year,  set  the  pace  as  all  major 
spectator  sports  registered  at¬ 
tendance  increases  at  the  box 
office  in  1959. 

Racing  continued  its  remark¬ 
able  rise  in  popularity  by  at¬ 
tracting  a  total  attendance 
record  of  55,883,492  fans  —  an 
increase  of  2,276,307  over  1958 
—easily  retaining  its  position 
as  the  country’s  No.  1  spectator 
sport.  It  was  the  sixth  straight 
season  in  which  racing  attend¬ 
ance  exceeded  the  50,000,000 
mark. 

The  thoroughbred  branch  of 
racing  attracted  33,754,790  spec¬ 
tators  in  1959,  a  rise  of  917,099 
over  the  previous  year.  The  1940 
attendance  was  a  mere  8,500,000, 
revealing  the  giant  strides  made 
by  the  sport. 

Harness  racing  drew  22,128,- 
702  followers,  exceeding  the  1958 

ThecOLORMATIC* 

World’s  first  ftdly 
integrated  black  and  white 
and  R.O.P.  color 
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fi^re  by  1,359,208.  In  New  York 
City,  racing  popularity,  paced 
by  the  opening  of  the  new  $33,- 
000,000  Aqueduct  track,  for  the 
first  time  went  over  the  10,000,- 
000  figure.  The  thoroughbreds 
attracted  5,027,212  persons  and 
trotting  5,124,278  for  a  total  of 
10,151,490- — an  increase  of  304,- 
451  over  1958. 

Local  Baseball  Strikes  Out 

Major  league  baseball  enjoyed 
the  second  largest  box  office  in¬ 
crease  among  the  spectator 
sports  last  year,  but  the  minor 
leagues,  reduced  from  24  to  21 
circuits,  suffered  another  big 
loss  in  fans. 

All  of  organized  baseball  at¬ 
tracted  a  total  of  31,733,098 
(including  the  World  Series  and 
major  and  minor  league  playoff 
games)  for  a  gain  of  693,723. 
The  16  major  league  clubs 
played  to  19,561,250  fans,  a  rise 
of  1,706,711.  The  American 
League  was  responsible  for  this 
increase,  luring  9,149,174  spec¬ 
tators,  27  percent  more  than  in 
1958  and  its  highest  total  in  10 
years.  The  National  League’s 
total  was  9,991,232 — a  decline  of 
1.7  percent,  but  still  the  second 
highest  total  for  the  league 
since  1947. 

The  minor  league  clubs  had  a 
total  of  12,171,848,  a  loss  of 
1,012,988  compared  with  figures 
for  1958. 

Collegiate  and  professional 
football  also  were  successful  at 
the  gate,  attracting  a  combined 
total  of  22,813,298  followers,  an 
increase  of  526,465  over  the 
previous  year.  The  colleges,  in¬ 
cluding  623  schools  playing  a 
total  of  2,695  games,  hik^  their 
attendance  for  the  sixth  straight 
year  to  19,615,344,  a  rise  of 
334,635. 

The  National  Football  League 
set  a  circuit  attendance  record 
for  the  eighth  successive  year 
with  3,197,954  followers,  an  in¬ 
crease  of  191,830. 

Other  spectator  sports  such 
as  wrestling  and  games  played 
by  the  Basketball  Association 
and  the  National  Hockey  Leagfue 
registered  increases  at  the  turn¬ 
stiles.  Among  the  participant 
sports,  boating  and  bowling  en¬ 
joyed  tremendous  upsurge  in 
popularity. 

«  *  * 

In  estimated  figures,  the 
number  of  bowlers  increased  by 
1  3,000,000  to  26,500,000  and 
yachting  also  took  on  board 


pants  numbered  4,125,000,  a  Resource  Development  will 
mere  125,000  gain.  sponsor  a  30-page  special  color 

The  biggest  drop  in  interest  supplement  boosting  the  state  ii 
came  in  the  field  of  automobile  the  June  5  edition  of  the  Sunday 
racing,  with  attendance  down  New  York  Times. 

2,000,000  to  28,000,000.  The  magazine-size  supplement 

Ck)pies  of  the  1959  Survey  on  will  feature  a  comprehensive  le- 
Sports  Attendance  booklet  can  port  of  Wisconsin’s  industrial, 
be  obtained  from  Leo  Waldman,  tourist  and  agricultural  pros- 
advertising  manager.  Morning  pects. 

Telegraph,  525  West  52nd  The  publication,  which  will 
Street,  New  York  19,  N.  Y.  cost  $100,000,  will  be  financed 


PLUGGING  A  HOIJ-: 


The  publication,  which  will 
cost  $100,000,  will  be  financed 
jointly  by  the  Department  of 
Resource  Development  and  by 
state  industries.  Wisconsin’i 


Louisville  (Ky.)  Courier-Jour-  state  industries.  Wisconsin’i 
nal  promotion  men  are  cashing  conser\’ation  and  agriculture  ik- 
in  on  a  new  comic  strip,  “Junior  partments  have  gpiaranteed  to 
Grade.’’  make  up  at  least  part  of  any 

The  strip,  small  in  size  as  well  deficit  incurred  in  the  venture, 
as  name,  left  a  space  about  1-  Advertising  in  editorial  style 
by-6  inches  at  the  bottom  of  and  pictures  will  depict  Wiscon- 
the  daily  comic  page.  The  space  sin’s  advantages  for  investment 
is  being  filled  by  an  “It’s  a  Fact”  Space  will  be  provided  for  con- 
feature.  ventional  advertisements  by  on 

The  fact  feature,  described  as  ganizations  in  all  fields  of  enter 
“soft  sell”  by  a  promotion  of-  prise, 
ficial,  has  included  these  typical  • 

entries:  Motor  Boat  Show 

“The  Courier-Journal  is  the  g  ^  Sections 
only  paper  in  Kentuckiana  with  r 

a  full-time  food-and-home-con-  Philadelphia,  Pt 

sultant  staff.”  The  opening  of  the  25th  an- 

“The  Courier-Journal  and  nual  Philadelphia  Motor  Boit 
Times  are  the  only  papers  in  and  Sportsmen’s  Show  here 
Kentuckiana  with  a  full-time  found  all  three  Philadelphia 
Washington  bureau.”  dailies,  the  Bulletin,  the  Inquk- 

*  ♦  *  er  and  the  Daily  News,  publidi- 

ALL-TEXAS  HOME  >ng  special  silver  annivcntry 

l)ORtin^  sections. 

The  Houston  (Tex.)  Chroni-  The  special  boating  sectkmi 


con-  Philadelphia,  Pa. 

The  opening  of  the  25th  an- 
and  nual  Philadelphia  Motor  Boat 


ALL-TEXAS  HOME 


The  Houston  (Tex.)  Chroni-  The  special  boating  sectkmi 
cle  will  build  a  $30,000  home  to  carried  feature  stories  on  the 
be  set  up  as  a  showplace  for  eight-day  show,  which  was  held 
the  Spring  Parade  of  Homes  in  ^t  Convention  Hall,  boatini 
Houston,  and  then  later  auc-  news  and  pictures  and  advertb- 
tioned  with  all  proceeds  going  jjjg  Qf  boats,  motors,  trailen, 
to  the  “Save  Boys  Harbor”  Cam-  boat  agencies  and  marine  sup- 
paign.  Boys  Harbor  is  a  haven  pUgg  and  equipment, 
for  homeless  boys  sponsored  by  • 

VeScKTexasHom.  S«tton 

will  be  built  entirely  of  material  Sizes-Up  19o0 
produced  or  assembled  in  Texas.  Mankato  Minn 

Colonial-Ranch  style,  it  will  be  ^^fankato  Free  Press  p« 

the  first  house  of  its  kind  ever  several  pounds  of  newspape 
built  in  South  Texas.  Construe-  •  e»w.i9i  nnt- 


produced  or  assembled  in  lexas.  Mankato  Mini 

Colonial-Ranch  style,  it  will  be  ^^fankato  Free  Press  put 

the  first  house  of  its  kind  ever  several  pounds  of  newspape 
built  in  ^uth  Texas  Constrac-  out- 

tion  will  a  c^perative  under-  edition— “Size-up  1960." 

talang  of  the  Chronicle  and  home  82-page  progress  repoB 

builder  organizations.  was  put  together  by  reporten 

•  Al  Eisele  and  Kent  Gardner.  It 

Hearst  Paper  Adds  included  four  sections  — ««• 

Sunday  Talent  Page  rnulSrij'S 

An  extensive  promotion  pro-  retail,  service  and  finance— phi 
gram  in  other  newspapers  and  a  14-page  regular  section, 
on  radio  and  TV  preceded  the  • 

addition  of  a  “Page  of  Talent”  33  ‘Growth’  Pages 
to  the  New  York  Journal- 

American  on  Sunday,  Feb.  28.  CiNCiNNA® 

Modeled  after  the  Page-Oppo-  Post  &  Times-Star’s  “Valw 
site-Editorial  in  the  daily  edi-  of  Tomorrow,”  devot^  to  rap» 
tions  of  the  Hearst  paper,  the  industrial  and  residentiut 
new  page  contains  columns  by  gn^wth  of  the  Ohio  Valley, 
Bob  (ionsidine,  George  Sokolsky,  tained  38  pages,  featuring  W 
Jim  Bishop,  Phyllis  Battelle,  and  other  stories  by  Bill  Cwr 
Louis  Sobol  and  Bert  Bacharach.  ton. 
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38  ‘Growth’  Pages 

CiNCINNA® 

Post  &  Times-Star’s  “Valk? 
of  Tomorrow,”  devoted  to  rap«j 
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How  well  do 
you  know  your 


this  Capital 
is  important  to 
New  Hampshire 


this  Capital 
is  important  to 
our  trade-mark 


lift 


When  you  have  occasion  to  refer 
to  our  product  by  its  friendly 
abbreviation,  you’ll  keep  your 
meaning  clear  if  you  make  it 
“Coke”  . . .  with  a  capital  "C” 
please.  And  you’ll  help  us  pro¬ 
tect  a  valuable  trade-mark. 

Incidentally,  why  not  have  a 
Coke  right  now.  The  cheerful 
lift,  the  sparkling  good  taste  of 
Coke,  make  any  pause  The 
Pause  That  Refreshes. 


/i 


Ask  for  it  either  way  .  . .  both 
trade-marks  mean  the  same  thing. 


SIGN  OF  GOOD  TASTE 


CopyrigUlSSS  TMC  COCA-COLA  COMPANY 


CLASSIFIED  CLINIC 


All  Advertisers  Should  Hear  Want  Ad  Story 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 

When  Leland  M.  Hover, 
ANCAM  president,  handed  R. 
H.  Macy’s  president,  Wheelock 
H.  Binfirham,  a  bronze  plaque  at 
a  luncheon  in  the  New  York 
Times’  Executive  dining:  room 
before  a  small  but  illustrious 
g^athering  of  Macy  oiRcials, 
present  and  past  ANCAM  offi¬ 
cers  and  directors.  Bureau  of 
Advertising  representatives  and 
advertising  columnists,  the  im¬ 
plications  went  far  beyond  sig¬ 
nalizing  the  kickoff  for  Na¬ 
tional  Want  Ad  Week. 

Now  in  its  fourth  year  of 
recognizing  personal  and  busi¬ 
ness  leadership  that  had  begin¬ 
nings  in  the  want  ad  sections 
with  this  award,  ANCAM  has 
provided  the  newspaper  indus¬ 
try  with  a  sharp  edged  tool  with 
which  to  further  build  its  story 
of  the  Total  Selling  Medium. 
The  pleasant  but  intimate  lunch¬ 
eon  at  which  the  newspaper  in¬ 
dustry  recognized  that  the 
world's  largest  retail  organiza¬ 
tion  made  headway  in  its  early 
years  in  newspaper  classified 
was  not  precisely  in  keeping 
with  the  monumental  impor¬ 
tance  of  the  revelation  to  the 
entire  advertising  business. 

As  Macy’s  has  grown  since 
its  famous  start  appeared  in  a 
classified  ad  in  1872  so  has 
classified  grown.  And  classified 
was  the  seed  com  for  all  news¬ 
paper  advertising  since  it  was 
the  first  form  of  advertising 
newspapers  ran.  The  fact  that 
newspapers  carried  727  million 
lines  of  classified  in  52  cities  last 
year,  25%  of  total  newspaper 
volume,  is  of  utmost  sigrnificance 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successee  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  Invested 
in  Australia. 

To  keep  is  touch  with  marketing, 
advartiting,  publlihing  and  graphic 
arts  in  Australia  read 
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firm  romance  without  schnecks? 
he  asked. 

Robert  Heinz,  publicity  direc¬ 
tor  of  Schuster’s,  a  department 
store,  got  into  the  act.  Since 
Schuster’s  bakery  department 
has  a  counter  ladened  with 
schnecks.  Bob  turned  out  an 
open  letter  to  Buck,  extolling 
Schuster’s  schnecks  and  prom¬ 
ising  to  send  him  50  of  the 
finest.  The  letter  ran  as  a  3  x  12 
display  ad.  Schuster’s  .schneck 
trade  picked  up. 

♦  *  ♦ 

PERSONAL  NOTES 
Wayne  C.  Welmon,  classified 
advertising  salesman,  Los  An- 
geles  (Calif.)  Times  —  to  ad¬ 
ministrative  assistant  to  classi¬ 
fied  advertising  manager. 


STARDOM — A  bronie  plaque  with  red  ifar  is  accepted  by  Wheelock  (]]aggifie<l  Dcilt. 
Bingham,  center,  president  of  R.  H.  Macy  &  Co.  from  Paul  C.  Schuli,  _ ,  i?  il  C  *  * 

left,  and  Leland  M.  Hover,  right,  representing  the  Association  of  IrlVCll  Full  9t&tllS 
Newspaper  Classified  Advertising  Managers.  The  citation  noted  the  ROSEBI 

first  appearance  of  Macy's  star  (in  a  type  formation)  in  a  New  York  ,  x  i.  u 

Times  classified  ad  in  1872.  .  ^  new  step  has  been 


iNewspaper  x^iassinea  Mavamwnq  rvianagers.  in©  ciraTion  noTva  rn©  ROSEBURG  Ow 

first  appearance  of  Macy's  star  (in  a  type  formation)  in  a  New  York  ,  x  i.  u  ^  ' 

Times  classified  ad  in  1872.  A  new  step  has  ^n  taken  in 

the  realignment  of  the  adver- 

to  all  advertisers  because  of  the  of  the  story  of  newspaper  ad-  tising  departments  of  the  Newt- 
nature  of  classified.  vertising — and  the  plaque  that  Review,  it  is  announced  by  A.  D. 

was  awarded  to  Mr.  Bingham  (Deb)  Addison,  advertising  di- 
Exclusive  l-e«uire  might  well  have  been  handed  rector  of  the  newspaper.  The 

All  advertisers  should  be  in  the  presence  of  many  classified  advertising  department 

made  aware  that  classified  is  other  retailers,  national  adver-  is  being  set  up  as  an  independ- 
the  point  of  sale  for  most  of  tisers  and  agency  representa-  ent  entity, 
the  biggest  ticket  items  in  our  tives.  William  Rudrow  has  been 


economy — homes  and  transpor-  iiivAr’K'  r-AiM 

tation;  that  it  is  the  source  of  lANAOL  GAini  manager,  a  new  titl§  here.  In 

original  jobs  and  serv’es  as  a  a1  Totter,  CAM,  San  Gabriel  addition  to  his  supervisory 
constant  magnet  which  attracts  Valley  (Calif.)  Newspapers,  duties,  he  will  devote  part  of  his 
dedicated  readership  by  the  na-  inc.,  reports  the  new  Saturday  t'ui®  to  outside  selling.  Hereto- 
tion’s  men  and  women  who  are  edition  started  in  November  is  classified  selling  has 

trying  to  improve  themselves  growing  in  fine  style  and  car- 

with  still  better  jobs — people  ries  10  to  12  pages  of  classified  headed  a 

who  are  on  their  way  UP.  in  a  separate  section.  It  has  a  sales  promotion  department  at 

This  body  of  readership  —  separate  section  Sundays,  too,  the  Klamath  Falls  (O^®.)  Her- 

people  on  the  buy,  career  build-  of  course.  ^ 

ers  on  the  make,  is  what  news-  Here’s  Totter’s  haunv  storv  uionths.  Prior  to  joining  that 
papere  can  guarantee  to  retail  for  1?59:  PaP®r.  he  was  with  the  ad  staff 

and  national  advertisers  every  “Our  linage  in  classified  for  fhe  Yreka  (Calif.)  Siskiymi 
day  that  newspapers  are  pub-  1959  was  50%  over  that  of  1958.  years, 

lished.  And  newspapers  alone,  in  1958  we  had  4,300,000  and 
of  all  advertising  media,  have  in  1959  over  million.  These 
this  qualitative  feature  with  were,  of  course,  based  on  a  6  I 

which  to  battle  the  ever  more  day  publication  for  both  years.  ' 

perplexing  numbers  game  of  We  are  now  running  a  new  style 

other  media.  in  classified  type  called  news 

With  classified  in  its  arsenal  gothic.  It  is  set  on  the  TTS 

newspapers  are  not  selling  a  machines.  The  new  type  ranges 

faceless  audience.  The  result  from  6  pt.  to  72  pt.” 
pattern  of  classified  which  gave  ♦  *  * 

it  a  15.5%  gain  last  year  is  the  rUIV  ON  SCHNECKS 

constant  assurance  that  news¬ 
papers  deliver  the  kind  of  audi-  ah  began  innocently  enough 


William  Rudrow  has  been 
named  as  classified  advertising 
manager,  a  new  titl§  here.  In 


RUN  ON  SCHNECJCS 
It  all  began  innocently  enough 


ence  indicated.  And,  unlike  most  with  this  Valentine’s  Day  love 
other  forms  of  advertising,  pl®u  German  pastries  in  the 
classified  results  can  be,  and  Milwaukee  (Wis.)  Sentinel’s 
are,  tallied  to  the  last  decimal  personals  column: 
point  by  advertisers  who  aren’t 


point  by  advertisers  who  aren’t 

concerned  with  missionary  work.  Buck  Herzog,  Sentinel  enter- 
They  need  instant  action.  tainment  editor,  used  the  ad  as 

The  story  of  newspaper  classi-  a  lead  for  his  column  following 
fied,  then,  is  an  intrinsic  part  Valentine’s  Day.  What  is  a  real  William  Rudrow 
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America’s  Onli^ 
Nationwide 


Guoraatttd  bv 
Good  Ho««ektop'n{ 


This  message  is  one  of  a  series  presented  for  your  information  by 
THE  SPERRY  AND  HUTCHINSON  COMPANY 
which  pioneered  64  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount 
for  paying  cash.  S&H  GREEN  STAMPS  are  currently  being  saved  by  over  25  million  families. 


Good  Houstkttping 
Guoranttts  Performance 
. *  of  America’s 

^Only  Nationwide 
Stamp  Plan 


Two  Great  American  Traditions: 


FREEDOM  OF  PRIVATE  ENTERPRISE 
FREEDOM  OF  THE  PRESS 


Freedom  of  the  j^i-ess  is  one  of  America’s  great  tradi¬ 
tions —  cherished  alike  by  publishers  and  thinking  people 
everywhere. 

Freedom  of  business  to  use  eveiy  legitimate  promotional 
device  is  likewise  an  American  tradition,  firmly  rooted  in  our 
nation’s  competitive  system. 

Neither  tradition  can  be  endangered  by  censorship  or 
legislation  without  threat  to  the  other. 

For  more  than  64  years,  S«&H  Green  Stamps  have  been 
legitimate  promotional  tools.  They  are  used  today  by  more 
than  70,000  merchants  to  attract  customers  and  increase 
sales.  They  are  saved  today  by  more  than  25  million  people. 

Acceptance  of  S&H  Green  Stamps  by  merchants  and 
housewives  is  the  true  test  of  their  value  and  service  in  our 
great  American  system  of  free  enterprise. 


Chrislmag  Safety 
Prize  to  Degler 


r 


FAIRCHILD 

news 

The  17-inember  Fairchild  Publica¬ 
tions  Washington  bureau,  one  of 
the  largest  news  bureaus  in  the 
nation’s  capital,  moved  last  week 
to  new  and  larger  quarters  in  the 
Sheraton  Bldg.,  711  14th  Street, 
N.  W.,  Washington  5.  The  bureau, 
with  two  direct  leased  wires  to 
New  York,  will  soon  be  expanded 
with  the  addition  of  a  full-time 
photographer  and  new  reporters. 


Mrs.  Thelma  Sweetinburgh  has 
been  named  Paris  fashion  editor 
for  Fairchild  Publications.  Mrs. 
Sweetinburgh  was  formerly  with 
the  International  Wool  Secretariat 
as  Paris  fashion  correspondent,  and 
a  fashion  editor  for  French  Vogue. 
She  is  now  on  a  visit  to  New  York 
headquarters;  she  also  will  visit 
Fairchild  bureaus  in  Chicago.  Los 
Angeles,  San  Francisco  while  here. 


Bernard  J.  Lett  has  been  named 
Indianapolis  bureau  chief  of  Fair- 
child  Publications.  He  has  been 
with  Fairchild  23  years,  and  for 
the  past  12  years  has  been  assistant 
to  the  director  of  news  correspond¬ 
ents  in  New  York.  He  replaces 
Walter  G.  Peck,  who  is  being 
transferred  to  Fairchild’s  St.  Louis 
bureau. 


On  Mar.  14.  HOME  FflRNISH- 
INGS  DAILY  will  enter  the  hard¬ 
ware  field  with  a  new  daily  section 
covering  the  industry.  Robert 
Okell,  former  curtain  and  draperv- 
editor,  has  been  named  editor  of 
the  new  service  which  will  appear 
between  the  housewares  and  major 
appliance  sections  of  the  paper. 


Arthur  Werfel,  financial  editor  of 
Fairchild  Publications,  was  top 
winner  in  the  annual  Eastman 
Dillon,  Union  Securities  contest  for 
predicting  market  averages.  Mr. 
Werfel’s  estimate  of  a  year  ago 
that  the  Dow  Jones  industrial  stock 
average  would  be  623.15  on  Feb. 
12,  1960,  came  closest  to  the  actual 
figure  of  622.23. 


The  Chicago  bureau  news  staff 
will  be  joined  by  Julian  Handler, 
editor  of  SUPERMARKET  NEWS, 
in  reporting  sessions  of  the  Na- 
tional-American  Wholesale  Grocers 
Assn,  convention.  Mar.  13-16, 
Palmer  House,  Chicago.  Robert 
Stainton,  ad  director  of  the  paper, 
and  Douglas  Schwalbe,  ad  sales 
staff,  also  will  attend  from  New 
York. 

FAIRCHILD 
Publications,  inc. 

7  East  12lh  St.,  New  York,  N.  Y. 

Publiihtn  of 

Doily  Nows  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Purntshinfs  Doily,  Directories, 
Men's  Wear,  Footwear  News.  Beokv 
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Chicago 

The  Jefferson  City  (Mo.) 
Post-Tribune  has  been  named 
grand  award  winner  in  the 
National  Safety  Council’s  17th 
annual  Christmas  Cartoon  Proj¬ 
ect.  The  winning  cartoon  was 
drawn  by  a  Post-Tribune  staff 
artist,  Ward  Degler. 

Both  Mr.  Degler  and  his  news¬ 
paper  will  receive  the  Council’s 
Public  Interest  Award  for  ex¬ 
ceptional  service  to  safety.  In 
addition,  Mr.  Degler  will  get 
$300. 

Five  cartoonists,  four  news¬ 
papers  and  a  news  syndicate 
also  were  cited  by  the  Council. 

They  are  the  Philadelphia 
(Pa.)  Bulletin  and  Franklin 
Alexander;  the  Victoria  (B.  C.) 
Daily  Times  and  Sid  Barron; 
the  Cumberland  (Md.)  Times 
and  Joe  Delaney;  Newspaper 
Enterprise  Association  and  John 
Fischetti,  and  the  Buffalo 
(N.  Y.)  Evening  News  and 
Bruce  Shanks. 

• 

William  Latham — to  general 
assignment  reporter,  Louisville 
(Ky.)  Times  from  Maysville 
(Ky.)  Independent. 

*  *  « 

William  R.  Cox,  reporter, 
Springfield  (Mass.)  Union — to 
assistant  manager,  commercial 
public  relations,  the  Raytheon 
Co.,  Waltham,  Mass. 

«  *  * 

William  Dessaint,  formerly 
head  of  the  history  and  geogra¬ 
phy  sections  of  the  American 
Peoples  Encyclopedia — to  Min¬ 
neapolis  (Minn.)  Sunday  Trib¬ 
une  copy  desk. 

*  «  * 

James  Shoop,  former  sub¬ 
urban  editor,  St.  Paul  (Minn.) 
Dispatch-Pioneer — to  city  desk, 
Minneapolis  (Minn.)  Star. 

«  *  ♦ 

Ralph  Reed,  special  assign¬ 
ments  reporter,  St.  Petersburg 
(Fla.)  Times — retired. 

»  *  * 

James  D.  Mitchell — to  ad¬ 
vertising  and  engraving  depart¬ 
ment,  Chelsea  (Mass.)  Record. 
*  «  * 

James  Williams,  Emporia 
(Kas.)  Gazette  staffer  —  to 
Dallas  (Tex.)  Morning  News 
staff. 

*  «  * 

Sean  D.  Ryan,  formerly  edi¬ 
tor,  Bethlehem  (Pa.)  Globe 

Times,  and  with  Boston  (Mass.) 

Post  and  Traveler  —  to  action 
central  news  staff  of  WPTR 
Radio,  Albany,  N.  Y.,  as  spe¬ 
cial  assignments  editor. 

«  *  * 

Bert  Casey — Houston  (Tex.) 
Chronicle  —  to  Costa  Mesa 
(Calif)  Globe-Herald  city  desk. 


rsonal 
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Winner  Loses 

Cincinnati 

Dave  Roberts,  Enquirer,  was 
cited  by  the  Midwest  Travel 
Writers  Association,  for  “excel¬ 
lence  in  travel  writing’’  in  1959, 
but  he  will  not  receive  two  round 
trip  plane  tickets  to  Hawaii. 
The  reason  is  that  under  the 
rules  of  the  Frank  J.  Cipriani 
Award  contest  a  second-time 
winner  cannot  have  the  prize. 

• 

Core  Sarchet,  former  Ada 
(Okla.)  Evening  News  city  edi¬ 
tor  —  to  Oklahoma  City  (Okla.) 
Times  as  deskman.  Bill  Har¬ 
mon,  former  publisher,  Stillwa¬ 
ter  (Okla.)  Star  Shopper  —  to 
Times  city  desk.  Robert  E.  Liu, 
Times  city  desk  —  resigned  to 
participate  in  Point  Four  Pro¬ 
gram  in  Ethiopia. 

*  ♦  ♦ 

Thomas  Reiad,  city  desk, 
Santa  Barbara  (Calif.)  News- 
Press — to  editor.  Pacific  Beach 
(Calif.)  Clairemont  Sentinel. 

«  *  * 

Elizabeth  Ann  Cooper,  for¬ 
mer  city  editor,  Gallup  (N.  M.) 
Independent  —  $5,000  Catholic 
Prize  Fiction  Award  of  Double¬ 
day  &  Co.  for  her  first  novel, 
“No  Little  Thing,”  which  deals 
with  a  priest’s  struggle  to  save 
his  soul. 

• 


Cecil  Wilder,  graduate  of 
University  of  Oregon  School  of 
journalism — to  city  desk,  Mai. 
ras  (Ore.)  Pioneer. 

*  *  * 

Ed  Barm  ANN,  formerly  on 
Columbus  Ohio  State  Joumal- 
to  editor,  Youngstown  (Ohio) 
Exponent,  newspaper  of  th* 
Catholic  Diocese  of  Youngstown 
*  *  * 

John  W,  Depke,  formerly  on 
Cleveland  (Ohio)  News — to  ad¬ 
ministrative  assistant  to  th* 
Ohio  attorney  general,  succeed¬ 
ing  Don  Robertson,  formerly 
of  the  News,  who  is  retiring  to 
write  Civil  War  novels. 

*  «  * 

Joe  Holloway  Jr.,  chief  pl»- 
tographer  for  the  Montgomtri 
(Ala.)  Advertiser- Journal,  and 
more  recently  with  UPI  ia 
Atlanta,  Ga. — to  UPI  Norft 
Carolina  manager,  succeeding 
Frank  W.  Beatty,  now  in  UPI 
Miami  bureau. 

«  «  * 

Stars  Weekly  Column 

Cleveland,  0. 

Peter  Bellamy,  former  society 
editor  and  columnist  of  the 
Cleveland  News  has  started  i 
column,  “Weekend  Fun,”  forth* 
Cleveland  Plain  Dealer.  The 
weekly  column  will  tell  readers 
what  is  going  on  in  the  city  each 
weekend. 
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Jack  Robinson,  former  Den¬ 
ver  (Colo.)  Post  general  assign¬ 
ment  reporter  —  to  Denver 
(Colo.)  Rocky  Mountain  News 
as  statehouse  reporter. 


FILLS  POST— ChaHe*  W.  Ww* 
Jr.  has  bean  named  assistant  9** 
eral  manager  ot  the  Made 
(Mass.)  Evening  Newt  and 
ford  (Mass.)  Daily 
was  associated  for  29  years  *il|| 
the  Guy  Gannett  Publishing  C^E 
of  Portland,  Me. 

EDITOR  8C  PUBLISHER  for  March  12. 


Harmon  Kallman,  Denver 
(Colo.)  Post  statehouse  report¬ 
er — on  leave  as  administrative 
aide  to  Colorado’s  U.  S.  Sen. 
John  Carroll. 
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New  Minnesota 
Press  Club  Elects 


Corp; 

ager. 


Minneapolis 

George  Moses,  Associated 
Press  bureau  chief  for  Minne¬ 
sota,  North  and  South  Dakota, 
was  elected  president  of  the 
newly-formed  Minnesota  Press 
club. 

Other  officers  are  Richard  P. 
Kleeman,  Minneapolis  Tribune 
reporter,  vicepresident;  Gene 
Herrick,  AP  photographer,  sec¬ 
retary;  and  Sheldon  Peterson, 
WTCN-TV  news  director,  treas¬ 
urer. 

The  club,  which  has  400  char¬ 
ter  members,  hopes  to  open  its 
headquarters  in  the  Radisson 
Hotel  in  a  few  months. 
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McKinley  Relieves 
Masterson  in  Beirut 

Douglas  W.  (Webb)  McKin¬ 
ley,  chief  of  the  Associated  Press 
Istanbul  bureau,  will  become 
chief  of  Middle  East  Services 
with  headquarters  in  Beirut, 
Lebanon,  it  is  announced  by 
Frank  J.  Starzel,  general  man¬ 
ager. 

Mr.  .McKinley  succeeds  Tom 
Master.son,  who  has  been  ill  and 
will  be  reassigned  following  an 
extended  leave. 

Bom  in  Bay  City,  Michigan, 
Mr.  McKinley  is  42  years  old, 
a  graduate  of  Amherst  College. 
He  joined  the  AP  in  Detroit  in 
1947  after  several  years  on  the 
Ann  Arbor  (Mich.)  News.  He 
went  to  Rome  in  1953,  and  in 
January,  1957,  was  placed  in 
charge  at  Istanbul. 

Mr.  Masterson,  49,  also  a 
Michigan  native,  is  a  15-year 
veteran  of  the  AP  Foreign  Serv¬ 
ice.  In  December,  1950,  he  was 
seriously  injured  by  a  Singapore 
mob  while  covering  a  story. 

• 

Val  H.  Cowles — to  manager. 
Bums  (Ore.)  Times-Herald,  re¬ 
placing  Ransom  O’Burke,  who 
resigned  because  of  ill  health. 

*  *  « 

Duane  Lehr,  advertising 
manager,  Coquille  (Ore.)  Valley 
Sentinel  to  the  U.  S.  Marine 
(3orps  band  as  promotion  man¬ 
ager. 

*  *  * 

Dick  Graybill,  formerly  with 
Dayton  (Ohio)  News  and  Jour¬ 
nal-Herald — new  display  adver¬ 
tising  salesman  with  Pendleton 
(Ore.)  East  Oregonian, 

*  «  « 

Lee  Bollinger,  publisher. 
Baker  (Ore.)  Democrat-Herald 
—named  Baker  first  citizen  by 
the  Baker  junior  chamber  of 
commerce  and  received  its  12th 
annual  distinguished  service 
award  for  civic  interest. 

*  *  « 

Mike  Sweenfi’,  Oregon  Cen¬ 
tennial  Exposition  press  depart¬ 
ment —  to  city  desk,  Yreka 
(Calif.)  Siskiyou  Daily  News. 

*  «  « 

Elun  Laine — to  editorial 
clerk,  Albany  (N.  Y.)  Knicker¬ 
bocker  News, 

*  ♦  • 

Ralph  Bidwell,  formerly 
vith  the  Salt  Lake  City  (Utah) 
'Ptlegram,  Sturgis  (Mich.) 
Journal,  Detroit  (Mich.)  News, 
and  Michigan  weekly  editor  and 
Pnblisher — to  editor,  Edwards- 
(Ill.)  Intelligencer. 

editor  dc  PUBLISHER  I 


William  T.  Carroll,  display 
advertising  salesman,  Water- 
bury  (Conn.)  Republican  and 
American  for  27  years — retired. 
John  Cianciolo,  display  adver¬ 
tising  salesman — resigned.  Dav¬ 
id  Pope — from  circulation  de¬ 
partment  to  office  manager, 
business  department. 

«  *  « 

J.  A.  Murray,  assisting  man¬ 
aging  editor,  Tampa  (Fla.) 
Tribune,  after  33  years  in  news¬ 
paper  work — retired. 

*  *  « 

Alvin  W.  Parker,  former 
Greenville  (S.  C.)  News  report¬ 
er  and  more  recently  assistant 
experiment  station  editor  with 
the  Agricultural  Information 
Service  of  Clemson  College — to 
general  manager  of  the  Green¬ 
wood  (S.  C.)  Chamber  of  Com- 


Civil  War  Tour 

Cleveland 

Charles  W.  (Wes)  Lawrence, 
who  writes  the  “Breakfast 
Commentator”  column  on  the 
editorial  page  of  the  Cleveland 
Plain  Dealer,  will  make  a  three- 
month  automobile  tour  of  the 
Civil  War  battlefields  to  write  a 
series  in  celebration  of  the  cen¬ 
tennial  of  the  war. 

• 

Mel  Steninger,  city  editor, 
Elko  (Nev.)  Daily  Free  Press 
— named  “Outstanding  Young 
Man  of  1959”  by  Elko  Junior 
Chamber  of  Commerce. 

«  «  • 

George  Lindsay,  editor-pub¬ 
lisher,  The  Dalles  (Ore.)  Opti¬ 
mist — named  Dalles  “Man-of- 
the-Year.” 

«  *  * 

Mrs.  Gordon  (Pat)  Stew¬ 

art,  former  news  editor.  Baker 
(Ore.)  Democrat  -  Herald 
— named  Baker  city  librarian. 

*  «  • 

John  M.  Jenkins,  former  ad¬ 
vertising  manager,  Indio 

(Calif.)  Daily  News  and  El 
Centro  (Calif.)  Post-Press — 
to  advertising  manager.  Grants 
Pass  (Ore.)  Daily  Courier,  suc¬ 
ceeding  Odd  C.  Lunde. 

*  *  * 

Al  Healey,  formerly  with  the 
Vallejo  (Calif.)  News-Chronicle 
&  Times  Herald,  Long  Beach 
(Calif.)  Independent  Press- 
Telegram,  and  more  recently 
with  Gilman,  Nicoll  &  Ruthman 
— to  national  advertising  man¬ 
ager,  San  Gabriel  Valley  News¬ 
papers,  West  Covina,  Calif.  He 
succeeds  Henry  Gannon,  now 
with  Doyle  &  Hawley. 

for  March  12,  1960 


Gallagher  Honored 
As  ^Yankee  Editor^ 

Laconia,  N.  H. 

Edward  J.  Gallagher,  editor 
and  publisher  of  the  Lcwonia 
Evening  Citizen,  was  honored 
here  on  Feb.  27  for  completion 
of  “50  Years  As  Yankee  Edi¬ 
tor.” 

The  tribute  was  paid  by 
newspapermen  throughout  New 
England  and  close  friends.  MC 
was  John  Ballentine,  publisher 
of  the  Somersworth  (N.  H.) 
Free  Press.  The  program  was 
planned  by  Bob  Montana,  cre¬ 
ator  of  the  comic  strip  “Archie,” 
who  presented  a  number  of  car¬ 
toons  highlighting  Mr.  Gal¬ 
lagher’s  career. 

• 

Lyle  Downing — from  news 
editor  to  managing  editor, 
Pendleton  (Ore.)  East  Ore¬ 
gonian. 

*  4>  * 

Don  Church,  photographer, 
Astoria  (Ore.)  Astorian-Budget 
— to  manager  of  the  Seaside, 
Ore.,  chamber  of  commerce. 

«  *  « 

Charles  A.  Clay,  capital  hill 
reporter,  Raleigh  (N.  C.)  News 
and  Observer — to  assistant  city 
editor. 

«  *  * 

David  Stolberg,  statehouse 
reporter,  Denver  (Colo.)  Rocky 
Mountain  News — to  city  editor, 
succeeding  Henry  Still,  now 
manager  of  community  rela¬ 
tions,  Denver  Martin  Cilompany 
plant. 

*  *  « 

Ed  Campbell,  sports  editor. 
Charleston  (S.  C.)  News  and 
Courier — re-elected  president  of 
the  Southern  Conference  Sports 
Writers  Association. 

«  *  « 

Donald  McLean — from  re¬ 
write  to  city  desk  assistant, 
Philadelphia  (Pa.)  Bulletin. 

*  ♦  ♦ 

Joseph  C.  Sharpe,  advertis¬ 
ing  manager,  Lloyd  Hollister, 
Inc.,  newspapers,  Illinois — to 
vicepresident. 


Tm 


HERITAGE — Ediforiali  writ+an  by 
Jack  Tuckar  and  Hawaii  Jonat  of 
tha  San  D!a9o  (Calif.)  Tribuna 
won  top  Fraadomi  Foundation 
Awards.  Now  tha  Coplay  naws- 
papar  is  havin9  tham  printad  in 
a  haritaqa  handbook  for  usa  in  tha 
schools.  They  touch  on  political 
and  aconomic  rights  of  tna  indi¬ 
vidual.  Mr.  Jonas  is  a  formar 
Tribuna  ME,  editor  of  tha  editorial 
page  since  1955;  Mr.  Tuckar,  a 
formar  reporter  in  Chicago  and 
ad  copywriter  in  Milwaukee,  hat 
bean  a  Tribune  editorial  writer 

since  1955. 

James  P.  Rosemond  —  to 
business  editor.  Ft.  Lauderdale 
(Fla.)  News. 

*  a  a 

Peter  Laine — to  news  editor, 
Miami  (Fla.)  Herald’s  Ft. 
Lauderdale  bureau.  Keith  L. 
Blackledge  —  to  chief.  Ft. 
Lauderdale  bureau,  succeeding 
Art  Robinson,  now  living  in 
Mexico. 

a  a  a 

Paul  M.  Quinn,  UPI  Helena, 
Montana,  bureau — to  state  man¬ 
ager,  UPI  Alaska  bureau,  with 
headquarters  in  Anchorage. 

a  a  a 

Neal  J.  Fahy,  men’s  clothing 
editor,  Fairchild  Publication’s 
New  York  Daily  News  Record 
—  to  chief,  St.  Louis  bureau, 
succeeding  Charles  W.  Gunter 
— editor  of  Fairchild’s  coming 
paper  in  the  metals  and  metal¬ 
working  industry.  Bernard  J. 
Lett,  assistant  to  the  director 
of  news  correspondents.  New 
York — to  Indianapolis  bureau 
chief,  succeeding  Walter  G. 
Peck,  now  with  St.  Louis  bu- 


Are  You  Cultivating 
Young  Rea(ders? 

Teen-Age  Mail 

by  Dorothy  Ricker 

This  Is  a  qaollty  wHh  raaseaabi*  aid  haipfal  oaswars 

qaastieas  froas  sarloa^ailadad  yoaag  paopla.  Taaa-ogars  racogatea  It  os 
aathaatie  aad  aadarstaadiag.  Tbraa  ralaosat  par  waafc. 

Phono  or  wiro  for  samplot,  farms. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Das  Maiaas  4M  Madlsoa  Ava.,  N.Y.C. 
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(Continued  from  page  45) 


Catholic  Guild 
Honors  Columnist 

St.  Paul,  Minn. 

Gareth  Hiebert,  St.  Paul  Din- 
patch  columnist,  was  honored 
recently  with  the  second  annual 
Frank  Murray  Memorial  award 
for  makinpT  the  outstanding  con¬ 
tribution  to  Twin  Cities  jour¬ 
nalism  in  1959. 

The  award  is  made  by  the 
Guild  of  St.  Francis  de  Sales,  a 
Catholic  Action  group. 

Mr.  Hiebert,  who  writes  the 
daily  Oliver  Towne  column,  also 
has  two  books  on  the  market, 
collections  of  his  writings.  They 
are  local  best  sellers. 

• 

lOLA  Mastesson,  society  writ¬ 
er,  Long  Beach  (Calif.)  Inde¬ 
pendent  and  Press  Telegram — 
to  women’s  editor,  succeeding 
Maby  Lou  Zehms — now  with 
Honolulu  public  relations  firm. 
Herb  Shannon,  city  desk — to 
military  editor.  Jim  Phelan, 
special  assignments  writer — to 
new  “Eye  Opener”  column  in 
Independent.  Bill  Di:nlevy, 
formerly  with  AP  and  Waterloo 
(Iowa)  Courier — to  Independ¬ 
ent  city  desk. 

*  «  « 

William  McPherson,  Win¬ 
nipeg  (Man.)  News  develop¬ 
ment  section — to  city  editor, 
succeeding  Val  Werier,  now 
heading  paper’s  news  develop¬ 
ment  team. 

«  *  * 

Frank  Walker,  research  as¬ 
sistant  to  the  president,  Mont¬ 
real  (Que.)  Star — to  assistant 
publisher  and  general  manager, 
Montreal  (Que.)  Family  Her¬ 
ald. 

«  *  * 

Harry  McClelland,  Cleve¬ 
land  (Ohio)  Press  Public  Serv¬ 
ice  bureau — to  boating  writer, 
succeeding  Les  Hoffman. 

*  *  * 

W.  S.  Kunizak,  city  desk, 
Cleveland  (Ohio)  Plain  Deader 
— to  the  Sohioan,  magazine  of 
the  Standard  Oil  Co.  of  Ohio. 

*  *  * 

William  G.  Meldrum,  for¬ 
merly  assistant  financial  editor, 
Cleveland  (Ohio)  Plain  Dealer 
— to  vicepresident,  Moore,  Mel¬ 
drum  &  Associates,  Inc.,  new 
Cleveland  public  relations  firm. 

♦  ♦  ♦ 

Leonard  A.  Unger,  head  of 
the  Harrisburg  (Pa.)  bureau  of 
the  Associated  Press — elected 
president  of  the  Central  Penn¬ 
sylvania  Chapter,  SDX,  suc¬ 
ceeding  John  F.  McNichol,  of 
the  Williamsport  (Pa.)  Sun- 
Gazette. 


Lloyd  Whitfield,  sports  edi¬ 
tor,  Kinston  (N.  C.)  Daily  Free 
Press — to  city  editor. 

*  *  * 

Tom  Reilly  —  returned  to 
Van  Nuys  (Calif.)  Neivs  city 
desk  after  two  years  in  Army. 

«  *  * 

Byron  Campbell — to  adver¬ 
tising  sales  staff,  Burlington 
(Vt.)  Free  Press. 

*  *  * 

Lawrence  Litchfield,  San 
Diego  (Calif.)  Union — to  edi¬ 
torial  staff,  Glendale  (Calif.) 
News-Press. 

• 

Executive  Staff 
Appointments  Made 

Philadelphia 

Six  appointments  in  the  ad¬ 
vertising  and  circulation  depart¬ 
ments  of  the  Philmlelphia  In¬ 
quirer,  were  announced  March 
3. 

Robert  R.  Beck,  national  ad¬ 
vertising  manager,  announced 
the  following  promotions: 
Charles  E.  Schaub  to  Philadel¬ 
phia  sales  manager;  Milton  Ru¬ 
bin  to  administrative  assistant 
to  the  National  Manager,  and 
Joseph  A.  Smith  to  assistant 
manager  of  Food  Department. 

In  the  circulation  department, 
Morris  J.  Schiffman  announced 
the  following  appointments: 
Harold  E.  Smith  to  assistant 
circulation  director;  Joseph  F. 
O’Dea  to  administrative  assist¬ 
ant  to  the  circulation  director, 
and  William  R.  Suffem  Jr.,  to 
general  circulation  sales  man¬ 
ager. 

• 

J-Man  for  50  Years 

Hartford,  Conn. 

Max  I.  Farber,  associate  edi¬ 
tor,  news  department,  Hartford 
Times,  marked  his  40th  year 
with  that  daily  and  a  half  cen¬ 
tury  in  journalism  on  March  1. 
He  started  his  career  on  the 
defunct  Hartford  Sunday  Globe. 

• 

Larry  Ingram,  Denver 
(Colo.)  Post  radio- TV  editor — 
new  president  of  the  Denver 
Newspaper  Guild. 


BETWEEN  US  GALS— Four  mem- 
bers  of  the  New  York  Newspaper 
Woman's  Club  make  a  point  for 
the  fair  sex  during  a  job  seminar 
for  Columbia  Journalism  women 
students.  Rear,  starting  third  from 
left,  are:  Joan  O'Sullivan,  King 
Features  Syndicate;  Miriam  Stuart, 
publisher  of  the  Universal  Press 
Association;  Elsie  McCormick,  rov¬ 
ing  editor  for  Reader's  Digest; 
and  Joan  Cook,  New  York  Times. 

Cornish  Will  Edit 
Grolier  Encyclopetlia 

George  A.  Cornish,  former  ex¬ 
ecutive  editor  of  the  Netv  York 
Herald  Tribune,  has  been  ap¬ 
pointed  editor-in-chief  of  the 
Grolier  Ericyclopedia. 

The  appointment  was  an¬ 
nounced  by  Edward  J.  McCabe 
Jr.,  president  of  Grolier  Incor¬ 
porated,  which  also  publishes 
The  Book  of  Knowledge,  The 
Encyclopedia  Americana,  and 
other  reference  sets. 

Mr.  Cornish,  whose  appoint¬ 
ment  becomes  effective  April  16, 
retired  from  his  position  with 
the  Herald  Tribune  in  January. 
He  makes  his  home  in  South 
Britain,  Conn. 

• 

Hugh  Baillie^s  Book 
Published  in  England 

Hugh  Baillie,  former  presi¬ 
dent  of  United  Press  Interna¬ 
tional,  has  gone  to  London  for 
the  publication  in  England  by 
Max  Reinhardt  of  his  memoirs, 
“High  Tension.”  He  will  be  in¬ 
terviewed  on  the  BBC  program 
“Tonight”  on  March  21  and  will 
be  honored  at  a  luncheon  for 
newspaper  editors. 

Mr.  Baillie’s  book  was  pub¬ 
lished  in  the  U.  S.  by  Harper 
last  June  8  and  is  now  in  its 
fifth  printing. 

• 

Jean  Powell,  society  staff, 
Goldsboro  (N.  C.)  News  Argus 
— to  Raleigh  (N.  C.)  News  and 
Observer  as  state  women’s  edi¬ 
tor.  Nancy  Duckett  Willi¬ 
ford,  reporter,  Raleigh  (N.  C.) 
Times — to  women’s  department. 
News  and  Observer. 


Paul  Bunge,  advertising 
manager,  Harlan,  Iowa,  News¬ 
papers — to  publisher,  .{udubon 
(Iowa)  News -Guide.  Leo 
Mores,  Harlan  publisher,  re¬ 
cently  purchased  the  .Audubon 
News-Guide  from  Elmer  C.\rl- 

SON. 

*  4t  * 

John  Ed  Pearce,  editorial 
writer,  Louisville  (Ky.)  Cour¬ 
ier-Journal,  and  Herndon  J. 
Evans,  editor,  Lexington  (Ky.) 
Herald — to  the  newly-estab¬ 
lished  Three  -  Member  State 
Parks  Commission. 

• 

Burke  Davis  Joins 
Williamsburg  Staff 

Greensboro,  N.  C. 

Burke  Davis,  feature  writer 
and  columnist  for  the  Greens¬ 
boro  Daily  News  for  the  past 
nine  years,  will  join  the  staff 
of  Colonial  Williamsburg  on  a 
part-time  basis  this  spring.  He 
will  also  devote  more  time  to 
writing  books. 

Mr.  Davis  will  continue  his 
Sunday  column  as  well  as  oc¬ 
casional  feature  assignments. 
His  wife,  Evangeline,  will  con¬ 
tinue  as  book  page  editor  for 
the  News. 

Mr.  Davis  is  the  author  of 
eight  published  books,  all  best 
sellers. 

Seminar  On  Area 
Growth  Scheduletl 

Austin,  Tex. 

City  officials  and  architects 
will  join  Texas  newspaper  ex¬ 
ecutives  here  March  28  and  29 
to  discuss  problems  expected  in 
population  growth  over  the  next 
decade. 

Moderators  named  include 
Bob  Akers,  Beaumont  Enter¬ 
prise-Journal;  Bob  Jackson, 
Corpus  Christi  Caller-Times; 
and  Bill  Redell,  San  .Antoni* 
Express. 

Newspapermen  and  guest 
speakers  will  take  up  the  prob¬ 
lems  as  they  apply  to  the  spe¬ 
cial  needs  of  the  advertisinfc 
business  and  editorial  sides  erf 
the  newspapers. 
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Obituary 


Van  H.  Frig  Dieg 

Pittsburgh,  Pa. 

Van  Henry  Fris,  49,  a  cir¬ 
culation  executive  of  the  Pitts¬ 
burgh  Sun-Telegraph,  died  Feb. 
29.  He  had  worked  for  the 
Hearst  Newspapers  and  the 
Westchester  group  in  the  past 
20  years.  His  father,  the  late 
H.  H.  Fris,  was  publisher  of 
the  Albany  (N.  Y.)  Times-Un- 
ion  in  the  1930s. 


Jack  R.  Still,  58,  publisher 
of  the  old  Portland  (Ore.)  Sun 
and  the  Utnatilla  (Ore.)  Stin; 
recently. 

*  *  * 

Walter  Yust,  65,  former 
literary  editor  of  the  Philadel¬ 
phia  (Pa.)  Public  Ledger,  and 
editor-in-chief  of  Encyclopaedia 
Britannica;  Feb.  29. 

«  *  * 

WiLUAM  Bernard  France, 
78,  former  assistant  Sunday  edi¬ 
tor,  San  Diego  (Calif.)  Union; 
Feb.  26. 
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.4niie  C.  Bri(4:eg 

Luling,  Tex. 
Mrs.  .4nne  Corder  Bridges,  97, 
member  of  a  large  Texas  news- 
papering  family,  died  here  on 
Feb.  26. 

She  was  the  widow  of  the  late 
J.  P.  Bridges,  who  founded  the 
Luling  Signal  in  1878.  Two  of 
her  sons  and  four  grandchildren 
are  publishers  of  newspapers  in 
Smithville,  Nixon,  Flatonia  and 
Luling. 

• 

J.  Littrell  Clark,  57,  former 
retail  advertising  manager  of 
the  Chicago  (Ill.)  Times  and 
more  recently  Western  adver¬ 
tising  manager  of  Agency  maga¬ 
zine;  March  2. 

*  «  * 

Donald  Clay  Heck,  62,  as¬ 
sistant  Sunday  editor,  Cincin¬ 
nati  (Ohio)  Enqtiirer;  Feb.  22. 

*  *  * 

Albert  Harry  Collins,  63, 
formerly  parlimentary  editor, 
Toronto  (Ont.)  Globe  and  Mail; 
recently. 

*  *  * 

Margaret  Lloyd,  72,  dance 
critic,  Christian  Science  Moni¬ 
tor;  Mar.  1. 

*  *  * 

Harold  Sutcliffe,  68,  former 
advertising  director,  Staats  Zei-  1 
tung  und  Herold,  German  Ian- 
image  paper,  and  with  the  Sew  , 
York  World  Telegram,  S’ew 
York  American  and  New  York- 
Daily  Graphic;  Mar,  2. 

*  *  * 

C.  Bruce  Earnest,  65,  retired 
director  of  promotion,  public  re-  i 
lations  and  personnel,  Baltimore  | 
(Md.)  Sunpapers;  Mar.  2. 

*  *  * 

Lee  C.  Thayer,  80,  former 
state  editor,  Erie  (Pa.)  Dis¬ 
patch-Herald;  Feb.  26. 

*  *  * 

Dean  Wilde,  73,  retired  man- 
aifing  editor,  St.  Joseph  (Mo.) 
Gazette;  Mar.  2. 

*  «  * 

Alva  Blackburn  Brewer,  63, 
former  society  columnist  known 
M  “Peter  Carter”  in  the  Wash¬ 
ington  (D.  C.)  Times-Herald; 
Peb.  29. 


Earl  Hill,  Sr.,  54,  editor  and 
publisher,  Emory  (Tex.)  Rains 
Coiinty  Leader;  Feb.  25. 

*  *  « 

John  C.  Ingram,  71,  formerly 
with  AP,  the  Denver  (Colo.) 
Post,  and  the  New  York  Ameri¬ 
can;  Feb.  26. 


More  Newg  on  TV 
Set  for  Friday  Night 

“Face  the  Nation,”  the  CBS 
News  program  which  brings  na¬ 
tional  and  international  news 
figures  to  the  television  screen 
for  interviewing  by  journalists, 
will  be  presented  on  Monday 
evening,  10:30-11:00  PM,  East¬ 
ern  Time,  beginning  in  the  fall 
season. 

James  T.  Aubrey  Jr.,  presi¬ 
dent  of  the  Network,  also  an¬ 
nounced  a  new  Friday  night  ex¬ 
tended  news  program  to  be  pre¬ 
sented  by  CBS  News  on  the  Net¬ 
work,  10:30-11:00  PM,  also  be¬ 
ginning  in  the  fall.  The  half- 
hour  Friday  news  program  is 
designed  to  provide  longer  and 
more  extensive  treatment  of  the 
news  than  is  afforded  in  the 
usual  15  minutes  alloted  to  a 
news  broadcast  under  present 
programming. 


Sli(H‘ked  Music  Critics 
Turn  Obit  Writers 

Music  critics  of  the  New  York 
City  newspapers  were  present 
at  the  Metropolitan  Opera 
House  the  night  of  March  4 
when  American  baritone,  Leon¬ 
ard  Warren,  died  on  the  stage. 

They  wrote  front-page,  by- 
lined  stories  about  the  shock¬ 
ing  tragedy. 

The  music  critics  do  not  at¬ 
tend  all  opera  performances,  of 
course.  But  they  were  all  there 
for  what  began  as  a  gala  eve¬ 
ning  marking  the  return  to  the 
company  for  the  first  time  this 
season  of  the  Italian  prima 
donna,  Renata  Tebaldi,  in 
Verdi’s  “La  Forza  del  Destino.” 

Music  critics  for  two  morn¬ 
ing  papers  left  early  to  meet 
deadlines  but  their  wives  stayed 
on  and  phoned  the  sensational 
news  to  their  offices. 


TULSA'S  new  $35,000,000  AIR  TERMINAL 


-NOW  UNDER  CONSTRUCTION! 

Modern  in  every  respect...  10,000-foot  runways  capable 
of  handling  the  largest  and  fastest  of  the  jets  .  .  .  This  new 
project  will  not  only  mean  greater  fxiyrolls  and  construction, 
but  puts  Tulsa  ahead  of  any  other  city  of  comparable  size 
for  the  jet  age.  For  real  response  to  your  advertising,  select 
bustling,  vital  TULSA,  ONE  OF  THE  TOP  FIFTY  MARKETS 
IN  THE  U.  S.!  Remember,  you're  not  "in"  the  Southwest 
unless  you're  in  Tulsa. 


for  MORE  Business,  USE  .  .  .  The  Oil  Capitol  Newspapers 

-1 


TULSA  WORLD 


l,  mm  editor  at  publisher  for  March 
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CIRCULATION 


8,000  Daily  Papers  Issued  Around  World 

For  a  number  of  years  Unesco  be  estimated  that  there  are  some  ope  including  the  Soviet  Union,  next  convention  on  how  to  boost 
has  compiled  and  published,  in  30,000  newspapers  published  in  and  the  other  third  in  the  rest  sales  in  far-off  lands. 


Basic  Facts  and  Figures,  sta-  the  world,  of  which  about  8,000  of  the  world 


Kenneth  Darlington,  circula- 


tistics  on  daily  newspapers  are  published  daily  and  about  Of  the  total  circulation  of  all  tion  manager  of  the  N<w  Uln 
throughout  the  world.  It  had  22,000  less  frequently.  daily  newspapers,  Europe  (in-  (Minn.)  Daily  Journal,  and  ^\\\s 

not  been  possible,  however,  to  Approximately  two-thirds  of  eluding  the  Soviet  Union)  prob-  Saxton  of  the  Fairmont  (Minn.) 


prepare  a  comparable  statistical  the  daily  newspapers  are  mom- 
study  of  non-daily  periodicals  ing  papers  and  one-third  eve- 
because  of  their  quantity  and  of  ning  papers. 


ably  accounts  for  nearly  half,  Sentinel  set  their  sights  on  the 
North  America  for  a  quarter,  50th  state  during  a  50-member 
and  the  rest  of  the  world  for  Hawaiian  Holiday  good  will  tour 


difficulties  over  their  classifica¬ 
tion. 


The  total  circulation  of  all  slightly  over  a  quarter, 
daily  newspapers  may  be  esti-  The  respective  proportions  for 


from  their  area. 

They  sent  a  stack  of  Thui»- 


Methodical  soundings  based  mated  at  over  250  million  copies,  non-daily  newspaper  circulation  day  papers  aboard  a  small  plane 
on  two  questionnaires  sent  to  or  about  92  copies  per  1,000  are  about  45  percent  each  for  at  the  New  Ulm  airport  traund 


governments  in  1955  and  1957  inhabitants 


North  America  and  for  Europe  for  a  Northwest  Orient  airline* 


have  made  it  possible  for  Unesco  The  non-daily  newspapers  including  the  Soviet  Union,  and  5:15  p.m.  flight  to  Honolulu, 
to  publish,  under  the  title  Statis-  may  be  estimated  to  have  a  total  10  percent  for  the  rest  of  the  landing  Friday  morning. 


tics  of  Newspapers  and  Other  circulation  of  about  200  million,  world. 
Periodicals,  data  available  up  or  about  72  copies  per  1,000  in¬ 
to  December  1958,  mainly  cover-  habitants.  IN 

ing  the  year  1956,  on  146  Roughly  one-third  of  all  news-  Twe 
countries. 


IN  FAR  AWAY  PUACES 


Members  of  the  tour  reported 
to  Bill  Macklin,  Journal  man¬ 
aging  editor  who  made  the  trip, 


Roughly  one-third  of  all  news-  Two  southern  Minnesota  that  they  were  delighted  with 
papers  are  published  in  North  papers  plan  to  give  some  lessons  the  service. 


According  to  this  data,  it  may  America,  another  third  in  Eur-  to  circulation  managers  at  the  The  circulation  managers  set 

. - . . .  . . . . .  up  the  delivery  with  the  backing 

_  of  a  bread  company  and  a  New 

Snowbound  Readers  Get  Their  Paper  promoted  by  the  newspapers  and 

New  Bedford,  Mass,  started  his  trip  on  foot  at  6:15  Kelleher  drove  to  the  warehouse  station  KNUJ. 

The  worst  snow  storm  here  a.m.,  with  the  storm  at  its  peak,  where  they  found  a  10-foot  drift 

in  100  years,  with  more  than  A  university  of  Missouri  gradu-  across  the  400-foot  highway.  2  Named  Officers 

27  inches  whipped  by  winds  of  ate,  he  has  been  with  the  Stand-  They  hired  10  men  from  the 
55  to  60  miles  an  hour  and  gusts  ard-Times  some  20  years  and  circulation  department  who  • 

up  to  80  miles,  stopped  all  busi-  takes  pride  in  his  record  of  worked  for  nearly  three  hours  Hickey-Mitchell  Co.,  St.  Louis, 
ness  and  transportation  in  never  missing  a  deadline  or  a  digging  a  path  for  the  big  trac-  Mo.,  has  announced  the  ap- 

southeastem  Massachusetts,  in-  day’s  work.  He  walked  a  mile  tor  and  newsprint  truck.  pointments  of  J.  Don  WiniiCT 

eluding  Cape  Cod,  on  March  3  and  a  half  before  a  truck  driver  The  newsprint  arrived  at  the  and  T.  Ganyood  Gilbert  to  posi- 

and  4.  gave  him  a  lift  into  the  city’s  plant  at  11:30,  seven  minutes  tions  of  resident  vicepresidents. 

But  the  storm  did  not  stop  outskirts.  He  w’alked  another  before  the  final  four  rolls  of  Mr.  Winner  has  been  a  field 

the  New  Bedford  Standard-  niile  before  getting  another  ride  newsprint  on  hand  were  used.  representative  in  California  and 

Timp.s.  anH  its  sister  naner.  the  to  the  office.  He  arrived  at  7:10.  Tn  the  er>nriT»r>oiTnr  mem  nnlv  Mr.  Gilbert  has  been  a  field  rep- 


2  Named  Officers 
At  Hickey-Mitchell 

Hickey-Mitchell  Co.,  St.  Louis, 


eluding  Cape  Cod,  on  March  3 
and  4. 


But  the  storm  did  not  stop  outskirts.  He  walked  another  before  the  final  four  rolls  of 

the  New  Bedford  Standard-  mile  before  getting  another  ride  newsprint  on  hand  were  used. 

Times,  and  its  sister  paper,  the  to  the  office.  He  arrived  at  7:10.  jjj  ^^0  composing  room  only  •  xt  v  i  xt 

Cape  Cod  Standard-Times,  pub-  n  -ft  •  w  .  9  of  42  men  were  missing.  All  ^sentative  m  New  York,  New 

lished  at  Hyannis,  from  going  n  s  a  a  se  three  members  of  the  engraving  England  and  Interetate  tem- 

to  press.  Carriers  put  a  news-  Norman  Bryden,  city  editor,  department  were  on  hand  as  ,, 

paper  into  homes  in  80  to  90  who  lives  15  miles  out  of  the  were  all  the  press  men.  Only  Mitchell  Co.,  Mr.  Gilbert  was 

percent  of  the  circulation  area,  city,  shoveled  snow  for  nearly  two  men  were  missing  from  the  circulation  manager  of  the 


Drifts  at  Warehouse 


Basil  Brewer,  publisher  of  two  hours  before  he  could  get  stereotype  department. 


the  newspapers,  hailed  it  as  his  car  onto  a  passable  street. 


“the  perfect  high-pressure  per-  He  picked  up  copy  reader  Dean  reached  s^m^'To  p^icent  ^f  "he  l^ews  Pr^sl^ 

formance.’’  Randall  and  reporters  Van  homes  in  New  Be^ord,  boys  re-  n  i  n  j^H^CCv-XtoK 

The  rugged,  blinding  nor’  .  porting  “the  worst  travel  con-  s^ializes  in  Read« 

easterly  failed  to  stop  newspa-  Reporter  Brad  Hathaway  dug  ditions,  but  the  best  and  most  Op-vire  Areident  Tnmiranee. 

per  employees  from  getting  to  through  the  snow  for  45  minutes  grateful  and  surprised  custom-  newsoanerbov  insurance  new*- 
_ 1. _ 1 _ _ 4.1 _ c _ 4.  but  still  arrived  into  the  eitv  _ _ _ »  iiewspaperooy  insuraiite,  iiew»- 


Jamestou'n  (N.  Y.)  Post-Jour 
nal.  Mr.  Winner  was  circulatkm 


work  and  putting  the  first  edi-  ^^i‘* 
tion  to  press  25  minutes  ahead  coom  at  7:45. 
of  time.  Editions  were  cut  from  Eileen  Larc 
six  to  two.  hour  and  45 


but  still  arrived  into  the  city  grs  we  ever  saw.” 


Eileen  Lardner  walked  for  1  j  gable,  circulation  trucks 
hour  and  45  minutes  to  arrive  ^  ^ 

in  the  office  to  take  over  one  of  ,  ,  -j  •  1.4. 


In  the  outlying  districts,  trip  insurance 
impassable,  circulation  trucks 


paperboy  and  dealer  bonds,  and 


According  to  the  editor  and  I”  ''T  7  x  ^  T  I  -  7  some  as  late  as  midnight.  muisuii 

general  manager,  Charles  J.  temptod*  sufdde  ^and^^ultimate  editorial  executive  took  Garth  at  Photon 

Lewm,  who  has  seen  many  hur-  ^  “  I60  newspapers  home  with  him.  Cambridge,  Maas, 

ricanes  and  storms  during  his  legislator.  He  called  the  fire  station,  the  Kurtz  M.  Hanson  is  the  new 

db  yearo  in  wew  Bedford  and  Mike  Curtis,  assistant  Sunday  ^0°^  store  and  a  number  of  president  and  chief  executive 

Cape  Cod,  this  was  the  worst  and  j^^i^  Delaney,  news  friends.  He  left  his  porch  light  officer  of  Photon,  Inc.,  manufa^ 

weatner-generated  crisis  in  the  director  of  radio  station  WNBH,  when  morning  came  and  turer  of  photocomposing  equip- 

newspapers  history.  ^  the  storm  had  broken,  he  had  ment.  He  succeeds  William  W 


Hanson  Replaces 
Garth  at  Photon 

Cambridge,  Maas. 
Kurtz  M.  Hanson  is  the  new 


Mr.  Lewin  walked  some  two  the  police  and  highway  depart-  only  one  paper  left.  Garth  Jr.,  founder  of  the  com- 

miles  in  the  bitter  cold  and  nient.  On  Cape  Cod,  the  Standard-  pany,  who  remains  as  a  director, 

blinding  storm  to  reach  the  of-  Once  the  staff  was  assembled.  Times  had  an  equally  difficult  Mr.  Hanson  was  formerly 
fice.  J.  Richard  Early,  managing  another  crisis  developed.  The  time.  However,  John  A.  Rogers,  president  of  Lanston  Industri«*i 
editor,  walked  a  good  distance  usual  procedure  ivas  to  move  editor,  report^  his  staff  and  Inc.,  Philadelphia  manufacturer 
before  a  milk  truck  driver  gave  newsprint  into  the  pressroom  on  mechanical  departments  showed  of  printing  equipment. 


him  a  lift. 


the  morning  of  publication.  Be-  equal  devotion.  Most  readers  re-  Frank  L.  Tucker,  lecturer  on 


Everett  S.  Allen  also  walked  fore  dawn  Friday,  Business  ceived  copies  although  nearly  finance  at  Harvard  Busine* 


to  the  office  from  the  suburbs.  Manager  Edmund  G.  Otis  and  all  roads  were  closed  and  busi- 
John  W.  Roberts,  news  editor.  Circulation  Director  Jerry  J.  ness  was  at  a  standstill. 


i  closed  and  busi-  School,  has  been  named  trent- 
standstill.  urer  of  Photon. 

EDITOR  8C  PUBLISHER  for  March  12,  1911 


Yes,  the  catch  is  all-important  in  a  circus  flying-retuni  act.  And 
there’s  a  “catch”  to  the  splendid  circus  publicity  that  blossoms 
like  flowers  in  the  spring  on  the  pages  of  newspapers  and  maga¬ 
zines  and  on  the  airwaves  to  herald  the  coming  of  America’s 
favorite  amusement  institution. 


The  “catch”  is  in  the  fine  friendship  newspaper  and  radio  people 
hold  for  the  Circus  and  their  expression  of  warmth  both  verbally 
and  in  cold  metal. 


The  1960  edition  of  The  Greatest  Show  On  Earth  opens  March 
31st  at  Madison  Square  Garden,  New  York  City,  the  greatest 
amusement  center  in  the  world.  The  same  show  will  tour  about 
100  cities  and  we  hope  you  will  be  looking  forward  to  the  Circus 
with  as  much  enthusiasm  as  we  look  forward  to  our  visits 
with  you. 


RINGLING  BROS  and  BARNUM  &  BAILEY 

Publicity  Department 

WILLIAM  FIELDS  JOSEPH  SHEA  KEN  MAYO 

FRANK  MORRISSEY  REGINALD  DENENHOLZ 


PLBUC  RELATIONS 

Odds  Against  PR 
Mail  Releases  Told 


San  Francisco 

Almost  98%  of  the  publicity 
releases  mailed  to  the  San 
Francisco  Examiner’s  financial 
dejiartment  hit  the  circular  file, 
Donald  K.  White,  financial  edi¬ 
tor,  told  the  Public  Relations 
Round  Table  here. 

Hi.s  estimate  was  based  on  a 
study  of  185  items  received  in 
a  single  morning  mail.  Many 
dealt  with  reports  from  distant 
sources  which  had  been  covered 
by  wire  service  stories  printed 
earlier. 

Some  are  in  such  technical 
language  that  public  relations 
departments  might  well  con¬ 
sider  .separate  stories  for  news¬ 
papers  and  for  technical  pub¬ 
lications,  Mr.  White  suggested. 

Exjierience  also  indicates  that 
the  least  consequential  press 
conferences  are  held  in  the  more 
remote  spots  at  the  poorest  time 
for  staffers,  but  provide  for  the 
best  in  liquid  refreshments,  he 
reported. 

In  expre.ssing  his  belief  that 
all  press  conferences  should 
provide  worthwhile  stories,  Mr. 
White  recalled  the  rebuff  de¬ 
livered  a  visiting  executive  by 
a  trade  book  colleague.  News¬ 
men  posed  pencils  for  several 
minutes  as  the  visitor  reported 
a  delightful  trip  and  compli¬ 
mented  them  on  working  in  a 
beautiful  city.  Finally  one  re¬ 
marked:  “You  have  come  2,000 
miles  today.  Now  what  do  you 
have  to  say?” 

Mr.  White’s  selection  as  spe¬ 
cial  guest  speaker  came  after 
a  blast  at  public  relations  people 
who  are  “deliverers  of  bodies” 
to  press  conferences.  His  attack 
came  after  an  hour’s  conference 
produced  a  story  of  a  new  prod- 


^'’^COLORMATIC* 

Designed  as  a 
^‘business  machine*' 
to  build  profits! 
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uct  which  could  not  be  printed 
for  two  weeks,  “so  trade  maga¬ 
zines  could  have  a  crack  at  it.” 

*  *  « 

PRESS  PARTIES  DYING 

“Leggy  gals,  phony  gladhand- 
ers,  over-commercialism  and  a 
real  lack  of  purpose”  are 
threatening  the  existence  of  the 
))ublic  relations  and  marketing 
tool  commonly  known  as  the 
Press  Party”,  according  to  a 
.story  in  the  March  issue  of 
Southwest  Advertising  &  Mar¬ 
keting  magazine. 

The  publication  says  “a  re¬ 
cent  sur^’ey  reveals  newspaper, 
radio  and  'TV  news  chiefs  would 
just  as  soon  not  be  bothered  by 
Press  Parties”  which  are  pre¬ 
sented  by  private  business  con¬ 
cerns,  trade  and  professional  as¬ 
sociations,  as  well  as  public  re¬ 
lations  personnel. 

The  article,  written  by  Robert 
Carl,  president  of  the  Dallas 
public  relations  firm  of  Jones- 
Carl,  Incorporated,  says  mem¬ 
bers  of  the  Press  consider  the 
free  social  functions  a  waste  of 
time  from  the  standpoint  of 
gaining  news  for  their  respec¬ 
tive  communication  media.  He 
reports  they  rarely  now  accept 
invitations  to  indulge  in  what 
he  describes  as  “bull,  beans  and 
booze.” 

“Although  no  one  has  directly 
accused  the  institutionalized 
Press  Party  as  a  leaner  into 
the  shadow  of  Payola”,  the 
article  says,  “free  food  and 
drinks,  back-slapping  and  en¬ 
tertainment-attempts  certainly 
cannot  be  classified  in  the  pure 
category  of  ‘Aids  in  Gathering 
News’.” 

After  taking  the  abuses  of 
Press  Party  planning  to  task, 
Mr.  Carl  serves  repeated  notice 
that  the  Press  has  but  one  func¬ 
tion:  “Obtain  untarnished  facts, 
quickly  and  accurately,  of  every 
new  development  which  holds 
interest  to  a  wide  segment  of 
the  general  public!” 

• 

Ex-CE  Now  in  PR 

Tampa,  Fla. 

Roger  D.  Stake,  city  editor 
of  the  Tampa  Times  since  1958, 
has  been  named  public  relations 
director  of  Louis  Benito  Ad¬ 
vertising,  Inc.,  here.  Mr.  Stake 
was  one-time  manager  of  the 
Tampa  News  Bureau  of  the 
Greater  Tampa  Chamber  of 
Commerce. 


PERSONAL  NOTES 

Bill  Hensley,  former  Ashe¬ 
ville  (N.  C.)  Citizen  sports 
writer  and  more  recently  pub¬ 
licity  director  at  North  Caro¬ 
lina  State  College  —  to  R.  S. 
Dickson  Company,  investment 
bankers,  Charlotte,  N.  C.,  as  di¬ 
rector  of  advertising  and  public 
relations. 

•  •  * 

John  L.  Rose,  a  former  AP 
and  UP  staffer  and  onetime 
sports  editor  of  the  Sioux  City 
(Iowa)  Tribune — appointed  cor¬ 
porate  director  of  PR  for  Bur¬ 
roughs  Corporation,  Detroit. 

*  *  * 

Leo  C.  Beebe — named  public 
and  governmental  affairs  man¬ 
ager  for  the  Ford  International 
Staff. 

*  •  • 

Paul  Lehman,  formerly  ac¬ 
count  executive.  Ruder  and 
Finn,  Inc.,  New  York  public 
relations  firm — to  press  officer 
for  the  United  States  of  the 
British  Automobile  Manufac¬ 
turers  Association. 

*  «  «  * 

William  E.  Best,  former 
United  Press  bureau  manager 
and  more  recently  with  own 
public  relations  firm  in  Los  An¬ 
geles,  Calif. — to  staff,  William 
Nietfeld  &  Associates,  Los 
Angeles. 

«  ♦  « 

Bryan  Putman,  formerly  re- 
porter-photographer  on  the 
Baton  Rouge  (La.)  Morning- 
Advocate,  with  UP  for  nine 
years,  and  more  recently  with 
the  public  relations  firm  of  Carl 
Byoir  &  Associates — to  manager 
of  public  relations  for  the  (Good¬ 
year  Tire  &  Rubber  Company, 
succeeding  Hexbert  G.  Wilson, 
now  in  newly-created  post  of 
company  historian. 

mm* 

Peter  F.  Villano,  former 
copy  editor.  New  Haven  (Conn.) 
Journal-Courier,  assistant  state 
editor,  Waterbury  (Conn.)  Re¬ 
publican,  and  more  recently  ex¬ 
ecutive  secretary  to  New  Haven 
Mayor  Richard  C.  Lee  —  to 
newly-created  post  of  director 
of  public  relations,  Adley  Ex¬ 
press  Company,  New  Haven. 

*  «  * 

Richard  E.  P’iske,  with  AP 

for  25  years,  and  more  recently 
news  director.  New  England 
Council,  Boston  —  to  Arthur 
Schmidt  &  Associates,  Inc.,  New 
York  public  relations  agency,  to 
handle  financial  and  business 

news. 

•  ♦  ♦ 

New  Accounta 

Nantucket  Island  and 
Martha’s  Vineyard  have  hired 
Charles  B.  (Goates,  New  York,  to 
spearhead  an  effort  designed  to 
rid  the  two  islands  of  annual 


steamship  authority  iperatiai 
deficits. 

*  •  * 

Creative  PR,  public  relationt 
subsidiary  of  Anderson  A 
Cairns,  Inc. — to  handle  an  ex¬ 
panded  PR  program  for  the 
Royal  Metal  Manufacturing  Co, 
maker  of  steel  furniture. 

• 

Confectionery  PR  on 
$250,000  Sweet  Tooth 
Chicaoo 

The  first  industry-wide  pub¬ 
lic  relations  program  for  th» 
confectionery  industry-  was  to 
complished  when  representative! 
of  the  National  ^nfectionen 
Association,  the  Associated  R^ 
tail  Confectioners  of  the  U.  S, 
and  the  Chocolate  Manufw- 
turers  of  the  U.  S.  A.  met  he« 
recently. 

Out  of  the  meeting  came  i 
basic  plan  for  an  independent 
industry  PR  organization  to  be 
established  on  an  equal  repre¬ 
sentation  basis  among  the  three 
associations.  The  National 
Candy  Wholesalers  Associatkn 
and  the  National  Association  of 
Tobacco  Distributors  will  be  in¬ 
vited  to  participate. 

It  is  anticipated  that  the  new 
organization  will  raise  funds  on 
an  individual  company  basis  for 
a  minimum  $260,000  per-yeii 
PR  program. 

• 

Former  News  Buddies 
Team  Up  in  PR  Firm 

Greensboro.  N.  C 

Edward  L.  Rankin  Jr.,  for 
mer  private  secretary  to  the 
governor  of  North  Carolina,  hsi 
opened  a  Raleigh  office  for  John 
Harden  Associates,  local  PP 
firm. 

Messrs.  Harden  and  Rankiii 
first  worked  together  as  newv 
men  on  the  Salisbury  (N.  C) 
Evening  Post  where  Mr. 
Harden,  as  news  editor,  gsr* 
Mr.  Rankin  his  first  job  as  i 
reporter  in  1938.  Mr.  Rankin 
later  worked  for  the  Raleigh 
(N.  C.)  News  &  Observer  and 
the  Associated  Press  at  Chan 
lotte,  N.  C.,  and  Columbia,  S.  C. 
• 

Joins  PR  Firm 

CHICAfiO 

Miss  Lucy  Key  Miller,  ^ 
edited  the  Chicago  Daily  Trik¬ 
une’s  column  “Front  Views  a»i 
Profiles”  for  11  years,  has  joined 
the  public  relations .  firm  of 
Dasho-Rogers,  Inc.,  as  the  busi¬ 
ness  profile  editor.  Miss  Millw 
a  native  Chicagoan,  will  writ* 
profiles  on  leading  industrialiMl 
business  vignettes  revealing  th* 
human  element  of  corporatkiB* 
in  addition  to  annual  reports 
and  pertinent  statistical  infor¬ 
mation. 
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Another  an  pa  convention  is  com¬ 
ing  up  soon,  and  newspaper  editors  and 
executives  have  much  to  talk  about  that 
will  make  news.  Business,  advertising  and 
agency  executives,  in  turn,  will  be  look¬ 
ing  and  listening. 


Newspapers,  newspaper  represent¬ 
atives,  syndicates,  manufacturers  and  sup¬ 
pliers  of  newspaper  equifMnent  could  hard¬ 
ly  find  a  more  propitious  moment  to  use 
(generously)  the  well-perused  advertising 
pages  of  Editor  ^  Publisher. 


PLEASE  NOTE,  being  considerate  of 
your  needs,  that  we  have  provided  two 
issues,  dual  opportunities  for  you  to  speak 
your  piece  .  .  .  the  Pre-Convention  Issue 
(April  23)  .  .  .  and  the  Clonvention 
Issue  (April  30)  which  includes  the 
Convention  “Extra”  with  its  plus  dis¬ 
tribution. 


ND  NOW,  all  you  have  to  do  is  reserve 
adequate  space,  prepare  your  scintillating 
copy,  your  brightest  and  best,  ship  the 
plates  in  plenty  of  time  ,  .  .  and  then 
relax  and  let  E^P  go  to  work  for  you. 


PRE-CONVENTION  ISSUE 

.April  23 — Closing  April  4 — copy  or  plates,  April  11 

CONVENTION  ISSUE 
(including  Convention  “Extra”) 

.April  30 — Closing  April  11— copy  or  plates,  April  18 

ADVERTISING  RATES:  Page,  $510;  half-page, 
$290;  quarter-page,  $165,  eigth-page,  $105.  Your 
regular  E&P  contract  rates  apply  to  Wh  issues, 
of  course. 


EDITOR  &  PUBLISHER  •  Times  Tower  •  1475  Broadway  •  New  York  .36,  N.  Y. 


PHOTOGRAPHY 


Monobath  Developing 
Advanced  By  New  Kit 


By  Bob  Warner 

A  new  packaging  arrange¬ 
ment  for  the  one-step  develop¬ 
ing  solutions  called  Unibath 
marks  another  step  forward  in 
monobath  processing  and  opens 
up  new  horizons  for  developing 
in  the  field  of  photo- journalism. 

The  monobath  —  dubbed  “a 
cocktail  shaker”  developer  by 
UPI’s  executive  picture  editor, 
Harold  Blumenfeld — was  intro¬ 
duced  by  the  Cormac  Chemical 
Company  at  the  National  Photo 
Show  last  April. 

This  remarkable  solution  de¬ 
velops,  stops  and  fixes  films  in 
one  step  in  six  minutes  and  cuts 
washing  time  from  20  or  more 
minutes  to  five,  without  the  need 
for  temperature  and  time  con¬ 
trols.  Since  its  debut  at  the 
New  York  Coliseum,  many 
newspaper  and  wire  service  pho¬ 
tographers  have  experimented 
with  various  Unibath  solutions 
and  they  generally  agree  this  is 
the  first  monobath  process  to 
yield  a  high  level  of  quality 
negatives  while  keeping  the  in¬ 
herent  limitations  in  the  one- 
step  developing  technique  sur¬ 
prisingly  low. 

New  Developments 

Cormac  has  now  come  up  with 
four  innovations  for  its  Unibath 
system  which,  taken  in  combina¬ 
tion,  will  probably  earn  for  this 
monobath  a  definite  place  in  the 
field  of  photo-journalism.  The 
innovations  are  as  follows: 

1.  A  new,  rapid  film  drying 


agent — Unidri — has  been  added 
to  the  Unibath  process.  Unidri 
is  an  anti-static  solution  con¬ 
taining  hardening  and  condition¬ 
ing  agents.  It  cuts  down  normal 
drying  time  to  two  minutes  and 
can  be  used  as  an  accessory 
chemical  to  Unibath. 

2.  Cormac  also  has  developed 
a  film  loading  tank  (rather  mo¬ 
notonously  called  the  Unitank), 
which  makes  child’s  play  out  of 
the  business  of  loading  film  into 
a  developing  tank  in  a  light¬ 
tight  changing  bag. 

The  photographer  simply  in¬ 
serts  his  hands  into  the  bag, 
holds  the  end  of  the  film  in  one 
hand  and  feels  for  an  opening 
in  the  tank  which  has  grooves 
for  the  film  on  each  side.  He 
inserts  the  film  into  the  grooves 
and  pushes  the  film  through.  If 
the  film  starts  to  go  too  much 
to  one  side,  it  will  become  hard 
to  thread.  Instead  of  pushing, 
the  photographer  then  pulls  the 
film  back  a  bit  until  he  can  be¬ 
gin  pushing  again.  This  easy 
push-pull  process  continues  un¬ 
til  the  entire  film  is  wrapped 
around  the  reel. 

3.  Various  Unibaths,  (rang¬ 
ing  from  CC-1  to  CC-8),  Unidri 
and  the  Unitank,  will  soon  be 
sold  on  the  market  in  a  small, 
portable,  leather-type  carrying 
case,  to  be  called  the  Unikit. 
This  kit  also  will  contain  a  six 
minute  sand-timer,  a  light-tight 
changing  bag  and  four  film 
clips. 


HOME  MAID — Picture  of  Mary 
Lou  Sylvester  was  taken  at  Bob 
Warner's  home  on  a  dull  day  and 
developed  in  Cormac  Unikit  in 
the  kitchen.  Camera:  Minolta 
Autocord;  film:  Kodak  Royal-X; 
exposure:  50  at  f6.6  in  natural 
light.  Developed  in  undiluted  Uni¬ 
bath  CC-2  in  six  minutes. 

4.  Late  in  February,  Unibath 
became  available  for  the  first 
time  in  the  form  of  bulk  powder 
in  cans;  a  development  which 
may  prove  to  be  particularly 
important  to  newspaper  photo 
departments.  The  cans  come  in 
units  ranging  from  one  to  100 
gallons.  One  gallon  costs  ap¬ 
proximately  $2.00  and  will  de¬ 
velop  and  fix  5,000  square  inches 
of  film. 

UPI  Tested  Kit 

Before  Unikit  and  Unidri  are 
placed  on  the  market,  they  will 
first  be  introduced  at  the  Manu¬ 
facturers,  Photo  Dealers  and 
Finishers  Convention  at  St. 
Louis  in  mid-March,  At  this 
writing  the  kits  have  not  yet 
begun  to  roll  off  the  assembly 
line. 

However,  a  prototype  of  the 
Unikit  was  tested  by  United 
Press  International  photogra¬ 
phers  when  they  covered  Presi¬ 
dent  Eisenhower’s  good-will 
tour  of  Asia.  The  cameramen 
later  issued  glowing  reports  of 
Unibath’s  efficiency. 

“Unibath  one-solution  devel¬ 
oper  helped  us  beat  the  compe¬ 
tition  during  some  of  the  most 
hectic  phases  of  Eisenhower’s 
tour,”  UPI’s  Maurice  Johnson 
declared. 

“We  developed  our  film  with 
a  Unibath  portable  processing 
kit  without  leaving  the  seat  of 
our  plane  while  other  photog- 


Unibath,  “is  one  of  the  greattit 
advancements  in  the  iiewa-pie. 
ture  business.  Tempe.aturet  ig 
the  plane  varied  as  much  as  20 
degrees  within  a  few  minutsi, 
but  Unibath’s  claim  to  develop 
and  fix  film  in  six  minutes  re¬ 
gardless  of  temperature  proved 
to  be  true.  We  didn’t  even  me 
a  tank  thermometer  for  it  was 
not  needed.” 

After  inspecting  negatives  de¬ 
veloped  in  Unibath,  Harold 
Blumenfeld  agreed  with  Mr. 
Johnson  as  to  the  monobath’i 
effectiveness. 

“The  grain  structure  is  not  at 
all  objectionable,”  he  said. 
“They  are  a  little  contrasty,  but 
even  this  is  not  objectionablo, 
especially  in  news  coverage 
where  speed  in  getting  the  fin. 
ished  negative  is  of  paramoogt 
importance.” 

For  .Special  Use 

Mr.  Blumenfeld  said  UPI  it 
certainly  interested  in  making 
Unibath  a  regular  part  of  iti 
new’spicture  operation. 

“I  can’t  say  we  want  to  go 
into  this  for  general  use,”  he 
commented,  “but  we  will  hare 
it  on  hand  for  special  use.  Hov 
much  of  a  part  it  will  play  in 
the  future,  I  don’t  know.  But 
it  appears  as  though  this  it 
something  that  will  contimw  to 
play  an  important  part  in  photo¬ 
journalism.  As  new  develt^ 
ments  in  the  monobath  com 
along,  it  may  even  revolutioniie 
the  field. 

“This  thing  is  like  a  cocktiil 
shaker.  You  put  the  film  in  the 
tank,  pour  the  solution  over  it 
shake  it,  wash  it,  and  you  turn 
a  negative.  I  can  think  of  any 
number  of  cases  where  UPI  hai 
ideas  for  its  future  use,  but  I 
don’t  know’  how’  extensive  it  will 
be.” 

Unibath’s  portable  developing 
system  will  be  placed  on  the 
market  in  tw’o  forms;  a  junior 
kit  for  amateurs  or  the  maa 
market  and  a  senior,  or  pro¬ 
fessional  kit,  for  commeriol 
and  news  photog;raphers. 

Both  kits  wrill  contain  the 
same  elements  except  that  the 
professional  kit  wdll  have  (XJ-I 
for  the  development  of  high¬ 
speed  film,  a  few  more  film  clip 
and  a  changing  bag. 

How  Process  Work* 

Since  the  kits  are  not  as 
out  of  the  production  stago 
Cormac  officials  said  they  ct 


DONE  IN  A  FLASH  but  without  a  flash — ^that’s  the  story  behind  this 
picture  which  shows  E4P  columnist  Bob  Warner,  left,  conferring  with 
Frank  Newman  and  Stuart  Wohl  on  Cormac  developing  kit.  The  shot 
was  made  by  a  Yashica  A  camera  on  Verichrome  Pan  film  in  available 
light,  60  at  f5.6.  Print  was  ready  15  minutes  after  shutter  clicked. 


raphers  w’ere  converting  the  specific  about  prices, 

plane’s  wrashroom  into  a  dark-  they  indicated  the  amateur  t- 
room,”  Mr.  Johnson  related.  “On  retail  for  $12  or  less  whi 
three  occasions  we  had  our  36  the  professional  kit  will  be  sd\ 
mm  negatives  developed,  dried,  ^t  around  $27.  The  changis? 
inserted  in  glassines  and  cap¬ 
tioned  before  the  plane  landed.” 

Mr.  Johnson  said  the  fact 
temperature  has  absolutely  no 
effect  on  developing  time  wdth 


bag  alone  costs  $5.00. 

Mass  production  of  these 
may  w’ell  mean  that  the  Sire 


{Continued  on  page  54) 
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Color . . .  from  picture  taking 
to  plate  making ...  in  less 
than  three  hours! 


New  Kodacolor  and  Kodak  Ektacolor  Film  have  changed 
everything  in  spot  color  coverage — short-cutting  color  copy 
preparation  all  the  way  to  the  press. 

With  Kodacolor  or  Ektacolor,  you’re  only  an  hour 
away  from  seeing  a  color  negative. 

Within  another  hour,  you  can  see  a  full-color  print.  Or, 
in  the  same  time,  you  can  go  directly  from  color  nega¬ 
tive  to  separation  positive  prints  ready  for  the  engraver. 

No  need  to  make  separation  negatives  any  more,  as  with 
transparencies. 

No  more  time-consuming,  problem-color  art  tying  up 
your  engraver. 

Because,  with  Ektacolor  and  Kodacolor  negatives,  all 
processing — all  perfecting  of  the  color  art — is  done  where 
it  costs  you  the  least,  in  your  own  darkroom.  Color  correct¬ 
ing,  dodging,  even  retouching  when  necessary — all  done 
easily  in  your  darkroom. 

Your  engraver  receives  three  final  separation  positive 
prints.  As  easy  for  him  to  shoot  as  black-and-white  copy. 

Beautiful  color.  The  most  practical  color  there  is. 

No  unusual  problems  for  photographer,  editor,  or  en¬ 
graver.  What’s  more,  with  an  Ektacolor  negative  you  can 
change  your  mind.  You  can  print  the  picture  either 
way — in  black-and-white  or  color — with  equally  profes¬ 
sional,  good-looking  results. 

Write  to  or  talk  with  a  Kodak  man  about  this  Kodak 
Ektacolor  negative-positive  system — the  color  system  that 
belongs  in  the  news  I 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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Monohath 


(Continued  from  page  52) 

effective  monobath  is  here  to 
stay,  a  fact  that  will  have  tre¬ 
mendous  meaning  for  the  photo¬ 
journalism  field. 

Photochemists  have  been 
searching  for  such  a  process  for 
many  years,  trying  to  combine 
two  incompatible  chemical  solu¬ 
tions  —  the  developer  and  the 
hypo — to  produce  a  negative  in 
one  step.  Up  to  now,  the  de¬ 
veloper  and  the  hypo  could  not 
be  placed  in  the  same  bottle 
without  one  destroying  the 
other. 

Unibath  combined  these  an¬ 
tagonistic  solutions  by  means  of 
special  chemical  buffers  which 
permit  simultaneous  develop¬ 
ment  and  fixation  within  a  pe¬ 
riod  of  six  minutes.  Because  de¬ 
velopment  and  fixation  take 
place  simultaneously  and  auto¬ 
matically,  the  film  cannot  be 
over-developed.  The  film  could 
be  taken  out  of  the  developing 
tank  in  six  minutes,  six  hours 
or  six  days  and  the  results  will 
be  the  same. 

The  Short  Wash 

The  negatives  are  w’ashed  to 
archival  quality  in  five  minutes. 
Archival  refers  to  the  govern¬ 
ment  standard  for  the  perpetual 
life  of  the  film,  which  will  be 
100  years. 

In  other  words,  all  you  have 
left  after  processing  with  Uni¬ 
bath  is  metallic  silver  and  gel¬ 
atin.  All  the  chemicals  intro¬ 
duced  during  the  processing  are 
completely  cleared  and  washed 
away  in  five  minutes.  Three-stop 
processing  requires  a  much 
longer  wash  to  achieve  the  same 
results. 

The  Unitank  will  take  from 
16  mm  to  70  mm  roll  film  by 
simply  adjusting  the  film  reel 
to  the  various  sizes. 

The  film  is  placed  on  the  reel 
and  then  into  the  Unitank  by 
using  the  light-tight  changing 
bag.  The  rest  of  the  process 
takes  place  in  daylight. 

The  Unibalh  Method 

After  the  film  has  been 
loaded,  the  tank  is  placed  over 
the  plastic  container  of  Uni¬ 
bath  solution  and  screwed  on  to 
the  top  of  the  bottle.  The  two 
units  are  then  flipped  over  and 
the  Unibath  immediately  pours 
into  the  tank  through  a  tube  ar¬ 
rangement  which  insures  the 
fact  the  solution  will  rise  evenly 
and  attack  the  film  at  a  uniform 
rate. 

In  six  minutes — with  gentle 
agitation  the  first  minute  or  two 
and  the  last  minute — the  film  is 


completely  developed.  If  Unidri 
is  used,  another  two  minutes  will 
be  taken  up. 

This  simple  process  may  well 
revolutionize  the  processing  of 
film  in  photo-journalism. 

Both  wire  services  and  daily 
newspapers  will  be  affected  by 
the  new  development,  which  ap¬ 
parently  assures  the  fact  that 
wherever  they  are,  and  under 
whatever  circumstances,  news 
photographers  will  have  a  fast, 
sure,  safe  method  for  processing 
their  films  without  the  need  of 
a  darkroom  or  anything  but  the 
most  rudimentary  equipment. 

By  use  of  this  new  monobath, 
carried  about  in  a  portable  kit, 
developed  negatives,  dry,  cap¬ 
tioned  and  ready  to  be  printed 
can  be  taken  and  processed  in 
the  most  remote  regions  of  the 
world  under  the  most  primitive 
conditions,  all  in  a  matter  of 
minutes. 

*  *  ♦ 

•SON  DIES  IN  FIRE 

Diamondalb,  Mich. 

Frank  Mainville,  news  photog¬ 
rapher  for  the  iMnsing  (Mich.) 
State  Journal^  who  was  burned 
and  in  shock  after  failing  to 
rescue  his  three  year  old  son, 
apparently  acted  on  instinct 
when  he  took  pictures  of  the 
flaming  home  in  which  the  boy 
died. 

“I’m  sure  he  didn’t  know  what 
he  was  doing,”  said  Mrs.  Main¬ 
ville  of  her  husband.  The  photog¬ 
rapher  twice  was  driven  back 
by  smoke  and  flames  trying  to 
save  his  son,  Christopher,  from 
the  flash  fire  in  a  second  floor 
bedroom. 

The  second  time,  Mr.  Main¬ 
ville  collapsed,  his  clothing 
ablaze,  and  tumbled  down  a 
flight  of  stairs.  Apparently  in 
a  state  of  complete  shock,  the 
photographer  stumbled  to  his 
car,  grabbed  his  camera  and  shot 
pictures  of  the  flaming  house. 

Mr.  Mainville,  who  recently 
won  second  prize  in  a  Michigan 
Associated  Press  contest  for 
news  photographers,  was  hos¬ 
pitalized  in  serious  condition. 

«  *  « 

PRINCESS  PIX 

When  the  Princess  Margaret- 
Tony  Armstrong  Jones  engage¬ 
ment  was  announced,  Pix,  Inc., 
in  New  York  hardly  had  enough 
hands  to  answer  all  its  tele¬ 
phones. 

It  turned  out  that  Pix  is  the 
exclusive  representative  of  Mr. 
Jones  in  the  U.  S.  In  addition 
to  an  extremely  large  amount 
of  photographs  taken  by  Prin¬ 
cess  Margaret’s  fiance,  Pix  also 
has  a  number  of  Jones’  exclu¬ 
sive  pictures  of  himself  in  his 
studio-home  and  at  work. 

* 

More  photography  news  — 
page  56. 
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People  &  Papers 

WHEN  Walt  Damtoft,  North  Carolina  editor  of  the  Chw- 
lotte  Observer,  assigned  the  Raleigh  Bureau  chief,  Jaf 
Jenkins  to  write  a  new  weekly  column  on  state  affairs,  he  advised 
him  he  could  speculate  but  not  editorialize.  Jay’s  reply:  “1  have 
tried,  and  manfully,  to  discover  the  fine  line  which  divides  inter¬ 
pretation  and  speculation  from  editorialization  and  have  con- 
eluded  there  is  no  such  thing  in  rationalization  or  civilization. 
It  is  like  trying  to  separate  a  mess  of  grits  into  the  A-grits  and 
the  B-grits.” 

—News  Editor  Bill  Riviere,  If  ageca  (Minn.)  Joumal-HeraU,  ii 
author  of  ’*Thc  Campers'  Bible”  (Doubleday).  .  .  .  Harlow  Unger, 
formerly  with  the  ISetc  York  Herald  Tribune,  is  now  on  Purchmsmf 
If'eek,  a  McGraw-Hill  publication.  .  .  .  Ruth  Biliheimer  has  served 
fur  30  years  as  music  reviewer,  so<-iety  and  fashion  editor  of  tin 
Pasadena  (Calif.)  Star-Neics.  She's  graduate  of  Occidental  (^left 
and  a  member  of  Theta  Sigma  Phi  journalism  sorority.  .  .  .  Tin 
Arizona  Daily  Star  (Tucson)  ran  pro  and  con  reviews  by  repotten 
Art  Ehrenstrom  and  Jerry  Smothers— of  Jack  Webb's  newspaper 
movie  “ — 30 — ''  side  by  side,  after  they  were  heard  arguing  abM 
the  movie's  merits.  .  .  .  Publisher  Sterling  W.  Porter,  (JeveUmd 
Plain  Dealer,  relaxes  by  playing  a  set  of  trap  drums.  .  .  .  I.ibrarien 
Wanda  Bush,  Montgomery  Advertiser,  files  photos  of  Vlabana’i 
67  sheriffs  in  four  categories;  Hats,  bushy  hair,  receding  hair,  bald; 
and  that's  the  bald  truth  of  it. 

— Writes  James  J.  Brannan.  news  bureau  manager,  Manufa» 
turers  Light  and  Heat  Co..  Pittsburgh:  “Lively  leads  don’t  have 
to  be  18  years  old.  Vince  Johnson,  Pittsburgh  Post-Gazette,  it 
good  for  them  any  day.  Here’s  one:  ‘Bonnie  Prudden,  who  could 
be  penalized  for  backfield  motion  every  time  she  wears  a  leotard, 
is  the  kind  of  gal  who  would  make  a  tired  businessman  a  lot 
tireder.”  (The  lady’s  a  physical  fitness  expert).  .  .  .  Short  short 
editorial  in  the  New  York  Daily  News  was  headed  “Awful.  But — ” 
and  read  in  full:  “News  item:  Anger  over  tax  rates  impels  native 
mobs  in  Uganda,  Africa,  to  heat  three  chiefs  to  death.  This  is 
horrible,  savage,  detestable,  etc.  .  .  .  and  yet  And  Daily 

News  City  Hall  reporter-columnist  Edward  O’Neill  was  honored 
by  the  Beth  Jacob  Schools  and  Hebrew  Teachers  College,  which 
named  an  annual  scholarship  for  him.  .  .  .  Len  Beeghley,  a  soiim- 
time  column  correspondent,  has  switched  from  the  Frankfort 
(Ind.)  Mornirig  Times  to  the  Great  Falls  (Mont.)  Tribune. 

—Seems  all  the  Columbia  University  Graduate  School  of  Journal¬ 
ism  faculty  members  received  copies  of  the  just  published  book. 
“The  Professional  Journalist”  (Henry  Holt)— —except  the  author. 
Prof.  John  Hohenberg.  .  .  .  Max  Desfor,  at  AF**  Wide  WorW, 
received  a  reffueat  for  a  print  of  a  photo  of  Lincoln:  “P.S.  If  po*- 
sible,  please  have  Mr.  Lincoln  write  across  the  print  ‘To  my  dear 
friend  Charles,  with  affection,  A.  IJncoln.'  .  .  .  Andrew  A.  Freenuui. 
now  on  the  public  relations  staff  of  Cktoper  Union,  is  author  of 
“Abraham  Lincoln  Goes  to  New  ork”  ((kwvan-McCann).  He  foe 
merly  worked  on  papers  ranging  from  the  Baltimore  Sun,  Nete  Yo^ 
Mirror,  New  York  Post  to  the  Tokyo  Advertiser  and  Bangkok  Ihij 
Mail.  .  .  .  First  novel  by  Andrew  Tully,  Scripps-Howard  writer,  “A 
Race  of  Rebels”  (Simon  &  Schuster)  depirts  a  reporter  in  Cuba. 

.  .  .  Envelope  of  a  letter  from  a  newspaperboy  to  the  rirculatioa 
department  of  Davenport  (Iowa)  Newspapers  bore  the  admonitioa: 
“Postman,  postman,  don't  be  slow.  Be  like  Elvis,  go  man,  go.” 

.  .  .  After  reading  in  E&P  that  the  Medical  Society  of  the  Stale 
of  New  York  wants  the  M.D.  designation  behind  the  names  of  phy¬ 
sicians,  in  news  stories,  Ruth  (Jiapman,  Tallahassee  DemocM 
women's  page  editor,  sent  a  memo  to  her  boss;  “To  Malcolm  B. 
Johnson,  E.E.  (for  executive  editor)  ;  We're  approaching  the  tiaK 
when  we  might  see  stories  such  as  this:  Joe  S.  Harvey,  M.  C.,  aad 
Mrs.  Harvey  entertained  last  night  at  dinner  honoring  Robert  S. 
Tenpen,  Ph.D.,  and  Mrs.  Tenpen  along  with  Myron  L.  ^ane.  EdJX, 
and  Mrs.  Stane.  Assisting  at  the  party  were  A.  P.  Damite,  D.V.M.: 
M.  J.  Quentin,  D.D.S.,  and  Pat  Floyd,  D.O.,  and  Mrs.  Floyd.  Job* 
Jones,  M.P.  (master  plumber)  was  there.  Mrs.  Joe  Davis,  H.^- 
(housewife)  was  a  guest. 
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More  doctors  for  more  people 


grams,  at  both  high  school  and 
college  levels. 

Since  the  earliest  days  of  medicine, 
physicians  have  recognized  their 
obligation  to  pass  their  medical 
knowledge  and  skills  on  to  younger 
men  ...  to  help  each  new  generation 
carry  medical  knowledge  on  to  new 
frontiers.  Physicians  are  doing  this 
today  through  their  national  organi¬ 
zation,  the  AMA,  through  their  local 
medical  societies— and  as  individuals: 
of  all  the  physicians  teaching  in  medical 
schools,  nearly  half  give  their  services 
without  pay.  This  is  in  addition  to 
regular  monetary  contributions  to 
schools  by  physicians  (three  million 
dollars  in  1958  alone). 


More  babies  being  born  .  .  .  More  Established  medical  schools  are  being 

years  being  added  to  the  life-span  . . .  encouraged  to  expand. 

More  people  seeking  more  and  better 
medical  care  .  .  . 

These  are  conditions  that  call  for 
more  physicians,  now  and  for  the 
years  to  come.  No  group  is  more 
aware  of  this  than  the  medical  pro¬ 
fession— and  the  AMA  has  taken 
steps  to  meet  the  challenge. 

In  the  past  ten  years,  the  AMA — 
working  with  the  Association  of  •  Provides  such  "recruitment”  mate- 
American  Medical  Colleges — has  rials  as  motion  pictures,  exhibits, 

aided  in  the  establishment  of  five  information  literature — for  the  use 
new  medical  schools.  It  is  working  of  students,  faculty  advisors,  and 

actively  to  establish  still  more,  as  medical  representatives.  Many 

rapidly  as  qualified  universities  can  local  medical  societies  are  particu- 
secure  facilities  and  organize  staffs.  larly  active  in  medical-career  pro- 


To  induce  qualified  young  people  to 
undertake  the  necessarily  long  and 
arduous  study  of  medicine,  the  AMA: 


Has  appointed  a  special  committee 
to  set  up  an  AMA-sponsored 
scholarship  program  to  help  prom¬ 
ising  medical  students. 


535  North  Dearborn  Street  •  Chicago  10,  Illinois 


Lens-Lady’s  Court 
Pix  Even  Please  Judge 


By  Hank  Billings 


Springfieu),  Mo.  Greene  County’s  other  circuit 
Betty  Love,  dean  of  Spring-  judge,  Warren  L.  White,  and 
field  Newspapers’  staff  photog-  in  lower  magistrate  and  muni- 
raphers,  was  sent  to  nearby  cipal  courts. 

Bolivar  recently  to  take  na-  After  the  first  experiment,  re- 
tural  light  courtroom  pictures,  called  Judge  Collinson,  several 

witnesses  asked  him  when  the 
pictures  in  the  newspaper  had 
been  taken,  but  none  com¬ 
plained. 

Judge  Collinson  said  he  is 
sure  unobstrusive  courtroom 
photography  is  a  good  thing. 

“It’s  good  for  the  courts,’’  he 
said.  “Only  about  10  percent  of 
our  citizens  have  ever  been  in 
a  courtroom  and  this  natural 
light  photography  is  an  excel¬ 
lent  thing  to  show  them  how  the 
courts  operate.” 

To  minimize  distractions. 
Miss  Love  makes  it  a  point  — 
except  in  unavoidable  instances 
like  the  Bolivar  trip  —  to  ar¬ 
rive  before  court  opens. 

This  gives  her  a  chance  to 
select  a  seat,  focus  on  the  wit¬ 
ness  stand,  take  exposure  read¬ 
ings,  raise  or  lower  blinds,  turn 
lights  off  or  on. 

In  action,  she  moves  around 
Bettv  Love  little  as  possible  and  tries  to 

^  snap  her  pictures  when  wit- 

The  trial  of  an  auctioneer  nesses  or  attorneys  are  off 
charged  with  receiving  stolen  guard. 

property  was  underway  when  She  uses  a  Rolleiflex  and 
she  arrived.  Her  request  for  while  she  doesn’t  say  that’s  the 
permission  to  take  pictures,  sent  only  camera  for  the  job,  she 
to  the  judge  by  a  sheriff,  doesn’t  recommend  one  any 
brought  the  reply  she  would  larger  since  a  bulky  machine 
have  to  wait  for  a  recess.  can  be  conspicuous,  even  with- 
Rolleiflex  ready.  Miss  Love  out  flash, 
took  a  seat  in  the  courtroom  and  Miss  Love  uses  Tri-X  film 
waited.  Circuit  Judge  James  and  exposure  averages  F  5.6  at 
Hawkins  saw  her,  waved  and  l-30th.  She  finds  a  pistol  grip 
sent  word  that  she  could  fire  aids  in  steadying  the  camera. 

•  -j  i.  •  •  1  j!  i.1.  Miss  Love  was  a  high  school 

The  incident  is  t^ical  of  the 

renown  Miss  Love  has  achieved  Springfield 

•'I  a  teinpora^  newspaper  ^  ^  temporary 

job  which  she  took  19  years  ago.  replacement  for  a  drafted  car- 
It  also  IS  a  tribute  to  the  re-  ^oonist 
gard  judicial  authorities  have 

for  her  courtroom  photography.  About  four  yeare  later,  she 
At  the  request  of  Perry  E.  drafted  to  switch  to  pho- 

Smith,  Springfield  Leader  and  tography,  an  entirely  new  field 
Press  city  editor.  Circuit  Judge  t*"®  PP®"*  ^^®" 

William  R.  Collinson  agreed  P®^^®*^  ^  photographer  rather 
four  years  ago  to  permit  non-  ^  cartoonist, 

flash  photography  at  a  murder  A  few  years  later.  Miss  Love 
trial  as  an  experiment.  The  was  again  drafted  into  aerial 
agreement  was  that  Miss  Love  photography  when  the  news- 
would  cease  fire  if  there  were  paper’s  post-war  male  photog- 
any  objections  or  interference  rapher  went  into  free  lance 
with  court  procedure.  work. 

None  developed  and  since  Miss  Love’s  first  flight  assign- 
then  Miss  Love  and  other  press  ment  was  to  photograph  a  new 
photographers  have  made  pic-  building  in  the  heart  of  down- 
tures  in  the  courtroom  of  town  Springfield. 

S6 


PRETTY  AS  A  PICTURE  and  a  prixawinnar,  too.  This  is  Alva  Dora's 
kitten  collection  that  won  him  a  station  wagon  in  the  U.S.  Camera 
magazine  contest.  Mr.  Dorn  is  picture  editor  of  the  Kalamazoo  (Mick.) 

Gazette. 

Getting  into  position  for  the  he  was  managing  editor  of  the 
picture,  the  pilot  suddenly  Monroe  (Mich.)  News  and  prior 
banked  the  plane  steeply,  then  to  that  served  as  city  editor  and 
straightened  up  out  of  the  bank  news  editor  of  the  Schenectai^ 
and  inquired  of  Miss  Love,  “Did  (N.  Y.)  Union-Times. 
you  get  it?”  His  entry  in  the  U.  S.  Camera 

“I  don’t  know,”  she  confessed,  contest  won  over  more  than  IB,- 
“I  had  my  eyes  closed.”  000  black  and  white  prints,  In- 

She  got  it — and  many  more  eluding  color  entries  the  con- 
aerials  since,  including  area  test  drew  75,000  entries  from  60 
towns,  progress  shots  of  build-  nations. 

mg  and  highway  construction,  gtanislav  Tereba,  of  Prague, 
fair  scenes,  views  of  dams  and  Czechoslovakia,  a  free-lance 
housing  areas,  and  disaster  magazine  photographer  won 
photos  of  fires  and  tram  wrecks  ^^th  place  in  the  black  and 
“You  know,’  Miss  Love  said  ^  photograph 

recently  “people  seem  to  think  ^ 

It’s  glamorous  and  exciting  for  ^ 

a  woman  to  be  a  newspaper  „  „  ,  . 

Bruce  Roberts  of  the  Char- 

^  „rr,,  ^1  f  lotte  (N.  C.)  Ofeserrer  won  19th 

“They  feel  sony  for  a  man,  the  black  and  white 

lugging  around  all  that  equip-  division  with  a  photo  of  a  quit 
ment,  but  they  think  it’s  a  ^ical-looking  bird, 
glamorous  and  excitmg  life  for  ,  ,  „  ,  „  o*  n  ^  l 

a  woman.  Well,  it’s  not.  It's  , 
darned  hard  work.” 

,  ,  line  (Ill.)  Dispatch,  and  Winfield 

Since  Miss  Love  uses  heavy  p^^^s  Jr.,  Providence  (R  I.) 
Graphics,  tnpods,  and  aiwilmry  each  won  in  the  22-46th 

lights  as  well  as  a  Rolleiflex,  category  of  the  black  and 

she  carries  a  collapsib^,  white  division.  Mr.  Parks  also 

verted  grocery  cart  m  the  back  ^qjj  prizes  in  the  47-146 
of  her  station  wagon  the  color  class. 

“It’s  a  lifesaver,”  she  said.  „  , _ .  T.r  t.  i  r 

Robert  K.  Bailey  of  the  Mtam 

♦  *  •  (Fla.)  News,  and  Josef  Scaylea, 

chief  photographer  of  the  Se- 
SIX  WINNERS  attle  (Wash.)  Times,  won  in  the 

A  photograph  of  five  “laugh-  47-146  division, 
ing”  kittens  taken  by  Alva  L.  *  *  * 

Dorn,  picture  editor  of  the  a  four  picture  strip  of  8 
Kalamazoo  (Mich.)  Gazette  won  weeping  child  involved  in  a  cus- 
first  place  in  the  black  and  white  tody  fight,  made  outside  i 
division  of  U.  S.  Camera  maga-  judge’s  chambers  and  an  action 
zine’s  1959  photo  contest.  strip  of  the  race  horse  Amerigo 

Mr.  Dom,  an  avid  amateur  rearing  up  on  its  hind  legs  at 
photographer  for  many  years,  Hialeah  Race  Track,  won  first 
posed  his  prize- winning  kittens  and  third  place  for  John 
on  a  card  table  outdoors  and  Walther  of  the  Miami  (Fla.) 
exposed  a  roll  of  twelve  pictures  Herald  in  Region  6  NPPA  con- 
from  which  he  chose  one  to  enter  tests. 

in  the  contest.  He  will  receive  Second  place  honors  were 
first  prize  of  a  1960  Cross  (kiun-  taken  by  Jeep  Hunter  of  the 
try,  air-conditioned.  Rambler  Charlottte  (N.  C.)  News  for  a 
station  wag^n.  picture  showing  a  youngster  in 

Mr.  Dom  has  been  with  the  a  supermarket  reaching  in  * 
Gazette  since  1948.  Previously  cash  register. 
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'WWZ  W  W  W7^  J  * M.  Cove  Echo  and  will  merge  that 

f  85-year  old  publication  with  the 

i  rT  Record  and  Pilot, 

n  ii'ii  c  •  L  which  covers  the  Glen  Cove- 

By  Billy  smith  Oyster  Bay  area. 

The  Echo  was  founded  in  1875 

PRIZI  S  TO  THE  SWIFT  during  that  decade,  joined  hands  by  Buell  G.  Davis,  grandfather 

,  ,  .  1  u  •  with  tough,  two-fisted  Sheriff  of  Fremont  Davis,  and  was  con- 

One  of  the  most  novel  business-  clay  Hollister  to  bring  law  and  tinned  by  his  father,  “Echo 

order  to  Tombstone.  John”  Davis.  It  has  been  oper- 

pclW  off  1^  ^  y  newspa-  Conway,  graduate  of  the  ^^ed  for  the  past  21  years  by 

’“^^  iiSciislvrprSs^lnd  Pasadena  Playhouse  and  grand-  Fremont  Davis  and  his  sister, 
initiative  matinee  idol,  Mrs.  Ruth  E.  Stone.  The  Record 

*  .Inrinir  the  old  summer  Francis  X.  Bushman,  plays  the  and  Pilot  is  a  combination  of 

It  was  during  the  old  summer  Sheriff  Hollister  Rich-  several  weeklies  dating  back  to 

slump  and  the  editor  wanted  to  anerm  noiiisier.  men 

do  something  out-of-the-ordi-  ^rd  Eastham  makes  a  con- 

nary  to  make  a  little  money  and  yincing  fighting  newspaper  • 

at  4e  same  time  help  the  mer-  ^^e  role  of  Editor  Clai-  Metcalfe  Purchases 

chants.  He  had  just  about  worn  Arizona  Weeklies 

out  the  old  Dollar  Days  and  Tombstone  was  the  last  of  the  . 

Trade  Davs  idea.  West’s  wide-open  towns,  a  mecca  _ 

^  *  iu  nf  drended  tninmen  home  of  James  W.  Metcalfe,  former 

He  explained  his  idea  to  the  oi  dreaded  gunmen,  home  of  ^ 

merchants.  They  liked  it  —  any-  pioneers,  hope  of  prospectors 


By  Billy  Smith 
PRIZI  S  TO  THE  SWIFT 


thing  reasonable  that  would  help  and  the  favorite  spot  of  gam-  Fifj 
business,  they  said.  Each  mer-  biers  and  rustlers.  I  ki  v  r  ^  Printing  and 

u  i.  j  1.  j  u  «A  .L  11  >1  1.I-  I.  Cl  Ai.  Publishing  Company  here  from 

chant  donated  a  prize,  perhaps  Actually,  Publisher  Smith  ^  ^  L.  Allen.  L.  E. 

a  pMket  knife,  pair  of  socks  said, ‘the  idea  for  the  TV  seri^  Victor  L.  Neilson, 

a  shirt,  etc.,  plus  using  a  good  was  developed  by  a  friend  of  jj. 
ad.  The  stunt  was  publicized  mine,  D.  E.  Izzard,  and  myself 


Mr.  Marts  will  continue  on 


two  weeks  in  advance.  in  1951.  Our  original  idea  was  A  «  c-pneral  manacrer 

The  editor  purchased  a  num-  to  build  the  stories  around  the  ^  Mr  Nielson  will  continue^as 
her  of  culled  hens  and  a  few  editor,  but  we  lost  that  battle.”  :,Ttor;f  the  pa^i^^^^ 

^meas  from  a  ^ultry  dealer.  The  Epitaph,  founded  May  1,  Valley  Sunday  Graphic  and 
A  tag  tearing  the  name  of  a  iggo  by  John  P.  Clum,  boasts  Trail  Newst.  Desert  Trails,  Mesa 
TOrehant  and  his  prize  was  at-  the  distinction  of  being  Ari-  Sun  Valley  Shopper  News,  and 
tached  to  the  leg  of  each  fowl,  zona’s  oldest  continuous  news-  the  Chandler  Stin  Valiev 
The  publicity  said  the  chickens  paper.  On  its  50th  anniversary  stopper 
would  “fly  from  the  top  of  the  the  paper  carried  these  words;  • 

tallest  (two  stories)  building”  “Henceforth  let  it  be  known  we 
on  a  certain  day.  Whoever  are  the  town  too  tough  to  die.” 

caught  the  chicken  or  guinea  publisher  Smith  and  his  wife  Brother  in  Wisconsin 


claimed  the  prize. 


_  e _ '^®ut  to  Tombstone  in  1936,  Wisconsin  Dexls,  Wis. 

mileq  cjpp  this  stunt  the  Epitaph  two  Pete  Walch,  editor  of  the 

snH  it  >iAfi  thn  Hnsirml  nosnits  y®urs  before  buying  it.  His  wife,  weekly  IFtaconatn  Dells  Events, 

i»  Mable,  handle,  her  share  of  the  ha,  reld  hi,  interest,  in  the 

!«,.  and  aiirnniu  fnr  the  nnnwde  dd  the  newspapet  and  TV  newspaper  to  his  brother  Janies. 

.1.  rere  a  “nsider-  The  fomer  will  devote  full  time 

(e  toL  frei,  atZ  a  ttSore  “W'  They  have  a  son  to  his  duties  as  press  secretary 

eM  hnilfiinir  it’ll  't  hi  V  ^  and  daughter  attending  the  Uni-  for  Jack  Olson,  Republican  can- 

II  an^  diSZ-i^r  n  1  »'  *"“"»■  «’•  didate  for  Wisconsin  eovernor. 

sil  SLt  rennere  rin.2  »"  !>*'">»“  Th'  ‘■'dthers  have  operated 

™  latest  runners^  claimed  prizes.  Minnesota  weeklies.  the  paper  since  Jan.  1,  1956. 

ilso  ivn  V  While  the  newspaper’s  front  Pete  Walch  previously  operated 

LIVELY  EPIT.APH  office  is  fitted  with  antique  fur-  the  Weyauwega  (Wis.)  Chroni- 

Publisher  Clayton  A.  Smith  "isbings,  the  plant  is  modemly  cle. 

of  the  Tombstone  (Ariz.)  Epi-  ®quipped  and  produces  two  other  *  *  • 

lea,  dug  into  his  old  files,  weeklies,  the  Huachuca  Scout  Mt.  Vernon,  Mo. 

St-  mttled  a  few  skeletons  of  the  a  circulation  of  about  5,000  Joe  Sullens,  30,  former  re- 

old  west  and,  apparently,  came  the  Huachuca  Herald,  for  porter  for  the  Joplin  (Mo.) 

up  with  a  treasure  in  the  form  Sierra  Vista.  Globe,  has  purchased  operating 

of  a  series  of  television  shows.  "^be  newspaper’s  staff  plays  control  of  the  Mt.  Vernon  Pub- 

Tho  ccw;oc,  _ _ c„ii _ ®  major  role  in  putting  on  lishing  Company  from  M.  H. 

^  *  duction  i«  Vitldifl  “Tfit»ih«t!iTio  Tombstone’s  annual  Helldorado  Alderson,  the  former  editor, 

cu*"  Terrif/iUf”  an/i  hocod  ren  show  aud  parade.  Last  October  The  firm  publishes  the  weekly 

®  *  record on  natroa  nf  Vn  estimated  8,000  persons  Lavorence  Chieftain  and  weekly 

so  ^  jammed  the  town’s  streets  for  Lawrence  County  Record. 

tS  tough  to  dfe^  o"ts  Mr.  Alderson  has  moved  to 

*  m.  .  ®ad  other  wild  west  incidents  Fayette,  Iowa, 

fint  ihe  show  is  syndicated  and  ^irere  re-enacted.  *  *  ♦ 

ohn  “joys  a  wide  sponsorship.  It  ^  Ellsworth,  Kas. 

^  front  p  Dwight  Payton,  former  pub- 

"«wspa^r  office,  the  edi-  Glen  Cove,  L.I.,  Usher  of  the  Overbroofc  (Kas.) 

j;  ,  admg  at  a  window  whi<A  i  i.  Citizen,  and  for  the  past  year 

were  a  copy  of  the  Epitaph.  Weeklies  Merge  editorial  writer  for  the  Okla- 

^  Across  the  st^t  is  the  OK  Glen  Cove,  N.  Y.  homa  City  (Okla.)  Daily  Okla- 

^o'f  *  ri.  f  where  the  Earps  and  the  Griscom  Publications,  pub-  homan,  has  purchased  the  Ells- 
er  i®  ®  ***  ®bot  it  out.  Usher  of  seven  weekly  news-  worth  (Kas.)  Messenger  from 

in  »  Harris  Claiboume,  the  cru-  papers  on  Long  Island’s  North  Francis  Wilson  and  Robert  Her- 
ssding  editor  of  the  Epitaph  Shore,  has  acquired  the  Glen  zog. 

1961  editor  8C  publisher  for  March  12,  1960 


People  came  to  to^  from  Epitaph  two 

miles  around  to  see  this  stunt  _ i _ ; _ 


LIVELY  EPITAPH 


an  estimated  8,000  persons  Latvrence  Chieftain  and  weekly 
jammed  the  town’s  streets  for  Lawrence  County  Record. 
this  event.  Hangings,  shoot  outs  Mr,  Alderson  has  moved  to 


pp,  aiiu  uLiicr  wiiu  wtjsi 

nie  show  is  syndicated  and  ^ere  re-enacted, 
wjoys  a  wide  sponsorship.  It 
opens  with  a  view  of  the  front  • 

to  Glen  Cove,  L.I., 

w>r  standing  at  a  window  which  ...  ’ 

displays  a  copy  of  the  Epitaph.  Weeklies  Merge 
Across  the  street  is  the  OK  Glen  C 

wrral  where  the  Earps  and  the  Griscom  Publicat 
Isntons  shot  it  out.  liahcir  nf  .QPVAn 


THURSDATA 


ANY  VOLUNTEERS?  Dr. 
H.  R.  Long,  chairman  of  South¬ 
ern  Illinois  University’s  jour¬ 
nalism  department  is  looking  for 
a  brave  man.  He’s  wondering  if 
there  was  a  shortage  of  them 
among  weekly  newspaper  edi¬ 
tors  last  year  because  no  nomi¬ 
nations  have  been  received  for 
the  1960  Elijah  Love  joy  award 
— an  annual  recognition  of  a 
weekly  newspaper  editor  for 
courage  in  journalism  bestowed 
by  SIU’s  journalism  depart¬ 
ment.  Deadline  for  nominations 
is  Mar.  31  and  the  award  will 
be  presented  the  week  of  July 
17  at  the  International  Confer¬ 
ence  of  Weekly  Newspaper  Edi¬ 
tors  at  SIU.  Anyone  personally 
familiar  with  the  circumstances 
of  the  editor’s  outstanding  serv¬ 
ice  can  submit  an  entry. 

*  *  * 

YOUNG  IDEAS  —  Three 
years  ago  Eleanora  T.  Miller 
started  her  reporting  career 
with  the  Thedford  (Nebr.) 
Thomas  County  Herald-Clipper. 
Recently  she  purchased  the 
Herald-Clipper,  which  .she  will 
edit,  from  Orien  B.  Winters. 
Miss  Miller,  who  is  also  Thed¬ 
ford  town  magistrate  figures  she 
can  “put  about  a  quarter-million 
miles  on  the  car  before  it  falls 
apart.”  She  should  know — she’s 
an  expert  at  getting  expert 
mileage.  Miss  Miller  is  78. 

*  *  « 

Committeeman  —  Joe  Shaw 
Jr.,  editor  and  publisher  of  the 
Centre  (Ala.)  Cherokee  County 
Herald,  has  been  appointed  to 
to  the  Cherokee  County  Indus¬ 
trial  Committee. 

*  *  * 

KEEP  THE  EXTRA  LOAF— 
Recently  a  woman  wrote  the 
Amityville  (N.Y.)  Record,  stat¬ 
ing  “I  think  the  Record  should 
bring  at  least  ten  cents  an  is¬ 
sue.”  The  paper,  which  is  in  its 
56th  year,  replied,  in  part,  edi¬ 
torially:  “Why  should  it?  The 
price  is  a  nickel  a  copy  and  the 
people  seem  to  like  it.  It  gets 
each  day  its  daily  bread.  It  does 
not  owe  a  penny  in  the  world. 
Jumping  the  price  100  i)ercent 
.  .  .  would  put  the  .  .  .  Record  in 
that  large  numerical  class  which 
has  been  jittered  by  the  word 
inflation  and  has  scampered  to 
get  aboard.  .  .  .  The  Amityville 
Record  does  not  want  to  get  rich 
.  .  .  the  local  reading  public 
likes  the  paper  and  the  price.” 
*  *  * 

LAST  EDITION— The  Lisbon 
(Ohio)  Buckeye  State,  founded 
in  1852,  is  through.  It  will  be 
combined  with  the  firm’s  daily, 
the  Evening  Journal,  because  of 
publishing  costs. 


Motley  Heads 
U.S.  C  of  C 
In  Next  Year 

For  the  second  year  in  a  row 
the  Chamber  of  Commerce  of 
the  United  States  has  turned  to 
the  newspaper  business  for  its 
leader. 

The  Chamber’s  directors  this 
week  chose  Arthur  H.  (Red) 
Motley,  publisher  of  Parade 
magazine,  as  the  next  president, 
his  term  to  start  May  4. 

He  will  succeed  Erwin  D. 
Canham,  editor  of  the  Christian 
Science  Monitor,  who  will  be¬ 
come  chairman  of  the  board. 

The  first  newspaperman  to 
head  the  Chamber  was  the  late 
John  H.  Fahey  in  1914-15.  He 
was  publisher  of  the  Worcester 
(Mass.)  Post. 

Mr.  Motley,  an  executive  in 
the  publishing!'  business  for  32 
years,  will  be  the  official  spokes¬ 
man  for  the  Chamber’s  24,000 
members  during:  1960.  His  per¬ 
sonal  business  philosophy,  he 
said  at  a  press  conference,  is 
equal  opportunities  for  all  busi¬ 
ness  and  favors  for  none. 

Mr.  Motley  has  served  as 
membership  chairman  of  the 
National  Chamber  and  is  serving 
as  first  chairman  of  its  Political 
Participation  Committee. 

Through  the  efforts  of  the 
latter,  more  than  42,000  busi¬ 
ness  men  and  women  have  taken 
an  Action  Ck)urse  in  Practical 
Politics  sponsored  6y  more  than 
2,500  chambers  of  commerce, 
business  organizations,  clubs, 
churches  and  other  groups  in  an 
effort  to  familiarize  themselves 
with  “grassroots”  politics. 

Native  of  Minnesota 

Mr.  Motley  was  born  in 
Minneapolis,  the  son  of  L.  Frank 
and  Edith  Groff  Motley. 


Arthur  H.  Motley 


He  attended  the  University  of 
Minnesota,  and  was  graduated 
in  the  class  of  1922  as  a  member 
of  Phi  Beta  Kappa.  He  was  an 
instructor  in  English  for  one 
year  at  Hamline  University,  St. 
Paul,  Minn.,  and  completed  a 
year  at  the  Columbia  University 
School  of  Law. 

He  joined  the  advertising  sales 
.staff  of  Crowell-Collier  Pub¬ 
lishing  Company  of  New  York 
in  1928  and  was  successively  a 
.salesman  in  New  York  and  De¬ 
troit,  manager  of  the  Detroit 
office,  and  Western  manager  in 
Chicago.  In  1940  he  came  to 
New  York  as  executive  assistant 
to  the  president,  to  become  vice- 
president  and  director  in  1941. 
In  1942  he  was  appointed  pub¬ 
lisher  of  the  American  Maga¬ 
zine. 

In  1946  Mr.  Motley  resigned 
to  become  president  and  pub¬ 
lisher  of  Parade  magazine,  at 
the  invitation  of  the  late 
Marshall  Field. 

In  1928  Mr.  Motley  married 
the  former  Helene  Bishop  of 
New  York  City.  They  are  the 
parents  of  two  daughters,  Mrs. 
Thomas  B.  McCabe,  Jr., 
(Yvonne),  and  Mrs.  William  A. 
Patterson,  Jr.,  (Marcia).  Mr. 
and  Mrs.  Motley  reside  in  Larch- 
mont,  N.  Y.,  and  spend  their 
summers  at  Nantucket,  Mass. 

• 

Brooks  Atkinson 
Feted  by  Actors 

Brooks  Atkinson,  drama  critic 
of  the  New  York  Times,  who 
will  retire  from  his  post  in  June, 
was  honored  by  the  League  of 
Off  Broadway  Theatres  at  a 
luncheon  attended  by  360  per- 
.sons  March  7. 

“Our  destinies  and  lives  have 
been  woven  by  him  and  we’re 
here  today  because  of  what  he 
has  meant  to  all  of  us,”  said 
Jose  Quintero. 

“He  always  ventured  forth  in 
the  grim  belief  that  perhaps  this 
time  the  theatre  would  be  as 
beautiful  as  he  knows  it  can  be,” 
said  Carmen  Capalbo.  “We 
haven’t  always  liv^  up  to  his 
faith  in  us,  but  he  has  encour¬ 
aged  us,  loved  us  when  we  were 
good  and  spanked  us  when  we 
were  not.” 

Acknowledging  the  tributes, 
Mr.  Atkinson  said:  “Good 
notices  help,  but  audiences  make 
up  their  own  minds.” 

• 

C&W  Elects  Johnson 

Howard  S.  Johnson,  a  mem¬ 
ber  of  Cunningham  &  Walsh 
Inc.’s  Operation  Committee,  and 
responsible  for  supervision  of 
the  agency’s  15  public  relations 
clients,  has  been  elected  a  sen¬ 
ior  vicepresident  of  C&W. 


. . .  editorial  workshop 

1 

1 

I  By  Roy  H.  Copperud 

I  Fusion,  Fission,  and  Confusion 

s 

j  Fused  participle  was  the  name  invented  by  Fowler  to 
3  designate  a  subject  of  a  gemnd  that  is  in  the  objective, 

J  rather  than  the  possessive,  case.  “I  object  to  him  being 

1  appointed,”  then,  is  an  example  of  the  fused  participle; 
1  “I  object  to  his  being  appointed”  is  the  supposedly  cor- 
S  rect  form.  'The  principle  applies  to  nouns  as  well  as  to 
=  pronouns:  “She  resented  John’s  ringing  the  doorbell.” 
g  The  possessive  is  far  from  invariable  in  this  construc- 
S  tion,  however.  Curme,  who  went  into  the  subject  more 
3  exhaustively  than  Fowler,  cites  numerous  examples  from 
g  good  writers  to  show  that  the  possessive  is  often  im- 
I  possible  or  undesirable,  and  that  the  tendency  is  to  use 
1  the  objective  (“I  object  to  him  being  appointed”)  even 
J  when  the  possessive  is  possible. 

g  The  possessive  is  most  likely  to  be  used  when  the  sub- 
1  ject  of  the  gerund  is  a  pronoun.  But  Curme  writes:  “We 
3  regularly  use  the  accusative  [that  is,  objective]  when  the 
m  subject  is  emphatic:  ‘She  was  proud  of  him  doing  it.’ 
S  The  emphasis  often  comes  from  contrasting  the  subjects: 
m  ‘We  seem  to  think  nothing  of  a  boy  smoking,  but  resent 
8  a  girl  smoking’.*’ 

3  Fowler  expressed  the  pious  hope  that  his  discussion 
m  would  leave  readers  sick  to  death  of  the  fused  participle, 
3  but  the  sad  truth  is  that  most  of  the  examples  he  cited 
3  to  bring  on  this  mortal  illness  do  not  even  make  us 
queasy  today. 


Wayward  Words 


Fission  as  a  verb  (‘“The  element  will  fission  under  the 
proper  conditions”)  makes  many  of  us  feel  uneasy;  it 
seems  as  if  the  verb  should  be  jtss.  Webster  recognizes 
fission  as  a  verb,  but  neither  the  newest  abridgement  of 
the  Oxford  English  Dictionary,  nor  the  American  College 
Dictionary  does.  At  all  events,  fission  as  a  verb  is  a 
technical  term  of  physics,  and.  if  it  cannot  be  avoided, 

should  be  restricted  to  that  field. 

*  *  * 

In  general.  Character  is  most  appropriately  applied  to 
people.  Its  use  concerning  things,  in  the  sense  of  quality, 
kind,  sort,  and  the  like  is  a  species  of  personification  and 
at  the  same  time  often  an  exhibition  of  pomposity.  A 
well-known  company  has  for  some  time  been  advertising 
itself  as  a  “maker  of  watches  of  the  highest  character.” 
What  is  meant  is  quality,  though  no  doubt  here  there  is 
a  desire  to  attribute  human  qualities  to  the  watches. 

Fowler  inveighed  against  the  use  of  character  in 
_  periphrasis,  that  is  to  say,  beating  around  the  bush :  the 
§  ancient  character  of  the  fabric  (antiquity),  employment 
of  a  patriotic  character  (patriotic  employment) ;  atten- 
tion  of  a  greatly  improved  character  (greatly  improved 
attention).  Such  expressions  today  are  characteristic  of 
fusty  prose. 

“The  residential  character  of  the  neighborhood”  might 
better  be  nature  or  status,  but  the  difficulty  of  settling 
on  a  satisfactory  substitute  suggests  that  this  may  be 
one  of  those  exceptions  in  which  character  is  suitable. 

“It  is  regrettable  that  an  incident  of  this  character  has 
occurred”  would  be  better,  however,  with  kind. 

*  *  * 

Disinterest  vs.  uninterest.  Disinterest  is  impartiality; 
uninterest  is  lack  of  interest.  An  umpire,  ideally,  is 
disinterested;  one  who  does  not  care  about  the  game  is 
uninterested. 

*  *  * 

According  to  the  Style  Sheet  of  the  Ottawa  Journal, 
a  man  does  not  sense  trouble,  he  scents  it.  Yeah,  but 
what  about  the  kind  of  trouble  that  doesn’t  smell?  Can 
it  be  that  something  is  rotten  in  the  province  of  Ontario? 
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Leukemia  now  gives  its  young  vic¬ 
tims  only  months  of  life.  But  there 
is  hope  for  those  with  this  form  of 
cancer.  That  hope  is  research. 

Research  has  already  extended 
the  lives  of  many  leukemia  pa¬ 
tients  by  months  and  even  years. 
Research  alone  can  find  a  way  to 
stop  this  cancer  of  the  blood-form¬ 
ing  tissues  once  it  has  mysteri¬ 
ously  begun.  And  every  day  that 
a  leukemia  patient  lives  allows 


OR  IS  THERE? 

science  one  more  day  to  find  a  cure 
—or  even  a  new  tvay  to  extend  his 
life  a  little  longer. 

Every  year  letikemia  kills  2,000 
children  and  10,000  adults,  and 
the  incidence  is  rising.  Every  year 
the  American  Cancer  Society  allo¬ 
cates  more  and  more  money  to 
research  specifically  related  to  leti¬ 
kemia.  Last  year,  it  allotted  nearly 
$  1,000,000  to  such  research,  out  of 
a  total  research  e.xpenditure  of 


about  $12,000,000.  Much  more 
money  is  needed  this  year.  The 
more  you  contribute,  the  faster 
research  on  leukemia  and  other 
forms  of  cancer  will  pro¬ 
gress.  Guard  yotir  fam¬ 
ily!  Fight  cancer  with  a 
checkup  and  a  check! 

Send  your  contribution 
to  “Cancer,”  in  care  of 
your  local  post  office. 

AMERICAN  CANCER  SOCIETY 


for  its  fine  new  home. 
Tlie  Miami  Herald 

picks  newest 


While  final  plans  for  its 

great  new  plant  were  taking  shape, 

The  Miami  Herald  recently 
made  newspaper  history  with 
the  purchase  of  63 

new  Goss  Headliner®  MARK  II  press  units— 
the  most  advanced  ever  designed 
—and  seven  Goss  Imperial  3:2  folders. 

This  aggressive  Florida  daily, 

2nd  in  the  nation  in 

both  total  advertising  linage  and  editorial  content, 
thus  takes  a  giant  step  forward  in  creating 
the  most  modem,  efficient 
pressroom  in  America. 

This  is  further  evidence 
of  publisher  confidence  in 
Goss— where  research 
and  engineering  consistently 
bring  you  the  finest. 


The  new  GOSS  Headliner  MARK  II, 
destined  to  increase  net  production 
at  lower  costs,  makes  its  official  bow  i 
soon.  Keep  Looking  to  Goss. 


THE 


D 


Specialists  in  newspaper,  magazine  and  roto  presses 
A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

imkpi 

The  leader  in  graphic  arts  .  .  .  engineering,  service 
and  manufacturing. . .industry-wide  and  world-wide  ^ 


INTERTYPE  COMPANY 

A  Division  of  Harris-Intertype  Corporation 

360  FURMAN  STREET.  BROOKLYN  1,  N.  Y. 
New  York,  Chicago,  Cleveland,  San  Francisco, 
Los  Angeles,  New  Orleans,  Boston 


Set  in  11  Pt.  Royal.  Display  is  Fotosetter  Futura  Bold 
Intertype  and  Fotosetter  are  reglsterea  trademarks 


NEW  INTERTYPE  MONARCH  sets  type  much 

faster  than  any  other  tape  operated  machine  ever  built.  The 
extra  lines  pouring  out  of  the  monarch  day  after  day  add 
up  to  as  much  as  a  million  lines  of  newspaper  text  per  year. 
That  is  equivalent  to  a  galley  two  miles  long!  Think  what  this 
extra  production  can  mean  in  terms  of  deadlines,  operating 
efficiency  and  competitive  advantages. 

In  book  production  a  monarch  can  give  you  up  to  600,000 
lines  of  extra  output  per  year.  That’s  20,000  more  pages  of 
composition  per  machine.  Economies  of  equal  magnitude  can 
also  be  realized  in  all  job  work  that  can  be  set  automatically. 

Get  there  first  with  the  fastest . . .  the  amazing  Intertype 
MONARCH,  designed  from  the  base  up  to  set  new  standards  of 
production  and  economy  in  your  composing  room. 


A  MILLION 
EXTRA 
LINES 
PER  YEAR 

BASED  ON  ONE  MONARCH  OPERATING  THIRTEEN 
SEVEN  AND  ONE-HALF  HOUR  SHIFTS  PER  NMEEK 
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Equipment 


ONCE-A-MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


Ky  Jane 

A  new  press  makeready  proc- 
ess,  bein^  by  the 

Star  ^  ejM^^llllie 

newspaper 

color  more 

The  process,  from  Minnesota 

Mining  and  Manufacturing  Co.,  ^fts.^  -.  ..  .^1 

uses  a  3M  Makeready  Exposure 

makeready  sheets  from  proofs 

on  special  coated  paper,  ;v 

the  newspapers  to  turn 
clearer, 

colors  a  relatively 
man- 

news- 

packing  TOWARD  BEHER  COLOR— Kenneth  Asp.  color  press  foremen  et  the 

with  hand-cut  makeready  on  Minneapolis  Star  and  Tribune,  locks  in  a  proof  on  the  3M  Makeready 

color  presses.  The  process  was  Exposure  Unit.  The  S4T  are  the  first  newspapers  to  try  adapting  this 

costly— on  the  Star  and  Tribune  unit  for  rotary  semi-cylindrical  press  run. 

it  took  six  men  almost  10  hours 

to  do  the  job.  A  semi-hard  pacl^  makeready  on  the  black  cylinder,  ideal  situation  would  be  to  have 
ing  process  was  substituted,  with  second  impression  only,  starting  a  man  available  to  pull  the 

an  inevitable  loss  of  quality.  with  the  Sunday,  November  1,  proofs  on  a  special  color  comic 

.,  ...  comic  section.  After  using  the  proof  press,”  he  said.  “As  the 

Kxponiire  I  nil  machine  successfully  on  black  pages  were  prepared  by  the 

The  3M  Company  developed  a  impression  pages  for  four  stereotype  department,  the  man 

Makeready  Exposure  Unit  to  Sundays,  the  papers  decided  to  would  pull  the  proofs  and  have 
make  automatic  makeready  process  on  all  4  colors  the  makeready  sheets  ready  to 

sheets  from  a  nroof  nrinted  on  a  second  impression  of  the  hang  on  the  impression  cylinders 

resTn  coSSl  p^per.  Last  fall  3M  November  29  comic  section.  when  the  crew  had  completed  the 
asked  the  Minneapolis  Star  and  ^ring  the  first  four-wwk  test  register  of  the  plates  on  the 
Tribune  if  they  wanted  to  use  the  black  cylinder,  Richard  press.” 

the  3M  unit.  Although  the  unit  Cooney,  Star  and  Tribune  Press-  “We  feel,”  Mr.  Cooney  said, 
has  been  used  on  commercial  superintendent,  said  the  “that  a  makeready  could  hang 

flatbed  presses,  the  Star  and  additional  time  per  week  to  use  these  sheets  on  all  8  cylinders 
Tribune  are  the  first  newspapers  P/Zf®®®  amount^  to  less  of  the  press  in  approximately 

tn  trv  -idantinir  it  for  use  on  .a  ^^an  1%  hours  for  the  SIX  man  two  hours  over  and  above  the 
sim'!  “ylmdriSl  p”  s“  makeready  crew.  normal  makeready  time.  Thin 

The  black  and  white  proof  is  Time  Reduced  would  give  us  hard  packing  with 

fastened  to  a  cylinder  on  the  ex-  makeready  on  all  16  pages  of 

posure  unit,  which  is  covered  “When  we  used  the  3M  make-  the  comic  press, 
with  a  white  glass  material  that  ready  process  on  all  four  print-  Imurowment  Seen 

feels  like  velvet.  The  proof  then  jn?  impressions  on  the  second  ^ 

is  exposed  to  a  pre-focused  infra-  impression  pages,  the  time  was  The  Minneapolis  Star  and 
red  lamp  inside  the  unit  which  greater,”  he  said.  Mr.  Cooney  Tribune  concluded  that  the  3M 
heats  the  surface  of  the  make-  explained  that  much  of  the  addi-  makeready  system  did  a  better 
ready  material  between  350  and  tional  time  was  caused  by  lack  job  than  was  possible  with  hand- 
500  degrees  depending  upon  re-  of  an  available  proof  press,  cut  makeready  and  is  much 
({uirements.  The  proof  paper  is  making  it  necessary  to  plate  all  quicker.  The  papers  felt  that 
gas  expandable  and,  when  colors,  red,  yellow,  blue,  and  they  could  recapture  about  80% 
heated,  blows  gas  bubbles  inside,  black,  on  the  black  cylinder,  two  of  the  quality  in  printing  that 


new  position  of  Production 
RoMarch  Managar  hat  been  cre- 
atad  at  tha  Birmingham  (Ala.) 
Nawt.  Pint  man  to  fill  it  it  Harold 
Martin,  a  former  Newt-Aga- 
Harald  printer  who  earned  a 
matter't  degree  in  Journalitm  at 
Syracute  Univertity  and  worked 
in  production  capacitiet  on  New- 
houte  newtpapert. 


Snow  Melting  Pads 
On  Parking  Garage 

.  Akron,  Ohio 

Ever  put  a  snowball  on  a  stove 
and  watch  it  melt? 

The  engineering  firm  of  Lind 
&  Scheeser  of  Cuyahoga  Falls, 
Ohio,  put  this  idea  to  work  when 
it  installed  two  snow  melting 
pads  on  the  top  deck  of  the 
Akron  Beacon  Journal' n  new 
parking  garage.  These  pads 
cover  only  a  small  section  of  the 
26,600-.square  foot  deck,  and  op¬ 
erate  like  hot  stoves. 

Each  28  x  20-foot  pad  consists 
of  a  network  of  4-D  wrought 
iron  pipe  runs  enclosed  in  a 
314-inch  thick  concrete  slab 
which  is  placed  over  a  5-inch 
thick  structural  slab.  A  mix¬ 
ture  of  hot  water  and  ethylene 
glycol  is  circulated  through  the 
pipe.  The  solution  heats,  the 
pipe  which  in  turn  heats  the  con¬ 
crete.  Snow  is  piled  on  the  hot 
pads,  where  it  melts  and  drains 
to  city  sewers. 

An  additional  8,500  feet  of 
Byers  4-D  wrought  iron  pipe 
were  used  for  snow  melting  sys¬ 
tems  in  the  parking  garage’s 
sidewalks  and  access  ramps. 


standard  Gravure 
Plant  Expanded 
To  Third  Building 


By  Joseph  Landau 


Louisville,  Ky. 

Standard  Gravure  Corpora¬ 
tion,  having  outgrown  its  space 
in  two  previous  buildings,  is 
completing  its  move  into  a  third 
building. 

This  new  building  does  not 
replace  existing  facilities  of  the 
printing  firm  in  the  Courier- 
Journal  and  the  Louisville  Times 
Building,  and  in  the  bindery 
building  added  to  the  original 
structure  some  five  years  ago. 

The  new  building,  said  Edwin 


S.  Keller,  vicepresident  and 
manager  of  operations,  was  de¬ 
signed  to  give  Standard  Grav¬ 
ure  expanded  printing  space  and 
more  office  space.  It  adds  120,000 
square  feet  of  space  to  the  pre¬ 
vious  75,000  square  feet,  making 
a  total  of  195,000  square  feet  in 
all. 

Costing  $5,500,000  complete 
with  equipment,  the  new  plant 
is  a  concrete  and  steel  structure, 
with  specially  treated  glass  on 
three  sides  and  random  granite 
blocks  facing  the  ground  floor 
on  Sixth  Street.  This  was  done 
to  make  the  building  an  asset  to 
the  downtown  part  of  Louisville, 
where  it  stands  adjacent  to  the 
modem  newspaper  offices.  Stand¬ 
ard  Gravure  is  a  wholly  owned 
affiliate  of  the  Courier- Journal 
and  the  Louisville  Times  Com¬ 
pany,  which  prints  the  morning 
and  Sunday  Courier- Journal,  the 
afternoon  Louisville  Times,  and 


operates 

TV. 


WHAS  and  WHAS- 


No  Windows 


The  building  is  windowless, 
except  for  small  slits  on  the 
third  floor,  containing  the  offices, 
which  architect  A.  Read  Henry 
said  were  put  there  so  the 
office  force  could  look  out  and 
see  what  the  weather  was.  The 
windows  were  omitted  elsewhere 
because  the  nature  of  gravure 
printing  makes  temperature  and 
humidity  controls  important  fac¬ 
tors  in  controlling  the  exacting 
etching  process.  The  entire 
building  is  air  conditioned. 

The  first  floor  houses  a  press 
— Standard  Gravure’s  fourth 
line  of  production  units;  a  Bal¬ 
lard  room  where  cylinders  from 
which  printing  is  done  are  elec¬ 
troplated;  an  etching  room;  and 
a  loading  platform. 

The  press,  built  to  Standard’s 


specifications  by  the  John  Mot- 
ter  Printing  Press  Company 
York,  Pa.,  specialists  in  gravun 
presses,  has  15  units  and  tiro 
folders. 

“To  our  knowledge,’’  said  Mr. 
Keller,  “it  is  the  largest  publica¬ 
tion  gravure  press  in  the  world 
— that  is,  the  largest  press  de¬ 
voted  to  printing  periodicals 
rather  than  packaging  and  such 
materials.’’ 

The  press  can  print  a  book 
as  large  as  128  pages,  and  can 
print  as  many  as  50,000  copies 
an  hour. 

'The  loading  platform  can  a^ 
commodate  12  trucks  at  once. 

Beneath  the  press  are  reels 
holding  paper,  and  the  rest  of 
the  basement  provides  storage 
room  for  350  tons  of  paper. 

The  second  floor  has  the 
photographic  gallery  with  10 
cameras  and  necessary  dark¬ 
rooms,  plus  four-color  layout  and 
four-color  retouching  areai 
Monotone  layout  and  retouching 
remain  in  the  old  building. 

The  third  floor  holds  the  of¬ 
fices,  formerly  in  the  Courie^ 
Journal  and  the  Louisville  Tinses 
Building;  a  conference  room; 
and  bindery  space  where  printed 
materials  come  right  off  the 
press  on  continuous  belt  car¬ 
riers. 

Air  conditioning  equipment  o^ 
cupies  the  fourth  floor. 


October  1959 
Advertisement 


In  October  1959,  Star  Parts  announced  the  availability  of  8  pt. 
StarNews,  a  face  specifically  designed  for  news  and  publication 
text  composition.  StarNews  Metrics  are  priced  at  30  cents  per 
matrix,  as  sorts  or  in  fonts. 


In  January  1960,  one  of  the  machine  manufacturers  announced 
the  first  reduction  in  matrix  prices  in  over  25  years.  The 
new  price  —  30  cents  per  matrix.  This  includes  news  faces,  but 
only  when  ordered  in  quantity.  Simultaneously  the  sorts  price 
for  news  text  faces  was  raised  to  35  cents  each.  Other  faces, 
up  to  14  point,  range  from  33  cents  to  a  new  high  of  37 
cents  per  matrix. 


Coincidence?  We  don’t  think  so.  We  feel  that  this  is  another 
effect  of  Star  Parts  policy  of  making  the  best  available  at  the 
lowest  price  possible,  compatible  with  profitable  operation.  It 
points  up  the  need  for  supporting  competition. 


Watch  for  additional  Star  matrix  faces,  to  be 
announced  in  the  future.  In  the  meantime, 
write  for  specimen  showings  of  StarNews, 
combined  either  with  Bold  Face  or  with  Gothic. 


STAR  PARTS,  Inc. 


SOUTH  HACKENSACK,  N.  J, 


BRANCH; 

DENVER  < 


1327  BROADWAY,  KANSAS  CITY,  MO.  A6ENCIES;  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES 
SO.  ACTON,  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  agents  overseas 

EDITOR 


Spei'ializes  in  Supplements 

Standard  Gravure  moved  into 
the  newspapers’  new  building  in 
'  1948.  Within  five  years,  it  was 
;  found  necessary  to  add  a  bindery 
building.  No  sooner  was  Stand- 
'  ard  settled  in  that  expanded 
space  than  studies  were  started 
I  for  even  a  third  building,  into 
which  the  company  is  now  ewn- 
■  pleting  its  move.  The  three 
buildings  are  connected  together 
above  ground  by  bridges,  and 
underground  by  tunnels, 
j  Standard  specializes  in  print- 
'  ing  '  newspaper  supplements, 
which  make  up  about  70  per 
cent  of  its  business,  P.  Galt 
Miller,  sales  director  of  the 
company,  said. 

“We  print  magazine  sectioM 
for  the  Courier-Journal,  Cineisr 
nati  Enquirer,  Newark  Nem 
Columbus  Dispatch,  IndianaipsHt 
Star,  Atlanta  Journal,  New  Or¬ 
leans  Times-Picayune,  Honsttt 
'  Chronicle,  Phoenix  Arizona  Rt- 
i  public,  St.  Louis  Globe-Dem- 
crat,  Pittsburgh  Sun-Telegrofk, 
Birmingham  News  and  Tern 
Haute  Tribune. 

1  “We  also  print  millions  of 
copies  of  Parade  each  week. 
Parade  is  our  largest  customer. 

“We  print  Hablemos,  a  sy» 
dicated  ' magazine  distributed  in 
Latin  America.  The  Police  Gtr 
I  zette  is  one  of  our  oldest  ens* 
i  tomers.’’ 
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Paper  Warehouse, 
loading  Docks 
Are  Made  Bigger 

Chicago 

Expansion  of  the  Chicago 
Sun-Times  newsprint  storage 
space  underneath  the  S-T  build¬ 
ing  and  construction  of  new 
and  larger  loading  platforms  for 
delivery'  trucks  have  been 
completed. 

A  lower  level  addition  to  the 
building’s  Northwest  side  will 
boost  the  storage  capacity  from 
2,000  to  7,000  tons  of  newsprint. 

This  expanded  warehouse  will 
accommodate  newsprint  for  both 
the  Sun-Times  and  the  Chicago 
Daily  News  which  will  be 
printed  at  the  Sun-Times.  S-T 
presses  are  turning  out  Thurs¬ 
day  zone  sections  and  daily  edi¬ 
tions  up  to  120,000  copies  of  the 
News. 

The  newspapers’  combined  use 
of  newsprint  will  be  in  excess 
of  3,000  tons  a  week  when  the 
additional  presses  are  installed. 
Installation  of  22  new  Goss 
presses  and  modification  of  44 
units  now  operated  by  Field 
Enterprises’  newspaper  division 
will  be  completed  by  the  Fall  of 
1961  at  a  cost  of  $6,000,000. 

Under  the  new  set-up,  paper 
rolls  may  be  unloaded  simulta¬ 
neously  from  eight  freight  cars 
parked  on  a  single  continuous 
track  running  alongside  the 
warehouse  platform.  Rolls  are 
lifted  through  eight  specially 
designed  doorways  into  the 
warehouse  area.  After  unload¬ 


ing,  the  railway  cars  can  be  I 
moved  in  either  direction,  along  j 
the  track.  An  enlarged  conveyor 
system  moves  the  paper  rolls  j 
quickly  to  any  spot  in  the  ware-  ; 
house,  or  directly  to  the  press-  j 
room.  ! 

As  in  the  past,  during  the  i 
shipping  season,  newsprint  is  | 
brought  in  by  Great  Lakes  ves-  i 
sels  and  can  be  deposited  on  the 
conveyor  on  the  Chicago  River 
side  of  the  building.  I 

An  extension  of  the  upper 
level  of  E.  North  Water  St., 
running  100  feet  back  from  ! 
Wabash  Ave.,  will  permit  cir-  / 
culation  delivery  trucks  to  drive  1 1 
through  the  trucking  concourse,  |J 
leaving  at  a  different  point  than  i  ^ 
the  one  from  which  they  entered,  i  ^ 
Development  of  a  new  routing  1 
for  S-'T  and  News  trucks  makes  ' 
for  speedier  delivery  and  great¬ 
er  flexibility. 

About  36,000  square  feet  of 
land  Northwest  of  the  S-T  build¬ 
ing  were  acquired  from  the  Chi¬ 
cago  and  North  Western  Rail¬ 
way  Co.,  for  the  warehouse  and 
trucking  concourse  improve¬ 
ments. 

• 

Formal  Opening 

Albany,  Ore. 

Oregon  Secretary  of  State 
Howell  Appling  scissored  the  i 
ribbon  (Feb.  29)  marking  for-  ' 
mal  opening  of  the  new  $200,- 
000  home  of  the  Albany  Demo¬ 
crat  Herald.  Publisher  Elmo 
Smith,  former  governor  of  Ore¬ 
gon,  greeted  1,200  persons  who  j 
went  through  the  quarter-block 
building  on  opening  day.  The  ! 
single-floor  plant  is  located  on  i 
the  fringe  of  the  Albany  busi¬ 
ness  district. 


®  VOOa<'«“*’®  I 

NOUANT"^ 


NmI  time  you  take  a  close  look  at  your  remelting  operation, 
'Trask  the.NOLAN  man  to  coll.  He's  worked  on  remelt  systems 
tf  ^\$ranging ’in  size  from  less  than  one  ton  to  70  tons  —  and 
t  chances  ore  he's  already  come  up  with  the  right  answer 

■^^^to  a  problem  similar  to  yours.  His  suggestions,  yours 

obligation,  could  prove  invaluable  in 
'2  ■'  ■.  your  planning.  A  letter  or  phone  coll  will  bring  him  to  you. 


NOLAN  REMELTER  and  MELTEVATOR-ANOTHER  PERFECT  TEAM! 


The  standard  of  leading  newspapers  the  world  over! 

NOLAN's  unique  engineering  service 

adopts  performance-proved  basic 

design  to  your  specific  needs  — 

at  no  more  than  you  pay  for  "off 

the  shelf"  equipment. 


I  ^ 


for  full  information  on  NOLAN's  "design  for  savings" 
...  a  modern  remelt  installation  for  your  paper's  needs. 


diagram  shows  improvemenfs  being  made  fo  the  Chicago  Sun-Times 
Building  to  provide  more  newsprint  storage  space  and  loading  facilities. 
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Plant  Expamion 
Six  Years  Early 

St.  Petersburg,  Fla. 

Plans  to  double  the  size  of 
the  new  St.  Petersburg  Times 
printing  plant  were  announced 
by  Nelson  Poynter,  editor  and 
president.  Work  is  starting  at 
once  on  the  preparation  of  the 
site  for  the  foundations. 

The  expansion,  Mr.  Poynter 
said,  was  actually  planned  for 
1966  as  the  second  stage  of  a 
30-year  building  program.  With 
the  Times  showing  a  two  mil¬ 
lion  line  advertising  gain  in 
1959,  plus  a  7  percent  circula¬ 
tion  increase,  the  new  plant  was 
crowding  its  capacity  in  less 
than  a  year  of  full  operation. 

Completion  of  the  new  addi¬ 
tion  is  expected  in  1961.  It  will 
have  four  new  units  of  press, 
a  more-than-doubled  warehouse 
capacity  and  an  enlarged  mail- 
room. 

Ultimate  pressroom  capacity 
will  be  21  press  units  and  three 
folders. 

Buys  Offset  Press 

Pendleton,  Ore. 

Purchase  of  a  new  Goss  Sub¬ 
urban  web  offset  press  has  been 
announced  by  J.  W.  Forrester 
Jr.,  editor-publisher  of  the 
Pendleton  East  Oregonian. 


Goss  Appoints 
Foreign  Saies  Aide 

Chicago 

Goss  International,  a  subsidi¬ 
ary  of  the  Goss  Company,  a 
Division  of  MGD  (Miehle-Goss- 
Dexter,  Inc.),  has  acquired  the 
services  of  Richard  T.  Schneider 
to  be  sales  correspondent  with 
Latin  American  newspaper  and 
magazine  publishers.  He  spent 
five  years  with  the  Parker  Pen 
Company  as  a  foreign  sales 
emissary. 
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READY  BY  1961  is  the  plan  for 
the  $2  million  expansion  of  the 
Birmin9ham  (Ala.)  News  plant. 
Six  new  Goss  Headliner  unifs  will 
be  installed  and  color  facilities 
added.  Last  expansion  of  the  News 
mechanical  plant  was  in  1950  and 
in  1941.  The  News  is  a  Newhouse 
paper,  with  Clarence  B.  Hanson 
Jr.,  publisher. 


Jackson  to  U.  S. 

Nelson  H.  Jackson  has  joined 
the  sales  staff  of  United  States 
Printing  Ink  Corporation,  Little 
Ferry,  New  Jersey.  He  has  been 
associated  with  W.  C.  Herrick 
Ink  Company  and  International 
Paper  Company.  He  will  be  serv¬ 
icing  newspaper  accounts  in 
New  England  and  Middle  At¬ 
lantic  states. 

• 

Broxon  Joins  Goss 

Paul  O.  Broxon  Jr.,  formerly 
newsprint  representative  of 
Powell  River  Sales  Corporation, 
has  been  appointed  sales  repre¬ 
sentative  of  the  Goss  Company 
on  the  West  Coast. 


The  famous  Gutenberg  Bible  —  being  one  of  the 
first  books  printed  from  movable  type  —  can 
never  be  duplicated.  And  because  many  years 
ago  Imperial  was  first  with  type  metal  Plus 
and  Service  Plans,  you  are  assured  of  metal 
services  beyond  comparison. 

ImpemI  type  metal  company 


Chicago  SO 


Excellent  for  classified  pages,  "copy” 
lines,  general  display,  or  wherever  a 
condensed  outline  Gothic  is  needed. 
Made  in  18,  24,  30,  36  and  48  point. 

Ludlow  Typograph  Gouipany 

2032  Clybourn  Avenue  +  Chicago  14 


Philadelphia  34 
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Cam  Device  Slops 
Ink-Dry  Press 

Henry  Molloy,  a  pressman, 
got  $100  from  the  New  York 
Times  last  month  for  inventing 
a  device  that  will  save  many 
times  that  amount  in  newsprint 

Mr.  Molloy  has  been  a  Times 
pressman  for  nine  years.  He’s 
part  of  the  crew  on  Press  23, 
which  lacked  a  device,  standard 
on  most  presses,  that  shuts  them 
down  automatically  when  ink 
fountains  go  dry.  As  a  result 
lightly  inked  or  wholly  un-inked 
sheets  sometimes  roll  from  23 
before  its  crew  detects  ink  fail¬ 
ure.  These  sheets  must  be  tom 
from  the  press  and  thrown  out 
as  waste. 

The  problem  of  immediately 
detecting  “white  sheets”  on 
Press  23  has  been  furrowing 
pressroom  brows  for  years.  Mr. 
Molloy  solved  it.  He  invented  a 
cam  device  that  will  stop  23 
automatically  when  its  ink  feed 
runs  low.  His  cam,  to  put  it 
briefly,  is  electrically  connected 
to  the  press’  “stop”  circuit.  In 
[  case  of  ink  failure  an  impulse 
from  the  cam  shuts  down  the 


Typesetting  Products 
Increase  in  Census 

Washinctok 

During  1958,  the  Department 
of  Commerce  reports,  manufa^ 

I  turers  in  the  typesetting  indus¬ 
try  shipped  products  valued  at 
$177  million.  This  was  a  46% 
increase  over  the  shipments  re¬ 
ported  in  1954. 

Shipments  to  newspapers  wei* 
valued  at  $3,666,000  in  1958,  tt 
18%  increase  over  1954  ship¬ 
ments.  In  1957  shipments  valued 
at  $3,704,000  went  to  newspa- 
:  pers. 
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Wood  Flong  Will 
Double  Its  Plant 

A  million  dollar  expansion 
program,  the  major  part  of 
which  will  be  completed  by 
September,  has  been  announced 
by  Wood  Flong  Corporation, 
Hoosick  Falls,  N.  Y.,  manufac¬ 
turers  of  stereotype  mats,  in¬ 
cluding  the  “no-pack”  mat  — 
“Super  Flong.” 

Mounting  orders  for  Wood 
Flong’s  established  lines  have 
made  the  expansion  and  instal¬ 
lation  of  new  machinery  manda¬ 
tory,  according  to  Thornton 
Hall,  president  of  the  corpora¬ 
tion. 

The  additional  space  and 
equipment  will  double  the  manu¬ 
facturing  capacity  of  the  plant. 
Much  of  this  investment  will  be 
for  quality  control  devices. 


Sell  men  speee 
with  the 

POWER  of 
COLOR! 
3<iealA 


ROP 
NEWSPAPER 
ROLLERS 

National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
spacel  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  ntetro- 
politan  dailies.  Get  your  share  of 
this  growing  market! 

'k  Regrinding 
facilities 
available 
near  youl 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


DAY  BY  DAY  in  every  way  the 
New  London  (Conn.)  Day  grows 
bigger  and  better.  New  glass  and 
aluminum  structure  pictured  above 
in  architect's  sketch  will  house 
expanded  mechanical  departments. 
The  project  involves  an  invest¬ 
ment  of  (250,000. 

Week  of  March  14 
For  Ayer  Enlries 

Philadelphia 
Publishers  of  all  English- 
language  daily  newspapers  in 
the  United  States  have  been 
invited  to  enter  copies  in  the 
30th  Annual  Newspaper  Contest 
for  the  Ayer  Typographical  cup 
and  other  awards. 

The  contest  day  will  be  se¬ 
lected  from  the  week  of  March 
14,  after  the  week  has  ended. 
Men  prominent  in  public  af¬ 
fairs,  art  and  printing  will  judge 
the  entrants  on  an  April  date 
to  be  selected. 

The  Ayer  Cup  will  be  awarded 
to  the  newspaper  judged  best  in 
typography,  make-up  and  print¬ 
ing.  First,  second  and  third 
Honorable  Mention  Awards  will 
be  given  in  three  circulation 
classes:  more  than  60,000  cir¬ 
culation,  between  10,000  and  50,- 
000  circulation,  and  less  than 
10,000.  An  Honorable  Mention 
Award  will  be  given  to  the  best 
tabloid,  regardless  of  circula¬ 
tion. 

Last  year  the  Goshen  (Ind.) 
News,  won  the  Ayer  Cup  for 
the  second  time. 


Press  Erectors 


"NATIONWIDE  SERVICE" 

72  years  experience  dismantling,  moving  & 
erecting  new  and  used  Newspaper  Presses. 
Our  Customers  Include: 

Chicago  TribiiM  •  Chicago  So*  Timos  •  Chicago  Amoricao 
Chicago  Daily  Nows  •  Salt  Lake  Tribooo  •  Wall  Stroot 
Journal  •  R.  Hoc  &  Co.  •  Miohio  Priuttaig  Pross  Co.  •  Daily 
Raciug  Form  •  Goss  Printing  Pross  Co.  •  RapM  City  Daily 
Journal  •  Popular  Mochanks  •  W.  F.  Hall  Printlug  Co.  o  San 
Francisco  Shoeing  Nows 


Taft  Contracting  Co.,  Inc. 

1125-31  W.  Adams  St. 
Chicago  7,  Illinois 
Monroe  6-4114 


Wostom  Division 
821  Howard  Stroot 
San  Francisco,  Calif. 


8-Section  Plate 
Conveyor  System 
Fully  Automatic 

Los  .\NGELI8 
The  plate  conveyor  in  the 
pressroom  of  the  Times-Mirror 
Company,  publisher  of  the  Lot 
Angeles  Times  and  the  Mimr 
News,  has  been  converted  to 
fully  automatic  control  by  . 
system  designed  and  built  by 
the  company’s  Electric  Shop, 
headed  by  Chief  Electriciaa 
Johnny  Johnson. 

The  plate  conveyor  system  it 
built  in  eight  joined  section*, 
looping  the  huge  pressroom  to 
supply  stereo  plates  to  its  80 
black  and  white  units.  As  each 
individual  plate  arrives  on  a 
section,  it  automatically  puts  the 
next  section  in  operation.  Ai 
each  clears  a  section,  and  if 
there  are  no  plates  immediately 
following,  that  section  of  the 
system  automatically  stops  after 
a  5-minute  delay. 

Mr.  Johnson  reports  that  al¬ 
ready  a  great  deal  of  wear  and 
tear  on  the  press  conveyor  sys¬ 
tem  has  been  avoided,  since  it 
formerly  operated  on  a  more  or 
less  continuous  basis.  Too,  he 
added,  much  time  has  been 
saved  for  pressmen  themselvei, 
because  it  is  no  longer  necessary 
for  them  to  stop  and  start  con¬ 
veyor  system  sections  by  mean* 
of  manual  controls. 

An  earlier  improvement  in  the 
Times-Mirror  pressroom  opera¬ 
tions  was  the  installation  of 
automatic  plate  spacers  on  the 
conveyor  line.  With  six  auto¬ 
matic  casters  feeding  stereo 
plates  onto  one  main  track,  there 
always  was  the  possibility  of  a 
“pile  up”  at  the  junctioni, 
causing  delay  to  the  entire 
system. 

The  automatic  plate  spacen, 
called  “traffic  cops,”  which  are 
controlled  electrically,  hold  bad: 
the  plates  on  their  separate 
tracks  until  the  main  line  b 
clear  and  free.  Thus  a  smooth 
operation  results,  with  the  auto¬ 
matic  spacers  feeding  onto  the 
main  line  in  uniform  order  and 
with  time-saving  regularity. 

• 

Gage  Is  Secretary 

Harry  L.  Gage,  who  retind 
in  1947  as  a  vicepresident  of 
Mergenthaler  Linotype  Coo- 
pany,  has  become  secretary  of 
the  National  Printing  Equip¬ 
ment  Association,  Inc.,  succt^d" 
ing  the  late  James  E.  Benn4 
Mr.  Gage  had  been  the  asso^ 
tion’s  educational  advisor  sin* 

_  1953. 
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Chicago  Defender 
In  Its  New  Plant 

Chicago 

From  its  humble  beginning  in 
the  kitchen  of  a  rooming  house 
at  3159  S.  State  St.  on  May  5, 
1905,  the  Chicago  Defender  has 
passed  another  milestone. 

The  Daily  Defender,  four- 
year-old  offspring  of  the  Nation¬ 
al  Defender,  a  weekly  news- 
l)aper,  on  Feb.  26,  completed  the 
transfer  of  all  departments  and 
equipment  from  the  old  location 
at  3435  S.  Indiana  Ave.,  to  the 
new  plant  at  2400  S.  Michigan 
Ave.  The  move  was  part  of  a 
$l-million  expansion  program. 

Starting  the  removal  of  heavy 
equipment  from  the  old  building 
on  Feb.  25,  the  company  had 
composing  room  machinery  and 
other  equipment  set  up  by  Sun¬ 
day,  Feb.  28,  for  the  first  press 
run  in  the  new  headquarters. 
The  Defender  had  operated  on 
Indiana  Avenue  since  1921. 

The  Feb.  29th  edition  was  the 
first  to  be  published  from  the 
new  location. 

The  moving  venture  was  car¬ 
ried  out  without  missing  a  single 
edition,  despite  continuous  snow¬ 
fall. 

John  H.  Sengstacke,  publisher 
of  the  Defender,  who  on  Feb.  25, 
lifted  a  copy  of  the  final  edition 
printed  at  the  Indiana  Avenue 
address,  lifted  the  first  copy 
printed  at  the  Michigan  Avenue 
plant. 
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Vienna  to  Have 
New  Plants  That 
Are  Showplaces 
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Ancient  Vienna  is  getting  two 
new  newspaper  publishing 
houses  which  are  going  to 
change  the  city’s  skyline  and 
break  with  the  traditional  archi¬ 
tectural  scene  downtown.  They 
alao  will  mark  dramatic  ad¬ 
vances  in  Austrian  postwar 
journalism,  according  to  advices 
to  E4P  from  Richard  Kasischke, 
AP  correspondent. 

The  new  buildings,  .scheduled 
for  completion  in  1961  and  1962, 
are: 

The  22-story  publishing  house 
of  the  Vienna  Kurier,  Austria’s 
biggest  independent  daily  news- 
paper. 

The  ‘Pressehaus,’  of  Die 
Presse  and  Express,  both  con¬ 
trolled  by  independent  Publisher 
Fritz  Molden.  This  is  a  13-story 
building  right  on  the  Donau- 
kanal,  an  arm  of  the  Danube 
River  and  near  the  city  center. 

The  two  projects  are  the  big¬ 
gest  structures  undertaken  in 
Vienna  publishing  in  many  dec¬ 
ades.  Not  only  will  they  be  show- 
places,  but  the  Kurier’s  will 
replace  a  razed  landmark,  the 
old  Scala  theater. 
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Previously  no  newspaper  in 
this  city  exclusively  had  a  brand 
new  plant  of  its  own,  and  here 
the  Kurier  will  set  a  “first.” 
This  paper  evolved  from  the 
former  Wiener  Kurier,  published 
up  to  Spring,  1955,  by  the 
United  States  element  of  the 
Big  Pour  occupation  govern¬ 
ment  in  Austria. 

The  Kurier,  with  Austria’s 
largest  circulation,  now  occupies 
only  a  single  floor  of  a  large 
general  publishing  house.  Pres¬ 
ent  oflSces  are  crowded  and  old- 
fashioned  and  editors  have  to 
make  long  detours  to  the  com- 
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posing  rooms.  Much  of  the  print¬ 
ing  equipment  is  obsolete. 

Whereas  it  now  takes  two 
and  a  half  hours  to  print  the 
Kurier’s  normal  weekday  run  of 
200,000  copies,  four  new  rotary 
presses  will  produce  480,000  in 
one  hour. 

The  new  Kurier  building,  to  be 
completed  in  1961,  will  cost  $3,- 
000,000. 

The  Kurier’s  new  quarters 
may  also  give  this  enterprise, 
controlled  by  youngish  Publisher 
Ludwig  Polsterer,  opportunity 
for  expansion  into  pictorial  jour¬ 
nalism.  Herr  Roisterer’s  fortune 
comes  mainly  from  milling  in¬ 
dustries  but  he  has  increasingly 
interested  himself  personally  in 
his  growing  publishing  interests. 

The  new  Pressehaus,  to  be 
finished  in  1962,  will  cost  close 
to  $2,000,000.  The  two  Molden- 


controlled  papers  it  will  house 
include  the  independent  Morn¬ 
ing  Die  Presse,  with  a  present 
circulation  of  50,000.  The  after¬ 
noon  Express,  a  popular  tabloid, 
is  the  first  Austrian  daily  to 
feature  daily  color  printing. 

Both  the  Kurier  and  Express 
have  recently  been  pressing  cir¬ 
culation  gains  in  the  face  of 
rising  competition  from  other 
papers,  many  of  which  are  still 
financed  or  controlled  by  politi¬ 
cal  parties. 

• 

Secretary  Named 

Directors  of  the  Great  Lakes 
Newspaper  Mechanical  Confer¬ 
ence  have  elected  John  E.  Innis, 
general  foreman  of  the  stereo 
department  of  the  Indianapolis 
Star  and  News,  as  secretary- 
treasurer,  succeeding  the  late 
Don  M.  Clark. 


Argentine  Paper 
Plans  New  Plant 

Buenos  Aikes 

The  90th  annivei^ry  of  La 
Nacion  was  celebrated  Jan.  4 
with  a  reception  at  the  news¬ 
paper  building.  Announcement 
was  made  of  La  Nacion’s  plans 
to  erect  a  nine-story  building 
and  add  much  new  equipment. 

The  paper  was  founded  by 
General  Bartolome  Mitre,  whose 
career  included  the  presidency  of 
Argentina,  general  and  histor¬ 
ian. 

Dr.  Bartolome  Mitre,  the  pres¬ 
ent  director  of  the  paper,  and 
Dr.  Enrique  Luis  Drago  Mitre, 
business  manager,  presided  at 
the  anniversary  celebration 
which  was  highlighted  by  presen¬ 
tation  of  medals  to  employees 
with  26  and  40  years  service. 


ELECTRONIC  ENGRAVERS 


“Probably  the  most  significant 
thing  about  the  Elgrama  is  that 
it  produces  zinc  plates  which  can 
be  matted  as  easily  as  zinc  plates 
made  by  the  acid  engraving  proc¬ 
ess.  Since  we  now  have  to  make 
only  one  plate  instead  of  two,  as 
we  did  on  plastic,  our  production 
is  twice  as  fast. 

“We  feel  the  Elgrama  is  one  of 
the  best  investments  we  have 
ever  made.  Our  readers  have  no¬ 
ticed  the  difference  in  the  ap¬ 
pearance  of  our  pictures.  We  are 
doing  the  job  faster,  and  con¬ 
sidering  the  savings  in  material 
and  the  machine  rental  we  were 
paying,  the  purchase  price  of  the 
Elgrama  will  be  amortized  in 
about  21  months." 

— from  one  newspaper  publisher 

to  another,  (names  on  request) 


r— 

■  ELGRAMA  SALES  COMPANY 
I  La  Salle,  Illinois 

■  Please  send  all  details. 

j  NAME _ 

I  NEWSPAPER _ 

I  ADDRESS _ 


Who  else  wants  to  cut  produc¬ 
tion  costs  and  increase  reve¬ 
nue?  If  you  do,  send  this 
coupon  for  complete  data  on 
Elgrama. 
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From  40  to  270 
On  Roto  Force 
After  25  Years 

The  Rotogravure  Department 
of  the  New  York  News  heralded 
its  official  25th  birthday  March 
10.  It  was  on  that  date  in  1935 
that  the  roto  staff  produced  its 
first  issue  of  the  Rotogravure 
Section,  as  it  was  then  called, 
in  the  newly  constructed  facili¬ 
ties  housed  atop  the  Brooklyn 
Plant. 

The  magazine,  an  integral 
part  of  the  Sunday  News  since 
1926,  formerly  had  been  printed 
by  the  Art  Gravure  Corp.  The 
fiedgling  News-processed  edi¬ 
tion  contained  12  pages  of  sepia 
and  black  and  white.  The  first 
four-color  page  did  not  appear 
until  July  28,  1935,  and  appro¬ 
priately  showed  a  bevy  of  bath¬ 
ing  beauties. 

Less  than  40  employees  put 
out  the  first  issue  and  21  of 
them  are  still  with  the  depart¬ 
ment  organized  by  the  late  Gus¬ 
tav  Friess,  superintendent  who 
planned  the  roto  plant.  Direct¬ 
ing  the  staff  through  its  most 
formative  years  was  the  late 
Arthur  Dultgen  who  served  as 
superintendent  from  1936  to 
1951.  He  developed  the  revolu¬ 
tionary  method  of  gravure  print¬ 
ing  known  as  the  News-Dultgen 
Process  which  many  national 
magazines  now  use. 

The  department  today,  under 
superintendent  J.  E.  Hazel,  has 
a  staff  of  270  men  who  last 
year  turned  out  2,400  pages,  an 
average  46-page  issue  weekly. 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


The  Best  Known  CHASES 
In  Tho  CraiHiic  Arts  Indnstry* 

The  Best  Yon  Cm  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  in 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Featnres 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  *  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print. 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  leading  dealers,  coast-to-coast, 
handle  AMSCO  products. 


which  consumed  24,608  tons  of 
newsprint  and  6,859,507  pounds 
of  ink.  The  1959  issues  also  con¬ 
tained  1,079,840  lines  of  adver¬ 
tising  as  compared  to  281,000 
lines  in  1936. 

The  roto  staff  is  capable  of 
putting  out  a  72-page  issue,  in¬ 
cluding  40  color  pages,  although 
the  record  issue  to  date  is  64 
pages,  achieved  13  times,  five 
times  last  year.  The  64-page 
issues,  however,  have  hit  the 
top  color  potential. 

Through  the  years  the  depart¬ 
ment  continued  to  modernize 
and  only  this  month  began  oper¬ 
ating  a  $360,000  proof  press. 


Almost  Capacity 
For  Run  of  Color 


Denver  Post  Starts 
Expansion  for  Color 


96-Pg  Color  Press 
For  California  Daily 


Van  Nuys,  Calif. 

The  Van  Nuys  News  is  in¬ 
stalling  a  new  six-unit  Goss 
Headliner  press  which  it  plans 
to  have  in  operation  by  early 
summer.  Capable  of  printing  96 
pages  when  running  at  full  ca¬ 
pacity.  The  new  press  also  will 
print  color. 

The  production  plant  is  being 
enlarged  to  house  the  press 
which  is  part  of  $1,000,000  ex¬ 
pansion  program  of  paper. 

The  News  also  has  purchased 
the  business  block  in  which  the 
remainder  of  the  plant  is  lo¬ 
cated. 


Klamath  Falls,  Ore. 

The  Herald  and  News  of  Feb. 
25  lacked  just  one  color  ad  of 
running  its  capacity  on  color  on 
its  new  Hoe  Printmaster  press. 

There  were  seven  spot  colors 
and  if  color  had  been  used  on 
page  one,  it  would  have  been 
capacity,  according  to  W.  E. 
(Gene)  Denton,  press  foreman. 

The  color  advertising  included 
a  double-truck  grocery  ad  on 
which  red  was  overprinted.  Mr. 
Denton  achieved  orchid  color, 
for  the  free  orchids  offered  as 
the  store’s  weekend  special,  by 
a  light  red  overprint.  Tomatoes 
and  radishes  came  out  a  shiny 
red  by  overprinting.  Lobsters 
and  accent  reds  were  straight 
color. 


All  except  two  of  the  seven 
color  ads  were  made  up  in  the 
newspaper’s  own  shop.  Two 
black  plates  are  cast  and  the 
red  portion  routed  out  of  one 
and  the  black  from  the  other  in 
order  to  give  the  desired  blends. 
Each  of  the  seven  advertisers 
in  color  paid  a  $35  color  prem¬ 
ium.  In  the  32-page  paper  there 
were  six  full  pages  of  color 
advertising. 


Den\eb,  Coloik. 

Palmer  Hoyt,  editor  and 
lisher  of  the  Denver  Post,  aiw^ 
nounced  March  2  that  the  niij» 
lion-dollar  expansion  progru^. 
was  under  way  to  provide  colo^ 
display  in  a  bigger  paper  hyJM 
Nov.  1. 

Five  new  press  units 
color  attachments  will  give  thei^ 
Post  a  printing  capacity  of  9| 
pages  a  day  with  full  color  or.^ 
eight  pages.  Present  capacity  it 
80  pages  daily  if  eight  are  of 
full  color. 

The  .3-.story  Hotel  building  »t 
14th  and  Welton  street,  puM 
chased  three  years  ago,  wiU  be  t| 
razed  and  a  two-story  huildia* 
housing  additional  mailrooij| 
and  loading  docks  will  be  com 
structed  on  the  site. 

Present  mailrooms  and  doeiij. 
at  14th  and  California  streeMI 
will  lie  extended  acro.ss  the  alleyl 
to  the  new  structure. 


Color  Every  Day 
On  Winter  Olympics 


Flint  Ink  Names 
Chicago  Manager 


New  Plant  in  Reno 
Has  Color  Press 


Chicago 

The  Flint  Ink  Corporation  has 
announced  the  appointment  of 
George  F.  Murphy  as  manager 
of  its  Chicago  operation. 

1  For  the  past  nine  years  Mr. 
I  Murphy  has  been  in  charge  of 
I  the  New  York  Graphic  Arts  Di- 
I  vision  of  the  Minnesota  Mining 
&  Manufacturing  Company.  He 
succeeds  Monroe  Seiberling  who 
has  been  transferred  to  Des 
Moines,  Iowa. 


Reno,  Nev. 

The  Reno  Gazette- Journal  lie- 
gan  to  occupy  its  new  plant 
March  7.  Construction  liegan 
March  31,  1959.  The  new  plant 
has  50,000  square  feet  of  floor 
space. 

Highlights  include  a  compos¬ 
ing  room  with  a  hardwood 
jiarque  floor  and  a  new  color 
press.  New  office  furniture  and 
equipment  has  also  been  added 
to  that  used  at  the  old  location. 
Dedication  is  planned  for  early 
in  April. 


Sacramento,  Calif. 

The  Sneramento  Bee,  a  Mc- 
Clatchy  newspaper,  carried  full 
editorial  color  on  its  front  page 
every  day,  except  one,  durinfj 
the  VIII  Olympic  Winter 
Games. 

A  color  photographer  was  sta¬ 
tioned  at  Squaw  Valley  duriii)( 
the  Games.  On  three  occasions 
the  film  was  brought  to  Reno  by 
circulation  district  managers 
and  placed  on  a  Sacramento- 
bound  plane.  On  other  occasions 
the  film  was  brought  back  to 
the  paper  by  Bee  personnel  who 
happened  to  be  at  the  Games. 

A  stereotype  mat,  made  espe¬ 
cially  for  fast  color  work,  was 
used  and  this  reduced  the  nut 
baking  time  from  the  usual  15 
minutes  per  plate  to  a  nuub- 
mum  of  5  minutes  per  plate. 


CAPCO  REWINDER 
SAVES  NEWSPRINT 


Sava  up 
a  day. 


to  4  rolli  of  iwwipriot 


Other  Capco  Produets 

★  PORTABLE  INK 
FOUNTAIN 

★  CORE  STRIPPER 

★  PLATE  GAUGE 

★  "FACE-O-TYPE" 
MACHINE  iMcbaaieolly  ra< 

predocM  •■gravod  typa,  slag, 
bordar,  scraaa  pottora. 


!  Des  Moines  Press 
Going  to  Florida 


For  complete  details  on  any  CAPCO  Products  write 


CAPITAL  TOOL  &  MANOFACTURING  CO. 


5000  CALVERT  ROAD,  COLUGE  PARK.  MD.  •  UNiaa  4-7»77 


Fort  Pierce 
Gardner  Cowles  of  the 
Moines  (la.)  Register  & 
une  and  John  R.  Harrison, ; 
lisher  of  the  Fort  Pierce 
Tribune,  are  having  an  add 
erected  to  the  News  Tril 
building  here  to  house  a 
press  and  auxiliary  equip 
Work  is  under  way  on  a  : 
dation  for  the  135-ton  64-p 
four-unit  press  which  will 
from  the  Des  Moines 
papers.  The  stereotype  dep 
i  ment  will  be  modemij 
i  approach  complete  auton 
i  Mr.  Harrison  said. 
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Editor  &  Publisher 


Please  send  me  copy(ies)  of  the  1960  EDITOR  &  PUBLISHER 

YEAR  BOOK,  at  $3.25  per  copy. 


Name  .  ...  . . 

Address  .  ,  . 

City .  Zone.  State 

Company  . Nature  of  Business . 

D  Bill  me  Q  Bill  my  company  □  Payment  enclosed 


^rden^Home 
^tions  Aids 


Because  he 
writes  so  well 


Dorofhy  H.  Jenkins  in  a  field  of 
phlox. 


It  is  one  thing  to  master  the  intricacies  of  good  golf 
in  actual  play.  It  is  still  another  to  be  able  to  transmit  your 
own  know-how  to  others  in  personal  instruction.  But 
when  you  can  go  a  step  further  and  effectively 
communicate  this  magic  through  text  and  illustration, 
well— then  you’re  in  Tommy  Armour’s  class. 

To  the  many  requests  we  receive  from  readers  asking 
that  Armour’s  newspaper  articles.  “Play  Better  Golf,” 
be  offered  in  booklet  form,  we  have  to  say:  “Sorry. 

No  can  do.” 

The  reason  is  that  Tommy’s  reputation  as  a  writer  on 
golf— to  say  nothing  of  his  standing  as  champion  player 
and  teacher— is  such  that  he  is  already  “big”  in  books. 
His  “Play  Your  Best  Golf  All  The  Time”  and  “A  Round 
Of  Golf  With  Tommy  Armour”  (Simon  and  Schuster) 
are  best  sellers,  and  we  have  neither  the  right  nor  the 
inclination  to  compete  with  these  epics. 

But— beginning  April  4  we  present  a 
new  series  of  thrice-weekly  articles  by 
the  “Silver  Scot,”  exclusively  for 
newspapers.  Plan  a  spot  now  in  your 
V  paper  for  Tommy  Armour’s  “Play 

)  Better  Golf.”  Proofs  on  request'.  Write, 

/V~"^  wire,  or  phone  today! 


African  News 
Service  Set 


Chicaffa  Ynrk^ewK 

m^mm*  Tam>^r,  rmirmm* 
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SYNDICATES 


London  Agency  Opens 
An  American  Branch 


By  Ray  Erwin 


London  International  Press 
Ltd.,  Britain’s  youngest  fea¬ 
tures  agency,  has  opened  a  U.S. 
office  at  445  Park  Avenue,  New 
York. 

Miss  Harriet  Stix,  who  had 
been  a  reporter  for  the  London 
Daily  Express  and  the  Ameri¬ 
can  Weekend,  also  London,  is 
manager  of  the  New  York  office. 
Miss  Stix,  who  was  reared  in 
Cincinnati,  was  a  news  clerk  for 
the  woman’s  department  of  the 
New  York  Times  before  she 
went  to  London  to  work  four 


years  ago. 


Selling  and  Buying 


The  New  York  office  of  the 
syndicate  is  interested  in  sell¬ 
ing  features  to  U.  S.  news¬ 
papers  and  in  buying  serializa¬ 
tion  rights  to  American  books 
for  publication  in  English  news¬ 
papers.  Miss  Stix  is  engaged 
at  present  in  looking  over  book 
publishers’  lists  for  syndication 
purposes. 

London  International  Press 
was  started  less  than  a  year 
ago  by  Christopher  Shaw  and 
Michael  Russell  in  an  attic  room 
furnished  with  a  table,  two 
chairs  and  a  broken  coffee-cup. 
The  agency  now  occupies  a 
luxury  suite  of  offices  at  72-78 
Fleet  Street.  The  office  is 
manned  by  a  dedicated  staff  of 
15  experts  who  include  English 
men  and  women,  a  Scotsman, 
an  Irishman,  an  American,  a 
South  African  and  a  Hungar- 


100  Writers 


ARE  YOU  AN 
UNPUBUSHED  AUTHOR? 


to  syndicate  in  the  U.  S.  The 
agency  also  supplies  big  fea¬ 
tures,  often  running  to  several 
installments,  to  national  news¬ 
papers  with  circulations  of  mil¬ 
lions.  It  has  obtained  full  rights 
to  Diana  Dors’s  life  story. 

“It  is  the  policy  of  LIP  to 
make  Britain’s  best  writers 
available  to  any  newspaper  at 
moderate  prices,”  explained  Mr. 
Shaw.  “Our  own  staff  men  and 
women  are  Fleet  Street’s  best. 
It  is  no  accident  that  w’e  clicked 
from  the  word  go.  Months  of 
planning  paved  the  way.  Special 
teams  were  recruited  for  a  mar¬ 
athon  market  research  project, 
which  roped  in  every  newspaper 
published  in  Britain. 

“We  ordered  25,000  copies  of 
newspapers  and  studied  each  for 
style,  type  of  feature  and  po¬ 
tential  readership,”  he  con¬ 
tinued.  “The  results  were  col¬ 
lated  and  analyzed  and  from 
this  we  were  able  to  anticipate 
the  needs  of  editors  and  sign 
up  the  finest  writers  on  all  pop¬ 
ular  subjects.” 


Besides  Mr.  Shaw  and  Mr. 
Russell,  the  directors  are  George 
Millar,  D.S.O.,  M.C.,  and  the 
Hon.  G.  R.  St.  Aubyn. 


If  you  hare  a  book  length  manuscript  you 
would  like  to  hare  published,  our  editorial 
staff  will  be  glad  to  consider  it.  Our  program 
has  launched  many  new  writers.  Submit  your 
work  or  request  further  infcraiaticMi.  We  con¬ 
sider  all  types  of  material:  fiction*  poetry* 
iuroiUes.  religious  books*  scholarly  work. 


GREENWICH  BOOK  PUBLISHERS 
AH:  Mr*  Kospwr.  485  FiM  Av«.,  N.Y.C, 


Sales  Staff 


More  than  100  top  British 
writers,  from  the  Hon.  Gerald 
Lascelles  (the  Queen’s  cousin), 
who  knows  his  jazz,  to  Jack 
Brabham,  fastest  auto  racer  on 
earth,  write  weekly  columns 
which  the  agency  syndicates 
throughout  Britain  and  is  ready 


iiiwwiiinMiiiiamiiu^^ 


The  syndicate  employs  a  staff 
of  salesmen  who  constantly  tour 
Britain  in  LIP  cars,  visiting 
editors  regularly,  offering  them 
new  columns  to  meet  their  in¬ 
dividual  needs  as  well  as  pic¬ 
tures,  cartoons  and  quizzes  and 
games.  A  new  word  puzzle  with 
one-column  format  is  called 
“Ring  Around.” 

Sales  manager  is  Lionel  A. 
Phillips,  formerly  circulation 
manager  for  McGraw-Hill  Pub¬ 
lishing  Co.  Ltd.,  who  after  the 
war  toured  Norway,  Central 
Europe,  Southern  Rhodesia  and 
South  America,  where  he 
travelled  more  than  2,000  miles 
down  the  Amazon  with  Sebas¬ 
tian  Snow,  British  explorer,  on 
a  homemade  raft. 

When  Britain’s  press  was 
hamstrung  for  six  weeks  by  a 
printers’  strike  last  Summer, 
LIP  turned  apparent  disaster  to 
advantage.  The  strike  began  the 
day  the  team  was  due  to  go  out 
on  its  first  sales  safari.  Sales¬ 
men  covered  thousands  of  miles 
on  goodwill  missions,  intro¬ 
ducing  LIP  and  themselves.  Re¬ 
sult  was  that  as  soon  as  presses 
rolled,  features  were  selling 
fast. 

Jack  Aitken,  who  in  1939 
gate-crashed  the  meeting  be¬ 


ProL  Eugene  J.  Sheffer,  Columbie 
University, '  who  plans  the  King 
Features  Syndicate  crossword  puz¬ 
zle  that  appears  daily  in  154  news¬ 
papers,  proudly  displays  La  Croix 
de  Chevalier  de  la  Legion  d'  Hon- 
neur,  awarded  hin<  by  France  for 
his  work  as  director  of  Maison 
Francaise  at  Columbia  and  for 
furthering  French-American  cul¬ 
tural  relations. 


CASTRO’S  CUBA 


Syndicate 


entences 
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— If  George  Washington, hid 
accepted  royal  status,  Hoimei 
Alexander,  McNaught’s  Wash¬ 
ington  columnist,  might  today 
be  the  Viscount  of  Viiginiaaad 
landlord  of  Mount  Vernon,  rea¬ 
sons  Parade.  Mr.  Alexander'i 
great-grandmother,  Hanna  Let 
W  ashington,  daughter  of 
George’s  brother,  John  Aupu- 
tine  Washington,  was  bom  aad 
married  at  Mount  Vemoo, 
which  was  willed  to  this  braneh 
of  the  family  by  the  first  presi¬ 
dent. 


tween  King  George  VI  and  Pres¬ 
ident  Roosevelt  in  Union  Sta¬ 
tion,  Washington,  disgruised  in 
a  kilt,  is  features  editor.  Garry 
MacEligot,  ace  features  man  on 
the  Dublin  Sunday  Review,  is 
assistant  features  editor. 

The  agency  never  sleeps. 
There  is  a  24-hour  telephone 
service.  Electric  typewriters  and 
a  telex  machine  are  used  for 
fast,  direct  communication  with 
all  parts  of  the  world.  The  busy 
staff  refuses  a  coffeebreak. 

High  up  in  offices  overlooking 
Fleet  Street,  a  fine  etching  of 
which  has  been  chosen  as  the 
trademark  of  London  Inter¬ 
national  Press,  the  agency  con¬ 
stantly  seeks  new  horizons.  A 
director  recently  fiew  back  from 
a  business  reconnaissance  in 
Sweden  with  a  pocketful  of  con¬ 
tracts — another  from  Tangier. 


— By  happy  chance,  James 
Leasor,  London  newsman  and 
author  of  13  books,  an  old  friend 
of  Antony  Armstrong-Jones, 
was  in  New  York  when  Princess 
Margaret’s  engagement  was  an¬ 
nounced.  He  quickly  revised 
copy  of  a  five-part  series  he  had 
written  about  the  Princess  for 
United  Features  Syndicate. 
William  S.  White,  the  same  syn¬ 
dicate’s  Washington  colunmisL 
went  to  Israel  to  write  a  series. 
And  Ed  Koterba,  the  syndicate’s 
humor  columnist  in  Washington, 
was  here  for  a  visit  with  Execu¬ 
tive  Editor  Lee  B.  Wood,  Nat 
York  World-Telegram  &  Swl 


— Abigail  Van  Buren,  author 
of  McNaught’s  “Dear  Abby" 
column  in  more  than  500  news¬ 
papers,  along  with  other  news 
folk,  has  accepted  President 
Eisenhower’s  invitation  to  par¬ 
ticipate  in  the  White  House  (km- 
ference  on  Children  and  Youth 
(March  27-April  2). 


— J.  N.  (Ding)  Darling,  80, 
retired  Des  Moines  Regititi 
cartoonist,  wintered  as  usual  ou 
Captavia  Island,  Fla. 


Seven  articles  exposing  bru¬ 
talities  of  Castro’s  Red-tinged 
regime  in  Cuba  are  offered  by 
the  Chicago  Tribune-New  York 
News  Syndicate.  The  stories 
are  by  the  New  York  Daily 
News  team  of  Joe  Martin  and 
Phil  Santora,  whose  expose  of 
the  brutalities  of  the  Batista 
regime  in  Cuba  nearly  two  years 
ago  won  them  a  Pulitzer  Prize. 

( See  pages  69  and  71 ) 


— Walt  Ditzen,  who  draws  the 
sports  cartoon  “Fan  Fare”  f« 
National  Newspaper  Syndicite, 
recently  suffered  a  heart  attai 
but  is  reported  to  be  making* 
good  recovery  at  his  home  in 
Phoenix,  Ariz.  Despite  his  Al¬ 
ness,  Mr.  Ditzen  has  not  missed 
a  deadline,  having  had  his  won 
far  enough  ahead  before  thr 
heart  attack.  He  has  again  u- 
sumed  drawing  his  daily  car 
toon,  maintaining  his  .schedule 
with  no  interruptions. 


— Hall  Syndicate  is  offering 
series  of  12  articles  excerpt®- 
from  the  new  book,  “Tlii 
Amazing  Results  of  Positin 
Thinking,”  by  Dr.  Normw 
Vincent  Peale.  Each  story  rum 
to  around  1,000  words. 
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Tom  Dammann  (r),  Chicago  Sun- 
Times  Syndicate  roving  reporter, 
interviews  Karan  Singh,  headman 
of  small  Indian  village,  who  is 
wearing  key  chain  given  him  by 
President  Eisenhower,  guest  in  Mr. 
Singh's  home  recently.  Photo  is  by 
Harle  Dammann,  who  is  collabor¬ 
ating  with  her  husband  on  a 
people-to-people  travel  series  for 
the  syndicate. 


injf  and  correspondence — for  a 
strictly  ‘one-man’  syndicate  is 
almost  an  impossibility.  There 
is  definitely  a  lot  of  pride  which 
the  two  of  us  feel  in  carryinjf 
out  all  the  different  phases  of 
syndicate  operation. 

“Ever  since  startinj?  ‘Ticker 
Toons’  I’ve  had  all  kinds  of  con¬ 
vincing  evidence  that  the  aver¬ 
age  person  is  pretty  uninformed 
about  the  details  of  the  stock 
market  and  investment  field. 
One  broker  told  me  recently  that 
he’d  addressed  a  group  of  en¬ 
gineers  who  were  high-up  in 
their  field  but  lacked  even  ele¬ 
mentary  knowledge  of  invest¬ 
ment  matters.  I’ve  found  that 
it’s  hard  to  get  too  simple.” 


(Fla.)  hews,  now  vicepresident  points  up  an  investment  or  in- 
of  Sports  Consultants.  The  col-  vestment  club  principle.  Al- 
umn  will  be  300  words  and  will  though  syndication  by  Jud  Hurd 
be  available  on  a  twice-weekly  Cartoons  (Forest  Hill  Bldg., 
or  once-weekly  basis.  13237  Superior  Ave.,  Cleveland 

Both  sportsmen-writers  will  12,  Ohio)  began  only  a  few 
be  available  for  spot  assign-  months  ago,  “Ticker  Toons”  al- 
ments  on  big  events  in  their  ready  is  appearing  in  six  of  the 

10  largest  cities  in  the  country. 
“Hartack’s  column  will  give  Newspapers  already  using  the 
readers  the  inside  on  his  opin-  panel  include  the  New  York 
ions  on  big  races,  big  horses,  the  Journal- American,  Chicago 
Triple  Crovm,”  said  Mr.  Ander-  (Ill.)  Daily  News,  Los  Angeles 
son.  “He  wrote  a  series  last  (Calif.)  Examiner,  Cleveland 
Winter  for  the  Miami  News  that  (Ohio)  Plain  Dealer,  Baltimore 
was  unusually  candid  and  in-  (Md.)  News-Post,  Boston 
formative.  Marciano,  who  will  (Mass.)  Evening  Globe,  Mem- 
attend  all  the  big  fights  in  per-  phis  (Tenn.)  Commercial  Ap- 
son,  knows  the  inside  of  boxing  peal,  Richmond  (Va.)  Times- 
as only  the  only  unbeaten  heavy-  Dispatch,  Columbus  (Ohio)  Dis- 
weight  champion  of  history  patch,  Kalamazoo  (Mich.)  Ga- 
ronld.”  ^  zette. 

*  *  *  Here  is  what  Mr.  Hurd  has 

CIVIL  W.\R  MAP  to  say  about  his  experiences  in 

,  ,  ,,  ,  „  ,  his  self-chosen  self-syndication 

A  full-page,  full-color  (four  cartoon; 


A  LOVELOBN' COLUMN 
waiT£Q  ADVISED  HEQ. 
SINGLE  GAL  READERS  TO 
JOIN  INVESTMENT  CLUBS. 


PARENTHOOD  POEM.S 
Humorous  poems  on  parent¬ 
hood  are  a  new  once-a-week 
feature  offered  by  Newspaper 
Enterprise  Association. 

The  poems  are  written  by 
Janet  Henry,  a  suburban  house¬ 
wife  and  mother  of  four  chil¬ 
dren.  The  poems  are  aimed  at 
all  readers  but  particularly  at 
parents  and  grandparents  who 
will  recognize  the  laugh- 
provoking,  often  exasperating, 
things  that  happen  in  a  house- 
They  hold  with  children  about.  Janet 
Henry’s  poems  have  appeared 
in  newspapers,  magazines  and 
book.  NEA  staff  artist  John 


GENERALL'y  CLUBS  AR£ 
EITMER  ALL  MEN  OR  ALL 
WOMEN.-  MIXED  CLUBS 
ARE  INCREASING  RAPIDLV- 
BUT  WOMEN  ARE  STILL  IN 
THE  MINORITY  IN  THOSE. 


*1  shows  at  a  Toons’  to  financial . editors  bet-  have  made  all  their  facilities 

?  ance  the  Union  and  Confeder-  than  many  syndicate  sales-  available  to  me  and  are  delight- 

ate  States.  A  decorative  border  ^len  could.  Let  me  hasten  to  ed  to  double-check  material  to  a  _ _ 

on  each  side  shows  a  Confeder-  ^dd  that  the  fellows  I  know  who  see  that  absolute  authenticity  Lane  will  draw  illustrations, 
fl  soldier  and  their  ^re  salesmen  for  the  large  syn-  prevails.  *  *  ♦ 

ags.  The  map  includes  a  chron-  dicates  are  fine  fellows — it’s  “Shortly  after  the  feature  be-  AliAm  nina 

events  to  help  readers  jug^-  ^jjat  in  this  one  particular  gan  last  November,  a  syndicate 
study  the  campaigns.  case  I  thought  I  could  do  better,  in  Australia  wrote  to  say  that  Eugene  Leslie  (Gene)  Ahem, 

The  map  was  produced  under  “Incidentally,  since  the  fea-  there  is  now  a  big  boom  in  stock  64,  creator  of  “Major  Hoople” 
the  technical  guidance  of  Dr.  ture  started,  I  have  had  offers  interest  in  Australia  and  that  in  the  “Our  Boarding  House” 
Philip  Van  Doren  Stem,  Civil  from  several  of  the  large  syndi-  they  would  like  to  distribute  cartoon  panel,  died  of  a  heart 
War  historian.  Dr.  Stem  has  cates  which  are  interested  in  ‘Ticker  Toons’  there.  Recently  attack  March  6  in  his  home  in 
^tten  a  story  to  supplement  distributing  the  feature  but  so  I  began  negotiations  with  them.  Los  Angeles.  Mr.  Ahem  drew 
fhe  map.  Reprints  on  special  far  I’ve  remained  a  ‘mgged  in-  “It  seems  to  me  that  one  way  the  cartoon  from  the  early  1920s 
will  be  available  in  quan-  dividual.’  I  did  not  submit  the  the  small  syndicate  can  prosper  until  1936.  He  then  switched  to 


RIGHT-TO-KNOW  SETBACK 


Dakota  Court  Limits 
‘Business’  of  Press 

Bismarck,  N.  D.  N.  D.,  president  of  the  press 
The  North  Dakota  Supreme  group,  said  the  matter  of  legis- 
Court  has  held  that  newspapers  lation  will  be  scheduled  for  dis- 
have  no  business  inspecting  cussion  at  the  association’s  con- 
wills,  guardianships  and  other  vention  in  April, 
probate  documents.  Judge  Strutz’  opinion  upheld 

The  ruling  was  termed  “half  a  ruling  last  fall  by  Judge  Roy 
a  victory”  by  the  (Urnnd  Forks  Redetzke  of  Grand  Forks 
Herald  which  carried  the  case  County  District  court  in  the 
to  the  high  court.  Its  jiunjose  Herald’s  suit  against  County 
was  to  test  a  1957  freedom  of  Judge  Evelyn  Lyons,  who  had 
information  law  patterned  after  refused  to  permit  access  to  wed- 
a  Sigma  Delta  Chi  “model  law”  ding  licenses  and  will  filings, 
for  open  records  and  open  meet-  Both  the  Herald  and  Miss 
ings.  Lyons  stressed  that  there  was 

Judge  Alvin  C.  Strutz  said  in  no  ill  feeling  between  them  but 
his  decision  that  the  right-to-  that  the  suit  was  brought  for- 


tate  of  a  neighbor  who  lived  in  to  withhold  marriage  licenae  ig- 
the  next  block  that  their  interest  formation  only  when  asked  to 
in  the  records  of  his  state  con-  do  so  by  the  applicants  or  a 
stitute  ‘business  therewith.’  minister  on  their  behalf. 

“If  the  general  public  has  ac-  Harold  Shaft,  representing 
cess  to  the  records  of  the  county  the  Herald,  contended  the  public 
court  only  to  the  extent  that  it  has  a  right  to  know  whst’i 
has  ‘business  therewith,’  has  the  going  on  in  its  public  offices, 
plaintiff,  as  a  newspaper,  any  “For  the  extension  of  credit 
greater  right  than  the  general  the  collection  of  debts  and  other 
public?”  legitimate  business  purposes  the 

In  her  brief  Feb.  2  on  the  public  in  entitled  to  know  who 
Herald’s  appeal.  Judge  Lyons,  is  going  to  marry,  or  has  mtr- 
through  her  attorney  Philip  ried,  whom;  who  has  been  de- 
Bangs,  told  the  Supreme  Court  dared  incompetent  and  for 
that  the  “doctrine  of  privacy”  whom  guardians  have  been  ap- 
should  come  into  effect  when  pointed;  who  will  share  in  es- 
relatives  desire  no  publicity  on  fates,  who  will  administer  them, 
county  court  matters,  including  whether  estate  taxes  have  been 
the  issuance  of  marriage  li-  paid  and  how  much,  and  if  and 
censes  —  “at  least  to  the  extent  when  distributions  are  made," 
of  withholding  the  information  Mr.  Shaft  told  the  high  court 
from  a  newspaper  whose  only  “It  has  the  right  to  know 
purpose  in  obtaining  the  infor-  about  public  benefactions  of  dfr 
mation  is  to  give  it  unwanted  ceased  persons  and  the  right  to 
publicity.”  know  if  public  and  private  in- 


know  law  did  not  apply  to 
county  courts  since  they  are  not 
“agencies  of  the  state,”  as  re¬ 
ferred  to  in  the  statute.  In  this 
regard,  he  said  marriage 
licenses  are  open  to  inspection. 

One  of  the  prime  movers  of 
the  North  Dakota  law'.  Prof. 
.\lvin  E.  Austin,  head  of  the 
University  of  North  Dakota 
journalism  department,  Grand 
Forks,  assailed  the  decision. 

“There’s  much  more  at  stake 
in  the  decision  than  satisfaction 
of  idle  curiosity  of  a  newsman,” 
he  said. 

“In  many  cases  the  public 
good  is  served  if  the  newsman 
is  permitted  to  examine  a  rec¬ 
ord,  particularly  a  w'ill  filed  for 
probate,”  said  Prof.  Austin,  a 
member  of  SDX’s  freedom  of  in¬ 
formation  committee. 

(Jianges  to  Be  .Sought 

He  said  he  will  push  for 
changes  in  the  North  Dakota 
measure  through  the  resources 
of  the  state  professional  chapter 
of  SDX  and  the  North  Dakota 
Press  Association,  which  joined 
to  promote  the  1957  enactment. 

Henry  Sullivan  of  Mohall, 


Il885-1960^ 


Of 


p  looking 
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ward  for  a  judicial  decision. 

Earlier  l.aw  Gited 

The  Supreme  Court  judgment 
said  coimty  records  are  open  to 
examination  “by  persons  having 
business  therewith”  —  as  pro¬ 
vided  in  an  earlier  state  law — 
and  therefore  the  right  is  limited 
to  those  persons  with  direct  or 
personal  interest  in  the  specific 
instances. 

“A  new'spaper  is  entitled  to 
no  greater  right  of  inspection 
than  that  governing  the  public 
generally  under  the  statute  pro¬ 
viding  that  records  of  the 
county  court  shall  be  open  to 
persons  with  business  there¬ 
with,”  Judge  Strutz  w’rote. 

Referring  to  the  use  of  the 
word  “business”  in  the  phrase, 
the  judge  said,  “Its  meaning  de¬ 
pends  upon  its  context  and  upon 
the  purpose  of  the  Legislature 
in  the  use  of  the  w’ord.”  This 
means  a  limitation  to  persons 
with  direct  personal  concern  in 
the  record. 

Issuing  marriage  licenses  is 
not  a  “proceeding”  of  the  county 
court  and  therefore  such  lists 
are  not  truly  court  records,  he 
said. 

The  Legislature’s  enactment 
of  the  law'  in  1957  w’as  intended 
to  make  available  public  infor¬ 
mation  about  the  spending  of 
public  money  and  the  handling 
of  public  business.  Judge  Strutz 
said. 

Not  I^gisJalure's  Intention 

“Surely  the  Legislature  did 
not  intend  to  extend  to  the  pub¬ 
lic  the  right  to  pry  and  meddle 
w'ith  the  private  matters  of  per¬ 
sons  w'ho  have  business  in  the 
county  courts.  .  .  . 

“Surely  it  cannot  be  argued 
that  the  doctor  or  the  store¬ 
keeper  or  the  village  gossip 
have  such  an  interest  in  the  es- 


It  w'as  Miss  Lyons’  practice  terests  are  being  protected. 

Supreme  Court  Protects 
Anonymity  in  Expression 


Washington 

The  principal  of  anonymous 
expression  is  embodied  in  the 
First  Amendment,  the  Supreme 
Ck)urt  ruled  this  week  in  a  6  to 
3  decision. 

A  point  made  by  the  dissenters 
— Justices  Tom  C.  Clark,  Felix 
Frankfurter  and  Charles  Evans 
Whittaker — was  that  the  major¬ 
ity’s  view  ran  counter  to  the 
rwiuirement  by  Congress  that 
newspapers  must  publish  the 
names  of  their  principal  owmers 
and  editors  to  qualify  for  Sec¬ 
ond  Class  mailing  privileges. 

The  case  came  before  the 
court  on  a  First  Amendment 
question  raised  by  Manuel  D. 
Talley,  who  was  fined  $10  in 
1958  for  passing  out  leaflets  in 
Los  Angeles.  His  leaflets  in¬ 
cluded  the  name  and  addresses 
of  the  National  Consumers 
Mobilization,  but  no  individual 
names. 

1932  Ordinance  Void 

A  Los  Angeles  ordinance, 
adopted  in  1932,  provided  that 
no  one  may  distribute  a  handbill 
“in  any  place  under  any  circum¬ 
stances”  unless  it  has  printed 
on  its  face  the  names  and 
addresses  of  the  author  and  the 
distributor. 

The  Supreme  Court  decision 
invalidated  that  ordinance.  In 
the  majority  opinion,  Justice 
Hugo  L.  Black  wrote: 

“Anonymous  pamphlets,  leaf¬ 
lets  and  even  books  have  played 
an  important  part  in  the  prog¬ 
ress  of  mankind.  Persecuted 
groups  and  sects  from  time  to 


time  throughout  history  hnw 
been  able  to  criticize  oppreann 
practices  and  laws  either  anony¬ 
mous  or  not  at  all. 

“Before  the  Revolutionary 
War  colonial  patriots  frequently 
had  to  conceal  their  authorAip 
or  distribution  of  literature  that 
easily  could  have  brought  doii 
on  them  prosecutions  by 
English-controlled  courts.” 

JuMificalion  Pleaded 

Justice  Black  said  Los  Aa 
geles  had  tried  to  justify  th 
ordinance  as  a  device  agaimt 
fraud  and  libel.  But  the  lav 
W'as  not  so  limited,  he  said,  ami 
the  court  was  not  passing  on  > 
statute  restricted  to  preventaf 
“these  or  other  supposed  evils' 
He  concluded  that  the  ordinaae 
W'as  “void  on  its  face.” 

The  opinion  relied  in  part  a 
recent  cases  in  which  the  conn 
has  unanimously  held  that  tk 
National  Association  forth 
Advancement  of  Colored  People 
could  not  constitutionally k 
forced  to  disclose  memboi 
names. 

The  Los  Angeles  handhii 
urged  customers  of  a  markets 
boycott  it  because  it  sold  pnk 
ucts  of  “manufacturers  who  wii 
not  offer  equal  employment  op 
portunities  to  Negroes,  Mexico* 
and  Orientals. 

“I  stand  second  to  none  t 
supporting  Talley’s  right  of  f» 
speech — but  not  his  freedom! 
anonymity,”  Justice  Clark 
in  the  dissenting  opinion. 
constitution  says  nothing  ab* 
freedom  of  anonymous  speed 
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SHOWS  30,000  GAIN 


Chi  News  Weekend 
Paper  Makes  Its  Bow 


cag:o.  Chicago  Life  purposely  is  ager.  The  Daily  News  is  offering 
“light”  on  text  material,  so  as  a  35%  discount  to  retail  adver- 
not  to  conapete  with  This  Week  tisers  in  the  Weekend  issue  if 
magazine,  it  was  pointed  out.  the  same  ad  is  run  within  the 
Don  Gromley  is  editor  of  the  previous  five  days. 


roto  magazine  with  Jerry  Gib- 
l>ons  as  art  director.  John  Stan- 


The  Daily  News  and  Sun- 
Times  are  also  providing  volun- 


ton,  feature  editor,  supervises  tary  combination  ad  rates  to 

the  overall  editorial  content  of  retail  and  general  advertisers 

Chic.\go  000.  It  is  also  understood  that  the  Weekend  Daily  News  under  using  space  in  their  respective 

The  Weekend  Chicago  Daily  Saturday  is  the  Tribune’s  big-  the  direction  of  Tom  Collins,  color  comics  sections  and  TV 

Sews  made  its  bow  here  on  gest  weekday  circulation,  with  Daily  News  managing  editor.  magazines.  Combination  ads  ap- 

The  Daily  News  continued  its  P<*ared  in  both  papers  in  these 


Szturday,  March  6,  as  a  six-  the  paper  selling  at  10  cents  and 


section  newspaper  selling  for  including  a  color  TV  magazine  iieavy  promotional  campaign  in  sections  last  weekend. 

15  cents  with  a  30,000  gain  in  section.  l)ehalf  of  the  Weekend  paper  Mr.  Gore  said  that  reserva- 

rirculation  over  the  previous  The  price  of  the  Monday  this  week.  In  addition  to  teaser  tions  for  advertising  space  in 
Saturday.  through  Friday  Daily  News  re-  ^nd  full-page  announcement  ads  Chicago  Life  (initially  a  32-page 

Termed  by  the  Daily  News  mains  7  cents.  Home  delivery  jn  the  Daily  News,  there  are  ™to  section)  and  in  other  sec- 

u  a  “pioneering  development  in  prices  in  the  city  and  suburbs  spot  announcements  on  radio  of  the  Weekend  paper  are 

American  journalism,”  the  will  be  54  cents  weekly  or  $2.25  and  television,  plus  truck  niost  encouraging  at  this  stage. 

Weekend  Daily  News  will  seek  monthly  for  six  days.  Saturday  posters  and  circulation  point-of-  indicating  advertiser  acceptance 

to  capitalize  on  the  leisure  time  home  delivery  of  the  Weekend  sale  material.  the  new  Weekend  paper, 

of  the  five-day  week.  Daily  News  will  be  18  cents  ^s  an  added  booster  for  the  ^  .  . 


of  the  new  Weekend  paper. 


of  the  five-day  week. 

Covers  Week  Ahead  n>oncniy.  TV  magazine,  the  Daily  l  aDlOlCl 

Kxpand  Triple  .Streak  News  distributed  50,000  copies  Troy,  N.  Y. 

Published  on  Saturday,  but  of  the  pocket-size  magazine  on  The  Record  Newspapers  of 

deapied  to  provide  reading  for  The  Weekend  Daily  News,  Monday,  using  attractive  pro-  Troy  launched  their  first  tabloid 

the  entire  family  over  the  week-  packaged  like  a  metropolitan  fessional  models.  The  sampling  venture  with  a  40-page  edition 
end,  the  Saturday  paper’s  main  Sunday  paper,  is  built  on  the  program  will  be  repeated  next  March  5.  Embodying  local  fea- 
news  section  includes  a  special  base  of  the  Saturday  Triple  Monday,  March  14,  when  an-  tures  TV  and  radio  logs  the 
hesded  “Where  to  Go  .  .  .  What  Streak,  created  in  1961  as  a  10-  other  50,000  copies  will  be  given  4^5  included  a  4-page  pull-out 
to  Do”  as  a  guide  for  Chicago  cent  Saturday  paper  under  the  away  at  railroad  stations,  bus  comic  section,  two  pages  in  color, 
area  activities  for  the  week  direction  of  Basil  L.  Walters,  .stops  and  elevated  train  sta-  and  a  color  nuzzle  page.  Front 


Daily  News  will  be  18  cents 
weekly  or  75  cents  monthly. 


Adds  Sat.  Tabloid 


Published  on  Saturday,  but 
deapied  to  provide  reading  for 


Expand  Triple  .Streak 


Troy,  N.  Y. 
The  Record  Newspapers  of 
Troy  launched  their  first  tabloid 


ahead.  then  executive  editor  of  Knight  tions.  and  back  covers  were  in  color, 

“The  weekend  has  become  Newspapers  and  now  in  his  Retail  advertising  linage  in  all  printed  on  the  newspapers’ 

what  Sunday  used  to  be,”  said  ^ond  year  as  e<htor  of  the  Weekend  paper  was  double  presses.  The  new  tabloid  will 
Marshall  Field  Jr.,  publisher  of  News  under  Field  owner-  that  normally  carried  on  Satur-  appear  Saturdays  in  the  Troy 

the  Daily  News,  whose  Chicago  days,  according  to  Budd  Gore,  Record  (morning)  and  the 

Sws-Times  is  well  established  Mr.  Walters  pioneered  the  10-  Daily  News  advertising  man-  Timee-Rerord  (evening). 


aarsiiaii  a  iciki  ^  • 

the  Daily  News,  whose  Chicago  ‘'hip. 
Sun-Times  is  well  established  Mi 


Sun-Times  is  well  established  Mr.  Walters  pioneered  the  10- 
in  the  Sunday  field  in  competi-  Saturday  paper  with  such 

tkm  with  the  Chicago  Tribune  success  as  to  gain  the  attention 
and  Chicago's  American.  All  editors  across  the  county, 
three  Sunday  papers  sell  for  20  •^^ny  of  whom  came  to  the  Daily 
toita.  The  American  continues  News  to  “see  how  its  done.” 
to  sell  for  7  cents  on  Saturday  “’The  success  of  the  Triple 
in  direct  competition  with  the  Streak  confirmed  our  belief  that 
Weekend  Daily  News  at  15  the  reader  wants  more  out  of  a 
cents,  the  latter  having  formerly  weekend  newspaper,”  said  Mr. 
sold  for  12  cents  on  Saturday.  Walters,  who  expressed  the  hope, 
(E&P,  Feb.  6,  p  9).  along  with  Mr.  Field,  that  the 

Weekend  Daily  News  will  de- 
PIcaMed  with  Gain  velop  into  a  newspaper  that  will 

Ken  Johnston,  Daily  News  be^me  “an  imiwrtant  forum  for 
dreulation  manager,  was  espe-  Midwest  thinking  and  debate.” 
cizUy  pleased  with  the  30,000  ^  ^ 

increase  for  the  first  issue  of  the  -wtotw 

Weekend  paper  over  the  previ-  The  Saturday  package  in- 


Times-Rerord  (evening). 


’  •  ' 


Two  New  .Seetien.*! 


Weekend  paper  over  the  previ-  The  Saturday  package  in- 
ons  Saturday.  He  said  the  re-  eluded  two  new  sections,  the 
sponse  was  exceptionally  good  color  gravure  magazine,  “Chi- 
in  view  of  the  3-cent  price  in-  cago  Life,”  and  a  digest-size 
twase  for  the  Saturday  paper.  TV  News  magazine  with  pro- 
He  told  E&P  the  percentage  of  gram  listings  for  the  coming 
increase  was  higher  in  the  sub-  week.  Saturday  color  comics 
orbs  than  in  the  city,  indicating  were  converted  to  tabloid  size  in 
tbst  food  chain  store  outlets  did  a  16-page  section.  The  main 
very  well.  news  section  has  been  expanded 


tbst  food  chain  store  outlets  did  a  16-page  section.  The  main 
Ik  very  well.  news  section  has  been  expanded 

As  Chicago’s  four  “weekend”  to  include  more  interpretive 

*  papers  went  into  March,  the  "e^s  articles,  plus  the  Where- 
®  Daily  News  Saturday  average  to-Go-What-to-Do”  guide  lead- 

rtood  at  approximately  540,000,  ‘"8  off  the  second  section.  Coni- 

*  thas  jumping  to  an  estimated  pleting  the  package  is  This 
570,000  for  the  first  Weekend  tVeefe  magazine,  a  regular 

”  issue.  The  American’s  circula-  Saturday  feature  of  the  Daily 
»  tion  was  over  416,000  on  Satur-  News  for  many  years. 

*  ilay  and  over  592,000  on  Sunday.  Chicago  Life  is  primarily  a 
Hie  Sunday  ’Tribune’s  circula-  pictorial  magazine  with  empha- 

D  lion  is  currently  running  at  ap-  sis  on  personalities,  fashions, 

*  Pioximately  1,240,000  and  the  cookery  and  gracious  living  as 
Sunday  Sun-Times  about  680,-  practiced  in  metropolitan  Chi- 
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On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E&P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address  . 

City .  Zone ....  State . . . . 

Company  . 

Meal  check  to 

Editor  &  Publisher 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10J00 
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NIGHT  AND  DAY- 
YOU  ARE  THE  ONE 
Long  Minneapolis  Tribuw 


PAJAMA  PARTY 
Robinson,  Indianapolis  News 


IRRESTIBLE  FORCE, 
IMMOVABLE  OBJECT 
Pletcher,  Sioux  City  Journal 


TONSIL  TEST 

Hubenfhal,  Los  Angeles  Examiner 
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WASHINGTON  FOCUS 


“Weeventuany  got  to  Marti,  able  championship-type  pi^ 
nique,  French  West  Indies  but  j^^^by  he  shares  with  hii 

the  boat  was  eating  more  than  father 
we  were.  So  we  gave  up  the  ‘  «  *  a 

trip  and  went  to  San  Juan,  LOGICAL  MOVE 

where  I  worked  on  both  the 

English-language  World-Journal  The  General  Manager  of  the 
(since  defunct)  and  the  Span-  National  Editorial  Associatk* 

ish-language  El  Mundo.  leaned  back  in  his  chair  and 

The  Star  has  ambitious  plans  smiled  as  he  reflected  on  the 

for  pan-Caribbean  circulation  so  completion  of  NEA’s  first  year 

Mr.  Priest  actually  is  covering  with  headquarters  here, 
stories  for  that  entire  area.  The  “It  was  a  logical  move  to  come 
ME-W'C  C'rxn  cav  ii’av  paper  also  is  using  the  large  here  from  Chicago,”  said  crew- 

l-OK  S.AfN  JL.A.>  volume  of  copy  (sent  by  mail)  cut  Edgar  S.  Bayol.  “This  is 

phone  cable  from  produced  by  the  other  members  where  we  should  have  been  for 
Publishers  Association,  which  Florida  to  Puerto  Rico  is  making  of  the  Cowles  Bureau.  a  long  time.  The  influence  of 

persists  in  challenging  the  cost  a  lot  of  difference  to  the  Wash-  *  *  *  government  on  the^  publishing 

ascertainment  methods,  observed  ington  Bureau  of  the  San  Juan  COLONEL  TIM  business  makes  it  increasingly 

that  the  volume  of  newspaper  Star,  new  English  -  language  ,,  i»  /-•  i  i  important  to  have  direct  con- 

mail  had  continued  to  drop  “be-  daily  backed  by  Gardner  Cowles.  agencies  here  as  wtU 

cause  inadequate  service  forces  “We  are  using  the  phone  for  A  with  members  of  Congress.  1 

daily  newspapers  to  seek  more  anything  big  and  fast-breaking,”  '  .  ™  j  ,  Hanson,  w  o  is  as-  could  name  the  postal  rate  prob- 
efficient  and  less  expensive  dis-  says  the  Star’s  correspondent,  °  example.” 

tribution  methods.”  The  smaller  Walter  Priest.  “In  the  old  days  father,  Elisha  Han-  Mr.  Bayol,  a  friendly  South- 


Bv  Pat  Munroe 


PO.ST  OFFICE  DEFICJTS  counted  for  $3,805,000  additional 

revenue  from  the  second  class 
The  Post  Office  Department  mailings, 
shows  an  increasing  deficit  for  The  avera 
the  handling  of  newspapers  in  newspaper  s 
second  class  mail.  For  the  fiscal  5.7  ounces  a 
year  1959  its  Cost  Ascertain-  scaled  at  6 
ment  report  charges  approxi-  There  were 
mately  $112  million  of  the  total  dividual  pii 
$303  million  second  class  deficit  docked  by  tl 
to  daily  newspapers,  other-than- 
daily  newspapers  and  free-in- 
county  papers. 

(The  American  Newspaper  The  new 
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AIN'T  IT  AWFUL? 

Alley,  Memphis  Commercial  Appeal 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 
Grant,  Oakland  Tribune 


BAHLE  PREPARATIONS 
McClanahan,  Dallas  News 


BOOMERANG 
FOR  THE  'LIBERALS' 
Selbel,  Richmond  Times  Dispatch 


CONVENTION  PREVIEW 


Press  Problems  Seen 
At  Democrats’  Show 
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By  Richard  Critchfield 

Editor  &  Publisher  Washinaton  Bureau 


tihcate  names  him  an  “Admiral 
in  the  Nebraska  Navy.” 

He  was  formerly  publisher  of 
the  Alexandria  (Va.)  Gazette, 
promotion  managrer  of  the  W ash- 
kgton  Star  and  New  York 
Wtrld  Telegram,  and  Director 
of  the  Office  of  Information, 

Coca-Cola  Co. 

One  of  his  more  time-con¬ 
suming  duties  is  heading  up  an¬ 
nual  NEA  “Study  Missions”  to 

foreign  lands.  Some  100  NEAers  Press  arrangements  for  the  vision  viewing.  The  Republicans 
went  to  Brussels  in  1958  to  study  jggo  national  party  conventions  will  hold  one  morning  session 
the  Common  Market  and  last  ^re  likely  to  mirror  the  con-  Monday,  July  25,  then  follow 
year  about  30  toured  South  ventions  themselves  —  almost  with  daily  7  p.m.  meetings  prob- 
America,  interviewing  Presi-  routinely  smooth  in  Chicago  but  ably  winding  up  four  days  later 
dents  of  various  countries  along  major  problems  in  Los  Angeles,  on  Thursday, 
the  route.  Livingston,  Associated  The  Democrats,  two  weeks 

This  year’s  trip :  a  22-day  tour  Press,  chairman  of  the  Standing  earlier,  will  hold  daily  sessions 
by  air  of  Copenhagen,  Stock-  Committee  of  Correspondents  at  at  3  p.m.  aiming  at  the  big  east 
hotav  Warsaw,  Moscow,  Prague,  Capitol,  which  is  in  charge  coast  viewing  audience  arriving 

Bwlin  and  Paris.  Limit:  70.  (jaiiy  press  arrangements,  home  in  time  for  a  6  p.m.  show- 

Next  years  probable  target,  says  the  setup  for  the  Repub-  ing.  This  will  make  it  tough  on 
lican  Convention  July  25  “seems  both  morning  and  afternoon  east 
to  be  as  good  or  better  than  any  coast  papers,  especially  morn¬ 
ing  editions  which  won’t  get 


Africa. 


CLUB’S  PR  DIRECTOR 


we’ve  had  in  the  past. 

„  rv  •  »» •  i  Livingston  reports  the  more  than  bare  spot  news.  As 

Davis,  a  Minnesota  QQp  arrangements  committee  a  result,  an  even  heavier  em- 
has  been  very  cooperative. 

“They  have  gone  along  in  try¬ 
ing  out  new  floor  press  arrange¬ 
ments  which  should  be  especial¬ 
ly  helpful  to  correspondents 


Mwgwoman,  has  been  appointed 
public  relations  director  of  the 
Nitional  Federation  of  Repub¬ 
lican  Women’s  Clubs  in  Wash¬ 
ington. 

Miss  Davis  is  a  native  of 


phasis  on  feature,  color  stories 
and  analysis  is  predicted  here. 

Taped  Interviews 


No  major  step-up  in  TV  per- 


fforthington,  Minn.,  and  re-  JbS^dlgations^’  sonnel  will  take  place  but  TV 

ported  for  the  Worthington  aeiegaiions.  executives  expect  “more  flexible 

Globe  and  the  Stillwater  Eve-  No  Work  Space  comprehensive”  coverage  by 

tmg  Gazette  convention  use  of  video 

She  was  a  writer  in  the  Los  Angeles  tape.  This  will  allow  taping  of 

wimen’s  department  of  the  St.  ^  good,  he  adds,  interviews  simultaneously  with 

Paul  (Minn.)  Dispatch  and  reason:  The  scene  of  the  major  speeches  for  later  trans- 

Pmeer  Press  until  she  recently  Democrats’  July  11  convention,  mission  and  will  fill  gaps  and 
joined  the  news  staff  of  the  spanking  new,  multi-million-  allow  broader  coverage. 

fibbing  (Minn.)  Daily  Tribune,  dollar  Los  Angeles  Memorial  A  major  improvement  at  Chi- 

Sports  Arena,  almost  completely  cago,  benefiting  both  the  press 
lacks  off-floor  work  space,  and  TV,  will  be  a  series  of 
Further,  sprawling  Los  Angeles  formal  press  conferences  in  the 
Frank  Hewlett,  Washington  lacks  the  fleets  of  taxicabs  and  Boulevard  Room  of  the  Hilton 
torrespondent  for  the  Honolulu  centralized  hotel  accommoda-  Hotel,  convention  headquarters. 
Star-Advertiser,  became  the  first  tions  of  a  convention  city  like  Seats  for  250  newsmen  will  be 
sewsman  to  file  copy  via  the  Chicago.  installed  and  there  will  be  per- 

Boon  recently.  Both  conventions  will  follow  manent  installations  for  TV  in 

Covering  the  unveiling  of  a  a  precedent  set  by  the  Repub-  the  rear.  This  will  ease  much 
N’tvy  research  transmitter,  he  Means  meeting  in  San  Francis-  confusion  where  formerly  im- 
his  story  via  the  400,000  co’s  Cow  Palace  in  1956 — hold-  promptu  interviews  often 
Bile  bounce  route  to  another  ing  a  single  daily  session  at  a  brought  a  mad  scramble  of  re- 
radio  unit  in  Hawaii.  time  geared  to  maximum  tele-  porters  and  technicians  with 
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New*  With  Bounce 


cameras  and  microphones 
around  a  candidate. 

Deadline  for  application  by 
newsman  for  accr^itation  to 
the  two  conventions  is  April  15, 
with  948  seats  available  in  the 
daily  press  section  adjacent  to 
the  speaker’s  rostrum  in  Chi¬ 
cago  and  950  in  Los  Angeles. 
An  innovation  at  the  Democratic 
convention  may  be  a  “split 
level”  press  section,  with  rear 
seats  raised  six  inches  higher 
than  the  first  rows. 

Arrangements  for  the  Chicago 
convention  began  in  October 
when  Mr.  Livingston  and  Joseph 
Wills,  Superintendent  of  the 
Senate  Press  Gallery,  went  to 
Chicago,  looked  over  the  ar¬ 
rangements  and  made  requests 
and  recommendations  to  the  Re¬ 
publican  National  Committee. 

'This  summer’s  convention  will 
be  the  second  held  in  Chicago’s 
International  Amphitheatre.  As 
in  1956,  about  24,000  feet  in  the 
Amphitheatre’s  south  wing  ad¬ 
joining  the  press  stand  were 
allotted  the  press,  with  a  work¬ 
room  of  22,500  feet  in  head¬ 
quarters  at  the  Hilton. 

The  major  change  in  this 
year’s  arrangements  at  Chicago 
will  be  the  issuance  of  new 
temporary  floor  passes  each  day. 
The  passes,  given  out  by  Mr. 
Wills  or  Richard  Embly,  House 
Press  Gallery  Superintendent, 
allow  special  writers  to  get  out 
on  the  floor  quickly  and  confer 
with  the  delegations  from  their 
area.  Reporters  doing  general 
stories,  such  as  wire  service 
men,  get  permanent  floor  passes. 

Onc>Se«8ion  Passes 

Before  1956,  reporters  usually 
reached  the  floor  by  Press  Badge 
identification,  but  the  national 
committees  then,  to  cut  down 
on  aisle  confusion  and  the  fire 
hazard,  began  restricting  the 
number  of  newsmen  on  the  con¬ 
vention  floor.  In  1956,  the  sys- 


(Continued  on  page  76) 
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Conventions 

(Continued  from  page  75) 

tem  of  issuing  some  50  to  60 
temporary  day-by-day  passes 
was  begun  but  too  often  a  few 
would  not  be  returned.  This  year 
the  iiasses  will  become  invalid 
after  one  session  to  allow 
tighter  control  and  get  more 
reporters  to  the  floor.  No  num¬ 
ber  of  permanent  and  temporary 
passes  for  the  convention  has 
been  firmed  up  as  yet. 

Mr.  Wills  reports  other  ar¬ 
rangements  at  Chicago  will  be: 

Provision  for  up  to  250  press 
messengers  at  the  Amphithea¬ 
tre. 

Parking  facilities  for  100 
cars,  10  parking  spaces  for  press 
buses. 

Platform  passes  for  the  ros¬ 
trum  for  one  AP  and  one  UPI 
reporter  with  desk  space  and 
direct  phones  to  the  wire  ser\'- 
ice  headquarters.  Mr.  Embly 
and  Mr.  Wills  will  also  have 
platform  passes  to  gain  admit¬ 
tance  to  the  rostrum  for  cases 
such  as  a  query’  from  a  news¬ 
man. 

Mr.  Wills  will  set  up  a  Chi¬ 
cago  office  a  week  prior  to  the 
convention  to  distribute  creden¬ 
tials. 

In  the  Hilton,  reporters  with 
a  press  badge  can  use  the 
freight  elevators,  a  big  help  of 
side  skirting  the  crushing  lobby 
crowds. 

Newspaper  publishers  and 
their  wives  and  others  connected 
with  the  press  but  ineligible  for 
accreditation,  who  want  seats  in 
the  convention  hall,  are  asked 
to  write  directly  to  Republican 
National  Chairman  Sen.  Thrus- 
ton  B.  Morton  at  National  Head¬ 
quarters  here. 

Reporters  with  seats  on  the 
press  stand  will  have  a  work¬ 
ing  space  of  two  feet  wide  and 
14  inches  deep. 

General  Press  Rooms  will  be 
set  up  at  both  the  Hilton  and 
convention  hall  with  telephones 
and  from  35  to  40  typewriters. 

General  Tire  Company  has 
agreed  to  furnish  free  bus  trans¬ 
portation  to  the  convention  hall 
and  hotels.  At  least  one  type¬ 
writer  firm  has  indicated  inter¬ 
est  in  furnishing  new  machines 
at  both  conventions. 

900  .4ppIication(> 

Mr.  Wills  reports  about  900 
have  applied  to  be  accredited  so 
far  with  six  weeks  to  go  before 
the  deadline.  In  1956,  1,171  do- 
mesti#  newsmen  and  103  foreign 
newsmen  made  application  for 
the  GOP  convention  at  San 
Francisco.  Of  these  876  domes¬ 
tic  and  75  foreign  reporters 
were  accredited.  Figpires  for  the 
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Democratic  Convention  wei-e 
practically  identical. 

As  in  1966,  the  press  section 
flanks  and  extends  backward 
from  the  rostrum,  which  divides 
it  into  two  sections  connected 
by  a  tunnel.  The  Republican  Na¬ 
tional  Committee  furnishes 
space  for  the  convention  hall 
newsroom  while  that  at  the  Hil¬ 
ton  costs  $1  per  square  foot. 

The  Sports  Arena  in  Los  An¬ 
geles  is  a  circular,  beautiful 
building  which  will  seat  the 
delegates  in  a  roimd,  spoke-like 
arrangement.  The  Democratic 
convention  is  expected  to  last 
one  day  longer  than  the  GOP, 
with  acceptance  speeches  by  the 
nominees  tentatively  scheduled 
to  take  place  in  the  open-air 
Coliseum  on  Friday  July  15. 

Needless  to  say,  no  Dodger 
games  are  scheduled  that  week. 

An  ad  hoc  committee.  Chair¬ 
maned  by  Jim  Bassett  of  the 
Los  Angeles  Mirror-News,  and 
including  Henry  Reiger  of  the 
Los  Angeles  UPI  Bureau  and 
Hubbard  Keavy  of  the  AP 
Bureau,  are  working  with  the 
Standing  Committee  here  on  ar¬ 
rangements. 

In  addition  to  Mr.  Livingston, 
the  Committee  here  includes: 
Robert  E.  Thompson,  New  York 
Daily  News;  Allen  Cromley, 
Daily  Oklahoman;  Milton  R. 
Berliner,  W ashington  Daily 
News,  and  Don  Larrabee,  Griffin 
Newspapers. 

Large  Space  for  'IW 

The  emphasis  the  Democratic 
National  Committee  is  putting 
on  television  coverage  of  the 
Los  Angeles  convention  is  most 
clearly  indicated  by  the  allot¬ 
ments  of  space  at  the  arena. 

Ten  thousand  square  feet  on 
the  edge  of  the  Sports  Arena’s 
lower  floor  under  the  stands  has 
been  earmarked  for  TV  use. 
Plans  call  for  construction  of  a 
complete  newsroom,  television 
.studio  and  facilities  to  handle 
30  cameras  and  60  microphones. 

Tentative  plans  for  newspa¬ 
per  working  space  include  a 
structure  outside  the  Arena  at 
rear  of  the  area  where  the  ros- 
trom  and  press  stands  are.  Ma¬ 
jor  problem  is  how  to  squeeze 
in  photo  rooms,  workrooms  for 
correspondents  and  equipment 
space. 

The  Chicago  Amphitheatre, 
like  San  Francisco’s  Cow  Palace, 
has  ample  space  with  newspaper 
working  rooms  in  the  south  barn 
or  wing  and  TV  and  radio  in 
the  north. 

Though  only  around  950  news¬ 
men  will  be  accredited  for  seats 
on  the  floor,  it  is  estimated  be¬ 
tween  3,000  and  4,000  will  be 
actively  covering  the  conven¬ 
tions.  Criterion  for  accreditation 
is  mainly  circulation  size. 


Stauffer  Suspendn 
Capper’s  Farmer 

Topeka,  Kans. 

Discontinuance  of  Capper’s 
Farmer  with  the  April  issue  of 
the  magazine  was  announced 
here  by  Oscar  S.  Stauffer,  presi¬ 
dent  of  Stauffer-Capper  Pub¬ 
lications,  Inc. 

Mr.  Stauffer  said  subscribers 
of  Capper’s  Farmer  will  be  of¬ 
fered  a  choice  of  subscriptions  in 
a  number  of  established  national 
magazines. 

He  made  it  clear  that  his  other 
publications,  including  Capper’s 
Weekly,  and  eight  state  farm 
papers,  as  well  as  his  news¬ 
papers,  television  and  radio  sta¬ 
tions  will  continue. 

“More  and  more  we  were  being 
placed  in  an  untenable  position 
since  Capper’s  Farmer  was  sell¬ 
ing  its  advertising  in  competi¬ 
tion  against  our  own  eight  state 
farm  papers,”  he  explained. 

• 

Serrill  Takes  Job 
Wltli  Grocery  Group 

The  Grocery  Manufacturers 
of  America,  Inc.,  has  added  an 
Employee  Relations  Department 
and  enlarged  its  press  relations 
services. 

President  Paul  S.  Willis  an¬ 
nounced  the  appointment  of 
Theodore  A.  Serrill  as  director 
of  the  GMA  Employee  Relations 
Department  and  Maurice  Sow- 
ard  as  manager  of  press  rela¬ 
tions. 

Mr.  Serrill,  until  recently,  was 
with  the  Washingfton  (D.  C.) 
Publishers  Association  as  execu¬ 
tive  director.  Prior  to  that  he 
was  general  manager  of  the 
Pennsylvania  Newspaper  Pub¬ 
lishers’  Association. 

Mr.  Soward  came  to  GMA 
from  Food  Field  Reporter,  trade 
newspaper  serving  the  grocery 
manufacturing  industry.  He  had 
worked  on  newspapers  in  Can¬ 
ada. 

• 

‘Excessive’  Award 
Is  Cut  in  Half 

Providence,  R.  I. 

A  jury’s  verdict  last  Novem¬ 
ber  awarding  John  F.  Mc- 
Burney,  Pawtucket  attorney, 
$50,000  in  a  libel  suit  against  the 
■Times  Publishing  Co.,  publisher 
of  the  Pawtucket  Times  prior  to 
a  change  in  ownership,  has  been 
cut  in  half. 

Judge  John  E.  Mullen,  in  a 
decision  on  the  publishing  com¬ 
pany’s  motion  for  a  new  trial, 
held  that  Mr.  McBumey  was 
entitled  to  damages  but  the 
award  was  excessive.  He  cut  it 
to  $25,000.  He  said  the  plaintiff 
could  accept  it  or  have  a  new 
trial.  He  accepted  and  the 
newspaper  filed  an  appeal. 


H.  M.  Bitner 
Killed  In 
Car  Crash 


il 


Harry  M.  Bitner  Sr.,  H 
formerly  general  manager  of 
the  Hearst  Newspapers,  vis 
killed  March  7  at  Delray  Bead. 
Fla.,  in  a  highway  collision. 

A  friend  of  Mr.  Bitne, 
George  E.  Sexton,  58,  of  Westoi, 
Mass.,  was  killed  in  the  wied. 
Their  wives  suffered  minor  ii- 
juries.  'The  Bitner  home  ii  ii 
Princeton,  N.  J.  One  of  Mr. 
Bitner’s  brothers,  Lynn,  of 
Rochester,  N.  Y.,  is  geneni 
manager  of  the  Gannett  News¬ 
papers. 

Mr.  Bitner,  who  spent  morr 
than  25  years  as  a  Hearst  a 
ecutive,  was  Chairman  of  tk 
Board  of  Consolidated  Broad  i 
casting  Co.  until  its  sale  abont 
a  year  ago  to  Time,  Inc.  HI' 
.son,  Harry  M.  Bitner  Jr.,  wi; 
associated  with  him  in  the  oper 
ation  of  broadcasting  station. 

In  order  to  devote  more  tix 
to  his  personal  interests,  Mr 
Bitner  resigned  in  1945  as  pofc- 
Usher  of  the  Pittsburgh  (Pa.) 
Sun-Telegraph,  but  he  continaid 
to  serve  the  Hearst  organizatior 
in  an  advisory  capacity. 

He  served  the  Ameritu 
Newspaper  Publishers  Assodi 
tion  as  a  director.  During  Wort 
War  II,  Mr.  Bitner  was  director 
of  the  Newspaper  and  Pdj 
lishing  Division  of  the  WarP» 
duction  Board  in  Washinitor 
which  worked  on  the  wartiss 
newsprint  problem.  He  was  i 
reporter  until  1907,  when  to 
was  made  city  editor  of  tk 
Pittsburgh  (Pa.)  Press,  andk 
later  became  managing  editor 
and  circulation  manager,  h 
1922,  he  became  editor  of  tk 
Detroit  (Mich.)  Times,  whkk 
had  just  been  purchased  k 
Hearst. 

Mr.  Bitner  was  made  genen 
manager  of  Hearst  Newspaper' 
in  1934  and  five  years  later  k 
became  regional  director  of  tte 
Detroit  Times  and  Pittsburia 
Sun-Telegraph. 

$8.50  for  Printers 

PHILADIIPHI' 

Philadelphia  Typograp 
Union  No.  2  has  signed  a  cff 
tract  with  the  Philadelphia 
quirer  and  the  Daily  News 
ing  for  raises  of  $8.50  over 
2^month  period. 

The  new  contract  runs  ui 
Jan.  31,  1962.  It  calls  for  a 
increase  of  $4,  retroactive 
Oct.  1,  1959,  additional 
April  1,  1960  and  $2.50  more 
Feb.  1,  1961. 
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Better  National  Ad 
Discounts  Asked 


Ad  Injunction 

{Continued  from  page  16) 


CllICACHI 

Newspaper  publishers  should 
{in  more  thought  to  making 
jieir  newspapers  more  attrac- 
nve  to  advertisers  as  a  national 
sedium,  CJeorge  P.  Stanton, 
sedia  supervisor  for  Leo  Bur- 
i(rtt  Co.,  told  members  of  the 
Chicago  Chapter,  American  As- 
jociation  of  Newspaper  Repre¬ 
sentatives,  this  week. 

Mr.  Stanton  said  newspapers 
must  face  the  facts,  namely, 
there  is  a  gradual  shrinking  of 
national  advertising  volume  in 
newspapers,  even  though  new’s- 
spers  as  a  whole  carried  an  es¬ 
timated  billion  dollars 

nrth  of  total  advertising  in 
1959. 

Muxt  Be  Realistic 

“I  am  not  too  sure  if  many 
newspaper  publishers  are  really 
interested  in  national  advertis- 
nu,’’  he  said.  “I  don’t  see  too 
much  evidence  among  publish¬ 
ers  in  that  direction.  Their  main 
bsion  seems  to  center  around 
presenting  the  news  and  not  to 
reate  a  national  advertising 
medium.” 

Mr.  Stanton  said  one  of  the 
big  questions  yet  to  be  answered 
atisfactorily,  as  far  as  national 
idrertisers  are  concerned,  is  the 
pnestion  of  national  advertising 
mtes  in  newspapers. 

“1  am  under  the  impression 
that  local  advertisers  get  a  lot 
more  for  their  money  than  do 
rational  advertisers,”  he  as- 
krted.  “Only  recently  have 
rewspapers  introduced  sliding 
^e  discounts  for  national  ad- 
Irertisers.  Discounts  allowed  to- 
py  by  newspapers  don't  amount 
1"  much  when  compared  with 
discounts  offered  by  other 
-edia.” 

Mr.  Stanton  added  “we  are 
Wng  in  an  age  of  discount 
fractures  by  all  types  of  na¬ 
tional  media.”  By  comparison, 
“wspapers  need  a  more  realis- 
c  discount  structure  to  attract 
[rational  advertisers.  He  cited, 
iorinstance,  that  radio  and  tele¬ 
vision,  exclusive  of  the  net¬ 
works,  offer  a  discount  struc- 
pre  for  frequency  of  use,  re- 
fcnlless  of  amount  of  time,  that 
^8  about  like  this:  5%  for  26 
fraes,  10%  for  52  times,  16% 
'or  104  times,  17%%  for  166 
fmes  and  20%  for  260  times. 


Not  Attractive 

(Newspapers  have  a  tendency 
tie  both  frequency  and  vol- 
into  their  discount  struc- 
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tures,  when  such  are  available, 
and  fail  to  make  their  ad  rate 
discounts  sufficiently  attractive 
unless  large  volume  is  used,  he 
said. 

Granting  that  newspapers  are 
a  result  producer  for  retailers, 
he  said  newspapers  need  to 
“demonstrate  to  us  how  they 
can  sell  nationally  advertised 
goods.”  The  overall  cost  factor 
for  a  sustained  national  news¬ 
paper  program  is  generally  too 
great  for  most  national  adver¬ 
tisers  once  a  product  or  service 
has  attained  national  distribu¬ 
tion,  he  explained. 

“We  think  about  using  news¬ 
papers  when  an  ad  has  a  news 
story  to  tell — particularly  at  the 
introductory  stage,”  said  Mr. 
Stanton.  “We  also  use  newspa¬ 
pers  when  there  is  a  lot  of  ex¬ 
planation  to  make.  The  news¬ 
paper  page  gives  us  plenty  of 
room  to  tell  the  whole  story. 
Newspapers  fit  beautifully  into 
tbe  pattern  of  product  introduc¬ 
tions,  market  by  market.” 

Two-fold  Mission 

Mr.  Stanton  told  representa¬ 
tives  they  have  a  two-fold  mis¬ 
sion  to  perform.  Many  are  pri¬ 
marily  market  representatives, 
where  their  papers  have  no  lo¬ 
cal  competition,  he  said. 

In  competitive  situations,  rep¬ 
resentatives  have  a  dual  job  of 
providing  market  information 
and  also  selling  their  individual 
newspapers  in  those  markets, 
he  added.  Representatives  are 
helpful,  he  said,  and  should  not 
be  criticized  for  “checking  lists 
if  their  publishers  want  it  that 
way.” 

Amount  of  Rejected 
Advertising  Declines 

A  survey  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  shows  that  348  U.  S.  and 
Canadian  newspapers  rejected 
advertising  in  1959  amounting 
to  $6,166,321.  A  similar  survey 
last  year  showed  that  219  ANPA 
members  had  rejected  advertis¬ 
ing  in  1968  amounting  to  $8,- 
909,766. 

Many  members  commented 
that  dollar  volume  of  rejected 
advertising  declined  in  1959  be¬ 
cause  those  few  businessmen 
who  try  to  mislead  the  public 
in  advertising  had  learned  that 
their  copy  would  not  be  accepted 
by  newspapers  and  they  were 
forced  to  seek  other  w’ays  of 
dissemination. 


advertisement  which  he  believes 
‘deceptive.’ 

“The  bill  contains  no  intelli¬ 
gible  .standards  as  to  what  con¬ 
stitutes  ‘deceptive’  advertising 
and  is  so  broad  that  it  covers  all 
forms  of  advertising  and  au¬ 
thorizes  the  attorney  general  to 
apply  for  an  injunction  upon 
‘evidence  satisfactory  to  him.’ 

“To  avoid  persecution  by  in¬ 
junction,  advertisers  well  might 
find  their  only  safety  would  be 
hi  ‘clearing'  all  their  advertis¬ 
ing  in  adt'ance  with  the  attorney 
general. 

“It  is  well  established  that 
constitutional  safeguards  are  as 
applicable  to  advertising  as  to 
news  items.  It  is  only  one  short 
step  from  censorship  of  adver¬ 
tising  to  censorship  of  editorials. 

“Any  intrusion  of  censorship 
of  the  press,  whether  it  be  re¬ 
lated  to  editorials  or  advertis¬ 
ing,  must  be  resisted  as  a  threat 
to  our  basic  freedoms.  This  is 
particularly  true  when  dealing 
with  laws  such  as  this  which 
are  so  vague  and  so  lacking  in 
standards  that  the  statute  it¬ 
self  may  well  be  ‘too  vague  for 
validity,’  as  the  Court  of  Ap¬ 
peals  declared  in  People  v.  Firth. 

“If  additional  power  to  move 
against  deceptive  advertising  is 
truly  needed,  consideration 
should  be  given  to  making  it  a 
civil  offense,  rather  than  pro¬ 
ceeding  against  it  tfia  injunc¬ 
tion. 

“History  shows  that  excessive 
penalties  weaken  enforcement  of 
the  law.  Juries  are  understand¬ 
ably  reluctant  to  brand  a  man 
as  a  criminal  and  send  him  to 
jail  for  traffic  violations  or  for 
exaggerated  statements  in  an 
advertisement.” 


Reporter’s  Death 
Is  Called  Suicide 

Jackson,  Miss. 

Robert  Loftus,  47,  reporter 
and  teleg^raph  editor  for  the 
Hattiesburg  (Miss.)  American, 
committed  suicide  here  March  4. 
His  body  was  found  in  a  hotel 
bathroom.  A  cord  attached  to 
a  shower  curtain  rod  was 
wrapped  around  his  neck.  The 
death  was  ruled  a  suicide  by  a 
coroner’s  jury. 

A  native  of  New  York  city, 
Mr.  Loftus  had  been  living  in 
Hattiesburg  since  1946.  At  the 
time  of  his  death  he  was  on 
leave  of  absence  from  the  Amer¬ 
ican  to  work  in  Laurel,  Miss.  A 
veteran  of  World  War  II,  he  was 
employed  at  the  American  for 
14  years. 


Missourians  Start 
Daily  in  Vermont 

MONTPELim.  Vt. 

The  only  state  capital  city 
without  a  daily  newspaper  will 
once  again  have  a  paper  next 
month.  Henry  G.  Evans  of  Flor- 
rissant,  St.  Louis  County,  Mis¬ 
souri,  announces  he  will  start  a 
daily  newspaper  in  Montpelier, 
with  the  first  edition  scheduled 
for  April  15. 

The  Capital  City  has  been 
without  a  newspaper  since  last 
year  when  the  Montpelier  Argus 
was  sold  to  the  Barre  Times. 
The  new  publisher  and  sole 
owner  has  worked  for  the  St. 
Louis  Globe-Democrat,  the  St. 
Louis  Post-Dispatch,  and  United 
Press.  He  was  publisher  of  the 
Florissant  Valley  Weekly  Re¬ 
porter  in  St.  Louis,  which  he 
sold  in  1968. 

Business  manager  of  the  new 
Montpelier  paper  will  be  Wil¬ 
liam  Evans,  the  publisher’s 
brother.  The  paper  is  to  be 
called  either  the  Capital  City 
Post  or  the  Montpelier  Post.  A 
news  staff  of  at  least  four  is 
planned. 

• 

.AP  Opens  Photo 
NelHork  in  Europe 

London 

Associated  Press  has  opened 
the  first  regular  photo  network 
linking  Great  Britain,  France, 
Germany  and  Italy. 

John  Lloyd,  London  bureau 
chief,  said  the  new  leased  wire 
system  was  used  March  1  to 
channel  pictures  of  the  Agadir 
earthquake.  The  photos  were 
sent  into  the  link  connecting 
Paris  and  London  and  started 
there  on  a  relay  around  the 
world. 

Most  pictures  previously  were 
transmitted  throughout  Europe 
on  an  unscheduled  basis  over 
ordinary  telephone  lines. 

• 

R.  B.  Page  Weds 
Mrs.  Kathryn  Miller 

Miami  Bbach,  Fla. 

Mrs.  Kathryn  McDonald 
Miller  of  Miami  and  Rinaldo 
Burrus  Page,  president  and  pub¬ 
lisher  of  the  Star  News  News¬ 
papers  in  Wilmington,  N.  C., 
were  married  March  5  in  the 
Church  By  the  Sea  at  Bal  Har¬ 
bour. 

Mrs.  Page,  the  daughter  of 
Mrs.  Lillian  Holt  McDonald  of 
Miami,  attended  the  University 
of  Miami.  She  is  a  member  of 
the  Miami  Junior  Women’s  Club 
and  the  Cotillion  Club. 

Mr.  Page  is  the  son  of  Mrs. 
Rinaldo  B.  Page  Sr.,  of  Wil¬ 
mington  and  the  late  Mr.  Page. 
He  was  graduated  from  the  Uni¬ 
versity  of  Georgia. 
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the  methods  of  correlation  and 
factor  analysis,  it  makes  pos¬ 
sible  the  comparison  of  papers 
over  a  wide  range  of  detailed 
data. 

“One  of  the  benefits  of  this 
approach,”  he  explained,  “is 
that  it  reduced  the  mass  of  data 
which  a  content  analysis  pro¬ 
duces  into  a  more  manageable 
form,  and  makes  possible  the 
discovery  of  similar  news  play 
patterns.” 

The  method  was  applied  at 
a  number  of  points.  One  analy¬ 
sis  compared  the  frequency  of 
“our  state”  stories  among  New 
York  papers  by  days  of  the 
study.  It  was  expected  that  this 
would  show  two  main  patterns 
—  one  for  A.M.  papers  and  the 
other  for  P.M.  The  expected 
pattern  emerged. 

This  result  also  demonstrated 
that  A.M.  tabloid  and  standard- 
size  papers  gave  about  the  same 
number  of  stories  to  “our  state” 
news  day-by-day  during  the 
study  period.  For  example,  the 
Herald-Tribune  and  the  tabloid 
News  were  highly  similar  in 
this  category. 

In  this  situation,  differences 
in  news  policies  were  clearly 
very  small. 

A  similar  analysis  of  crime 
news,  however,  showed  a  break¬ 
up  of  the  simple  A.M.-P.M.  pat¬ 
terns.  The  four  morning  papers 
divided  into  two  clusters — the 
Times  and  Herald-Tribune,  two 
A.M.  tabloids. 

“In  this  instance,  substantial- 
differences  in  policies  of  han¬ 
dling  crime  news  broke  up  the 
morning  pattern,”  Dr.  Deutsch- 
mann  noted.  “The  results  indi¬ 
cate  that  the  standard-size  pair 
not  only  use  smaller  numbers  of 
crime  stories,  but  select  them 
on  a  basis  which  does  not  agree 
on  a  given  day  with  the  number 
selected  by  the  editors  of  the 
tabloids.” 


The  same  approach  to  science 
news  failed  to  provide  evidence 
for  a  morning-evening  division, 
or  for  a  standard-tabloid  split. 
The  two  A.M.  tabloids  choose 
similar  numbers  of  science 
stories  day  by  day,  and  the 
Journal- American  also  went 
along  in  a  fairly  similar  pat¬ 
tern.  But  the  remainder  of  the 
papers,  in  effect,  went  “their 
own  ways.”  Aside  from  the  simi¬ 
larities  which  have  been  noted, 
the  best  description  of  science 
news  policy  is  to  say  that  it  is 
much  more  individualistic. 

Dr.  Deutschmann’s  report  is 
entitled  “News-page  Content  of 
TweK'e  Metropolitan  Dailies.” 

To  Help  Editors 

Charles  E.  Scripps,  chairman 
of  the  board  of  Scripps-Howard, 
asked  Dr.  Deutschmann  to  de¬ 
sign  the  research  project  and 
make  the  measurements,  com¬ 
parisons,  correlations,  etc. 

“Dr.  Deutschmann  has  de¬ 
veloped  a  newer  and  sharper  in¬ 
strument  for  quantitative  analy¬ 
sis,”  said  Mr.  Scripps.  “Quali¬ 
tative  measurement  was  no  part 
of  this  study.  No  one  has  yet 
found  a  better  instrument  for 
measuring  journalistic  quality 
than  the  brain  of  a  first  class  i 
editor,  tempered  somewhat  by 
the  circulation  figures.  1 

“We  thought  that  this  kind  of  ^ 
analysis  might  provide  an  edi¬ 
tor  with  a  tool  that  could  help 
him,  in  turn,  to  analyze  a  few 
of  his  problems.  Our  purpose 
was  to  find  out.  While  a  proper 
content  balance  is  worthy  of 
careful  attention,  the  similari¬ 
ties  brought  out  by  Deutsch¬ 
mann’s  analysis  tend  to  sup¬ 
port  a  very  basic  concept  of 
newspaper  publishing;  namely, 
the  more  important  differences 
between  newspapers  lie  in  the 
intangible  things,  the  excellence 
and  the  enterprise  of  the  edi¬ 
tors  and  their  staffs. 

“Practicing  journalists  may 
have  little  interest  in  Dr. 
Deutschmann’s  methodology,  be¬ 
yond  the  fact  that  he  has  one. 
The  important  thing  is  that  he 
has  developed  a  sharper  instru¬ 
ment  for  measurement.  It  is 
flexible  enough  to  adapt  to  any 
type  of  classification  wanted. 
The  high  speed  computer  per¬ 
mits  many  kinds  of  correlation 
and  comparison  not  otherwise 
available.” 

• 

Carl  Lord  Dies 

Carl  J.  Lord,  70,  former  news¬ 
paperman  and  public  relations 
counsel,  died  March  4  in  Sara¬ 
sota,  Fla.  He  retired  from  the 
New  York  Telephone  Co.  in 
1954.  Early  in  his  career  he 
Avas  telegraph  editor  of  the 
Lincoln  (Neb.)  Star. 


Portland  Mayor 
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February-retiring  deskman;  Bill 
Mulflur,  former  assistant  busi¬ 
ness  manager  of  the  Portland 
Beavers  Baseball  club  and  more 
recently  ticket  manager  for  the 
Oregon  Centennial  Exposition, 
and  Dale  Anderson,  from  the 
La  Grande  (Ore.)  Evening  Ob¬ 
server,  to  the  sports  staff ;  Betty 
Allen,  Portland  advertising 
woman  and  style  expert  who 
filled  in  for  several  summers  cn 
the  women’s  staff,  new  society 
editor;  Eleanor  Boxx,  a  local 
free-lance  writer  and  home  dec¬ 
orating  columnist,  new  women’s 
club  editor;  Peter  Corvallis, 
free-lance  photographer,  to  the 
camera  staff;  Jim  Hill,  former 
Journal  copyboy,  to  night  sports 
staff;  Marge  Davenport,  Kelso, 
Wash.,  new  reporter. 

Oregonian  staff  appointments 
include  Betty  J.  Schrick,  former 
women’s  editor  and  co-owner  of 
the  Yuba  City,  Calif.,  paper  and 
more  recently  with  Goodrich  & 
Snyder  public  relations  firm 
here,  to  society  editor;  Mary 


Lou  Courteol,  Midwestern  nei^ 
paperwoman,  and  Nancy  Laa^ 
man,  Portland  free-lancer,  to 
the  women’s  staff;  Max  Waack- 
ope,  from  Klamath  Falls, 
makeup  editor. 

• 

Publisher  Apologizes 
For  Rude  Reporter 

VANCiti’vni,  B.  C. 

The  publisher  of  the  V#*. 
couver  Province  used  a  frost- 
page  story  March  2  to  apologi# 
to  Sir  Thomas  Beecham  for  re¬ 
marks  made  to  him  by  a  newe- 
man. 

The  famous  conductor  anj 
Province  entertainment  editor 
Les  Wedman  exchanged  words 
on  a  railroad  platform.  The  tw 
invited  each  other  to  “go  to 
hell.” 

“It  has  been  brought  to  my 
attention,”  said  publisher  F.  i 
Auger,  “that  a  reporter  for  this 
newspaper  .  .  .  was  offensivelj 
rude  to  this  gentleman  (Bedl¬ 
am)  when  his  efforts  to  gainu 
interview  were  unsuccessM' 

Mr.  Auger  said  “we  do  not 
condone”  such  conduct.  . . .  “Wo 
wish  to  publicly  apologize  for 
this  display  of  bad  mannen" 
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ANNOUNCEMENTS  ANNOUNCEMENTS 


Newspaper  Brokers 


SALES-PURCHASES  handled  with 
I  discretion.  P.  T.  Hines.  Publishers  j 
I  ^rvioe.  Box  31S2,  Greensboro,  N.  C. 


NEGOTIATORS  for  Southern  news-  I 
papers.  Newspeper  Service  Oo.,  Inc.,  j 
408  S.  Bonita  Dr.,  Panama  City, 
Florida. 


WANT  A  CALITORNIA  or  Arizona 
newspaper?  We  have  them  from  larKe 
dailies  to  small  weeklies.  GABBBIRT  & 
HANCOCK,  3709-B  Arlington  Ave., 
Riverside,  California. 


i  -tc  ft  WE  are  not  as  much  interested  in  i 
I  sales  as  in  satisfaction.  Arthur  W.  | 
Stypea,  625  Market  St.,  San  Fran-  | 
I  cisco  5,  California.  , 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person-  ! 
i  ality  and  ability  of  the  buyer.  This  I 
I  is  why  we  insist  on  personal  contact  | 

i  selling.  _  I 

LEN  FEIGHNBR  AGENCY  i 
!  Box  192  Mt.  Pleasant,  Mich.  | 


Vernon  V.  Paine 

is  the  most  active  broker  salesman 
in  C^ifornia.  He  handles  only  quality 
newspapers.  He  can  get  a  good  news¬ 
paper  for  you — daily,  semi-weekly, 

^  In  15  months  he  sold  the  following 
California  papers: 

Valley  Times 

(San  Fernando  Valley  daily) 

Sierra  Madre  News 
San  Dimas  Press 
Azusa  HeraW-Glendora  Press 
Highland  Messenger 
Camarillo  News 

I  Write  to  him ;  P.O.  Box  265,  Upland,  ' 


Newspaper  Brokers 


THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Bnks' 
15  Waverly,  Drtroit,  Mich.  TO.  64llt 


Advertising  Rates 

CLASSIFIED 

Uae  RotM  EACH  CONSECUTHI 
Issertiea 

SITUATIONS  WANTED  (Payakle  sit 
order)  4  times  <Sl  55c  per  list  at 
iniwtion;  3  times  @  70c:  2  9  Ik: 
1  @  95c.  Add  2Sc  for  Box  Service. 
JOB  APPLICANTS  mty  have  a  MNh 
of  printed  employment  applicatioa  (m 
by  sending  self-addressed  8c  staatt 
envelope  to  E&P  Classited  Dept 
ALL  OTHER  CLASSIFICATION 
4  times  @  $1.00  per  line  each  inserliK 
3  times  &  $L15;  2  times  @ 
time  @  $1.45  per  tine.  3  line  misMaa 
Add  25c  for  Box  Service. 

tl.OO  SERVICE  CHARGE  FOR  AIMUjl 

DEADLINE  FOR  CLASSIFIED  4F 
VERTISINC,  WodMsday.  4  pa 

Count  30  units  per  line,  no  abbreviaiM 
(add  1  line  for  box  information.)  H 
holders’  identities  held  in  strict  cm 
fidence.  Replies  mailed  daily.  EdHpl 
Publisher  reserves  the  right  to  edit  d 
copy. 

DISPLAY  RATES 


Editor  &  Publisher 

1700  Tlniot  Towor  N.  V.  34,  B. 
PhoM  BRyant  9-30S2 


Aqtta 

1 

6 

13 

2f 

Linet 

Time 

Time* 

Timet 

TImn 

564 

$510 

$430 

$405 

$370 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

78 
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announcements 

Neu'spaper  Brokers 

YOU  CAN'T  beat  midwest  newspapers  , 
(or  stability.  Herman  Ko(4i.  2923  Vir- 
jjjjj  St,  Sioux  City,  Iowa. 

information 

Daily  Newspaper  Properties 
f.  H.  Glover  Co.,  Ventura,  CUif.  | 

WESTERN  NEWSPAPERS 
igooph  A.  Snyder,  2234  East  Romneya 
DriTC,  Anaheim,  Calif.  Day  or  Nite. 
p^one*  KEystone  3.3361.  j 

aIIZONA  newspaper  Properties 
Doan  Sellers.  623  B.  Main.  Mesa,  Ari- 
Affiliate  of  Cummins  Trust  Co.  ’ 

)(AY  BROTHERS.  Binghamton,  N.  Y. 
p,(.Mi«hed  1914.  Newspapm  bought  | 
and  sold  without  publicity. 

Netcitpaper  Appraisers 

YVk  is  no  substitute  for  experience  I 
Valuations  of  newspapers,  subsidiaries, 
tdevision.  radio  and  syndicates — for  tax 
ud  other  purposes.  More  than  200 
ia  SI  States  to  date.  Comprehensive 
miorts  submitted.  By  mail  if  desired. 
Qaalified  expert  court  witness. 

A.  S.  VAN  BfclTHUYSEN 
44(  Oc^  Avenue,  Brooklyn  26,  N.  Y. 

Publications  for  Sale 

HiORIDA  WEEKLIES.  4  in  Central 
Florida.  "Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Blills  St.,  Orlando,  Fla. 

Weriern  weeklies  and  dailies  every- 
skere.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
BN..  Los  Angeles  28,  California. 


ANNOUNCEMENTS 

Publications  for  Sale 

DAKOTA  WEEKLY  IN  $85,000  clasa, 
SSS.OOO  rash  down.  Bailey-Krehhiel, 
Box  88,  Norton,  Kansas. 


Nat'l.  Trade  Journal  $  16,000* 
2  weekUes,  Job 
&  Radio  150,000* 

Small  Weekly  30,000* 

Met-Suburban  Weekly  8,000* 
Small  Daily  125.000* 

Met-Weekly  42,000* 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 


Atlanta 
Chicago 
New  York 
Sia  Francisco 


Please  address: 
1182  W.  Peachtree 
Atlanta  9.  Ga. 


PIO  FIXABLE,  deep  South  weekly 
Bisvaper  and  job  shop.  Official  county 
Kgan  in  growing  town  of  4,500  popu- 
labon.  Trade  center  for  -wide  area. 
Oraaaed  $50,000  last  year.  Large  build- 
tag.  Box  914,  Editor  &  Publisher. 

QCELLENT  WEEKLY  in  Missouri. 
liTc  growing  town,  exceptionally  well 
(qsipped,  $45-50,000  gross.  owner 
viahes  to  retire,  about  down.  Box  I 
lOM,  Editor  &  Publi^er. 

ro4>PPOSED  county  seat  twice-a- 
vaek  in  rapidly  growing,  substantial 
•ns.  Chart  Area  11.  Grossing  and 
Mting  substantial  return  on  $1M,000. 
W.OOO  down.  Box  1018,  E^tor  & 
faUiaher. 

CAUPORNIA  EXCLUSIVE  WESaCLY, 

M  miles  from  larger  newsgyaper.  Gross- 
tag  1160,000.  price  $150,000  with  only 
W.OOO  down,  very  permissive  terms  on 
•aace.  Attractive  area,  near  recre- 
•bun,  r-Towth  is  rapid  and  sound,  can 
•jd  will  double  this  decade.  Adequate 
Want.  J.  A.  Snyder,  2234  Bskst  Romneya 
DnTe,  Anaheim,  California. 

SSTABUSHED  FLORIDA  WEEKLY 
“rvapaper  and  office  supply  store  in 
snail  rapidly  growing  South  Central 
ronnmunity,  will  gross  about 
year.  No  printing  equipment 
JJJIuded  but  printing  contract  avail- 
•“C  on  cost  plus  huis.  $12,000,  in- 
abwt  $3,500  in  current  ac- 
jwtat  receivables  and  office  supply  in- 
’Wtory.  Box  1145,  Editor  &  Publisher. 

^TSCal  opportunity.  Esteb- 
weekly  and  bi-weekly.  Continued 
Terrific  pcrtential.  Weekly  has 
atatxa.  Job  shop.  NorA  of  Sac- 
[*?n*nto.  California.  $30,000  with  one- 
down.  Box  1139,  Editor  &  Pub- 


WEEKLY  NEWSPAPER  in  Chart 
I  Area  12  serving  choice,  well-defined 
'  high-income  residential  community. 
Gross  now  well  above  $100,000,  doublN 
past  year.  Want  to  hear  on  confidential 
basis  from  potential  buyer  with  amide 
I  capital,  experience  and  energy  to  keep 
pace  with  unprecedented  commercial 
development  already  underway.  No 
brokers.  Box  1141,  ^itor  &  Publisher. 

I  Publications  JFanted 

WANTED  TO  BUY,  lease,  or  manage, 
any  sized  weekly  operation.  Hiirty 
years’  experience,  ample  capital.  Any 
area  considered.  Thoroughly  familiar 
with  all  phases  of  newspaper  and 
printing  production.  Write  Box  920, 
Editor  &  Publisher. 

PUBLICATION  WANTED.  Weekly  or 
monthly.  Circulation  over  60,000.  State 
age,  distribution  area.  stafT  size.  last 
three  years'  profits,  asking  price.  An¬ 
swer  Box  1017,  Elditor  &  Publisher. 

Books-Htagasines 

HARPER  BOOKS 
FOR  WRITERS 

EFFECTIVE  FEATURE  WRITING 
Clarence  A.  Schoenfeld.  $6.00 
accompanying  WORKBOOK,  $1.75 

BUSINESS  JOURNAUSM 
Julien  Elfenbein,  $6.75 

HARPER  &  BROTHERS 
Department  32 

49  Blast  33  St..  New  York  16 

Business  Opportunities 

;  NATIONAL  TRADE  MAGAZINE  will 
'  consider  merger  to  effect  savings  with 
'  another  independent.  Have  successful 
selling  effort,  own  printing  facilities. 
Principals  only.  Write  in  confidence, 

I  Box  1013.  Editor  and  Publisher. 

'  Business  Opportunities  Wanted 

I  UP  TO  $10,000  to  invest  in  weekly  or 
I  small  daily.  West  preferred.  News- 
I  man,  30.  wants  active  position,  on 
I  either  salary  or  percental  basis,  to 
I  learn  complete  operation  ;  arrangements 
flexible,  ^x  923,  BldMor  &  Publisher. 


NEWS  -  PUBUC  RELATIONS  HY- 
BRID,  39.  considering  modest  5-figure 
investment  as  partner  in  Blast  Coast 
or  California  daily  or  weekly.  Seeks 
community  with  unusual  civic  pride, 
vitality,  ^lid  news  and  business  writ¬ 
ing,  Niting  background.  Goal ;  broad 
community  service  in  responsible  cre¬ 
ative  capacity.  Box  1027,  Editor  & 
Publisher. 

NEWSPAPER  SERVICES 

Syndicates-  -F  eatures 

500  LIVBl.  newsy  fillers  available  at 
reasonable  rates.  Write  or  wire  Topic 
Features  Syndicate.  2634  Fourth  Ave¬ 
nue,  Loe  Angeles  18,  California. 

Press  Engineers 

NEWSPAPB31  ERECTORS,  INC. 
Erecting-Planning-Repair 
122  Maple  St..  Islip.  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird.  Gen’l.  Mgr. 

Newspaper  Press  Installations 
MOVING— RBa»AIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  BVankfort  Street 
NEW  YORK  38,  N.  Y. 

BArclay  7-9776 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 

'  Duplex  and  Goes  Flatbeds 
Rotaries — Tid>ulars 
Cylinders 

Lyndhurst.  N.  J.  Phone  GElneva  8-3744 
20  minutes  from  New  York  City 


SPECIAL: 

ANPA  CONVENTION 
CLASSIFIED  ADVERTISING 
INTRODUCTORY  OFFER  .  .  . 


15% 


OFF  REGULAR  RATES* 


•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 
"Market  Place  for  the  Newspaper  Industry" 

*  All  ads  ordered  with  this  savings  coupon  for  four  insertions  will 
appear  two  weeks  before  the  convention,  in  the  Pre-Convention 
"Bulldog"  Issue  (April  23)  and  the  important  Convention  Issue 
(distributed  at  the  convention  April  28). 

SITUATIONS  WANTED  ADS  ONLY 

PER  LINE  EACH  INSERTION  4/r 

ALL  OTHER  CLASSIFICATIONS  ONLY  Qr  v 

PER  LINE  EACH  INSERTION  OOr 

Mail  your  order  today.  Deadline  April  6. 


SPECIAL  SAVINGS  COUPON 

Editor  &  Publisher 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  4  insertions  at  the  special 

rate  of . per  line  per  insertion  in  the  April  9,  1 6, 

23  and  30  issues. 


CLASSIFICATION: 
COPY:  . 


[3  Assign  a  box  number  and  mail  my  replies  daily! 

ACCOUNT  OF: . 

NAME  . . 


ADDRESS  . 

CITY,  STATE . 

AUTHORIZED  BY  . 

(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order) 


editor  ac  PUBLISHER  for  March  12,  1960 


MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPUES  |  MACHINERY  and  SUPPUES  MACHINERY  and  SI  PPLUg 


Composing  Room  !  Press  Room  Press  Ritom  Press  Room 


Press  RtHtm 


Press  Room 


C-4  Intertypes  #16900  +  with 
Quadder  &  #16600  +  each  with  elec¬ 
tric  pot,  AC.  Printcraft  Rei>re8enta- 
tivee.  87  Warren  St.,  New  York  7, 
N.  Y. 


DITPLEX  S-poge,  standard  tabular  deck 
with  long  aide  frames,  2  to  1  model. 
Available  now. 


THE  NATION’S  NEWSPAPER  FORMS  ! 
roll  on  L.  &  B.  Heavy  Duty  Newspaiier  | 
Turtles— $84.60  to  $97.50,  fob  Elldn.  I 
Write  tor  literature.  L.  &  B.  Sales  ' 
Company,  113  West  Btarket  Street,  ' 
Elkin,  North  Carolina. 


COSS  3-unitii,  arch  type,  double  folder, 
22%"  cut-off,  color  hump,  reverse 
cylinder,  end  feed.  No.  1341,  76  H.P. 
AC,  C-W  drive,  two  CAPCO  fountains. 
Available  March. 


HOE  PRESSES 


SCOTT  PRESS— 211/2" 


23  9/16"  CUTOFF 


ISewspaper  Equipment  For  Sale 


DUPLEX  tubular,  16-page,  2  to  1 
model.  No.  869.  40  H.P.  AC.  C-W 
drive,  color  fountains,  complete  stereo¬ 
type,  mat  roller.  Available  April. 


Web  No.  1850 

Z  Pattern— 3  units  and  1  folder 


6  Units — Double  Folder — 2  D.C.  Pisg 
Drives — on  Substmeture  with  t  An 
i  R^s  or  End  ^d.  Will  Sell  all  or  mt 
I  Priced  attractively  with  6  months  (• 
removal. 

Located:  Chlcago-American. 


gin  Han 
inrste  « 

Ml  cooper 
Minee  ai 
llM.  IS4iU 


MOVING  into  new  plant  in  August, 
machinery  available  now — .12x18  CAP 
with  Rice  unit,  $860;  rebuilt  Kelly  A 
.lutomatic,  $860  ;  Monitor  stitcher,  $150; 
19x25  Liberty  folder,  suction  feed,  $160  ; 
34"  GAP  power  paper  cutter,  $850 ; 
ATP  composing  room  saw,  $150.  Avail¬ 
able  in  mid-August  —  .‘<2"  Diamond 
power  paper  cutter,  $850  ;  Model  A 
Duplex  web  newspaper  press-  -can  be 
seen  operating — $13,600.  All  equipment 
excellent  to  good  condition,  rash  as  is, 
where  is.  Tribune-Pre.ss,  (louverneur. 
New  York. 


CLINE- WBSTINGHOUSE:  30  H.P..  76 
H.P.,  AC,  drives.  Available  now. 


Web  No.  2476 

Vertical  Pattern — 3  units  and  1  folder 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  Oxford  7-4M 


GENERAL  ELEXTTRIC:  30  H.P.,  50 
H.P.,  100  H.P.,  AC,  drives.  Available 
now. 


CUTLER-HAMMER ;  newspaper  con¬ 
veyors,  6-wire,  standard  duty,  Vi  H.P. 
clearing  motors.  Available  now. 


Web  Nos.  2358,  2359, 

2360,  2361 

straight  Pattern— 12  units  and  4  folders 


64  PAGE  GOSS.  4  units  bottom  tii 
double  folder  23-9/16'  cut-^. 
veyoc,  controls,  76  HP-AC.  O-W  driw, 
ink  tank,  2  ton  iwt  and  pony  sdi 
plate.  See  now  in  daily  opeialir. 
V.  L.  Debolt  or  R.  M.  Oole,  'nie  Odma 
American,  Odessa,  Texas. 


Available  June  I,  I960 


Stereotype 


LOYAL  S.  DIXON  CO, 

"Newspaper  Press  Hlrectors” 

11164  Saticoy  St.  Sun  Valley,  Calif. 


THE  MON'TREAL  STAR, 
MONTREAL,  CANADA 


(X>OD  USED  STEEL  Stereo  Chma 
S-9  columns  $29.75  each.  Send  tm 
specifications  to  W.  N.  Kucnemaa,  M 
High  St.,  Grinnell,  Iowa. 


Photoengraving 


Wante^  to  Buy 


tXlMPLETTE  MODERN  PHOTO- 
HINGRAVING  plant  for  sale.  Outstand¬ 
ing,  equipment  all  in  excellent  condi¬ 
tion.  Includes  powderlees  etohing  pro¬ 
cess.  Can  be  seen  in  operation  in 
Southern  California.  Priced  for  quirk 
sale.  Box  1112,  Editor  A  Publisher. 


16  PAGE  DUPLEX 
TUBULAR  PRESS 


SCOTT  PRESSES— 2234' 


5  Identical  Octuple  Presses 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


2  to  1  Model — A.C.  Drive — Stereo. 
Located;  San  Diego.  Available  March. 


Press  Room 


BEN  SHULMAN  ASSOCIATES 


66  E.  42  St  New  York  17  OXford  7-4590 


Make  Offer — All  or  Part 


MULTI-UNIT  SCOTT  PRESSES 

Available  Immediately 


Angle  bar  newspaper  preasea  with  32% 
inch  cut-off.  Operate  up  to  40,000 
copies  per  hour.  6  arch  type  units.  2 
folders,  2  color  cylinders,  jtortable  color 
fountains.  Presses  recently  overimuled. 
Complete  stereotype  equipment.  Double¬ 
truck  casting  box.  SKCBLLENl’  OP¬ 
ERATING  CONDITION. 


Goss  4  Unit  Tube 
Scott  5  Unit  Press 
Goss  3  Unit  Press 
Hoe  32  Page  Press 


Each  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Doable  Folders  with  G-H 
Conveyors,  3  Arm  Reels  and  Automatic 
Tensions.  Trackage  and  Turntable. 
Steel  Floor  Decking.  Color  Fountains. 
Located;  Boston  Herald-Traveler. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  Oxford  T-4iN 


BEN  SHULMAN  ASSOCIATES 


WANTED :  8-page  Duplex  or  Gosi  la 
bed.  Advise  serial  No.  and  when  stsli- 
able.  Northern  Machine  Works,  18 
N,  4th  St.,  Phila.  6,  Pa. 


60  E.  42  St  New  York  17  OXford  7-4590 


San  Francisco  Showing  News 

851  Howard  Street 

San  Francisco,  California 


JOHN  GRIFFITHS  Co. 

415  Lexington  Ave. 
New  York  17.  N.  Y. 
MU  2-5164 


NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  rotary 
presses.  Time  and  Money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

1633  West  Main.  Oklahoma  City,  Okla. 
Ce  6-8841 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRBSSE8 
TYPESEITINO  MACHINES 
TELETYPESBTTBR  EQUIPMENT 
Ludlows — Elrods — Mat  Rollcri 

COMPLETE  PLANTS 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  t,  Es 


24  PAGE  DUPLEX 
TUBULAR  PRESS 


Delivered  new  1948-1953  Full  Color 
Flexibility  —  Complete  Stereo  —  A.C. 
Drive.  Located:  Texas. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


32  PAGE  GOSS  with  FULL  COLOR  ' 
Good  meohaniesd  condition — ^22  %"  cut¬ 
off — Alto  8  Ton  Metal  Pot,  Pump  and 
Pony  Autoplate.  Color  unit  enables 
printing  up  to  16  straight  or  32  col-  i 
lect  with  color  or  up  to  24  pages  with  \ 
full  color.  Gan  be  seen  running —  i 
available  in  1961.  Write  for  samples 
and  full  information.  ! 

NEWS  DISPATCH 
Michigan  CSty,  Indiana 
Phone  Triangle  4-7211 


COLOR  ! ! ! ! 

3  UNIT  HOE 


linotypes — I  ntertypee — Ludloei 
PRINTCRAFT  REPRESENTATim 
136  Church  St.  New  York  7.  N.  T. 


with  1  color  cylinder  and  3  Pancoast 
Color  Couples — Doable  Folder — 22%" — 
on  Substructure  —  with  Reels  and 
Posters — A.C.-Drive — Located :  Florida. 


USH)  Rotogravure  Presses  (miaksm 
4  units)  all  electric  completa  Gla 
price  and  full  information.  Box  HR 
Editor  &  Publisher. 


FOR  SAXaE — Scott  8-page  rotary  news- 
paper  press,  complete  with  mat  roller, 
scotoher,  casting  box.  shaver  and 
trimmer,  finishing  horse  and  8  chases. 
$10,000.  Terms  to  responsible  parties. 
Times,  St.  Albans,  West  Virginia. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


2 — PORTABLE  Ink  Fountains.  8  ed 
umns.  Right  and  left.  Call  or  viik. 
Leroy  E.  Paltrowitz,  Newa-Thnes,  Dm- 
bury,  Connecticut.  Pioneer  3-6691. 


24  PAGE  DUPLEX 
TUBULAR  PRESS 


EMPLOYMENT  OPPORTUNITIES 


2  20  PAGE  DUPLEX 
TUBULAR  PRESSES 


2  to  1  Model — Double  Folder  A.C. 
Drive — Complete  Stereo  including  Mat 
Roller.  Located :  Kentucky. 


A  nslionsl  guide  to  positions  in  publishing  and  related  fields. 


i  to  1  Models — Twinned  and  Cross-as¬ 
sociated — A.C.  Drives.  Comp.  Stereo. 
Located:  Lynn  (Mass.)  Telegram. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


Administrative 


Circulation 


TRAVELING  AUDITORS 


BEN  SHULMAN  ASSOCIATES 

60  B.  42  St  New  York  17  OXford  7-4690 


GOSS  4  and  6  unit  presses,  roll  arms 
each  end  of  press,  one  on  substructure 
with  2  color  cylinders,  22%"  cut-off. 
AC  drives. 


8- PAGE  FLAT  BED  Duplex.  Excellent 
condition.  Completely  overhauled  1958. 
Variable  Speed  Motor.  24  Chases,  using 
65"  Roil.  Available  Now,  La  Habra 
Star,  La  Habra,  California. 


I  Two  Scott  Units  with  color  cylinders, 
can  be  used  with  any  press  with  22%" 
cut-off. 


THIS  international  association  of  pub¬ 
lishers,  advertisers  and  advertising 
agencies  invites  apiriications  for  posi¬ 
tions  on  its  large  staff  of  travding 
auditors.  Hiese  positions  offer  oppor¬ 
tunity  for  good  salaries  and  security. 
Elxtensive  travel  is  required. 


FIELD  SUPERVISOR.  OompskH 
train,  direct  roadmen,  desUsn,  ajisR 
morning,  evening,  Sunday  IWiW. 
(3rowing  region  Chart  Area  $■  8M 
$$$00^000  plus  travsl  ezpaiiM,  kM 
benefits.  Give  age,  eduostkm. 
enes.  Box  1006,  Editor  *  ^bUshv. 


8-PAGB  DUPLEIX  flatbed  press,  com- 
pleto.  Elxcdlent  condition,  carefully 
maintained.  Does  first-rate  printing 
job.  J.  Oabom,  Yuma  Daily  Sun. 
Yuma,  Arizona. 


GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


8  PAGE  FLATBEDS 


CHIPPING  BLOCKS  all  size  diameter. 
A  C  motor  press  drives  all  sizes. 
Unitubular  and  Tubular  roll  arms. 

Roll  arms  for  semi-plate  units. 
Quarter-page-folders. 

Geo.  Oxford,  Box  903.  Boiae.  Idaho 


Requirements:  age  between  28  and  60; 
bswkground  that  includes  accounting  ex- 
perioice;  proven  ability  to  get  along 
with  associates  and  clientele ;  refer¬ 
ences  that  will  stand  thorough  investi¬ 
gation. 


ASBIST^VNT  SUBSCRIPnON  MAlj; 
AGER  for  national  weekly  experieass 
fulfillment  prooedtnes.  Ability  to(w 
pore  copy  and  campaign  for  subssny 
tion  promotion,  Bm  1126,  Blitsr  t 
Publi^er. 


2 — Duplex  Models  AB — Located: 
N.  (Carolina — Salt  Lake  CSty. 


BEN  SHULMAN  ASSOCIATES 

60  B.  42  St  New  York  17  OXford  7-4690 


8  PAGE  DUPLEX  Model  A  Flatbed 
press  complete.  Condition  of  press  and 
printing  quiUity  excellent.  Can  be  seen 
in  operation.  Available  July  1st.  Bob 
Pnulos,  The  Dallee  CSironicle,  The 
Dalles,  Oregon, 


Successful  applicants  will  be  given 
thorough  training  course  before  assign¬ 
ment  to  field  work.  If  you  are  inter¬ 
ested,  write  us  with  complete  informa¬ 
tion  regarding  your  experience,  length 
of  time  in  various  positions,  ags.  rea- 
soiu  for  wishing  to  change  positions, 
etc.  Your  letter  will  be  considered  in 
confidence.  Interviews  by  UMtointment 
only,  ^x  1061,  Editor  R  Poddisher. 


Ci'ALIPaRNIA  a.m.  and  p.m.  conibs- 
tion  reorganizing  and  expanding  ~ 
offers  excellent  opportunity  to 
pletely  experienced,  ambitious  diy* 
manager.  Good  salary  and  enod)** 
benefits.  Box  1124,  Editor  It  PidiH^ 


EDITOR  fli  PU 


CIRCULATION  SUPERVIBOB  WJ 
day  paper.  Little  Merchants  and  s*a 
agents.  Growing  area  for  a  Vtsssa 
Iteplies  confidsntisU.  Write  B.  A.  BP 
craft,  Santa  Barbara  Newn  Pi* 
Santa  Barbara,  Oalifornia. 
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HKIJ*  WANTED 


(.'ireui^tioH 


[CBCULATION  MANAGER  foe  ABC 
fc^im.  We  need  aesreuive  self- 
mrttr  who  is  not  a  chair4>orne  exec- 
gin.  Hard  work  will  result  in  above 
inrice  earnings.  Publisher  will  give 
Ml  cooperation.  Write  giving  age.  ex- 
;Mritace  and  salary  requirements.  Box  ] 
Iltt,  Bditor  A  Publisher. 


(JmMiified  Advertising  \ 

CUSSIFIED  MANAGER  Chart  Area  I 
I  daily  in  16-20.000  circulation  class.  I 
flits  fully.  Box  1032,  EMitor  A  Pub- 
lilfctr.  I 


CUaSIFEEU  ADVHRTISINO  SALES-  I 
(iN— permanent,  opportunity  filled 
l(dtion  open  on  prise  winning  Chart 
ins  (  afternoon  daily.  We  seek  a 
hstler,  experienced  in  selling,  servic- 
IK.  Obogenial.  professional  staff,  mod¬ 
al  plant ;  clean.  proq>erous  one  paper 
samnnity  of  50.000.  We  pay  top 
ngm  with  meidt  raises  to  match  alUI- 
dy.  initiative.  Outstanding  fringe  bene- 
hi.  Prefer  family  man  who  wants  to 
tsj  pot  while  getting  ahead.  Write 
dSiils  of  training,  experience,  per- 
easl  data,  references  to  Box  1101. 
Utor  A  Publisher. 

CLASSIFIED 
TELEPHONE  ROOM  I 
SUPERVISOR 

Unusual  opportunity  for  an  ex-  I 
pwienced  supervisor  strong  on  com¬ 
petitive  selling  and  sales  training 
udmiques.  Company  benefits,  etc. 
Salary  open.  Write  Mr.  F.  M.  Ras- 
nsssen.  Classified  Manager,  c/o 
The  .'louston  Poet.  Houston.  Texas 
or  phone  days  CApital  5-12dI—  1 

rvenings  MAdiaon  3-0923 


Display  Advertising 


NEWSPAPER  ADVEamsiNG 
SALESMAN 


HELP  WANTED 


Display  Advertising 


.VDVERTISTNG  RETTAIL  SALESMAN 

Opportunity  for  young  man.  good  at 
layout,  who  likes  selling.  Join  staff  of 
large  daily  newspaper.  Circulation  over 
90.000  in  Chart  Area  2.  Salary  $5,000 
to  start.  Write  baekgrround  d^ils  in 
confidence.  Box  1105.  Editor  A  Pub¬ 
lisher. 


DISPLAY  SALESMAN  with  experience  | 
.and  initiative.  Elxcellent  facilities,  all 
usual  benefits.  Complete  details  in  let-  i 
ter  to:  J.  W.  TVevltt.  The  News.  New 
Castle,  Pennsylvania. 


EXPERIENCED  ADVERTISING  I 
SALESMAN  to  become  a  vital  part 
of  7  man  staff.  Salary  and  bonus  and 
many  other  advantages.  Write  Dick 
Day.  Tallahassee  Democrat.  Tallahas¬ 
see.  Florida. 

EIXPERIEINCEID  dispatch  or  dlmlay 
ropy  desk  man  desired  by  West  Cout 
daily.  _  State  age.  detailed  experience, 
education,  family  circumstances  and 
.salary  requirements.  Box  1121,  Elditor 
A  Publisher. 


15.000  CALIF'ORNIA  daily  has  imme-  ' 
diate  opening  for  salesman  who  wants 
to  go  places.  Must  be  strong  on  sales 
and  layout.  We  offer  opportunity.  $100 
starting  salary  plus  incentive  bonus, 
a  sportsman’s  paradise  with  a  wonder¬ 
ful  climate.  Airmail  replies  to  M.  A. 
Towle.  Record-Sewrchlight.  Re<lding. 
California. 

IF  YOU  ARE  ElXPEailENCED  in  sell-  ' 
ing  newspaper  advertising  on  the  na¬ 
tional  level  and  know  the  details  and 
functions  of  a  National  Advertising 
Manager,  we  want  to  hear  from  you. 

The  man  we  select  will  join  one  of 
the  better  Midwestern  newspapers  in 
the  first  fifty  market  group.  He  will 
he  aggressive,  able  to  create  and  pre¬ 
sent  sales  data  to  attsneies,  manufac¬ 
turers  and  distributors.  To  this  man 
we  offer  a  future  with  unlimited  po 
tential,  a  good  salary  and  finest  work¬ 
ing  conditions. 


.  Ms 


inrs^e,  sessoned  display  salesman 
»  'o™P«tltive  background. 

o*  “le  to  build  new  business 
laddevelop  area  promotions.  No  order 
Permanent  jioaition  for  pro¬ 
taw.  Outstanding  benefits,  go^  sal- 
iry,  and  unusually  bright  future.  Ebt- 
sitat  working  conditions. 


Don’t  be  afraid  to  send  a  complete 
resume  of  your  work,  education,  family 
status,  and  financial  requirements. 
Your  reply  will  be  held  in  strict  con¬ 
fidence. 

Box  1116,  Elditor  A  Publiaher. 
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Jr  ippointment  write  or  call  . 

L  ®lI***.’  Union-Tribune  Publishin 
^.  940  3rd  Avenue,  San  Diego  1 
(Mforaia.  BEImont  4-7111. 


SALESMAN  who  can  reall; 
•fl  tnd  develop  small  accounts  inti 
iimitsnt  advertisers.  Strong  on  spec 
layouts.  City  population  60,000 
^  starting  salary  and  exeellsn 
wung  conditions.  Insurance  ani 
n  Awretsive,  grow 

tadidly  in  Chart  Area  7.  Replie 
■ta^tial.  Box  885,  Editor  and  Pub 


ADVERTISING  SALESMAN 
WANTED  NOW 
want  an  experienced  ad  man 
lay  out  good  copy  and  is 
jjjtaiting  ^1  the  time.  Pilfer  man 
2^'“.  ai*>  handle  job  work  esti- 
2^’  salary  plus  conunis- 

St.  iCr.’®®?  oireulation  shopper  field, 
Itasr  FWls,  Iowa.  Oall  or  write  owner, 
^RoPorter,  Nashua.  Iowa. 
™«BS  3071  days;  7871  nights. 


PORTUOTTY  for  aggressive  ad 
“J"™  with  service  know-how.  Boom- 
l?s  southern  market.  Evening  and 
™«»y  newspaper  in  25.000  circula- 
•SJ  .  •  Area  5.  Attractive 

to  above-average  man.  Alsc 

®ox  1021, 

“aot  A  Publiaher. 

PBPIAY  ADVERTISING  SALESMAb 
I  ^Wiling,  evening  and  Sunday  news, 
m  fast  growing  town  in  th< 
Mo*  hay®  experience  anc 
w  rrferences.  Bright  future.  Attrac- 
md  "**0  with  experiencf 

ai.  Town  situated  in  centci 

^  greeUest  recreational  area: 

-Tvf  Writ®  Ehiainess  Managei 

(..j**  ®®ily  Missoulian,  Missoula.  Mon^ 


I  MMEIDIA’I’E  OPEiNTNG  for  space 
salesman  with  sales  and  layout  experi¬ 
ence.  _  Opportunity  for  advancement. 
Growing  daily  of  90,000  circulation 
(Chart  Area  2>.  Good  starting  salary. 
Write  Bo.x  1104,  Elditor  A  Publisher, 


OUTSTANDING  setni-weekly  in  26 
million  do  lar  Oarolina  coastal  market 
has  superior  opportunity  for  an  ad 
manager  capable  of  le^ing  and  di¬ 
recting  staff  of  two.  Replies  confi¬ 
dential.  Send  brief  resume  to  Box  1113, 
Bditcr  A  Publisher. 


SIX  DAY  EVENING  PAPER  of  26,000 
circulation,  in  Chart  Area  6  wants  an 
advertising  manager  that  can  train 
and  inspire  a  sales  staff  of  12  people. 
Must  know  all  the  techniques  of 
vertising  promotion  and  merohandising. 
Should  also  have  knowledge  of  neees- 
sa^  oflioe  administration.  No  quib¬ 
bling  about  needed  tools  to  expedite  a 
successful  linage  curve.  We  vhll  pay 
well  for  a  result  producing  manager. 
Write  Box  1102,  ^itor  A  ^bUsher, 


WANT  TO  MAKE  a  profeaoional  repu- 
tatior  ?  Oollege  town  ADC  daily  lo¬ 
cated  in  one  of  Northwest’s  finest  rec¬ 
reation,  hunting,  fishing  and  retail 
markets  wants  to  help  you  do  it.  Need 
only  limited  experience,  if  young 
hurtler.  Good  salary  and  bonus.  ITU 
shop,  excellent  working  conditions. 
Easy  town  to  sell.  Tell  all  first  letter, 
including  salary  requirements.  Write 
Box  1147,  ^itor  A  iSiblisher. 


WE  ARB  EXPANDING.  Have  good 
offer  for  young,  experienced  display 
salesman.  Send  full  details  to  Jim 
Hughes,  Sun-Star,  Merced,  California. 


Editorial 


EDITOR — monthly  trade  publication. 
Knowledge  maritime  industry  helpful. 
Box  822,  EMitor  A  Publisher. 


editor  ac  PUBLISHER  for  March  12,  1960 


HEIJ*  WANTED  | 

Editorial 


REIPORTER.  man  or  woman,  for 
county  seat  weekly.  General  news,  fea¬ 
tures.  The  Journal,  Ekireka,  Illinois 

YOUNG  MAN :  If  you  are  a  real  news¬ 
man,  oomaetent  with  both  writing  and 
pietursi,  there  is  a  fine  caresr  awaiting 
you  with  prlM  winning  Illinois  daily.  1 
Pleasant  working,  living  conditions  in  | 
growing,  prosperous,  friendly  ciW.  i 
Libsnd  starting  pay,  profit  sharing,  ' 
free  insoranoe.  merit  raissa,  increasing  I 
responsibility  and  reward.  Writs  de-  ; 
tails  training,  experience  to  Box  916.  I 
Elditor  A  Publisher,  and  personal  inter-  I 
view  will  be  arranged. 

OONNEXTITCUT  p.m,  daily  needs  ca¬ 
pable  deekman  with  flair  for  editing 
and  good  headlines.  Please  detail  ez- 
perienee.  Replias  in  confidance.  Write 
Box  933.  Editor  A  Publisher. 


CITY  EDITOR 


An  aggressive  afternoon 
daily  (11,000)  which  em- 
phasixee  news  has  immedi¬ 
ate  opening.  Modem,  well- 
equipped  idant  in  beautiful 
F'inger  Lidees  region.  The 
man  we  want  must  lead  a 
good  staff,  be  versatile  and 
enthusiastic.  Send  full  in¬ 
formation  to  G.  B.  Wil¬ 
liams,  Elditor.  The  Geneva. 
New  York,  Times. 


CITY  EDITOR  to  team  with  veteran 
editor  in  achieving  new  heights  for 
competitive,  solid  7,000  circulation  New 
York  daily  in  sound  economic,  pro¬ 
gressive  area.  Exceptional  future  as¬ 
sured  dedicated,  all  around  craftsman, 
staff  leader,  ready  to  root,  help  create 
A-1  product.  Fine  plant,  profit  sharing, 
other  benefits,  (^ve  full  background, 
experience,  referencee.  starting  salary. 

I  Bra  lOCK),  Elditor  A  Publisher. 

i  BEGINNING  REPORTERS— Male  and 
:  Female.  Jobs  available  from  Coast  to 
;  Oaost.  Send  resumes,  location  prefer- 
I  ence.  availability  date.  0>ntact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
I  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


EIXPEiRlEINCE*D  MAN  capable  of  han¬ 
dling  news  desk  on  6.0(>0  circulation 
daily  and  advancing  to  Managing  Edi¬ 
tor  as  paper  grows.  Columbia  Basin 
Herald,  Moses  Lake,  Washington. 

i  GEINEIRAL  NE3WS  REPORTER.  The 
I  Oklahoman  A  Timea  has  a  real  op- 
I  portunity  for  a  qualified  reporter.  Must 
have  had  at  least  2  years’  newspaper 
experience  and  be  brtween  the  ages 
i  21  to  25.  J-School  graduate  desired  but 
I  not  necessary.  Physical  examination  re¬ 
quired.  EXctalent  working  conditions 
!  and  salary.  Write  Personnel  Depart- 
,  ment,  600  N.  Broadway,  Oklahoma 
:  Oity,  Oklahoma. 


Opportunity  for 
A  Beginner 

I  Old.  established  county  seat 
I  weekly  in  fast  growing  area  of 
I  NorthecMtera  Ohio  haa  opening  for 
I  qualified  beginner  to  work  on 
news,  advertising  and  photos. 

Recent  J-scihcol  graduate  pre¬ 
ferred.  Write  fully  to  the 

GEAUGA  RECORD 

I  Chardon,  Ohio 


YOUNG  REa’ORTER  to  work  with 
young  staff  on  old  New  Elngland  daily 
with  modem  plant  and  modern  news 
coverage.  Must  be  strong  on  features : 
versatile  so  as  to  handle  some  court 
and  sports.  Start  at  $60  to  $70  plus 
benefits.  Write  Managing  EkKtor,  Daily 
I  Messenger,  St.  Albans,  Vermont. 


REPORTER  for  28,000  Chart  Area  6. 
p.m.  daily.  Must  be  alert,  finished 
craftsmen.  Box  1001,  Editor  A  Pub- 
IMer. 


NEIEID  EXPE1RIE2NGE3D,  sober  reporter- 
photographer  for  19.000  eyem.  T.  N. 
Gaines,  Valley  Morning  Star,  Harling- 
lon,  Texas. 


HELP  WANTED 


Editoriml 


EIXPERIENOED,  oosnpetent  Society 
Eklitor  who  can  take  good  p4cturea. 
Most  handle  night  asaignmanta.  $100 
a  week.  Chart  Area  19.  8.600  circula¬ 
tion,  five  evenings  and  Sunday.  Box 
1117,  Editor  and  Publiaher. 


RBPORTESb— Ad  agency  in  Southwest 
needa  young  reporter  for  poblieity  and 
public  relatione,  aJao  learn  to  help  serv¬ 
ice  advertising  clients.  Good,  perma¬ 
nent  opfwrtunity  with  samll,  sound  or¬ 
ganization.  Prefer  Texas  experience. 
Replies  confidentisJ,  Bra  1122,  Editor 
and  Ptiblisher. 


RBPORTEIUPHOTOORAPHER 

Man  who  ia  strong  on  features  and 
haa  good  piotare  sense  needed  for 
.Southern  Califomia  daily  in  20,000- 
25,000  circulation  class.  Alert,  grow¬ 
ing  newspaper  in  ideasant  communi^. 
AH  replies  will  be  acknowledged.  Write 
Box  1108.  EMitor  A  Publisher. 


REIPOR’TER  WANTEJD — But  we  con¬ 
sider  reporting  the  highest  art  in 
journalism.  Really,  if  you  are  not  a 
topnotch  fact-gatherer  and  writer,  fast 
under  pressure,  don’t  waste  time  apply¬ 
ing.  We  want  an  aasignment  man  able 
to  handle  any  story.  Genuine  oppor¬ 
tunity  on  metropolitan  Midwestern 
newspaper  for  naan  with  genuine  tal¬ 
ent.  Better  fiend  clippings.  Oorrespond- 
I  t-nce  confidential.  Bra  1134,  Elditor  A 
I  Publisher. 


.'U>MBWHE31E  there  is  a  capable 
liberal-thinking  young  men  with  small 
town  Midweet  background  interested 
in  citing  democratic  weekly  Dunkirk. 
Indiana.  Write  fully.  Graphic  Printing 
Co.,  Portland.  Indiana. 


SOMEWHERE  .  .  . 


.  .  .  th-'re’s  a  young  newaman 
looking  for  a  satisfying  life 
career  he  can  build  for  him¬ 
self  out  of  a  combination  of 
his  own  and  his  employer’s  as¬ 
sets.  His  assets  are — proven 
writing  ability  flowing  from  a 
high  degree  of  intelligence  and 
creative  energy  and  from  well- 
rounded  newspaper  writing  ex¬ 
perience;  a  mature,  thoughtful 
mind  that  functions  best  in 
challenging  work ;  a  talent  for 
organizing  projects  and  .seeing 
that  they  get  done,  and  a 
craftsman’s  dissatisfaction  with 
!  anything  leas  than  the  best 
that’s  in  him.  We’ll  match  his 
I  assets  with — genuine  opportu¬ 

nity  in  a  fast-growing  company 
which  leads  an  important  basic 
industry;  congenial,  modern 
work  surroundings  in  a  me- 
dium-siztxl  family  town  two 
!  hours  from  Chicago;  good  sal¬ 

ary,  job  security  and  one  of 
the  nation’s  most  liberal  em¬ 
ployee  benefit  programs;  man¬ 
agement  that  appreciates  abili¬ 
ty  and  rewards  it;  a  chance  to 
handle  important  communica¬ 
tions  responsibilities  in  our 
organization  of  IS.OfN)  people. 
We’re  big,  but  individuals  don't 
get  lost  because  we’re  deoen- 
tralized.  with  16  regional  of- 
I  flees  in  the  U.  S.  and  Canada. 
There’s  enough  travel  to  add 
interest  and  variety,  not 
enough  to  keep  a  man  away 
from  hia  family.  Your  resume 
which  should  include  work 
.samples  and  present  earnings, 
will  be  answered  promptly. 
Send  it  to  Box  IIQO,  Elditor 
and  Publisher, 


REIPORTEIRS  (2) 

I  One  for  general  assignment.  One  to 
I  take  on  local  government  beat.  Be  a 
good  camera  too.  We’re  a  live  wire, 
sophisticated  daily,  over  19.009  circula¬ 
tion,  growing  fast.  Please  send  resume, 
clips  to;  Personnel  Director.  Daily 
Record.  Record  Square,  Middletown. 
New  York. 
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HELP  WANTED 


Editorial 


TELEGRAPH  EDITOR-DBSKMAN  for 
8,000  circulation  six  day  p.m.  news¬ 
paper  in  SoathweBtem  Michigan  city  of 
18,0(W.  Eixoelleint  working  conditions, 
pension  plan.  Send  ail  particulars  to 
Don  V.  Carlson,  News  Editor,  "nie 
Daily  Star,  Niles,  Michigan. 

raOROUGHLY  SEASONED  dedicated 
“shi^sleeve”  editorial  writer  capable 
of  directing  the  news  effort  of  a  Mid- 
West  radio  station.  Applicants  please 
submit  samples  of  writings  and  edi¬ 
torials  to  Box  1140,  Editor  &  Pub¬ 
lisher,  along  with  resume  of  back¬ 
ground  and  experience.  State  salary 
requirements. 

VERMONT  WEEKLY  NEEDS  man 
with  copy  reading  and  reportorial  ex¬ 
perience  for  state  desk.  Car  essential, 
knowledge  of  photography  helpful.  Col¬ 
lege  town,  ideal  recreation  center.  Send 
resume,  salary  wanted  to  Box  1127, 
Editor  &  Publisher. 

WANTED :  Reporter  for  general  as¬ 
signments  in  Southern  New  England 
city.  Must  have  one  year’s  experience. 
Morning  paper.  Box  1136,  Editor  & 
Publisher. 

Frtv  Lance 

l^EE  LANCERS  I  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
TOmpany  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  151  W.  48th.  N.Y.C. 


HELP  WANTED 

HELP  WANTED  1 

INSTRUCT!  m 

Promotion— Public  Relations 

Promotion— Public  Relations 

Classified  Advertising  ~~ 

Mechanical 

MECHANICAL  MAN  —  Exeprienced 
in  all  phases  of  newspaper  printing  and 
job  shop  work,  to  manage  back  shop 
of  western  North  Carolina  weekly 
newspaper.  Excellent  opportunity  for 
qui^itied  man  willing  to  take  respon¬ 
sibility.  Good  salaiT  and  Profit  Sharing 
plan.  Write  experience,  references  and 
other  details  to  Mrs.  Lucy  B.  Burnett, 
Secretary-Treasurer,  Mid-South  Man¬ 
agement  Company,  Inc.,  177  W.  Main 
Street.  Spartanburg,  South  Carolina. 


ADVERTISING  SALES 
PROMOTION  MANAGER  ' 
For  one  of  the 
Most  Promotion  Minded 
Newspapers  in  the  Nation 

THE  MAN  we  are  looking  for 
has  the  experience  and  ability  to  do  , 
a  real  shirtsleeve  job  of  sales  promo-  ' 
tion— to  sparkplug,  create  and  prepare 
sales  presentations,  brochures,  trade 
magazine  advertising,  etc.  He  can  han¬ 
dle  completely  the  entire  preparation 
cf  our  advertising  sales  promotion  and 
he  has  a  thorough  background  in  sell¬ 
ing  as  well. 

THE  MAN  we  are  looking  for 
wants,  first  of  all,  a  newspaper  and 
market  with  a  real  promotion  story, 
plus  an  adequate  promotion  budget, 
freedom  and  tools  to  do  a  job.  asso¬ 
ciation  with  a  progressive  organization, 
where  efforts  and  results  will  be  re¬ 
warded. 

HBIRE  IS  the  kind  of  an  oppor- 
I  tunity  that  seldom  opens  up — to  join 
I  a  progressive,  well  managed,  exclusive 
I  morning  and  evening  combination 
I  newspaper  with  over  100,000  circula- 
1  tion  that  really  believes  in  promotion, 
in  one  of  the  South’s  top  20  and  one 
!  of  the  nation’s  top  100  metropolitan 
!  markets,  with  a  tremendous  growth 
;  ahead,  in  addition  to  the  finest  work¬ 
ing  conditions  and  a  beautiful  city 
with  ideal  climate  and  living  facilities. 

PLEASE  INCLUDE  in  an  Air  Mail 
letter  all  personal  information,  an  out¬ 
line  of  your  background,  experience 
and  present  salary,  that  can  lead  to  a 
personal  interview  to:  George  Lemons. 

!  Advertising  Director.  Greensboro  News 
I  and  Record,  Greensboro,  N.  C. 


WANTED 

INTERTYPE 

MACHINISTS 

and 

MIXER 

OPERATORS 


Must  be  experienced  on  G-4 
and  F-4  mixers  with  power  lifts. 

Aiiply:  Personnel  Dept. 

THE  OREGONIAN 
JOURNAL 
Portland,  Oregon 

STRIKE  CONDITIONS  PREVAIL 


WANTEID :  Presftman-St«reotyper  oenn-  | 
bination,  16  page  single  Hoe  press  with  i 
PancoaA  Hoe  unit  tied  in.  Good  steady 
job,  union  $4.20  per  hour.  Reply  air¬ 
mail,  Anchoragre  Daily  News,  Box 
1660,  Anchorage.  Alaska. 

Photography 

MAGAZINE-QUAUTY  NEWS  PHO-  ' 
’TOGRAPHER  with  imagination,  speed  : 
and  teehnii^  skill  for  feature-emptia-  ' 
sis  26,000  circulation  resort  area  d^ly.  i 
dart  Area  6.  Samples.  Write  Box  013, 
Editor  &  Publisher. 

YOUNG  PHOTOGRAPHER  with  im¬ 
agination  and  technical  know-how  for  | 
live,  feature-emphasis  Lake  Erie  daily, 
20,000  circulation.  Writing  ability  ! 
mi^t  help,  energy  and  creativity  a  ! 
must.  Will  manage  2  man  department.  ’ 
Samples.  Register,  Sandusky,  Ohio. 


WRITER — To  edit  8-page  monthly  bul¬ 
letin.  prepare  radio  scripts,  releases, 
etc.  College  grad,  under  33,  with 
newspaiier.  radio  or  ’TV  news  back¬ 
ground.  Opportunity  to  join  top  flight 
public  relations  department  supporting 
research-promotion  program  of  well 
known  industry  council.  Send  resume. 
Box  939.  Editor  &  Publisher. 


NEWS  AND  FEATURE  WRITER 

male,  age  24  to  26,  for  position  in 
growing  public  relations  department  of 
Chicago  advertising  agency.  Must  have 
two  to  four  years’  news  and  feature 
:  writing  experience  on  newspaiiers, 

I  trade  or  consumer  magazines.  Excellent 
opportunity  for  rapid  advancement. 
Send  detailed  resvane  and  work  sam- 
^.4  pies.  Write  Box  1144,  Elditor  &  Pub- 
lisher. 


EXPERIENCED  PROMOTION  man  ! 
for  Southern  California  Semi-Weekly,  | 
salary  open.  Company  Benefits.  Box 
1062,  Editor  &  Publisher. 

PROMOTION  MANAGER  ASSISTANT 
for  national  publication.  Experienced 
prepared  copy,  plan  execute  program, 
knowledge  tulfillment  procedures.  Box 
1125.  Editor  &  Publisher. 


PUBLIC  RELATIONS 
WRITER 

Major  Philadelphia  drug  manufacturer 
has  interesting  and  challenging  opiior- 
tunity  for  skilled  experienced  writer  in 
Public  Relations  Department.  Duties 
would  include  preparation  .  of  speeches, 
special  reports,  promotion  and  audio¬ 
visual  material.  Progressive  salary  poli¬ 
cies  and  liberal  benefit  plan.  Send  com¬ 
plete  resume  along  with  writing  sam- 
ides.  Indicate  salary  needs.  Box  1118, 
Editor  &  Publisher. 

Research-Analytis 

RESEARCH  MANAGER  WANTED 
Pacific  Coast,  200,000  clrcv'^tion,  de¬ 
partment  of  3  except  duri-.g  large  proj¬ 
ects  when  up  to  35  are  employed.  Stoble 
community,  extremely  stable  property, 
many  employe  benefits,  best  possible 
working,  living,  recreational  conditions. 
Full  details,  educational,  experience 
1  background  let  letter,  plus  references, 
j  Box  SOI,  Editor  &  Publisher. 

'  INSTRUCTION 

lAnolype  Schttol 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  E\>-cutiv«s 
In  Parish  Sales-Ti  aining 

Course  in  Classified  .Advertiaiss 

Sales  training  provideil  by  the  Hee. 
ard  Parish  Course  in  Classified  Adi*, 
titing  shows  Classified  l  ersonnei  ^ 
to  square  right  up  to.  analyse  ^ 
solve  sales  problems  they  daily 
counter.  Classified  salesiaople  tie  a. 
pertly  trained  (at  home— on  THU 
own  ’TIME),  developed  to  increase tte 
individual  sales  production  and 
wriUng  skill  to  get  and  keep  nan 
business. 

’The  famed  Parish  Course  (only  m 
in  existence!  has  proved  since  IIH 
that  it  quickly,  thoroughly,  and  ms 
cessfully  trains  beginners— broadm 
and  refreshes  experienced  personsel. 

Put  the  Parish  Course  to  work  in 
you  now  to  slash  turnover,  heiiklM 
job  interest  and  satisfaction  and  4. 
i  velop  professional  pride — all  wUli  k 
I  helps  you  develop  more  Clwrild 
'  faster. 

'  Ehiroll  as  many  of  your  staff  u  yoi 
I  want  to  have  these  benefits  NOW 
,  Your  only  investment  in  this  TO-kan 
!  sales-booeting  Course  is  $66  each.  Sal 
in  the  names  now  or  write  for  4 
,  scriptive  brochure.  j 

SCHOOL  DIVISION  OF 

HOWARD  PARISH  i 

ASSOCIA’IES,  INCORPORATH) 

Classified  Advertising  DevelopmaM  j 

Services  for  Newspapers  Sines  IW 

2900  N.W.  79th  St.,  Miami  47,  Flaih  I 
Oxford  1-8331 


SITUATIONS  .WANTED 

The  employer's  guide  .  .  .  from  trainee  to  ezecutive  personnel. 


PROMOTION 

And 

COMMUNITY  RELATIONS 

We  are  looking  for  a  man  or 
woman  with  newspaper  expe¬ 
rience  who  can  deeign  and  pro¬ 
duce  promotion  material,  who 
can  write  ads  for  classified, 
display  and  circulation,  who 
can  organize  and  direct  com¬ 
munity  events  sponsored  by  the 
newspaper  and  who  can  write 
news  stories  promoting  such 
events.  At  present,  this  person 
will  be  the  only  m«nter  of 
this  department  and  will  be 
directly  responsible  to  manage¬ 
ment.  It  is  probable  that  the 
person  we  want  is  now  em¬ 
ployed  in  a  subordinate  capaci¬ 
ty  by  some  larger  newspaper 
and  wants  an  opportunity  to 
assume  greater  responsibility, 
with  greater  oiiportnnity. 
Please  send  complete  resume, 
including  salary  requirements, 
to  J.  D.  Funk,  General  Man¬ 
ager,  Evening  Outlook,  Santa 
Monica,  California. 


Adminiitratire  \ 

ABILITY  to  direct  today’s  operation  in  | 
terms  of  tomorrow’s  plans:  to  work  1 
with  and  train  management  personnel.  1 
EXPERIENCE  in  production,  labor  re¬ 
lations,  new  processes.  Intelligent,  edu¬ 
cated,  energ^c.  Under  40.  Now  pro- 
duetiop  manager  of  daily  newspaper. 

I  SEEKING  publisher  who  can  offer  a 
challenging  position  to  a  capable,  re¬ 
sourceful  executive.  Box  925,  Editor  & 
Publisher. 

ACCOUNTANT  -  OFFICE  MANAGER, 
solid  buaness  office  background.  Latest 
accounting  machine  system.  Young, 
married.  Box  1123,  i^itor  &  Pub¬ 
lisher. 

I  BUSINESS  -  ADVEHnSING  MANAG- 
<  ER  in  early  50’s.  Wide  experience  small 
{  and  medium  dailies.  Capable,  consci- 
I  entious.  aggressive.  Solid  builder.  Ref¬ 
erences.  ^x  1130,  Editor  &  Publisher. 


Administrative 


MAN  WITH  INTEGRITY 


seeks  management  position.  14 
daily  newspaper  experience.  Nos  o 
ployed  as  Morning,  Evening  and  Sc- 
day  Circulation  Manager.  Prwest  e- 
ploycr  has  furnished  general  mi'®- 
ment  training  for  l-year.  Curr«4 
sponsibilities  diversifi^  and  not  lie’ 
to  circulation.  Outstanding 
and  production  record.  A-1  rsf^rc' 
from  all  former  employers.  Agi 
married  12-year8 — 2  children.  Mnitf’7 
lengthy  notice  to  present  eoifter' 
Require  1-year  employment  contrseli 
$18,000.  All  replies  strictly  corfidtife 
V/rite  Box  1109,  Editor  &  PuNV- 


BUSINESS  MANAGER  of  Daily  in 
50,000  market  seeks  like  position  or 
General  Manager  in  comparable  mar¬ 
ket  or  larger,  complete  knowledge  of 
newspaper  publishing — all  departments. 
Ebcoellent  record  of  profitable  operation 
—over  $50,000  net  income  1959  over 
1968.  Confidential.  Box  1135,  Editor  & 
Publisher. 


EDITOR  -  MANAGER 

Creative  newspaperman.  31, 
seeks  post  where  ho  may  com¬ 
bine  proven  ability  as  editor 
with  recently-acquired  knowl¬ 
edge  of  general  management. 
Experience  includes  publish¬ 
ing  small  weekly,  top  editing 
post  on  500,000  daily.  Strong 
on  production,  familiar  with 
offset,  cold  type.  C8iart  Area  2 
preferred.  Box  1146,  Editor  & 
Publisher. 


PUBLISHER,  general  manager  1 0 
fornia  daily  newspaper  group,  sj 
able  due  to  ownership  change  s', 
on  investment  or  managemeirt  t 
20  year  record  in  one  group  will  ( 
closest  scrutiny.  Highest  of  profiS 
and  community  references  vt 
I  profit  making,  prize  winning  fit 
I  of  operations.  Interview 
I  serious  proposition  warrants.  Box  1- 
,  Editor  A  Publisher. 


Artists— AJartoonists 


EXPERIENCED  CARTOONBt 
editorial  or  sports.  Reloesla 
Box  1023,  Editor  A  Publiib»_ 

Circulation 

EXPERIENCE  all  phases  eireshS 
Want  to  relocate  as  oirculatloM  B 
ager,  assistant  or  country  nuJ* 
Prefer  Chart  Area  9,  5.  4. 
top  record  with  splendid 
Write  Box  1036,  Editor  A  Pai*» 


Write  Box  1036,  Editor  A  PaW 

EDITOR  8C  PUBLISHER  for  March  12, 


SITUA'IIONS  WANTED  i 


t  ir eolation 


1  TKARS'  exi>erience.  Strong  on  home  I 
•'ivery.  pro%en  record  of  increase. 

fn  much  of  own  promotion.  Pre- 
4  liot  to  be  in  Chart  Areas  1,  2,  3. 
1026,  Editor  &  Publisher. 

fliTKG  CIRCULATION  MANAGER  ! 
imu*'  experience,  ABC,  Little  Mer-  ! 
Distributors  and  District  Man-  > 
operation  10  to  20,000  claas 
ts  position  in  South  with  reliable,  . 
-fressire  daily.  Currently  employed  I 
bijrhiy  comp^itive  area.  Box  1020,  ' 
4  Publisher.  ^ 

tKCri-.tTIOV  DIRECTOR.  18  years’  | 
baekirround  with  organiza-  i 
nsl  and  piomotional  ability.  Prefer  ! 
-'IGHLY  (X)MPETmVE  situation  i 
4-rc  Home  Delivery  is  essential.  Will  i 
tfvfsliv  plan  and  promote  future  cir-  j 
-Jition  growth  at  cost-conscious  level. 

.p  C.  pre»ntly  employed.  Available  1 
^roeiiate  interview.  Box  1133,  Editor  ; 
c  Publisher. 

"jtd'LATION  MANAGER  now  em-  , 
rfv.-d,  desires  change.  Excellent  back-  i 
T«nii  and  exi)erience  on  competitive  : 
si  combination  papers.  Ready  for  ' 
mi  move  to  iiosition  which  offers  | 
.«nii  future.  34  years  of  age.  mar-  » 
4.  Box  1128.  Editor  &  Publisher. 

Correspontlentt 

— - I 

BUSINESS  PRESS — Washington 
Articles,  Columns  by  Editor 
^  928.  Editor  ft  ^bliaher. 

Dupatch-Produrlion 

°,0DUCnON  MANAGER  seeks 
ranre.  Employed  six  years’  large 
lily  and  Sunday.  Good  references. 
'a  918,  Editor  ft  Publisher. 

L-iPATCH  MANAGER.  36,  seeks  new  i 
iliTii'c  in  same  field  or  production  , 
ck.  Wide  experience.  Prefer  Chart 
1  or  2.  Box  1114,  Editor  & 

Display  Advertising 

,5VERTI.‘!ING  MANAGER.  Able,  ag-  i 
cvsiivc,  30  years’  experience.  Seeks 
jemancTit  poeiton  8,000  to  20.000  I 
aiiy.  Best  references.  Box  1131,  l^itor  I 
:  Publisher. 


•S  Declining  local  managerial  offers 
ir  opportunity  as  advertising  manager 
1 12,0W  to  20,000  daily  in  California, 
’^“fossional  and  personal  references 
‘H  tdl  my  story.  Married,  Journalism 
.  graduate  study.  Box  1115,  Editor 
t  Publisher. 


36,  seeks  employe  magazine  edit- 
^  VPt;  IS  years’  industrial,  nows  ex-  i 
locate  anywhere.  Box  816, 
ft  Publisher. 

^  jonmalism  grad,  38:  14  years 
editor  weekly,  semi;  wire, 
m  editor,  editorial  writer  amall-me- 
^  dailies;  seeks  i>ermanent  job  as 
manager  small  daily  or  editorial 
8it»,  desk  or  makeup  largrer  paper. 
1^  preferred.  Write  Box  814, 
ft  Publisher. 

!  YEARS’  reporter-to-slot  seeks  Cali- 
®ua  ^ly  or  weekly  opening,  ^x 
^  Editor  &  Publisher. 

J^ARY  editors  —  College  grad- 
Rswlth  newspaper  and  library  ex- 
seeks  position  helping  literary 
w  “s^spaper  or  magazine,  ^x 
l».  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Bn>TTOR- WHITER,  32,  ten  years’  ex-  i 
perience  national  newis  weekly  and  1 
IHiblic-affairs  monthly,  expert  knowledge  i 
wmrld  politics,  seeks  challenging  news-  i 
]>aper  or  magazine  poet.  Box  1148,  | 
Editor  ft  Piftilisher.  i 

TOLERABLY  literate,  tolerably  Indus-  > 
trious  newsman  wants  out  of  cushy,  ' 
$8,000  bureau  job  and  back  to  re-  | 
sponsibility.  Married,  36.  20  yesurs’ 

newsroom,  darkroom,  composing  room,  , 
teaching.  Prize  winning  photographer,  i 
know  reproduction  processes.  Spring  in-  > 
terview.  Box  909,  Editor  ft  Publisher,  j 

AMUSEME3^T  EDITOR  and  columnist  j 
30,000  Mid-West  daily,  27,  wants  to  ; 
review  films.  TV,  theater :  UCLA 
theater  arts  major;  two  years’  experi-  , 
ence.  Box  1007,  EMitor  &  Publisher.  ! 

GOTT.^’  HAVE  HEART 

CITY  EDITOR  60,000-plus.  Nine  years’  I 
varied  news  room  background.  Young. 
J-grad.  Married.  Kids.  Handle  any  I 
task — report,  write,  edit.  Resourceful.  . 
Ambitious.  Honest.  Gutty.  Seek  paper 
i  same  attributes.  Confidential.  Box  1033. 

,  Editor  &  Publisher.  I 


HAVE  YOU  spot  for  versatile  reporter,  , 
good  at  features,  terse  accurate  writer ;  { 
seeks  general  news  position  on  lively  > 
daily;  college  graduate,  vet.  Box  1009,  : 
Editor  ft  Publisher.  ' 

EXPERIENCED  deskman,  reporter,  i 
Available  now.  Will  go  anywhere.  I 
Health  excellent;  age  60.  H.  E.  Coffey,  | 
General  Delivery,  Austin,  Texas.  i 

LIVE  WIRE  MAN  wants  spot  as  1 
REPORTER  or  FEATURE  WRITER  ; 
on  Daily  or  Weekly.  Health  excellent, 
draft  exempt.  Available  now.  Box 
1024,  Editor  ft  Publisher.  > 


wTORE  W  ki  i  isk  tonring  Europe 
y.!-Srr,gr.ber.  Will  free-lance,  do 
“p®*”ts.  pieces  on  tourists  from 
Puy  only  for  stuff  you  run. 
”  942,  Editor  ft  Publisher. 

®0RTek  —  Six  years’  experience, 
Warn  dailies.  Police,  city,  county 
Kngle,  30,  college  graduate, 
“t  cnange  to  aggressive  metropoli- 
I  p®™y^ywhere.  Box  924,  Editor 

ySAT^E  Writer  seeks  reporting  or 
gj'job  in  good  West  Coast  or 
city.  Some  experience.  Know 
Box  981,  Editor  ft  Publisher. 


OFFERING  24  years’  experience,  all  | 
facets  editorial,  plus  management  | 
know  how.  Particularly  strong  staff 
training.  What  do  you  need?  Box  1036,  , 
Editor  and  Publisher.  ' 

SALARY  OPEN.  Skilled  news,  tele-  1 
graph  editor,  slot.  Retirement  pending.  ,  ' 
Bachelor,  no  dependents,  cooperative,  ,  ' 
enterprising.  Box  1006.  ^itor  ft  Pub-  ! 
Usher. 

SPORTS  WRITER  on  170,000  Midwest  i 
paper  wishes  to  relocate  in  Chart  Areas  | 
10.  11  or  12.  Two  years’  experience.  I 
Can  handle  any  job  in  sports  depart-  i 
ment.  Box  1012,  Editor  ft  Publisher.  ' 

♦♦EDITORS  &  REPORT^S^ 

National  clearing  house  for  competent  ' 
;>ersonnei  coast-to-coast  at  no  charge  I 
to  employer.  Phone,  Write  or  Wire  I 
HEADLINE  PERSONNEL  (Agency)  I 
6  EL  46  St.,  New  York,  OXford  7-6728 

STAR  REJWRITE/world  news  editor. 
New  York  vicinity,  employed,  desires 
move  because  of  marriage  plans.  Box 
1019,  Elditor  ft  Publisher. 

COPYREIADER,  wire-makeup  editor. 
33,  veteran,  BA-Joumalism.  Daily 
newspaper  experience  from  beat  to 
top  news  position.  Box  1143,  Editor  ft 
Publisher. 

EDI’TOR,  experience,  maturity  to  pro-  j 
duce  quality  daily,  weekly  or  trade  ' 
paper.  Brief  needs,  salary.  Box  1110,  i 
Elditor  &  Publisher. 


EDITORIAL  POSITION  wanted  by  se¬ 
rious  worker  with  trade  publication 
and  profeesional  association  editing 
background,  newspaper  experience.  Has 
also  handled  convention.  Public  Rela¬ 
tions.  releases,  brochures,  printing. 
Good  photographer.  Seeks  relocate  for 
solid  publi^er  or  industry  with  fluid 
thinking.  Box  1120,  Elditor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial  ! 


REDORTEHl 

Wants  to  lend  energy,  ability  to  quality  ' 
daily.  30,  BA,  marri^.  Box  1129.  Mi- 
tor  ft  Publisher. 

SPOR’I’S — June  ’69  J-grad.  27,  vet,  i 
seeks  job  in  Ohli.  Strong  on  features.  ! 
photos,  heads,  some  makeup.  Box  1142,  , 
Editor  ft  Publisher. 

TOP  NEWSMAN  —  All  beats,  a  sea-  i 
soned  pro  equally  adept  at  hard  news  | 
against  competition,  fast  re-write  or 
features;  29.  family,  veteran:  no  job-  I 
jumper,  now  in  permanent  slot  on  ; 
metropolitan  daily  but  good  reason  for  | 
change.  Best  references.  (Xmrt  Areas  i 
8.  10.  11  or  12.  box  1137,  Editor  ft  ' 
Publisher. 

Foreign  Correspondent 

HAVE  YOUR  OWN 
CORRESPONDENT  IN  GENEIVA 
Accredited  to  UN  European  H.Q.  25  I 
years’  experience.  Individual  arrange-  i 
ment  arith  and  exclusive  service  to  each  I 
paper,  c/o  M.  Sachs  236  E.  46  St.,  i 
New  York  17— YU  6-6096.  j 

Mechanical 

COMPOSING  ROOM 
FOREMAN 

Forty-five  year  old  experienced  execu-  i 
tive  desires  change  from  present  posi-  | 
tion.  Twenty-five  years  on  major  news-  | 
papers;  last  15  in  supervision.  Com-  i 
plete  knowledge  new  processes  and 
color.  Present  and  past  employers  for  I 
references.  Box  1015,  Elditor  and  Pub-  i 
iisher.  , 

PRODUCTION  MANAGED  i 
OR  FOREMAN  { 

Leadership  and  proven  ability  in  the 
I  composing  room. 

I  Securing  and  maintaining  quali¬ 

fied  help,  the  delegation  of  work 
and  authority,  proper  use  of 
'  equipment,  integration  of  new 

processes.  solving  reproduction 
I  etc.,  all  need  the  wisdom  of  ex- 

I  perience,  intelligence  and  common  ; 

sense. 

^  Let  me  help  cut  costs,  build  for  the 
'  future. 

I  BOX  1028,  Elditor  ft  Publisher. 

PROpUUnON  CONSCIOUS  composing 
I  superintendent  or  production  manager 
I  available.  Familiar  all  new  processes. 

I  References,  the  best.  Box  1107,  E^tor 
I  ft  Publisher. 

’TEDETYPESEriTER 
10  years’  experience  newspaper  and 
,  book.  Box  1132,  Elditor  ft  Publisher. 


Photography 

PHOTO-JOiniNALIST.  June  J.  Grad 
desires  position  with  progressive  news¬ 
paper  or  publication  utilizing  small 
cameras  and  picture  story  te^nique. 
Any  Chart  Area.  Resume,  Mason  P. 
Smith,  30  Bay  State  Road,  Boston  16. 
Mass. 


SITUATIONS  WANTED 


!  Photography 


Need  a  Photographer 

The  NatioaiU  Press  Photographers  As- 
I  soc.  Job  Placement  Bureau,  as  a  serv- 
.  ice  to  its  members  and  to  prospective 
I  employers  maintains  a  CONE'IDEIN- 
’TIAL  list  of  Nows  Photographers 
'  available.  StiU-’TV.  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

I  Gerald  A.  Clarke 

4524  Towle  Avenue.  Hammond.  Indiana 
I  Telephone  WEstmore  1-2906 

]  Promotion— Public  Relations 

!  J-GRAD,  26,  experienced  Public  Rela¬ 
tions,  fund-raising,  special  events,  or¬ 
ganizational  know-how  seeks  growth 
spot.  Box  808,  Elditor  ft  Publisher. 

’TOP  FLIGHT  newsman  now  employed 
I  on  metropolitan  West  coast  daily.  Seeks 
public  relations  job  with  challenge  and 
I  future.  Box  812,  Elditor  ft  Publisher. 

I  PUBLIC  REDA’TIONS— We  have  hun- 
j  deeds  of  publicity,  public  relations 
I  and  employee  communications  people 
on  file.  Send  lu  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact : 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 

j  INTERNATIONALLY  experienced 
I  young  SDXer  with  proven  ability,  de- 
I  gree  and  stability.  Wire  service,  radio, 

I  photo  and  newspaper  background. 

Married,  27.  relocatable.  Resume  upon 
I  request.  Rodney  Bricker,  512  Mi*>ion. 
Bellevue,  Nebraska. 

'  PUBLIC  REDATIONS  DIRECTOR 
I  seeks  challenging  poet  with  indust^ 
or  Agency.  1%  years’  experience  in 
present  poet  and  six  years’  news  ex¬ 
perience.  Age  36.  Louis  Centorani, 
Mosher  Road.  Glenmont.  New  York. 
Tele^one  Albany  HE  6-8679. 

,  VEDSA’TILEJ- Youthful  (36)  single  man, 
10  years’  experience  college  news  di- 
'  rector,  industrial  public  relations  and 
I  editing,  seeks  new  opportunity  in  pub- 
I  lie  relations,  publications.  Chart  Area 
I  1.  Box  1106,  Ekiitor  ft  Publisher. 


(HRCULA'nON  DIRECTOR,  age  42, 
seeks  Sales  Representative  position 
Ikut  Coast.  Widely  known  in  newspaper 
field.  Circulation  Supplies,  Insurance 
(reader-carrier).  Promotions,  Premi¬ 
ums,  Mail  Room  and  Business  Offica 
equipment.  Top  references.  Box  828. 
EMitor  ft  Publisher. 


INTERESTED  in  representing  manu¬ 
facturer  of  newspaper  supplies,  ma¬ 
chinery  or  newsprint.  15  years’  n>e- 
chanical  departments.  36  years  old. 
New  York  resident.  Will  travel.  Box 
922,  Editor  ft  Publisher. 
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GOOD  AT  HEIADS  and  layout.  Would 
like  to  learn  wire  desk.  Young  and 
competent.  Write  Box  1111,  Elditor  ft 
Publisher. 

OVEIKSEAS — Men,  31,  single,  with 
newspaper,  mag^ne.  photography, 
public  rriations  and  investigative  ex¬ 
perience  in  this  country  and  Germany, 
seeks  permanent  job  in  Europe.  Box 
1119,  Editor  ft  I^blisher. 


Use  CHART  AREA  Number  in  Ad  CopY  for  showing 
LOCATION  without  IDENTIFICATION 
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Shop  Talk 

By  Robert  U.  BroMii 

This  column  isn’t  accustomed 
to  having  the  President  of  the 
United  States  lend  support  to 
views  previously  expressed  here. 
It  gave  us  a  thrill,  therefore, 
to  see  that  President  Eisen¬ 
hower’s  report  on  his  I.Atin 
American  tour  contained  about 
the  same  comments  on  the  need 
for  more  and  better  reporting 
of  Latin  American  news  as  we 
expressed  here  last  week. 

Noting  that  we  in  the  U.  S. 
are  not  as  well  Informed  about 
that  area  as  we  should  be  he 
called  on  all  news  media  to  ac¬ 
cept  the  responsibility  of  build¬ 
ing  better  knowledge  of  Latin 
America. 

Here  is  a  digest  of  the  way 
he  put  it: 

“Serious  misunderstandings  of 
the  U.  S.  do  exist  in  Latin 
.\merica.  And,  indeed,  we  are 
not  as  well  informed  of  them  as 
we  should  be  .  .  . 

“The  republics  of  this  hemi¬ 
sphere  have  a  special  relation¬ 
ship  to  one  another.  'The  U.  S. 
is  important  to  all  of  Latin 
America,  as  its  largest  buyer, 
as  the  main  source  of  foreign 
investment  capital,  and  as  a 
bastion  of  freedom.  Our  south¬ 
ern  neighbors  are  important  to 
us,  economically,  politically,  cul¬ 
turally,  militarily.  Indeed,  no 
other  area  of  the  world  is  of 
more  vital  significance  to  our 
own  future. 

“This  interdependence  must 
be  comprehended  by  us,  and  by 
them.  Each  should  know  the 
policies,  attitudes,  aspirations 
and  capacities  of  the  other.  For, 
as  I  have  said  time  and  again, 
all  fruitful,  abiding  cooperation 
must  be  based  upon  genuine 
mutual  understanding  of  vital 
facts. 

“Exchanges  of  students, 
teachers,  labor  leaders  and 
others  are  helpful.  Newspapers, 
magazines,  all  means  of  com¬ 
munication  should  accept  the  re¬ 
sponsibility  not  merely  of  trans¬ 
mitting  spectacular  news,  but  of 
helping  build  the  knowledge  on 
which  cooperative  action  may 
flourish.” 

*  *  * 

Last  week  we  were  fortunate 
in  being  able  to  sit  in  on  the 
last  session  of  an  American 
Press  Institute  seminar  for 
Venezuelan  newspapermen.  They 
had  been  here  for  two  weeks 
during  which  they  had  visited 
newspaper  and  press  association 
operations  in  New  York,  visited 
Washingfton,  D.C.,  an  offset 
newspaper  in  New  York  State, 


at  Thirty 


THE  FOURTH  ESTATE 


and  held  discussions  at  Colum¬ 
bia  University  about  problems 
of  newspaper  operations  and 
news  coverage. 

At  the  closing  meeting  they 
presented  a  document  represent¬ 
ing  their  combined  opinions  and 
conclusions  on  a  variety  of 
journalistic  topics  including 
U.S.  coverage  of  Latin  America. 
They  were  no  different  than  any 
other  Latin  American  group  of 
journalists  that  has  visited  here 
— they  wondered  why  their  own 
newspapers  carry  so  much  news 
about  the  U.S.  and  our  newspa¬ 
pers  carry  so  little  significant 
news  about  their  country.  There 
is  no  argument  that  what  they 
charge  is  true. 

Asked  about  why  this  is  so, 
we  ventured  the  opinion  that 
it  has  been  purely  “an  accident 
of  history”  that  the  interest 
of  people  in  the  U.S.  has  been 
mainly  towards  Europe  because 
either  they  or  their  ancestors 
emigrated  from  there;  most  of 
our  tourism  has  been  in  that  di¬ 
rection;  but  there  has  been  a 
noticeable  increase  in  interest 
and  news  coverage  of  Latin 
America  in  the  last  year.  We 
believe  this  interest  would  be 
increased  rapidly  in  the  months 
and  years  to  come. 

It  is  not  unusual  that  the 
Venezuelans  found  this  hard  to 
understand.  Whatever  the  rea¬ 
sons  (even  if  our  reasoning  was 
not  correct)  they  were  unable 
to  comprehend  why  the  people 
of  this  country  do  not  realize 
the  importance  of  the  area  they 
represent  —  because,  as  Presi¬ 
dent  Eisenhower  points  out,  of 
economic,  cultural,  political, 
military  reasons. 

We  believe  that  the  time  is 
ripe  for  any  editor,  who  has 
tried  unsuccessfully  to  interest 
his  readers  in  Latin  America, 
to  try  again.  President  Eisen¬ 
hower  has  set  the  stage. 


Gold  Pin  for  A1 

Little  Rock,  Ark. 

A1  Dopking,  chief  of  the  As¬ 
sociated  Press  Bureau  in  Little 
Rock,  has  received  a  gold  pin 
that  designates  him  as  a  mem¬ 
ber  of  the  AP’s  “Quarter  Cen¬ 
tury  Club.”  The  presentation 
was  made  by  Herman  Smith, 
Little  Rock  AP  maintenance 
employee  who  became  a  member 
of  the  same  club  several  years 
ago.  Before  coming  to  Little 
Rock,  Dopkin  and  Smith  worked 
together  in  the  AP  Bureau  in 
St.  Louis,  Mo. 


“I  said  make  yourself  at  home,  but  don't  take  me  so  llUrtly’ 


Guild  List  Omits 
Award  for  Crusading 

William  Haddad  and  Joseph 
Kahn  of  the  New  York  Post  head 
the  “Page  One”  award  winners 
of  the  Newspaper  Guild  of  New 
York.  They  placed  first  in  local 
reporting  for  a  series  on  slum 
clearance  which  already  had 
won  the  Brown  and  Polk 
awards. 

The  “best  example  of  a  cru¬ 
sading  newspaper”  award  was 
omitted  because  the  judges  felt 
there  was  no  suitable  entry  sub¬ 
mitted. 

Other  awards  to  newspaper¬ 
men  included: 

A.  M.  Rosenthal,  New  York 
Times,  foreign  reporting;  series 
on  Poland. 

A.  H.  Raskin,  Times,  national 
reporting;  steel  strike. 

Woody  Klein,  New  York 
World-Telegram  &  Sun,  feature 
writing;  “I  Lived  in  a  Slum.” 

Burris  Jenkins  Jr.,  New  York 
Journal  American,  cartoon. 

Gary  Kagan,  New  York  Daily 
News,  photo. 


Bob  Koller,  Daily  News,  fea 
ture  photo. 

Frank  Jurkowski,  Joum 
American,  sports  photo. 

Fred  J.  Cook  and  Gene  GIm 
.son,  formerly  of  the  World-Teifj 
gram,  for  their  story,  "Tiej 
Shame  of  New  York,”  in  t: 
Nation. 


Texat»  Daily’s  Plant 
Damaged  by  Fire 

SWBETWATia,  TexiaJ 

The  Sunday  edition  Marth 
of  the  Sweetwater  Daily  £ 
porter  was  published  in  •n 
plant  of  the  Snyder  Daily 
after  a  fire  did  thousands 
dollars  worth  of  damage  to  t' 
Reporter’s  plant  and  offices. 

Firemen  said  the  blaie 
parently  began  in  the  ceibi 
between  the  first  and  seas 
floors,  just  above  a  iMirtitiii 
which  divides  offices  from  a 
press  room.  Smoke  and  w»m 
damage  was  extensive, 
hampered  firemen  at  the  sosl 
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POWER  COMPANIES 


Room  1106-R,  1271  Ave.  of  the  Americas,  New  York  20,  N.  Y. 


Increasingly,  informed  people  are 
asking  “Is  government  spending  get¬ 
ting  beyond  the  point  where  inflation 
can  be  halted?” 

They  see  pressure  groups  promot¬ 
ing  all  sorts  of  spending  programs. 
They  know  that  if  these  go  through, 
the  U.  S.  public  must  foot  the  bill, 
either  in  an  increased  tax  load,  or  in 
further  depreciation  of  their  dollars. 

TIME  IS  RUNNING  OUT 

Fortunately,  the  American  people 
still  have  a  third  choice.  They  can 
insist  upon  the  elimination  of  those 
federal  spending  programs  which  are 
not  essential  to  the  nation’s  economic 
or  military  strength. 

A  glaring  example,  here,  is  the  un¬ 
necessary  spending  of  billions  to  put 
the  federal  government  farther  into 
the  electric  power  business. 

A  PLACE  TO  START 

Up  to  the  present  time,  this  so- 
called  “public  power”  program  has 
cost  taxpayers  about  $5,500,000,000. 
And  its  promoters  are  pushing  for 
another  $10,000,000,000. 


THE  ISSUE  IN  A  NUTSHELL 

When  you  reduce  flowery  claims 
to  hard  facts,  the  choice  is  crystal 
clear.  Shall  the  money  for  the  na¬ 
tion’s  future  electric  needs  be  put  up 
by  investors  voluntarily  or  by  tax¬ 
payers  under  compulsion? 

IS  THIS  TAXING  NECESSARY? 

There  is  certainly  no  need  to  tap 
the  taxpayers  for  this  purpose.  The 
independent  electric  companies  and 
their  millions  of  investors  can 
readily  finance  and  produce  all  the 
low-price  power  that  America  can 
possibly  need. 

THE  HIDDEN  TAX 

It  is  surprising  how  few  Americans 
know  about  tax  spending  for  the  sup¬ 
port  of  government  electric  power. 
Yet  it  is  costing  them  billions.  In¬ 
formed  people  are  disturbed— are  try¬ 
ing  to  spread  the  word. 

Your  help,  as  a  leader  in  your  com¬ 
munity,  will  be  invaluable.  The  new 
booklet  offered  in  the  coupon  below 
will  bring  you  timely  figures  and 
background.  No  charge. 


AMERICA’S  INDEPENDENT  ELECTRIC  LIGHT  AND  POWER  COMPANIES 


WHERE  WOULD  YOU  START 
TO  CUT  THE  “FAT”  FROM 
FUTURE  FEDERAL  SPENDING? 


Please  send  me  the  material  checked  below, 
without  charge: 

□  The  new  booklet,  “Who  Pays  for  Government-in- 
the-Electric-Busincss?"  ...  telling  how  this  unnec¬ 
essary  tax  spending  affects  every  family,  how  and 
where  the  federal  government  is  in  the  electric 
power  business,  and  many  other  important  facts. 

G  Names  of  companies  that  sponsor  this  message. 
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Operation  FULL  STEAM  AHEAD! 


On  August  10, 1959,  The  Call-Bulletin 
and  San  Francisco  News  were  com¬ 
bined  into  ONE  great  evening  news¬ 
paper. 

Anticipated  was  a  combined  circu¬ 
lation  for  the  NEWS-CALL  BULLETIN 
of  210,000.  First  interim  statement  for 
the  3-month  period  ending  Decem¬ 
ber  31,  1959,  showed  211,450.  It  has 
the  largest  city  and  three  West  Bay 
counties  circulation  of  ANY  San 
Francisco  daily  newspaper. 


From  its  inception,  through  the  year's 
end,  the  News-Call  Bulletin  has  led 
all  San  Francisco  daily  newspapers 
in  total  retail  advertising.  It  leads  in 
both  retail  and  general  grocery  lin¬ 
age  and  in  drug  and  automotive 
advertising. 

The  shakedown  cruise  has  been 
completed.  The  NEWS-CALL  BUL¬ 
LETIN  sails  full  steam  ahead!  We 
suggest  you  hop  aboard! 


YOUR  SAN  FRANCISCO  ADVERTISING  GETS 


™S!V!BE»  ATTEMTIOM 


IN  THE 


The 

News-Call  Bulletin 
is  nationally 
represented  by 
Moloru^y, 

Regan  & 

Schmitt. 


NEWS=CALL  BULLETIN 
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\eicspaper 


SCRIPPS- HOWARD  NEWSPAPER 


NEW  YORK  .  World-Tele jram  i  The  Sun  COLUMBUS . OUzen-Jojrnal 

CLEVELAND . Press  and  News  aNONNATI . Post  t  Times  Star 
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PITTSBURGH . Press  KENTUCKY . Kenlutky  edlHon 

INDIANAPOLIS . Times  Cincinnoli  Post  S.  Times-Slar 

SAN  FRANaSCO  .  .  News  Coll  Bulletin*  KNOXVILLE . News-Sentinel 

*Affifiated 

General  Advertising  Department  ....  330  Park  Avenue,  New  York  City 


DENVER  ....  Rocity  Mounloin  Newt  EVANSVIUE .  . 

BIRMINGHAM . Posl-HeroU  HOUSTON.  .  . 

MEMPHIS . Press-Scimitar  FORT  WORTH  . 

MEMPHIS . Commercial  Appeal  ALBUOUERQUE 

WASHINGTON . Daily  News  EL  PASO  .  .  . 
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